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Sparks 


Starting now to sell winter serv- 


ice can be the first contact with | 


customers that will bring more 
work later, according to dealers 
who have tried it. 

* + * 

Plenty of dealers are taking 
advantage of county and state 
fairs to sponsor auto shows. Ex- 
perience is proving that shows 


are the thing. 
* 


* * 


Demands of some of the more 
unreasonable labor leaders makes 
manufacturers wonder if 
“steal” barrel over which the idols 


of the pork choppers want to place | 


‘Caution on Overproduction 


them. 
- . a 


‘Not Only Free...’ 


At an AMA dinner last week for 
visiting foreign editors and writ- 
ers, George Mason, president of 
AMA and Nash, was discussing 
how we do things in this country. 

“Believe me, gentlemen,” he said, 
“competition in this country is not 
only free—it is damned tough.” 

* a . 


Inventories Drop 


Total business inventories at the 
end of July were $50.4 billion, down 
about $1.1 billion from June, ac- 
cording to the U. S. Department of 
Commerce. After allowance for sea- 
sonal influences, however, the de- 
cline was about $700 million and 
was centered in manufacturers’ 


inventories. 
* 


July Incomes Fall 


Personal income in July declined 
to an annual rate of $209.7 billion 
as compared with $212.6 billion in 
the previous month, the office of 
business economics, U. S. Depart- 
ment of Commerce, has announced. 
For the first seven months of 1949 
Personal income was at an annual 
rate of $212.7 billion, which is $4 
billion. above the level in the same 
months of last year. 


* * 





Top Cars 


New-car registrations for seven 


months, plus three states for 
August: 
1949 Pos. Make 1948 Pos. 
1—543,196 Chev. 410,570— 1 
2—421,055 Ford 216,802— 2 
3—279,806 Plym. 190,154— 3 
4—213,373 Buick 145,675— 4 
5—172,149 Pontiac 134,216— 5 
6—147,742 Olds. 105,550— 7 
7—133,972 Dodge 123,928— 6 
8—110,250 Stude. 86,476— 8 
9— 94,180 Mercury 64,563—12 
10— 89,739 Hudson 69,739—10 
11— 78,598 Nash 71,623— 9 
12— 69,934 Chrysler 60,481—13 
13— 57,905 Packard 45,708—15 
14— 55,849 DeSoto 46,486—14 
15— 47,418 Cadillac 32,692—17 
16— 37,976 Kaiser 66,869—11 
17— 22,791 Lincoln 16,057—19 
18— 16,816 Willys 14,486—20 
19— 12,547 Frazer 41,798—16 
20— 6,934 Crosley 16,196—18 
21— 4,105 Ang.-Pref. 668—22 
22— 1,822 Austin 5,539—21 
Total All Makes 
2,621,485 1,969,023 


For further details see page 
30, today’s issue. 
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THEY HEAD EMPIRE STATE GROUP—These are the new officers of the New York State 


Front row (left to right): C. D. Henderson, executive vice-presi- 


dent; T. H. McElvein jr., Buffalo, outgoing president; George D. Gardner, Binghamton, 
Newly-elected president; Harry M. Williams, New York, first vice-president. Rear row, left 
to right: Ralph W. Austin, Jamestown, secretary; William Frame, Mineola, third vice-presi- 
dent; Charles Godlove, Albany, treasurer, and William Herpich, Rochester, assistant treasurer. 


Urged by N. Y. Dealers 


By George E. Toles |ola; Leo Walker, Horseheads; S. J. 
Staff Corresponden |Reynolds, Syracuse; Albert Rich- 
UFFALO.—-A resolution calling | ards, Poughkeepsie, and Sam Giles, 
upon automobile manufacturers | Port Jefferson. 
to give careful study to consumer | a: >. #2 
needs before expanding production | (.ARL E. FRIBLEY of Norwich, 
of motor vchicles was adopted by 
the New York State Automobile 
Dealers Assn. at its annual con- 
vention here last week. 

The convention, which drew 
some 800 registrants from all parts 
of the state, also adopted these 
resolutions: 


told the convention that New York 
for defective automobiles, result- 
ing in a high-accident rate. 
Worn-out vehicles, especially 
taxicabs, which cannot pass inspec- 
tion laws 
an Sate pon, Gov, Devry and |e. being sold im large numbers 
in this state, he said. 
enact a compulsory inspection Sie on ccs Gov. Dewey and 
law at the next session of the | 14. legislature for their “lack of 








| Albany, 
| William Herpich, Rochester. 


| year the production of trucks was 


| launching 


ties.” 





legislature. aa ae 
: “eim.| Fesponsibility to the motoring 
2. Asked for adoption of a “sim public” in failing to er 


ple but effective” title law by the ; F “ 
state legislature “that will stop the| Pulsory vehicle inspection law. 


tremendous loss being suffered by 
the public.” 

3. Called upon interests through- 
out the state to “bring about an 
immediate acceleration of work” 
on the New York state thruway. 


* * * 


(Continued on Page 46, Col, 3) 





HE resolution on motor car pro- | 
duction pointed out that “last 


so far expanded that dealers in 
some areas found it outstripped 
the potential need.” 

It urged that “all factories make | 
careful surveys of customer needs 
and potential markets before 


By William Ullman 
Washington Correspondent 


ASHINGTON. — “It must be 
plainly understood that what 
comes out of this conference will 
into further expansion| not be new law, but a common 
understanding and a common ac- 


of production of any particular 
type of vehicle without giving fair|ceptance by both government and 
|business as to what the law al- 


consideration to the dealers’ equi- | 








George D. Gardner of Bing- 
hamton was elected president of 
the association od the coming O Fi iH 
year to succeed omas H. Mc- | 
Elvein jr., of Buffalo. n mancing 
Others elected were: First vice: | WASHINGTON —At the opening 
president, Harry M. Williams, New session of the auto trade con- 
York; second vice-president, Albert |ference last week, FTC issued a 
Richard, Poughkeepsie; third vice- | list of tentative proposals. 
president, William Frame, Mineola; It was explained that they had 
secretary, Ralph W. Austin, James-/| not been passed upon or approved 
town; treasurer, Charles Godlove,| by the FTC and were not to be 
and assistant treasurer,| regarded as final or all-inclusive. 
| At the same time, all concerned 
jin the subject matter were invited 
year term include: H. D. Beckwith, /|to avail themselves of the oppor- 
Binghamton; F. A. Mason, Malone; |tunity afforded at the conference 
A. H. Livermore, Albany; William |to discuss the points set forth and 
Meyer, Brooklyn; H. M. Stanton, 
Middletown; William Frame, Mine- 


Proposed Rules 


New directors elected for a three- 


(See PROPOSALS, Page 43, Col. 2) 





Trustees See Little Hope for Tucker Car 


By Mel Adams 

Staff Correspondent 
HICAGO.— Trustees of Tucker 
Corp. in their report to Federal 





| the deadline once more, this time 


pose and absence of offers from|of the fact that as of the date 
any sources to supply the funds. /|hereof no persons or groups of 


The court was asked to extend | persons have presented any plan 
of reorganization or indicated that 


District Judge Michael L. Igoe last} until Oct. 3, which coincides with |they have the ability to provide 


week described as 


doubtful” the chances of reviving| ton Tucker and other officials. 


the company, due to the amount 


of money necessary for this pur-| audit reports and in further view 


“extremely | the opening of the trial of Pres- | the funds which would be required | 


for the reorganization of Tucker 
Corp. as an automotive company, 
(Continued on Page 42, Col, 1) 


“In view of the engineering and 





state director of the NADA, | 


has become the “dumping ground” | 


in neighboring states, | 


He pointed out that a voluntary | 
|inspection campaign in Chanango | 


FTC Probe Opens 


Industry Understanding of Present Law 
Called Goal of Government 


‘Territorial Protection 
For Dealers Dropped 
In New GM Contracts 


Agreements Revised in Light of Anti-Trust Trends; 
Standard Oil Decision Cited by Company; 
Far-Reaching Effects Foreseen 


ritory must pay a cash penalty to 
the dealer in whose area the ve- 
hicle was sold. 
While the penalty clauses have 
been in effect for many years, 
they had not been enforced—un- 
til only a few months ago—since 
1942, because of the war. 
Multi-point dealers do not come 
under the clause directly, but re- 
ceived considerable protection from 
dealers in adjoining low-overhead 
areas. By the same token, dealers 
in smaller cities derived protection 
from “raids” by volume dealers. 
+ * * 
ENERAL MOTORS stated that 
a five-to-four opinion of the 
U. S. Supreme court in the Stand- 
Production }ard Oil Co. of California case “em- 
: ss | phasizes the uncertainty of the law 
Automotive News Estimates |and the difficulty of determining 
U. S. Cars, Trucks | the legal status of contract clauses, 
144,699 | 


(See PROTECTION, Page 44, Col. 5) 
Last 


Output Pace Hot; 
600,000 Vehicles 


Seen in Sept. 
For complete production totals 


By Bernie Thomas 
by makes, see table, page 46. 





oo protection for 
General Motors dealers will end 
| with renewal of contracts Oct. 31, 
| it was learned last week by AvuTo- 
MOTIVE News. 

General Motors announced 
that it is revising its forthcom- 
ing selling agreements “in the 
light of legal trends under the 
anti-trust laws.” 

The change is expected to have 
far-reaching effects in the field, 
with both multiple-point and small- 
er dealers being concerned. 

+ * * 
T= territorial-protection clauses 
stipulate that a dealer who sells 
|}a new car or truck out of his ter- 





92,620 


Associate Editor 


TEMPO of “full-speed ahead,” 

—which best describes the pace 
with which U. S. plants built ve- 
hicles during August—is apparently 
the auto industry’s theme for 
September, too. 

Although the month’s effort got 
off to a slow start during Labor 
Day week, factories last week 
sent vehicle output bounding 
back to an estimated 144,699 
units. In the total were an esti- 
mated 124,291 cars and 20,408 
trucks, 

According to Automotive News’ 
compilations, the previous holiday 
week’s production of 115,890 ve- 
hicles in: this country included 
100,120 cars and 15,770 trucks. 

During that week overtime sched- 
ules, which had prevailed in many 
plants all through August, were 

virtually abandoned. 
* * 

] Ast week, however, many Gen- 

eral Motors and Chrysler plants 

|resumed six-day scheduling, help- 

(Continued on Page 46, Col, 1) 
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ready is—not what it was 10 years 
ago, nor what it will be 10 years 
hence,” declared Acting Chairman 
Lowell B. Mason of the FTC at 
the opening of the trade practice 
conference on automobile “pack- 
ing” and related practices last 
|Thursday in the Department of 
Commerce auditorium. 

| Mason began his address by 
saying the FTC “has no quarrel 
with the doctrine accepted by the 
courts that the seller of an auto- 
mobile may name a greater price 
when he sells on time than when 
he sells for cash,” but maintained 
that the FTC “just doesn’t like 
sales transactions clouded with | 
deceit.” 

Rather than inaugurate a series | 


* 








of suits, Mason said, he counted oe vane o0608 sess fo 
te 66 . sed- Au BD cccscces es 28- 
it “the duty of government to make || proguction by Makes .........Pane 40 


(Continued on Page 43, Col. 1) 





'to submit such relevant changes or | 


| F 
lf 
| 











USED-CAR DEALER LEADERS—Elected at the convention in Detroit last week of the 


National Used Car Dealers Assn. were (left to right): Louis Baker, Providence, R. |., treas- 
urer; Martin McCollum, Flint, president; James Downing, Atlanta, secretary, and Ed 
Addison, Chicago, first vice-president. (See story on page 2.) 
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If Enthusiasm Continues . 


Stronger NUCDA Seen 


By Bob Finlay 
Managing Editor 

ELEGATES to the third annual 

convention of the National Used 
Car Dealers Assn. left Detroit last 
week convinced that they had ac- 
complished the task of strengthen- 
ing their association after a crucial 
year. 

Observers conceded that this 
may be so—provided the officers 
and directors continue to work 
through the year ahead with at 
least a hint of the enthusiasm 
they displayed at the convention. 
Here is what the delegates did: 
1, Elected Martin McCollum, 
Flint, president; Edward A. Addi- 
son, Chicago, first vice-president; 
James Downing, Atlanta, secretary; 
Louis Baker, Providence, treasurer, 
and Carl Marker, Fort Wayne, 
honorary president. 

2. Chose Dallas as the next con- 
vention city. 


+ . * 

Reaffirmed NUCDA’s opposition 

several months ago to “any 
type of unconscionable finance 
practice such as that represented 
by the pack,” but stated that the 
association was opposed in princi- 
ple to “additional restrictive rules 
or regulations, or the interference 
of government with established 
meritorious and recognized business 
procedures.” 

(The Federal Trade Commission 
opened hearings last week designed 
to eliminate by  trade-practice 
agreement what it called “uncon- 
scionable finance packing.) 

4. Asserted that NUCDA was 


Steel Findings 








OLD AND NEW—Cari Marker, Fort Wayne, 


Ind., who led NUCDA through the crucial 
readjustment year for the used-car industry, 
orosts the new president, Martin McCollum, 
oO int. 


willing to cooperate with FTC, 
provided that any rules must be 
strictly in accord with the public 
interest and existing laws. 


5. Defined the pack as “being 
considered to be any charge over 
and above the rates in general used | 
in any specified area, as indicated 
by rate charts or schedules pub- 


—_ 





lished by the various lending 
agencies therein.” 
+ * . 


Resolved to make a concerted | 

effort toward national uniform- 
ity of title laws, with the first step 
that of promoting legislation in 
non-title states. 

7. Authorized a policy and plan- 
ning committee, and adopted a 15- 





Fail to Set 
Auto Pattern 


AJOR steel firms last week 

threw cold water on a formula 
which it had been hoped would set 
a pattern for labor peace in all 
basic industries. 

The formula: No wage in- 
crease, but a wholly-financed-by- 
employers program of six cents 
an hour for pensions and four 
cents an hour for social insur- 
ance for workers. 

In no uncertain language, U. S. 
Steel Corp. and other large steel 
producers let it be known that 


See text of President Truman’s 
fact-finding board’s recommenda- 
tions on page 22. 


they dissented with the principal 
recommendations of President Tru- 
man’s steel fact-finding board. 

oh + ” 
7s TONE of the rejections in- 

dicated that nothing short of a 

miracle could avert a national steel 
strike when a temporary truce in 
the industry expires next Sunday 
(Sept. 25). 

Shocked and disappointed, gov- 
ernment officials hoped the mir- 
acle might emanate from De- 
troit, where during most of the 
week negotiations between Ford 
Motor Co. and the UAW-CIO had 
been marking time awaiting de- 
velopments in the steel situation. 
It was considered significant that 

on Thursday both John S. Bugas, 
Ford industrial relations head, and 
Walter P. Reuther, UAW president, 
returned to the negotiations table. 
Neither had attended a bargaining 
session since the Presidential pane! 
had made its recommendations. 
* + + 


T WAS clear, however, that un- | 


less Reuther decided to revise | 
(Continued on Page 44, Col, 1) 











MISS AMERICA AND HER 


& ~ annual Atlantic City beauty pageant. 


E. M. Christie, Philadelphia zone manager, and T. H. 


NASH—Eighteen-year-old Jacque Mercer of Phoenix, Ariz., 
acknowledges the award of a Nash Ambassador sedan minutes after she was crowned winner | 
Nash officials with her are (left to right): | 
Haworth, associate public-relations director; Ray Neyhart, sales promotion manager; 
Lawley, Atlantic City dealer. 


point program formulated by the 
committee. 

8. Retained Margaret Corell as 
executive secretary, and Buckley & 
Danzansky as Washington counsel. 
The counsel, McCollum and Down- 
ing will represent NUCDA at the 
FTC conference. 

9. Began a drive for funds to 


| carry the association over present 


financial difficulties, 

10. Adopted a plan for dropping 
directors from office who do not 
respond to association business 
within 60 days. 

11. Decided to let a commercial 
organization put out the associa- 
tion’s magazine. 

* + * 


NE veteran 


to work for the association.” He 
added, however: 

“You never can tell, though. 
Some of the guys who talk loud- 
est at the convention do the least 
toward promoting the associa- 
tion when they get home.” 

He suggested keeping a score 
sheet on who gets members and 
participates in other association 
work. That way, at the next con- 
vention leaders could campaign on 
their records instead of on 
air,” as some do, he said. 

By resolution, NUCDA also “vig- 
orously endorses the passing of 
federal legislation which would 
make it a fraudulant offense for 
the seller transporting an automo- 
bile in interstate commerce to con- 
ceal a lien on such vehicle with 
intent to defraud the buyer.” 
Also asked was enactment of a 
uniform title law in all _ states, 
“which law would inure to the best 
interests of the public and to the 
(Continued on Page 41, Col. 1) 





Three Dealers to Fly 


In NUCDA Interest 


DETROIT.—Three of the new 
officers of NUCDA own and fly 
their own planes. They plan to 
use the planes in association 
business. 

They are Martin McCollum, 
Flint, president; James Down- 
ing, Atlanta, secretary, and Wal- 
ter Wilson, Dallas, regional vice- 
president. 





Economic, Social Progress 
Linked by Wilson 


DETROIT.—Social progress can- 
not be attained by theory alone, | 
C. E. Wilson, president of General 
Motors, told a 
group of foreign 
editors and writ- 
ers visiting auto 
plants on an 
“America Discov- 
ery Tour” spon- 
sored by Ameri- 
can Overseas Air- 
lines. 

Wilson spoke at | 
a dinner given by 
the Automobile 
Manufacturers 
Assn. He told the writers that so- | 
cial ideas must be backed up by | 
productive economic progress in| 
order to get anywhere. 

“Social and economic progress | 
must be twins,” Wilson asserted. | 
“One set of principles cannot be | 
applied to one and a different set 
to the other.” 


With reference to social theories, 
Wilson mentioned the Fact-Find- | 
ers Steel report and the agreement | 
worked out among British, Cana- | 
dian and U. S. authorities covering | 


imports, exports, dollar exchange | 
and financial matters. | 
a know,” he said, “that there 





Cc, E. Wilson 








is great differences of opinion 
regarding both this agreement 
and this report, but I also be- 
lieve that they are both efforts 
to solve fundamental problems, 
problems that affect the social 
and economic progress of the 
western world.” 

When the Labor party won, Wil- 
son said, it was natural for British 
workers to want more money for 
less work, but Wilson added: 

“With all the reconstruction work 
to do and in an effort to raise the 
standard of living of all people in 
England, which is the only thing 


| that will satisfy the people, reduc- 


tion in the working hours, I am 
sure, is importantly defeating an 
early achievement of this desirable 
objective.” 

Wilson quoted seven points, re- 
ported here in brief, from a New 
Zealand dispatch published in a 
British paper: 

1. You cannot bring about pros- 
perity by discouraging thrift. 

2. You cannot strengthen the 
weak by weakening the strong. 

$3. You cannot help small men 
by tearing down big men. 

4. You cannot help the poor by 
destroying the rich. 

5. You cannot lift the wage 
earner by pulling down the wage- 
payer. 

6. You cannot build character 
and courage by taking away a 
man’s initiative and indepen- 
dence. 

7. You cannot help men per- 
manently by doing for them 
what they could and should do 
for themselves. 

Wilson asserted that in quarrel- 
ing over the sharing of the wealth 

produced by industry and of the 
distribution of the fruits of in- 
dustry, both at home and abroad, 
“we must be very careful that we 
do not adopt policies or follow 


false reasoning which will destroy | 


incentive, promote laziness and in- 
efficiency and lessen production it- 


| self, for if we do we will then sure- 


ly all have less.” 





NUCDA director | 
remarked that “there seems to | 
be a new spirit of determination | 


“hot | 


19, 1949 


white ash trim contrasts with the mahogany 


gate down, nearly 10 feet of loading space 
stered in a leather-like plastic that resemb 
cleaned with soap and water. 


DETROIT.—Chrysler’s nine-pas- 
senger Royal station wagon is be- 


month by Chrysler dealers through- 
out the United States. It marks 
Chrysler's first station wagon mod- 
el since 1941. The vehicle went into 
production recently at Chrysler 
plants in Detroit and Los Angeles. 
The Royal station wagon has 
white ash trim fitted onto steel 
body panels on the doors and 
rear quarter sections. These pan- 
els are grained to resemble high- 
ly polished Honduras mahogany, 
an effect which is obtained by 

a photographic transfer process 
on the metal. This steel paneling 
has greater durability, longer life 
and more rigidity than is possible 
with mahogany veneer, it is 
claimed. 

The station wagon is available 
in three colors—fog green, pearl 
tan or burgundy maroon. The three 
full width seats are upholstered in 
a heavy, leather-like plastic, 
grained to resemble alligator hide 
and finished in rich brown. This 
plastic material resembles leather 





| tions analysis section of the comp- 
| troller’s staff. 


| general sales manager. 


been found to be 
and can be kept clean with soap 
and water, it is said. 

The spare tire is particularly ac- 
cessible in the Chrysler station 
wagon, because it is mounted in a 
special round compartment incor- 
porated in the tail gate. This can 
be readily unlocked and the tire 
and wheel removed without lower- 


more durable | 


ing the tail gate. The stoplight and | ’ 





ing introduced to the public this | 


in texture and appearance, but has | 








CHRYSLER'S FIRST POSTWAR STATION WAGON—A nine-passenger Royal model. The 


paneling, which really is metal that has been 


processed to resemble the grained wood. The spare tire is easily accessible in a special 
compartment built into the tailgate. With the center and rear seats removed and the tail- 


is available, it is said. The seats are uphoi- 
les alligator hide and is said to be easily 


Ist Station Wagon Since °41 
Introduced by Chrysler 


license combination is a part of 
the tire compartment cover, which 
swings open. The rear license plate 
|bracket is hinged downward to 
permit safe visibility of the license 
plate when the tail gate is lowered. 

Both the center and rear seats 
can be removed to provide ample 
cargo space for luggage or other 
material. With these two seats 
removed and the tail gate low- 
ered, there is available a loading 
space nearly 10 feet long, it is 
said. 

The Royal station wagon is pow- 
ered by the six-cylinder Chrysler 
Spitfire high-compression engine, 
with Chrysler's new waterproof ig- 
nition system. Prestomatic Fluid 
Drive transmission is available as 
optional equipment. 


Hudson Names 
Hadley to Head 


Domestic Sales 


DETROIT.—C. A. J. Hadley, vet- 
eran Hudson sales official, has been 
appointed domestic sales manager 
|of Hudson Motor Car Co., it is an- 
nounced by Nor- 
man K. VanDer- 
zee, sales vice- 
president. 

He occupies the 
post vacated by 
the recent eleva- 
tion of VanDerzee 
to the vice-presi- 
dency following 





R.C. Mark Named 
GM Comptroller 


NEW YORK.—The board of di- 
rectors of General Motors last week 
elected Ralph C. Mark comptroller 
of the corporation, to succeed the 
late R. E. Hammond. 

Mark was born in Jackson, Mich., 
and attended Ferris Institute. He | 
first joined GM in 1931 as a travel- 
ing auditor. Since 1947, he has been 
director of the cost analysis section | 
of GM’s comptroller’s staff. 

Richard C. Gerstenberg has been 
named assistant comptroller. He 
joined GM in 1932 as a timekeeper 
for Frigidaire division. Since 1947 
he has been director of the opera- 


the death of Vice- 
President George 
g 7 H. Pratt. 
C. A. J, Hadley Hadley, who 
joined Hudson in 1935 as zone man- 
ager at Milwaukee, has been in 
automobile sales since graduation 
from Indiana university in 1923, 
He has had experience in sales 
promotion and zone office operation 
as well as in actual retail selling. 
Hadley was named MHudson’s 
north central divisional sales man- 
ager at Chicago in 1944 and served 
in that capacity until 1946. 








Krueger Motor Co. 


Smidt Krueger Motor Co., Inc., 
El Campo, Tex., has been granted 
a charter of incorporation. Author- 
ized capital stock was listed at 
$35,000. Incorporators: Evelyn and 








FIRST FATHER-SON TEAM AT CHEVROLET 


| school's history. Flanking Fish are H. E. 





manager, and T. O. McLaughlin, dean of the 





Culp Krueger and P. J. Smidt. 


aos Pees 


’ r 


Be 6 


SCHOOL—Alfred R. Daigle of Berlin, N. H.. 


whose father, George, was a graduate, is greeted at the: Silver Anniversary session of the 
Chevrolet Post-Graduate School of Modern Merchandisin 
Young Daigle represents the 

Crawford (left), newly-appointed assistant sales 


and Management by W. E. Fish, 
rst father-son combination in the 


school. 
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(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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Dealers tell me 


By John 0. Munn 





Washington Assn. 
Sets Auto Show 
For Feb. 18-25 


| 

WASHINGTON.—Earle O. Baker, 
| president of the Washington Auto- 
| motive Trade Assn., announced last 






|week that the 22nd annual auto-| 


|mobile show will be held here at 
the District of Columbia National 
Guard Armory, Feb. 18-25. The last 


ERHAPS a little discussion on|the public who was buying $260 | automobile show held here was in 
used cars is timely right now.|new cars voluntarily switched tothe fall of 1940. 


The trade is going into the fall 
season with the largest stock of 
used cars since before the war. 
This is fraught with danger, be- 
cause during fall used-car sales 
drop off in most territories. Then, 
too, the trade is facing the possi- 
bility of a cut in the prices of new 
ears which, of course, will depre- 
ciate the value of each used car 
in a dealer’s inventory to an 
amount equal or exceeding the 
new-car price reduction. 

While reduction in prices on 
new cars is not anticipated this 
fall, it is certainly in the offing. 
It isn’t a question of whether 
manufacturers can afford to cut 
or not. It’s a question of sales 
strategy to keep volume up when 
competition becomes exceedingly 
keen. 

New-car prices depend much 
more on the volume of units pro- 
duced than on labor and material 
costs. So factories reduce prices 
when necessary to maintain vol- 
ume. 

Control of used-car inventory is 
more important now than before 
the war. Then the stock of used 
cars consisted of models averaging 
in price at less than $500. Now the 
average is estimated to be above 
$1,000. The inventory value then of 
the same number of cars is more 
than double the prewar period. The 
opportunity for inventory loss by 
price reduction is therefore double. 

. a *~ 


Watch Inventories 


PREPARE himself for this 
situation, a dealer should see 
that his stock never exceeds a 30- 
day supply. He needs that many 
cars, of course, to remain in busi- 
ness and have a selection. 
should remember, however, that a 
30-day supply of cars for fall 
months is a less number of cars 
than it would be for spring or 
more active seasons. 

He should see, too, that his 
stock isn’t clogged with unsale- 
able models. If he has that kind 
of merchandise he should dis- 
pose of it now and take his loss. 
His carrying charges over the 
winter, anyway, will be greater 
than the loss he takes now by 
moving the unwanted merchan- 
dise immediately. 

Then I think dealers individually 
and as a group could do a lot more 
towards moving used cars in the 
fall. To start out, he and his sales- 
men must take the attitude that 
used cars are wanted and needed 
merchandise. That used-car buyers 
want the same thing as new-car 
buyers—quality, reliability, safety 
and comfort. 

* * 


Reasons Why 


PRICE appeal is the last thing to 
use. If it is used too much, it 
surrounds the merchandise with 
suspicion. If you doubt this asser- 
tion, I would remind you that new 
cars were as low as $260 f.o.b. De- 
troit at one time. That manufac- 
turer was getting 60 percent of 
the business. That was in the early 
days of the industry. When used 
cars in other and bigger makes 
became available in large numbers, 
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used cars. That’s a lesson that 
should stand us in good stead now. 

It is a fact—and it can be sold 
to the public whose circumstances 
force them to buy lower priced 
cars—that no new-car manufactur- 
er could then or can now compete 


with the value offered in a legiti- | 


mate and honest used-car market. 

Many more people are in the 
used-car market at all times than 
are in the market for new cars. 
This market can be stimulated 
in the fall. There are a lot of 
reasons from the customer stand- 
point for buying cars in the fall. 
And if the trade would empha- 
size these reasons in their ad- 
vertising and sales efforts, we 
could tone up the market and 
accelerate the turnover. 

What are cardinal reasons why 
prospects will benefit in buying 
used cars in the fall? Well, in the 
first place, many new cars are 
announced. New-car owners then 
change models as a matter of 
choice. This brings a great num- 
ber of late model used cars into 
the market during the fall season. 

* * * 


Some Slogans 


SED-CAR owners need better 

cars now to stand the hazards 
of winter driving and to be safe 
and comfortable. They will save 
repair and maintenance expense on 
their present car. They will enjoy 
safer driving and eliminate expen- 
sive accidents, due to mechanical 
weakness of an older car. They 
will have a car that is sure to run 
properly and _ economically all 
through cold weather. The postwar 
used cars are easier riding cars. 


He| The doors are tight and they have 


better ventilation. They give great- 
er comfort and protection from 
drafts. 

By summer the prospect will 
have a used car, purchased now, 
half paid for and will have more 
money for vacation trips. The 
highways and streets are now 
kept open for winter driving, so 
the owner has plenty of oppor- 
tunity for the use of his car. 
Buying a used car now will give 
the customer full 12 months’ use 
of it before it is another year old. 
A good used car represents indi- 
vidual transportation at the low- 
est cost per mile. 

Use such thoughts as these slo- 
gans in your sales promotion, sales 
canvass and advertising. Give fall 
used-car sales a strong forward 
push. 
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NOT ALL BIG ONES GET AWAY—Big-city 
dealers look a little pensive when Pontiac 
Dealer Lawrence Kelly telis them he catches 
bass like this a few minutes drive from his 
Commerce (Tex.) dealership. 


The following automobile show 
;committee has been appointed, it 
|} was announced: Chairman: Lieut.- 


dent, Hill & Tibbitts, Inc. (Ford). 
Members: A. Leftwich Sinclair, 
president, Haley’s, Inc. (Packard) ; 


|hanka Service, Inc. (Oldsmobile); 
|Edward F. Cave, executive vice- 
president, L. P. Steuart, Inc. (De- 
Soto), and Philip Lustine, president, 


|director of the 
|staged many of the prior automo- 
bile shows in the nation’s capital, 
will be show manager. 


Who's Coming? 
Michigan Dealers Queried 


On °50 Parley Plans 


LANSING.—Disappointed by the 
attendance at its convention last 
June, the Michigan Automobile 





Dealers Assn. has sent out a ques- | 


tionnaire to each member regard- 
ing the 1950 parley. 

The form letter asks members 
if they prefer an annual meeting 
or one every two years, for men 
only or mixed; what number of 
days, time of year and location. 
Any additional remarks are also 
invited. 





Col. J. Melford Sanders, vice-presi- | 


Frank S. Pohanka, president, Po- | 


Lustine-Nicholson Motor Co., Inc. 
| (Chevrolet). 
| Richard J. Murphy, managing | 


WATA, who has | 


Taylor Heads Association . . . 





Title Law in Prospect, 
S. C. Dealers Told 


MYRTLE BEACH, S. C.—South 
Carolina automobile dealers may 
|soon have the benefit of the much- 
|needed automobile title law which 
| provides protection for the buyer 
|/as well as the seller. 

Retiring President Harold W. 
Simmons of Charleston told dele- 
gates attending the 10th annual 
convention of the South Carolina 
Automobile Dealers Assn, a bill is 
now on the calendar of the state 
senate judiciary committee await- 
ing clearance during the 1950 
session. 

Approximately 300 delegates and 
|their wives attended the two-day 
|convention here. 


Simmons said the organization is 
|now working with other leading 
| business and civic groups to secure 
|the automobile title law for the 
|state. He urged full cooperation 
and support for the bill, stressing 
ithe importance of it being passed 
during the coming term. 

Simmons expressed opposition of 
the association to any increases in 
io present gasoline tax. He said 
|South Carolina now has one of the 
|highest taxes in existence with the 
|current automotive tax amounting 
to more than $85 annually. 

Thomas T. Taylor of Green- 
wood was elected president for 
| the coming year; J. A. Cochran, 
| Chester, vice-president, and S. C. 

Berry, Columbia, secretary-treas- 
| urer. 

Elected to the board of directors 
|were: R. C. Pulliam, Columbia; J. 
|P. Bland, Johnston; Huiet Paul, 
| Charleston; George King, Moncks 
‘Corner; Oliver A. Miller, Myrtle 


15 Sectional Parleys Set 
For Dealers in lowa 


DES MOINES.—The Iowa Auto- 


mobile Dealers Assn. is holding a | 


series of 15 sectional meetings for 
its members throughout the state 
this year. 

Every franchised dealer is in- 
vited to at least one of the meet- 
ings, George Means, secretary- 
manager of the association, ex- 
plained. 

In some instances, where there 
is a doubling up of counties, deal- 
ers are invited to two of the gath- 
erings. 

“Attendance has been excellent,” 
Means said, “and we feel we are 
doing a great thing for our mem- 
bership in bringing them excellent 
speakers and information pertinent 
to the operations of their busi- 
nesses.” 


Means reported that his associa- | 


tion now numbers approximately 
2,000 licensed automobile and truck 
dealers in its membership. Four 
years ago the total was 735, he said. 

Recently, 125 members from 12 
north Iowa counties attended the 
association’s annual regional 
meeting in Mason City. 

Speakers on the program includ- 
ed: Elmer Dunn, IADA treasurer; 
Howard Miller, Mason City high- 
way patrolman; Frank Collard, the 
association’s NADA director; Bert 
L. Zuver, Des Moines city assessor; 
John F. Carlson, director of the 
dealer’s license division of Iowa; 
Clayton O. Hart, 
county IADA director, and Charles 


surance plan. 
Dunn, a dealer 
for 30 years, 


in Des Moines 





Chicago inate 
Drawing Set 


CHICAGO.—Dates for the draw- | 
ing of passenger car and truck 
exhibit space at the forthcoming | 
Chicago Automobile Show were set 
for Oct. 13-20 last week by the 
show’s committee, headed by James 
|F. McManus jr. 
The show is scheduled to be held | 
| Feb. 18-26, 1950, at the International | 





Cerro Gordo | 


DeWinter of Des Moines, who ex- | 
plained the association’s group in- | 


cautioned his col- | 
| leagues to keep inventories down. | 
Used cars should move in 30 days, | 


| he said, and used trucks in 45 days. 
He said it was also his opinion 
| that the maximum credit terms on 
used cars and new and used trucks 
should not exceed 18 months. He 
said 24 months should be the limit 
on new cars. 

He warned his fellow dealers 
that “we must do a better job of 
selling than we've had to do re- 
cently. Pay incentives are good, 
if based on profits and not on 
volume. We must be sure we are 
not stocked with non-productive 
employes.” 

Miller appealed to dealers to 
keep used cars in poor condition 
off their lots. He said authorities 
were discovering unsafe cars on 
the road, which the owners 
| claimed to have purchased only 
a few days before. 

Zuber urged dealers to keep 
complete accurate books and to 
meet assessors courteously and co- 
operate with them. 








Rude awakening is due one of 





industry. ... 


garet Boodry 
garet. 
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cd 
Wemhoft 


close to the industry now expects 1950 production to reach 5,000,- 





On the House . 


ment officials, who’ve been thinking for the past nine months that 
customers have been pulling new cars off their assembly lines. 
They'll find, perhaps to their sorrow, that their 
dealers have been really carrying the load... . 
The national used-car dealers convention in De- 
troit was a spirited affair, to say the least, but 
it was disappointing to note the absence of auto 
factory men observing the session—at a time when 
used cars are really becoming vital to the entire 


In my list of women association secretaries 
two weeks ago, I inadvertently left out Mar- 


Dave 
veteran auto editor, estimates this year’s out- 
put at around 5,800,000 vehicles; says nobody 


000. You can never tell in this business, Dave. . 
priest claims that “the auto is the greatest curse the 
race has suffered since Adam committed the original sin and is 
the greatest force for home-breaking in history.” . . 


Beach; O. D. Smith, Florence; E. 
H. Gaines, Spartanburg, and N. Y. 
Johnson, Greenwood. 


| Holdover directors are Russell L. 
|Brown, Conway; E. L. Savarance, 
| Cheraw; J. E. Dunham, Charleston; 
|R. F. Swingle, Aiken; T. J. Pen- 
darvis, Holly Hill; J. L. Lipscomb, 
Newberry; J. G. Sullivan, Anderson, 
and Curran Bridges, Greenville. 


A brief dealer forum was held 
at the second day’s morning ses- 
sion. Participating in the discus- 
sions were: Ernest Burwell, Spar- 
tanburg; John H. Lander, Atlanta, 
Ga.; Walter H. Wilkins, Norfolk; 
John W. Stokes, New York; R. E. 
Steele, Raleigh, N. C., and Rufus 
G. Poole, Washington. 

Congressman L. Mendel Rivers of 
Charleston was the featured guest 
speaker at the annual banquet. 


Rivers spoke against centralized 
government and stressed what this 
nation today begs more than any- 
thing else is that Congress give 
business a breathing spell. 

“The automobile dealers of this 
nation represent our simon-pure 
small business man,” he said. 

George A. Bowie of the depart- 
ment of public relations and Gene 
Flack, sales counsel and advertising 
director for Sunshine Biscuits, Inc., 
also addressed the convention. 


Dealers Urged 
To Back Passage 
Of Pricing Bill 


WASHINGTON.—State dealer as- 
sociations have been asked by 
William L. Mallon, chairman of 
NADA’s public affairs committee, to 
urge their members join in a letter- 
writing campaign to secure passage 
of the basing-point pricing bill. 

Mallon’s letter to state associa- 
tions urged all members to write or 
wire individual communications to 
Sen. Joseph C. O’Mahoney, 232 Sen- 
ate Office Bldg., Washington. 

“Opponents of the basing point 
bill, comprising only a minority of 
both the senate and the house, are 
making vigorous efforts to kill it 
in conference by delays, “Mallon’s 
letter states. 

Sen. O’Mahoney, Mallon explains, 
“is in an excellent position to help 
get the bill out of conference. He 
aided greatly in obtaining its pas- 
sage in the Senate and is open 
minded enough to help work out 
a fair conference compromise.” 

Mallon asked dealers not to dis- 
cuss details in their letters. He 
advised that dealers merely tell 
Sen. O’Mahoney that “any amend- 
ments agreeable to him will be 
satisfactory to automobile dealers 
or businessmen generally as they 
are confident he knows what is 
| needed to protect industry and 

trade.” 




















these days for some top manage- 
















of Rhode Island; sorry, Mar- 
Wilkie, Associated Press’ 








.. A Pittsburgh 
human 










A group of Southern dealers—the “Dixie Panel,” composed of 
Ralph Nichols, moderator; Horace Hull, J. A. Ayers, Tom Frost and 
Ernest Burwell—will address the Minnesota dealers convention, Oct. 
10-11. Tennessee association now planning on a “Yankee Panel” for 
its 1950 session. ... “A customer,” according to the Philadelphia 
association, “is not an interruption of our work ... he is the pur- 
pose of it. We are not doing him a favor by serving him .. . he is 
doing us a favor by giving us the opportunity to do so.” 

—Prete WEMHOFF, 












'Amphitheater, 43rd and Halsted 
streets, in Chicago. 


Editor 
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Capsule Comment 


The steelworkers say they’re satisfied with the fact-find- 
ing board’s recommendation that the union settle for pen- 
sions and withdraw its wage-boost demands. 


Naturally. Half a loaf is better than none—especially 
if it comes out of the other guy’s pocketbook. 
a * . 


Used-car auction operators report that no longer can any 
“new” used-car be sold at a premium. At the same time, 
the National Used Car Dealers Assn. said that dealer mor- 
tality has been as high as 30 percent this year. 

With the disappearance of premiums, it’s a safe bet 
that mortality among “curbstoners” has been 100 per- 


cent. 
. 


The New Mexico State Taxpayers Assn. believes the state 
highway department’s current program could be carried on 
with a six-cent gasoline tax, instead of the present seven- 
cent levy, if political patronage were eliminated. 

The politicians, however, can’t think of a more ap- 
propriate use for gasoline taxes than helping them 
spread the old oil. 


* * 


at * * 


Six inches of snow fell in Montana last week, and the 
college football season opens this week. 
These two facts ought to make you think of winter- 


preparation service sales. 


Service engineers of GMC Truck & Coach claim that ve- 
hicle noises can be classified into seven categories, which 
they have designated as “squeak, rattle, thump, grind, 
knock, scrape and hiss.” 

Truck engineers cannot be expected to be familiar 
with the eighth, and most persistent, noise found in 
vehicles—the shrill voice from the back seat, crying: 
“You’re going too fast, Joe!” 

ae * 

Only two states passed laws strengthening their driver- 
licensing regulations this year, while several others rejected 
measures which would have been instrumental in improving 
the caliber of driving on the nation’s highways. 

How many of the people killed in Labor Day acci- 
dents were the victims of drivers who shouldn’t have 
had a license? 


* 

Despite volume selling in August, dealer new-car stocks 

rose steadily through the month to hit the highest level 
since the end of the war. 


* * 
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WELL, my enforced convales- 
cence away from the office and 
confinement to the second floor 
sitting room of my home in Grosse 
Pointe Shores is now entering its 

7th week. At the 

THOUGHTS ballgame, the 7th 


WHILE inning is the time 
AWAY to stand up and 
take a stretch; so 

here goes. Probably most of you 


can tell a story of hospitalization 
much more harrowing. One of my 
best friends was confined with eye 
trouble a few years ago and, for 
17 weeks was blindfolded, in com- 
plete darkness. Only in the later 
weeks was the injured eye exposed 
'and then, within a month after he 
| was released, a sudden shock—and 
|the bad eye was worse than ever. 
|My ten days in the hospital (my 
| first experience by the way, and I 
|am tapping on wood as I write 
| this), was not unpleasant as I look 
back on it now. Perhaps in a few 
| days or weeks, when I am released 
| to my regular duties, I'll look long- 
|ingly back at this time which now 
| seems so long. 

* 


IT HARDLY seems possible that 
a whole year has passed since 
Sept. 3, 1948, when we sailed for the 
|Italian, French and English auto- 
mobile shows. You may recall that 
prior to sailing, I wrote a facetious 
column in which I sought to mag- 
nify the dangers of the undertaking 
and volunteered (for the good of 
AvUTOMOTIVE News) to take the place 
of any of the younger men on our 
staff who would have served with 
alacrity. Well, after my attack of 
bronchial pneumonia, which I con- 
tracted at the London show, and 
the fact that for a year now I have 
suffered its debilitating effects, 
makes me wonder if perhaps I did 
not have a premonition of what 
was in store for me if I insisted 
on making the journey. 

* + * 


I HOPE not, because you realize 
that now one can comfortably have 
dinner in New York any evening 
and stroll the aisles of the Paris or 
London auto shows the next after- 
noon which, by the way, brings up 
a suggestion I have made to more 
than one of my friends who have 
queried about our European trip 
last year. The fall is a beautiful 
time to be in Switzerland, France 
or Italy. The weather is compar- 
able to our best fall weather back 
home, The summer tourist crowds, 
which were record-shattering this 
last summer, are not in your way. 
The boats and planes headed west- 
ward are crowded to capacity right 
now but, during the fall season, are 
usually only half-filled. After Oct. 1, 
most trans-Atlantic airlines will 
offer special excursion rates, Have 
you any idea for example that, 
beginning Oct. 1, you can make the 
trip comfortably by air from New 
York to Paris and return for 
$493.30? This, as you know, covers 
all expenses in transit, including 
meals, baggage and even tips. It is 
a challenge to any man directly or 
indirectly connected with the indus- 
try to use one of the shows as an 
excuse to get over there this fall. 


* * + 


WHAT WILL the average Amer- 
ican businessman get out of not 
too long a trip to England and 
France, for example? Well, of 
course, the trite thing to say would 
be perhaps that he wanted to come 
over and see a little of his own 
money spent. But, I believe the} 
very change from the environment | 
of his own business and home life 
would be worth all the time and| 
expense involved. I repeat, “not too | 
long a trip,” not at least for your | 
first experience, because you can | 
cover a lot of territory these days 
and your days and nights will be | 
filled with new and unusual sight- | 
seeing. It will take just about a} 
week longer to take the boat one | 
way, but it is of course worth it. | 
Tell mama and daughter you are| 
going over to the auto shows and 
lay plans for the extended sight- 
seeing expedition next spring. If 
you can get away with that one, 


* . 











Nobody likes doing business in an empty showroom, 
but let’s not go to the other extreme, either. 


“you are a better man than I am, 
Gunga Din!”—G.M3S. 
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used, if you so request. 


Hand Controls 

As you suggested, I wrote Ar- 
thur Carpenter of West Point, Ga., 
but he could not help me as he had 
been unable to sell his patent, and 
therefore had been inactive for a 
couple of years. 

However, for your information, 
the American Legion magazine for 
September states that a Robert G. 
Steward of Reseda, Calif., has in- 
vented and is manufacturing a set 
of hand controls for disabled per- 
sons. The controls sell for $65 and 
may be the answer to my problem. 
—E. G. Rowe, Savannah, Ga. 


*Twas a Mercury 

Re your article, Sept. 5, describ- 
ing the stock car races in Mil- 
waukee and Des Moines. 

You state a Lincoln car won-the 
race at the State Fair in Des 
Moines. This race was won by a 
1949 Mercury sport sedan, driven 
and owned by Eddie Anderson, of 
Grinnell, Ia. 

We delivered this car to a farmer 
last spring. About six weeks ago 
this Mercury was hit headon by 
another car. Damage was estimat- 
ed at over $1,600. 

On Aug. 26, 1949, we made a deal 
with the insurance company to 
deliver a new Mercury to the own- 
er of the wrecked Mercury, and 
we arranged for Anderson to pur- 
chase the salvage from the insur- 
ance company. The entire front 
end, transmission, overdrive, frame 
and steering had to be rebuilt or 
replaced on this Mercury before it 
could be used. 

Anderson operates a body shop 
and he dismantled the car on Fri- 
day evening, Aug. 26. We obtained 
the necessary parts and on Aug. 
31 he had the car running. The 
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‘Answer In Calif.? .... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


No attention is given to unsigned 





next day he drove it to Des Moines, 
entered it in the Iowa State Fair 
race and won first place. 

Some of the drivers of other 
makes of cars protested the race, 


stating Anderson’s Mercury had 
(See LETTERBOX, Page 45, Col. 1) 


Coming Events 


SEPTEMBER 
Sept. 19-20—Mlilwaukee (Schroeder hote)). 
21st annual session of Wisconsin Auto- 
motive Trades Assn. 
Sept. 26-27—Colorado Springs. Annual Con- 
vention of Colorado Auto Dealers Assn. 
Sept, 28—Burlington, Vt. Vermont Auto 
Dealers Assn. convention. 
Sept. 28 - Oct. 8—London, 
tional Motor Exhibition. 


Sept. 29-30 — Atlantic City, New Jersey 
Automotive Trade Assn. parley. 

Sept. 30—Portland, Me. (Eastland hotel) 
Annual convention of Main Automobile 
Dealers Assn. 

OCTOBER 

Oct. 6-16—Paris. Paris Auto Show. 

Oct. 9-11 — Galveston, Tex, 32nd annual 
convention of Texas Automobile Dealers 
Assn. 

Oct, 9-11 — Cincinnati (Netherlands Plaza 
hotel). Annual convention of Ohio Auto- 
mobile Dealers Assn. 

Oct. 9-11—Biloxi. Mississippi Auto Dealers 
Assn. annual session, 

Oct, 10-11 — Minneapolis (Nicollet hotel). 
Annual convention, Minnesota Automobile 
Dealers Assn. 

Oct. 12-13—Atlanta (Ansley hotel). 1949 
convention of Georgia Automobile Dealers 
Assn. 

Oct. 14-15—Atlantic City, 
Dealers convention, 

16-18—Edgewater Park, Miss, 
nessee Automotive Assn. convention. 

Oct. 16-18 — Jacksonville, Fla, (George 
Washington hotel). 19th annual conven- 
tion of Florida Automobile Dealers Assn 

Oct. 18—New York (Hotel Astor). 10th 
annual meeting of Automobile Old Timers 
(K. T. Keller, president of Chrysler 
guest of honor). 

Oct. 23-25—Biloxi, Miss, Automobile Deal 
ers Assn, of Alabama annual meeting. 
Oct, 24-25—Grand Forks. Annual meeting 

of North Dakota Dealers Assn. 

Oct, 24-25—Louisville (Kentucky hotel). 
Annual convention of Kentucky Automo- 
bile Dealers Assn. 





34th Interna- 


Tri-State Auto 


Ten- 
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tHe BOCKET 


WAS LAUNCHED 
ONE YEAR AGO 










=/and in the 12 record-breaking months since, 
every phase of the automobile business 

has felt the impact of that historic 
introduction by Oldsmobile 









This is a red letter day 


in the automotive in- FIRST YEAR OF THE “ROCKET” 
dustry! This is the first 


anniversary of one of September 8—The world’s 





































wae, the most revolutionary most modern engine plant, 
- developments in motor- the eae lant, = 
. s a compltete a ansing, 
her Ss history < on Olds Michigan. 
ce, mobile’s brilliant 
ee ” _ ° 
ad Rocket” Engine! 1948 September 15 — Oldsmo- 
= In one short year, the “Rocket” has changed ee te tes ae te 
America’s automotive standards. It has brought a the press. 
completely new level of performance and reliability 
to motoring. It has earned a unique reputation for November 8— The first pro- 
. . ° ee ” 
my smooth, quiet, economical power . . . power of a Vovember- duction Png Rocket 
ito- kind never put beneath an automobile hood before! 1948 comes off the line. 
on- And throughout the country, Oldsmobile Dealers December 9—First show- 
a are making thousands of demonstrations . . . setting ing = the eae 
new sales records with the “Rocket” Engine car! Rocket” to the public. 
na- Only Oldsmobile Dealers have this revolutionary 
se engine this exciting sales-maker! It’s theirs in 1948 Sonnter 19— ae 
y +9 ing . aes eee tion of the new “Rocket 
two great Futuramic cars—the dashing “88, Engine in the Series “98” 
el) lowes iced “Rocket” Engi . d tk Oldsmobile 
pile owest-pricec ocket Ungine car, and the . 
luxurious “98.” It’s another big reason why.. . ee omen 
ebruary 6— ocke 
= Engine offered at a new 
ers . 3 1949 low price in the sensational 
. 7t's Smart to be with Olds new Oldsmobile “88! 
to- 

March 22—“Rocket” En- 
= Mare gine “88”’ sets hill-climb- 
1). 1949 ing record at General 
vile Motors Proving Ground. 
49 
ers Woy May 30—“Rocket” En- 
No ine “88” paces the 500- 

1949 Mile Race at Indianapolis. 
Pn- 
‘ge June 1 — Nation-wide 
n- Rocket ‘88’ Demonstra- 
tt June tion Campaign launched. 
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June 14—100,000th 
“Rocket” Engine built. 





The brilliant “88” . . . lowest-priced “ Rocket” Engine car . .. 
is setting new sales marks for Oldsmobile Dealers every where! 
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SANTA FE, N. M.—Effective use 
of good public relations was the 
prime subject of discussion here at 
the one-day convention of the New 
Mexico Automobile Dealers Assn. 


Although various problems were 
discussed and ironed out satisfac- 
torily by the dealers, the only reso- 
lution approved by the convention 
recommended that group insurance 
be considered as an_ individual 
dealership problem since such in- 
surance is now available on an in- 
dividual basis. 

H. L. Galles, Albuquerque 
Chevrolet dealer, was reelected 
president of the association. Knox 
Converse, Albuquerque Chrysler 
dealer, was retained as secretary- 
treasurer. 

Dean Wait of Carlsbad was 
chosen vice-president, and the fol- 
lowing were named directors: John 
Hall jr., Roswell; N. S. Clifton, Sil- 
ver City; Frank Groesbeeck, Al- 
buquerque; W. N. Snyder, Hobbs; 
Clair Gurley, Gallup; Perry Smoak, 
Farmington; Tom Closson, Santa 
Fe; Bert Thompson, Tucumcari; 
J. A. Wickoff, Raton; Leo Valdez, 


Ford Truck Sales 
At Highest Level 
Since July, *48 


DETROIT.—Sales of Ford trucks 
in August were the greatest for any 
month since July, 1948, J. D. Ball, 
manager of the 
truck and fleet 
sales department, 
Ford division, 


Ford Motor, an- 
nounced Thurs- 
day. 


“Ford truck 
sales peaks in 
both July and 
August this year 
were chalked up 
in the face of re- 
ports of a declin- 
ing truck market which have per- 
sisted during the spring and sum- 
mer months,” Ball said. 

Ball also said that the present 
apward trend is due to several 
factors. 

“In the expanded line of Ford 
trucks, including more than 150 
models, there is a size and type 
for practically every hauling job,” 
he asserted. “In accordince with 
traditional Ford policy, the trucks 
are constantly being improved. 
Numerous engineering advance- 
ments made during recent months 
have made them more adaptable 
to a wider range of operations. 
Improved manufacturing facilities 
and greater availability of steel 
permit increased production.” 

Ball added that new parcel de- 
livery, forward-control chassis mod- 
els recently introduced have broad- 
ened still further the market for 
Ford trucks. 

“The fact that our truck sales 
in this year’s buyer’s market have 
surpassed marks made in last 
~ year’s easy seller's market affords,” 
he said, “tangible evidence that a 
good potential exists for dealers 
and salesmen who are doing an 
aggressive sales job.” 


Top Trucks 


New- truck registrations for 
seven months, plus five states 
for August: 
1949 Pos. 
1—203,740 
2— 98,361 
68,134 
53,376 
47,256 
33,539 
22,574 
4,875 
3,615 
3,349 
2,443 





4. D. Balt 


1948 Pos. 
182,257— 1 
1438,879— 


Make 
Chev. 
Ford 
Dodge 
Inter’! 
GMC 
Stude. 
Willys 
White 
Mack 
Diam. T 
Reo 
Divco 
Autocar 
Brockway 
Federal 
Crosley 
Kenworth 

214 FWD 

146 Sterling 

Total All Makes 
550,125 636,939 

For further details see page 
30, today’s issue. 


2,958—13 
1,633—16 
243—19 
606—17 
236—18 





N. M. Dealer Parley 


Importance of Public Relations Stressed; 
Galles Reelected President 


Las Cruces; Max Meadors, Clovis; | 


Clyde Hunter, Espanola, and Jim 
Derrick, Carlsbad. 


Carlsbad was selected as the site 


for the organization’s 1950 conven- 


tion. 

Dealers were reminded by Free- 
man Lusk, Los Angeles public 
relations consultant, that “public 
opinion changes,” and it is up to 
the dealer to renew the initial 
good impression he has made on 
his customers, 


At the same time, he advised his | 
listeners to renew often the “indi- | 


vidual devotion you can gain from 


your employes.” This can be ac- | 


complished, he said, by individual 
recognition and acknowledgment of 
seniority. 

Advocating integrity in advertis- 
ing, Lusk warned the members to 


be solicitous of “comebacks,” which | 


he said constituted the largest 
source for word-of-mouth adver- 
tising which, in turn, he listed as 
the number one point in good ad- 
vertising. 

The second best method of ad- 
vertising is direct mail, Lusk 
said, while newspaper advertising 
is the third most effective me- 
dium. 

John W. Stokes, Washington tax 
specialist, spoke on income and 
estate tax problems and urged 
dealers to enlist the aid of com- 
petent help in solving their tax 
difficulties. 

Good public relations were also 
stressed by W. Barry McCarthy, 
Ford Motor Co. western region 
public relations manager. 

Listing problems dealers face to- 
day, McCarthy said: “Don’t allow 
careless public relations, poor em- 
ploye relations or thoughtless cus- 
tomer relations in your dealership. 


..»- Be a better citizen and you'll | fi 


be a better dealer.” 

Richard Wright, representing 
the Mountain States Employers 
Council, gave an outline of the 
services provided by his organiza- 
tion, 

He warned the audience that 
“collective bargaining is the law of 
the land... . We can only cope with 
union organizations and tactics by 

outleading them, Employes join a 
union because they wish to. See 
that they don’t wish to.. .” 

Wright emphasized the impor- 
tance of written policies, available 
to employes, on seniority; evalua- 
tion of services in relation to pay; 
suggestion systems; vacations, and 

sick leave. 

It was announced that the con- 
vention’s delegates discussed recent 
railroad freight raises, but that a 
majority felt that no_ effective 
action could be taken by the asso- 
ciation at this time. 


Speaker Roster 
At Ohio Parley 
Features Taft 


COLUMBUS, O.—Walt R. Hamer, 
secretary of the Ohio Automobile 
Dealers Assn., last week announced 
the list of speakers for the 16th 
annual convention of the associa- 
tion, to be held Oct. 10-11 at the 
Netherland Plaza hotel in Cincin- 
nati. 

There will be a banquet and spe- 
cial entertainment for the ladies. 
The list of speakers follows: 

Robert A. Taft, senior U. S. sena- 
tor from Ohio; Stephen A. Douglas, 
director of sales promotion, Kroger 
|Co., Cincinnati; R, T. Cannon, vice- 
| president, Universal Underwriters, 
| Kansas City; Paul M. Millians, vice- 


| president, Commercial Credit Co., 
|Baltimore; R. E. Reinhold, presi- 
dent, Ohio Automobile Dealers 


Assn.; C. A. Cronin, president, Cin- 
cinnati Automobile Dealers Assn.; 
|Frank M. Quinn, registrar, Ohio 
|bureau of motor vehicles; Karl K. 
Morris, lawyer and _ accountant, 
| Cleveland. 

Dr. Kenneth McFarland, Topeka, 
|'Kans.; W. K, Braasch, president, 
|American Institute of Applied 
|Salesmanship, Chicago; Robert R. 
Bangham, secretary, public rela- 
tions department, Ohio Manufac- 
turers Assn., Columbus; Fred L. 
Haller, vice-president, National Au- 
|tomobile Dealers Assn., and Ray 
Chamberlain, NADA _ convention 
manager. 
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100,000 FOR CHEVROLET IN L. A.—The division's newest assembly plant at Van Nuys, | 


Calif., turned out its 100,000th auto early in September. The plant, officially opened last 
February, is one of two building Chevrolets for the Pacific Coast market. The other is at 
Oakland, Calif. Shown with the model, which was placed on display in the Los Angeles 


area, are (left to right): J. W. Hardman, chief inspector; H. M. Lothringer, general super- | 


intendent, and N. D. Reisch, engineer. 





GOODYEAR STARTS TOWARD 500 MILLION GOAL—P. W. Litchfield, chairman of Good- 


year Tire & Rubber, 


company's 475 millionth tire, just as in 1901 he took part in the building of the company's 


Grip, designed for mud and snow. It was lifted from its mold by C. R. Ewing, a veteran 
with 33 years’ service. 





LOS ANGELES AREA OLDS DEALERS MEET—Oldsmobile dealers of metropolitan Los 
Angeles hold a conference with S. E. Skinner (right), Oldsmobile's general manager, and 
G. R. Jones (third from left), Oldsmobile's general sales manager, to discuss plans for the 
rest of the year. This meeting was one of a series of 24 —. held throughout the nation. 
Left to right: Myron C. Albertson, Albertson Bros., Culver City; W. C. Binford, Harvey 
Smith Oldsmobile Co., Inglewood; Jones; Fred C. Schweitzer, Schweitzer and Gage, Bakers- 
field; Wilson H. Albertson, Albertson Bros., Culver City, and Skinner. 








PONTIAC PACES MICHIGAN RACE—It led the first 100-mile, big car race to be held in 
Michigan since 1933. The race climaxed the centennial of the Michigan State fair. The | 


cream Pontiac convertible is pictured here in a parade which opened the fair. It is 
festooned with members of New York's dancing Rockettes. Behind the wheel is Ray Markusen 
Pontiac's assistant advertising manager. Duke Nalon of Indianapolis fame, drove the pace 
car to start the race. 


plies along with a show of prod- 
ucts 


Wisconsin Assn. 


; Tuesday's activities will include 
‘ » » 

Opens Conc lave a report by officers and talks by | 
In Milwaukee featured speakers, with the con- 


vention closing after a banquet and 


MILWAUKEE. — The 21st con-| floor show Tuesday night. 
vention of the Wisconsin Automo-| Speakers and their topics in- 
bile Dealers Assn. opens here today| clude: George Ziesmer, NADA 


president, “What and How to Do 
It;” John Munn, dealer editor of 
AUTOMOTIVE News, “Perpetual Con- 
tracts for Dealers;” Edward Pay- 
ton, Cleveland, “Fundamentals and 
|the Future;” Howard Moore, To- 


(Sept. 19) at the Schroeder hotel. 

Three clinics were scheduled for 
the morning session of the first | 
day’s meeting, with a golf party 
on tap in the afternoon and open 


house in the evening by finance! ronto, “Hitting Below the Belt,” 
firms. and Karl Richards of the Automo- 

The clinics include one on legal| bile Manufacturers Assn., “The 
problems, another on insurance,| Auto Industry Under the Micro- 


and a third on equipment and sup-| scope.” 


donned heavy canvas gloves to assist in the completion of the | 


rst pneumatic tire. The company's production milestone was reached with a Studded Sure | 


Moock to Speak 
At N.J. Meeting 
On Sept. 29-30 


NEWARK, N. J.—Harry G 
Moock, former Chrysler Corp. exec- 
utive, has been added to the list 
of speakers scheduled to address 
| the 3lst annual convention of the 
New Jersey Automotive Trade 
Assn., Sept. 29-30, at the Tray- 
more hotel, Atlantic City. 

In addition to Moock, other 
speakers previously announced are 
Dr. Kenneth McFarland, Topeka 
(Kans.) superintendent of schools; 
Rep. Clifford Davis, Tennessee; 
Howard B. Moore, manager of the 
Federation of Automobile Dealer 
Assns. of Canada; M. Robert Deo, 
National Automobile Dealers Assn. 
managing director; William  L. 
Mallon, chairman of the NADA 
public affairs committee; L. J. 
Buckland, author of “Buck Sez,” 
and Ray Chamberlain, NADA con- 
| vention manager. 


Arrangements for the meeting 
have been handled by the general 
convention committee under the 
chairmanship of Lloyd W. Hoag- 
land. Vice-chairmen of this com- 
mittee are Thomas J. Brogan, John 
M. Kramer and Thomas H. Lawley. 

Chairmen of other committees 
j}are Robert F. Whitehouse, reso- 
lutions; P. L. Schaeffer, banquet; 
Mallon, speakers; J. Ray DeRidder, 
| publicity; Otto P. Henneberger, 
| activities; T. Irving Johnson, re- 
| ception; Walter F. Conover, mem- 
| bership; Robert E. Mathis, ladies; 
| Will Fitzpatrick, prizes, and 
Thomas B. McGuire, meetings. 





Frost-Avis Fined 
For GOP Gift 


DETROIT. — F rost- Avis, Inc. 
(Ford), 12625 Grand River, has 
been fined $750 for making an il- 
legal $500 contribution to Repub- 
lican campaign funds. 

The firm, which originally had 
stood mute on the charges, changed 
its plea to no contest. Charges 
against officers of the company 
were dismissed. 

At the same time, purchase of 
all interest in Frost-Avis and 
change of the firm’s name to War- 
ren Avis, Inc., has been announced 
by Warren E. Avis, one of the men 
who founded the corporation in 
1945. 

Avis, who also is president of 
Avis Airlines Rent-A-Car System, 
world’s largest airport car rental 
service, said he had bought the 
stock held by Rohert Frost, former 
vice-president of the firm. 











Forget Beauty? 
Autos Should Stress Safety, 


Car Enthusiast Says 


NEW YORK.—For safety, auto 
manufacturers should concentrate 
on improved steering mechanisms 
rather than on showy design or 
minor luxury features, A. E. UI- 
mann, vice-president of the Sports 
Car Club of America, contends. 

Ulmann attributes increases in 
highway accidents to failure to 
apply advanced automotive prin- 
ciples in construction. He said 


| many lives could be saved through 


simple mechanical remedies. 
“There is no necessity for build- 


j}ing cars that require three turns 
|of the steering wheel to change 


direction abruptly and avoid an 
impending danger,” he said. “An 
appliance could be devised that 
would bring about the desired re- 
sult much more quickly. Many 
| crashes can be traced to the tim« 
needed to steer the car out of 
jeopardy.” 


Rochesters Dealers Hold 


Annual Country Outing 

ROCHESTER, N. Y.—More thar 
|150 members and guests of th: 
| Rochester Automobile Dealers Assn 
attended the organization’s annua 
outing here at Oak Hill Countr: 
Club. 

Following an afternoon of golf 
}and other sport events, members 
|}enjoyed a clambake. John G. Dor- 
schel won a tire-changing contesi 
Arthur H. Bartlett, association 
president- extended a welcome mes- 
sage at dinner. James A. Sykes 
headed the arrangements com- 
mittee. 
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"PERSUASIVE PETE"* 


and with Good reason... 


Reading time 1 minute 59 seconds 


From early childhood, Pete had a way of getting 
what he wanted. Always his manner was quiet . . . his 
voice soft ... his smile winning. At nineteen, Pete claims 
he put over his biggest, most successful deal. That was 
when he persuaded the young organist in the local church 





to become his wife. The responsibilities of this early 
partnership gave him the incentive to “go places.” 


The young couple started life in a new community 
where Pete turned his hand to many odd jobs to make a 
living and save a dollar or two. He sold haberdashery; 
solicited business for a dry cleaning establishment; had a 
whirl at automobile building right on the production 
line; worked in a chemical plant. 


@ ies | 


Pete realized as he went along that he was cut out 
for selling. But what kind of selling did he want to do 
permanently? Of all the things he’d done, helping build 
automobiles had impressed him most. Any man was free 
to choose what he liked. Then why not sell cars? He talked 
this over one evening with his life partner. She was for it. 
Together they spoke of his future as some day owner of 
his own business in the good, old American way. 

So, the very next day Pete used 
his persuasive powers on the local 
De Soto dealer. Six months of Spartan 
effort day and night and he was 
leading the sales force for powmwne 
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the firm. In fact, while still a “sophomore” as he called it, 
Pete won a national contest by selling more Plymouth 
cars than any other salesman in the nation. A year later, 
he moved to a nearby town as sales manager for a car 
dealer. Another five thriving years persuaded his boss to 
set him up as head of another dealership. Pete became sole 
owner just before the outbreak of World War II, but 
closed his business to accept a commission in the Army. 





After his military discharge and while still on ter- 
minal leave, he hurried to see the De Soto people about 
re-opening his dealership. There was no need to turn on 
his persuasive powers, for the factory officials knew all 
about his successful pre-war record. Through all the friends 
he made everywhere he had worked, Pete’s sales of De Soto 
and Plymouth cars in the past several years have justified 
the erection of a brand-new building. And Pete’s life 
partner is mighty glad he persuaded her to “join up.” 



















Write for our free booklet containing a number 
of these stories of accomplishments by 
enterprising men. Chrysler Corporation, 

341 Massachusetts Ave., ra 
Highland Park 3, Michigan. SERVICE 


Chrysler Corporation 
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Truckloadings Drop 
8.4% During Month 


WASHINGTON. — The American 
Trucking Assns. reported last week 
that the volume of freight trans- 


|freight. The volume in this cate- | 


|gory decreased 10 percent below | 


|June and 2.6 percent below July, 


ported by motor carriers in July | 1948. 
| Transportation of petroleum pro- 
|ducts accounting for about 11 per- | 


dropped 8.4 percent below June, and 
1.3 percent below July, 1948. 
Comparable reports received by 
ATA from 318 carriers in 42 
states showed these carriers 
transported an aggregate of 2,- 
859,681 tons in July, as against 
3,121,144 tons in June and 2,897,- 
985 tons in July, 1948, 
Approximately 80 percent of all 
tonnage transported in the month 
was hauled by carriers of general 


Vehicle Financing 
Continues Rise 


In Canada 


OTTAWA.—Sales of vehicles in 
Canada on the installment plan 
continue to increase, with July, 
1949, showing a far greater propor- 
tion of such transactions than a 
year ago, the Canadian govern- 
ment reports. 

A total of 7,600 motor vehicles 
were financed for $10,437,665 dur- 
ing July compared with 4,353 units 
for $6,344,621 a year ago, an in- 
crease of 746 percent in number 
and 64.5 percent in amount. 

New passenger car sales financed 
involved 5,112 units for $6,768,388 
as against 2,336 units for $3,054,481 
a year ago, up 118.8 percent in 
number and 121.6 percent in 
amount. New commercial vehicle 
sales financed advanced to 2,488 
units for $3,669,277 compared with 
2,017 for $3,290,140 a year ago, a 
gain of 23.4 percent in number and 
11.5 in amount. 

The total of used motor vehicle 
sales financed during July this 
year reached 14,731 units for $9,- 
877,295 compared with 10,050 units 
for $6,940,943 a year ago, an in- 
crease of 46.6 percent in number 
and 42.3 percent in amount. 

Used passenger car sales financed 
in July involved 12,550 units for 
$8,143,395 compared with 8,274 for 
$5,468,213 in July a year ago, a 
gain of 51.7 percent in number and 
48.9 percent in amount. Used com- 
mercial vehicle sales financed rose 
to 2,181 units for $1,733,900 as 
against 1,776 for $1,472,730 a year 
ago, an increase of 22.8 percent in 
number and 17.7 percent in amount. 


Look Out, Cars! 
Acidity Smoke Called Culprit 


In Dayton Mystery 

DAYTON, O. — Motorists here 
who have been complaining about 
numerous tiny holes suddenly ap- 
pearing in the paint and chrome of 
their cars last week learned how 
it was happening. 

It is an acid formed by smoke, 
according to Nick A. Nicholson, 
Dayton’s chief air pollution-control 
engineer. 

Nicholson said he didn’t know 
what kind of acid it is. Many of 
the complaining car owners have 
been those who park their cars 
near the Frigidaire plant here and 
several foundries. 

Frigidaire officials said they had 
been getting numerous complaints. 





cent of the tonnage, showed 


and 8.8 percent over July, 1948. 


nage. Their traffic volume decreased 
20.9 percent below June, but in- 
creased 5.2 percent over July, 1948. 

About 5 percent of the total 
tonnage reported consisted of 
miscellaneous commodities, in- 
cluding household goods, textiles, 
groceries, meat, agricultural, 
heavy machinery, tobacco, motor 
vehicles and motor vehicle parts. 
Tonnage in this class decreased 








8.7 percent below June and 4.6 
percent below July, 1948. 

The July tonnage of carriers re- 
porting from the Eastern district 
represented a decrease of 9.6 per- 
cent below June and 2.9 percent 
below July, 1948. 

Carriers in the Southern region 
reported a decrease of 10.6 percent 
below June but increased 7.5 per- 
cent over July, 1948, 

Tonnage reported from the West- 
ern district revealed decreases of 
5.7 percent below June and 1.3 per- 
cent below July of last year. 


Plymouth Names 
New Regional 


Heads in South 


DETROIT.—Appointment of one 
new Plymouth regional manager 
and the transfer of another has 
been announced by R. C. Somer- 
ville, general sales manager. 

At Dallas, W. P. Covington has 
been advanced from district man- 
ager to regional manager. H. N. 
DeWitt, former Dallas_ regional 
manager, has been transferred to 
St. Louis, where he will manage 
a new regional office. 

DeWitt has had 27 years’ experi- 
ence in the automobile industry. 
He first became associated with 
Plymouth in 1928 in the car order 
department and served in several 
home office capacities until 1934 
when he was appointed Plymouth 
representative in New England. In 
1936 he became Plymouth repre- 
sentative at Chicago. 

Covington’s experience in the au- 
tomobile industry began in 1935. He 
sold new and used cars, became a 
factory representative in the south- 
west area, and served as wholesale 
manager for an automobile distrib- 
utor. In 1941 Covington joined 
Plymouth and was appointed dis- 
trict manager in the Dallas region. 
Prior to rejoining Plymouth after 
the war in 1947 as district manager 
in the Dallas region, he had been 
a partner and sales manager of 
California Trailers, Inc. 


Inspection-Sticker Seller 


Convicted in Richmond 

RICHMOND, Va.—In violation of 
the state motor vehicle law, Wil- 
liam Cosby has been convicted of 
selling stolen vehicle - inspection 
stickers. 

He was fined $100 and sentenced 
to six months in jail. 





REYNOLDS VIEWING THE LOS ANGELES FAIRGROUNDS—C. 8B. Aabaneh. president- 


manager of the Los Angeles county fair, points to where the new 2!/,-mile 


anesha Bivd. 


cutoff will enter the fairgrounds to relieve traffic congestion. Shown with him are Elsbery 


Reynolds 
and Sue 
was used fo tour the new highway. 


i: Pomona Dodge dealer, representing the Los Angeles Dodge Dealers Assn., 
icker, last year's queen of the fair. A Dodge Wayfarer, furnished ‘by Reynolds, 


Carriers of iron and steel hauled | 
about 4 percent of the total ton-| 


in- | 
|ereases of 13.7 percent over June | 
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“Look, just to prove we cant 
give you a raise, we'll make you 
a partner in the business.” 


N.J. Firms Use 
Two Formulas 
For Success 





NEW BRUNSWICK, N. J.—That 
clever merchandising and a good 
employe relations program yield 


bountiful results, reportedly has 
been the experience of Freedman 
Oldsmobile Co. and Freedman Tire 
and Truck Company. 

The firms are Oldsmobile dealers 
for New Brunswick, Highland Park 
and vicinity, and GMC Truck deal- 
ers for Middlesex county and adja- 
cent areas, 

The company was founded in 
1931 as a tire company. Now, it 
acts as the distributor of U. S. 
Royal tires. The dealers still put a 
lot of emphasis on this part of their 
business, They make every inch of 
showroom count by warehousing 
and displaying from 200 to 300 tires 
there under the space allocated for 
offices. Such methods have made it 
possible for the firm’s sale figures 
to reach a higher percentage in the 
area than the national percentage 
totals. 

Bernard and Philip Freedman, 
who head the firms believe in ag- 
gressive advertising. As a weekly 
feature they sponsor Harvey Har- 
man, football coach of Rutgers 
university, on a sports program. 


The Freedman brothers are of the 
opinion that their employes-rela- 
tions program has reaped dividends. 
An example of this program is the 
fact that the companies. kept 
closed all day Saturday during the 
summer. However, they paid em- 
ployes full salaries for this time. 


Book Offers Tips 


For Supervisors 


NEW YORK. — The American 
Management Assn. has published a 
200-page “Supervisor’s Management 
Guide” in eight sections and 20 
chapters prepared by 17 operating 
executives and specialists to assist 
supervisors, foremen and other op- 
erating executives in industry to 
apply new developments in man- 
agement methods for improving 
human relations in business. 


The guide presents case histories 
and discussions of successful su- 
pervisory programs and techniques 
developed by companies in all types 
of industry. It is intended for use 
as a desk manual for operating 
management, for individual reading 
by executives and for supervisory 
conference training through chap- 
ter-by-chapter discussion. Copies 
are available from the association, 
330 W. 42nd St., New York 18, 


Former Head of Harlo 
Sues Firm Partners 


WATERTOWN, N. Y. — Harry 
Adams, former president of Harlo 
Motors, Inc., a used-car firm, has 
brought action against Frederick 
W. Cooper, Matthew S. Spain and 
Harlo Motors, alleging that he was 
removed from the presidency and 
is being frozen out of his interest 
in the company. 

He has asked that the supreme 
court order a thorough accounting 
of the company for all sums re- 
ceived since May 26, taking into 
consideration all damages claimed 
to have been wrought by the de- 
fendants, Cooper and Spain, by 
reason of waste, dissipation of 
funds and depreciation of assets. 
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Retention of U.S. Gas Tax 
Asked by Nev. Governor 


highway program, Pittman said 
the state is the only one in the 
nation never to have diverted any 
road tax money to unrelated uses. 


“This non-diversion practice 
was so much a part of our think- 
ing,” he added, “that nine years 
ago, to play absolutely safe, a 
constitutional amendment was 
adopted prohibiting any diver- 
sion of gas tax and other road 
use revenue.” 

Pittman asserted that every 
tourist who passes Nevada’s bor- 
ders has “a definite stake in the 
highway system of Nevada.” Should 
the federal gasoline tax be rescind- 
ed and federal aid be subsequently 
discontinued, he warned, “there 
would be a break in the systems 
of many states.” 


Studebaker Plans 
‘Exhibitions At 


European Shows 


SOUTH BEND.—Europe will get 
its first look at the new Studebaker 
late this month and early in Octo- 
ber when the 1950 models are un- 
veiled at the London and Paris 
automobile shows. 


The European premiere of Stude- 
bakers represents the first Euro- 
pean debut of a new Studebaker 
model since the war. R. A. Hutch- 
inson, president of Studebaker Ex- 
port Corp., is now in Europe 
completing arrangements for the 
two shows. 


Concurrent with the Paris show, 
Hutchinson will hold a distributor- 
dealer conference in Paris, and a 
special dinner, Oct. 8, at the Hotel 
George V, in honor of Studebaker’s 
distributor-dealers from Europe, 
Africa and the Near East, Approx- 
imately 350 distributors and dealers 
will attend the Paris conference. 
| During his stay in Europe, 
|Hutchinson will visit and inspect 
| distributors and dealers in England, 
France, Belgium, Holland, Den- 
mark, Luxembourg, Switzerland, 
Norway, Sweden, Germany, Austria, 
Italy, Spain and Portugal. He will 
spend at least four weeks on the 
continent and about one week in 
England. 

Six 1950 Studebaker cars will be 
shown at the London show at Earl’s 
Court, Sept. 28-Oct. 8. At the Paris 
Automobile Salon, five Studebakers 
will be exhibited Oct. 6-16. 


RENO, Nev.—Strongly opposing 
proposals for repeal of the federal 
1%-cent gasoline tax, Gov. Vail | 
Pittman of Nevada warned in an 
address before the North Ameri- 
can Gas Tax Assn. conference here 
last week that abolition of the fed- 
eral levy would open the door to} 
cancellation of federal aid for sup- 
port of state highway systems. 

In reviewing the development | 
of Nevada highways, Pittman 
stressed the importance of fed- | 
eral highway aid to a state small 
in population but fifth largest in 
the nation in area. 

“I am well aware, of course,” he 
said, “of the strong movement on 
the part of several states to rescind 
the 1%-cent federal excise tax on 
gasoline in order that the tax 
might be levied at the state level. 
To this, I have been consistently 
opposed, 

“The only western state to bene- 
fit from such action would be Cali- 
fornia and in that state my good 
friend, Gov. Earl Warren, has on 
at least two occasions cited Ne- 
vada as a perfect example of how | 
important a so-called bridge state | 
is to California’s vast tourist in- | 
dustry. 

“Without federal aid, Nevada) 
citizens would have to add a min- 
imum of seven cents to the exist- 
ing 5%-cent rate to carry out a 
program such as we now have. | 
That figures to $4,500,000, so you 
can see our position. 

“At the annual Governors’ Con- 
ferences, I have steadfastly main- 
tained that the federal-aid pro- 
gram should be continued, despite 
the opposition of several of my 
colleagues. I doubt very much that 
a resolution recommending drop- 
ping the federal excise tax will 
ever be adopted by the conference 
for such action requires unanim- 
ous consent.” 

Pointing out that Nevadans have 
always taken keen interest in their 


Ford’s Williams 
To Speak Dec. 6 
At Kans. Parley | 


WICHITA, Kans.— Walker Wil- 
liams, general sales manager of the 
Ford division, Ford Motor Co., will 
be the banquet speaker at the 
Kansas Motor Car Dealers Assn. 
convention to be held Dec. 6 at the 
Hotel Broadview, according to Ros- 
coe Hambric, secretary-manager of 
the association. 

Robert Deo, managing director of 
the National Automobile Dealers 
Assn., will also speak, as will Karl 
M. Richards, field-service manager 
of the Automotive Manufacturers 
Assn. 

“Williams came up from the 
lower ranks to his present position 
with Ford,” Hambric said. “He 
spent several years in the Kansas- 
Missouri trade area, and talks our 
language.” 

Richards will discuss “Pointed 
Questions and Straight Answers 
About Highway Problems.” 


Ontario Auto Mishaps 


Rise 25% Over 1948 


TORONTO.—Motor vehicle acci- 
dents in Ontario in the first half 
of 1949 were up 25.6 percent over 
the same period last year, the On- 
tario government has reported. 

There were 14,333 motor car ac- 
|cidents in the first half of 1949, 
|with 227 fatalities. This compares 
with 233 deaths in the 1948 period. 
The amount of property damage 
this year reached $3,755,429, as 
(against $2,731,929 last year. 











LADY LUCK RIDES ALONG—George Montooth, during a 100-mile stock car race at the 
Lakewood speedway, Atlanta, Ga., lost control of his auto on a curve. Montooth's ca 


(top, left) plows into a retaining bank, begins to roll over (bottom, left) slides back 
toward the track (top right), and finally bounces back into the middie of the track (bot 
tom, right) in these shots of the accident. After the car finally came to rest, Montooth 
crawled out unhurt, but the car was a total wreck.—(Acme photo). 
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solidly 
4D Ee 
Motordom’s 


here are 2 of the many reasons why: 
OUTSTANDING CUSTOMER ENTHUSIASM. Since 1935, millions of car 


owners have known the glowing pride of Porcelainize brilliance and longer-lasting 


lustre... the true economy of Porcelainize paint protection ... and the added comfort 


of Porcelainize freedom from waxing and polishing. 


OUTSTANDING DEALER ENTHUSIASM. Leading dealers everywhere enjoy 


the personal satisfaction of offering the world's finest appearance service plus the 


financial success of developing it into the third largest year-round source of Service 


Revenue—returning profits of better than 50%. 


AUT let let (SMe Me tel 
Tre TU Mee Se a ee to) 
ET ee esl eid ul: 
and sales support as well as forceful 
national advertising. Judge the reasons 
TM ete ee MMe Leal: Ce 


FREEMAN & FREEMAN, INC. 


600 GRANT STREET DENVER 3, COLORADO 


Please send us full information on Porcelainize Product, Program 
and Policy. 


FIRM NAME 

ATTENTION OF: 

STREET AND NO. 

CITY ZOMe..._ STATE... 


MAKE OF CAR SOLD 
VERY IMPORTANT 


NATIONALLY ADVERTISED... EXCLUSIVE NEW CAR DEALER SERVICE 





: 
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PAPER SHOW WINDOW FOR CHRYSLER CARS—This typical page from Chrysler division's 
catalog shows the eye-catching illustrations and attractive makeup that were employed to 
enhance the appeal of this manufacturer's 20-page first postwar booklet of this type. 
Illustrations of the cars and accessories blend together well in the two-page spreads. The | 


inside cover and first 4 Present an interesting reproduction in the 
the first Chrysler, a sedan of 1924 vintage, with a 1949 Chrysler 


drawing printed in silver o 
New Yorker in blue superimposed upon it. 


Elkhart L-M Offers 
$1 Service Bargain 





‘orm of a line 


| quarts of oil (one with each oil 
change), oil change and a chassis 
lubrication without charge when 


ELKHART, Ind.— Elkhart Lin-|the book has been fully used. 


coln-Mercury, Inc., 510 S. Second 
St., claims it is offering $12.30 
worth of service in a get-acquaint- 
ed coupon book for $1. 

The firm says the book brings 
each purchaser the following: Car 
wash, chassis lubrication, brake 
adjustment, spark plug cleaning 
job, wheel alignment check, four 


DO MOST, SAVE MOST 
with 











Merten Opens 


Walter W. Merten Co. (Pack- 
ard), 215 Sixth St., Clay Center, 
Kans., has announced its opening. 
Walter W. Merten is owner. E. 
E. Meyer is manager, and Lew 
Linquist and E. G. Hays are in 


charge of the service department. 


GLOBE Z-Post! 


How Shop Profits Rise 25% 
to 47% with Globe Hoists 


You can turn out 25% to 47% great- 
er service volume with modern Globe 
2-Post Hoists. The photos here 
show just a few of the MANY jobs 
where you cut time, increase profits « 
through Globe’s exclusive superior- 
ities such as: 


Greater Accessibility 


37Yo SAVINGS ON TRANSMISSIO 


Thanks to Globe’s unobstructed working area between posts, clear 
floor space, mechanic can use portable Transmission Hoist to remove and 
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Oil Man’s Auto Outlook 


Shell Head Urges Action to Solve Problems 
Of Congestion, Operating Cost, Etc. 






ATLANTIC CITY.—The automo- 


‘| bile may be defeating its own pur- 


pose, due to rising costs and grow- 
ing congestion, Alexander Fraser, 
president of Shell Union Oil Corp., 
warned here last week in a speech 
before the National 
Assn, 

The outstanding advantage of 
| the automobile over other forms 
of transportation, he declared, is 
the freedom of movement it pro- 





Thief’s Error Brings Car 


Back to Real Owner 


POTSDAM, N. Y. — Gerald 
Smith got his stolen car back 
easy. 

One hour after it disappeared 
from a parking lot, a man drove 
into the garage where Smith 
was working and asked him to 





put some air in Smith’s own 


tires. 
The thief fled when Smith 
bombarded him with questions. 





Flush Floors 
Reversibility 


WORK 


replace heavy, underside assembly . . . easier, in 37% less time. 





SAVINGS 35% 


Service work on tires, wheels, 
etc. performed easier and quick- 
er on a Globe Hoist. 





j 
; 


i 
; 
; 
i 
| 
' 


sembly. Globe's 





A ’ 
SUSPENSION 
Overhauling front suspension as- 
saddle enables mechanic to use 


front post to remove and replace 
coil spring. Time saving... 31%. 


GLOBE/4HOIST 


THE “BEST” LIFT .. . SAFER, SMOOTHER, QUICKER 
GLOBE HOIST COMPANY — Philadelphia 18, Pa.— Des Moines 6, lowa 





exclusive front 
clusive 


« 50%. 


America's Most Complete Line of Hydraulic and Electric Lifts... 
Automobile, Bus, Truck, 


ladustrial, Elevetors 


Petroleum |through lost time and a frayed 


Shallow pits, Easy drainage 
Movable Roller Jacks 


See the many short-cuts to profits 
in Globe’s new time-study manual. 
Your jobber has a copy for you, or 
write us for 





UNDERCOATING 50% | 


Greater accessibility to all under- 
side parts, thanks to Globe’s ex- 
features, 
floor area. 





kept pace with the growth in the 
number and use of the automo- 


bile.” 
He quoted surveys showing tha 
gasoline consumption sometimes 





runs 100 percent more on congested 
routes of travel than on modern 
open highways. 

Other contributing factors to high 
automotive operating costs are the 
climbing motor vehicle insurance 
rates, the lack of parking space 
and the diversion of highway tax 
funds for purposes other than road 
needs, he said. 


Auto Maniacs 
Name Thompson 


New President 


DETROIT. —- Election of F. W. 
Thompson, of Windsor, Ont., to suc- 
ceed Oliver E. Barthel as president 
of the Auto Maniacs of America 
climaxed the first anniversary con- 
vention of the auto hobby group 





vides for the individual. This 
freedom of movement is being 
lost in traffic jams caused by 
inadequate streets and highways 
and lack of parking facilities. 

The car owner suffers not only 


temper, but through direct drain 
on his pocketbook, he said. 

“There have been some indica- 
tions lately that the curve of aver- 
age annual mileage per passenger 
car is leveling off after a steady 
upward trend for over a quarter- 
century,” he said. “If this stems 
from present driving conditions, we 
had better do something about it.” 

Fraser called upon oil men to 
support officials in strict enforce- 
ment of traffic laws, to support 
behind-the-wheel instruction for all 
high school students, and to sup- 
port long-range highway planning. 





“We are suffering from conges- here. , , 
tion paralysis,” Fraser said, “The Barthel was retained as a vice- 
development of the country’s | President. Frederic Von Voigt- 


lander of Ann Arbor, Mich., was 
also elected a vice-president, while 
William B. Stout, design engineer, 
|}was relected honorary vice-presi- 
dent. 

Also reelected was Frank Marine, 
secretary, and Rolland D. Hardt, 
treasurer. Harold L. Mayer is per- 
manent executive secretary of the 
group. 

Named to the executive commit- 
tee were: Charles H. Russell, Jack- 
|}son, Miss.; Herbert P. Kopf, E!} 
Paso, Tex.; Hyde W. Ballard, West 
Chester, Pa.; W. D. Lehman, Mt. 
Eaton, O., and R. C. Lenz, Homer- 
| ville, O. 

The convention’s principal 
speaker, Virgil LaMarre, central 
region public relations manager of 
| Ford Motor Co., told of early auto- 
motive inventions just now appear- 
ing on late-model cars. 

A Kaiser-Frazer Corp, reception- 
ist, Elinor L. Whetstone, reigned 
over the conclave with the title of 
“Miss Auto Maniac of 1949.” 


highways and of traffic engineer- 
ing in the urban areas has not 





Inventor Designs 


'New Piston Ring 


CHICOPEE FALLS, Mass. 
Claiming his idea will revolutionize 
}all types of piston-driven motors, 
|}a Chicopee Falls diemaker has an- 
nounced plans to market a new- 
|design piston ring. Alfred Ber- 
geron, who says he has an order 
for 1,000,000 of his rings a month, 
| patented the idea nine years ago. 

The main difference between Ber- 
geron’s rings and those of standard 
design is in the gap through which 
lubricating oil passes. The new ring 
|} is actually two separate rings, each 
|with a gap. The rings are clipped 
together concentrically to form a 
|single ring which has no gap. This 
is accomplished by turning them 
so that the gap of each is over a 
| solid part of the other. 


| With this design, Bergeron says 
|there will be at least 15 percent 
|more compression in the cylinder 
|and practically no loss of oil drip- 
ping down the cylinder wall. The 
|result, he says, will be less wear 
jon the wall from grit and sludge, 
las well as more economy in both 


gas and oil. 





Blade Rails 
Deep Saddle 





literature. 


Gasoline Revenue Up 


| $93,423 in Richmond 


RICHMOND, Va.— Gasoline tax 
|collections for July totaled $3,866,- 
| 040, an increase of $93,423 over col- 
lections for July, 1948, according to 
| State Motor Vehicles Commissioner 
| Crawley Joyner. 

Joyner reported that collections 
for the first seven months of 1949 
|totaled $24,498,803, an increase of 
$1,938,298 over collections for the 
corresponding period of 1948. 





unobstructed 
Actual time savings 





Tutan Expands 
Tutan Motors, Inc. (Dodge), 
Miami, has occupied its new sales 
and service buildings. A _ half- 
moon building on S.W. Eighth 
St. houses showrooms, the parts 
department and offices. In the 
rear is a separate building of 
| eanopy-type construction which 
| quarters the service department. 
The new quarters provide 17,000 
square feet of floor space. 
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The ad shown below presents one of the solid facts behind each GM car. 






D Cai S of It’s simply that for a quarter-century now, GM has been testing in 
0 g on action its research, engineering and production—out on the Proving Ground. 


helps sell more GM cars even in the toughest buyers’ market. 


Proving for Today $ 


usually on two-page spreads in top magazines. 






















stack well in f, 
the packa res falling. 
by stacks, aking the fos 


25 years age this month, on o 
stretch of countryside near Milford, 
Michigan, GM began work on a dozen 
different kinds of roads carefully 
copied from those “‘outside’’—ond the 
GM Proving Ground was under way. 
Since then over 105,000,000 test miles 
have been driven on this 1,268-ocre 
tract. 


lar or square r 


as round CONtainers 
Ef 


an important consid 1=Durobility Route. 
2-Belgion Block Road. 
3-Speed Loop. 
4—North-South Straightowoy. 
S$—Eos!-West Straightawoy. 
6-7.2% Engineering Test Hill, 
7-11.6% Engineering Test Hill. 
8—Riding Quality Test Rood. 
9—Bothtub Test. 
10—Mud Rood. 
11-27% Engineering Test Hill, 
12-—Weother Observatory. 
13-350,000 Sq. Ft. of Engineering 
Shops—for port-by-port analysis 
of weor, performance. 
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Hour after hour, day ond night— 
cors of all mokes rip by on the speed 
loop as part of o 25,000-mile compori- 
son grind, building up a backlog of 
facts on engine agility, over-all cor 
durability and performance. Loter, 
every inch of each cor is analyzed in 
© port-by-port teardown. 
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Fa : Dreams take solid shape as the result of research. 
fear Uaxeen ‘ ‘ . . 
_ Cty for freezing & Cars are skilfully designed by engineers, and carefully assembled on ae 
Rew varicty whic =n the production lines. _ a 
regions where % : ) How does ” ellmb? On hills with different grades, 
°ar . a , cors reveal ol ‘out nimbleness, wer and climbin 
may be difficult tg But here at General Motors, we do not stop with this. We feel that cert reveal all abou! ninbleness, power and climbing 
anydeep green, everything we do needs to be proved—on all kinds of roads under all stopping. 
iodudl conditions. Secert oupment at the Phoenix, Arizona, branch of 
uct, 4 : s ; aM’s Proving Ground. Here cors and fuels are tested 
not freeze ¢ Fe That’s why GM has run the Proving Ground for 25 years now. Here under toughest conditions with heat os enemy No. 1. 
See slightly dt 4 research, engineering and production are put to the final acid test — 
a ree Boe : iy here we endlessly search for new facts and as endlessly check the value 
: Not wash afte S in current production. 
Water-blan- : ; ; , . 
ee le a So GM provides the key to motoring satisfaction, born of products 
. e time © es ee . -L > ‘ 
of pea. Bianchi) proved from the ground up. Ask any dealer who handles GM cars. 
cr to sté ne KEY 7g 4. TORgS — 
small peas a: ‘ , © @enpers st : — 


euttstfaue “(SENERAL MOTORS 


CHEVROLET + PONTIAC + OLDSMOBILE + BUICK * CADILLAC ¢ BODY BY FISHER « GMC TRUCK & COACH 


HEAR HENRY J. TAYLOR on the air every Monday evening over the ABC Network, coast to coast. 


IYI oy nee am ow ee we om me meme 
7 ae Tan 9 : 


Tough Market This endless fact-finding helps make GM cars better and better. It also 


Hence this ad on GM’s Proving Ground in GM’s ‘‘Key”’ campaign 
— telling and selling your prospects in hard-to-miss full-color ads, 
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Reports From Various Areas... 





Auto Market Page 


New Orleans 
A total of 1,225 new cars and 238 
new trucks were registered in 
New Orelans 
ing to Joseph A. Paretti, president 
of the New Orleans Automobile 
Dealers Assn. 


This compares with 1,203 new 
cars registered in July of this 
year and 777 registered in August, 
1948. New-truck sales totaled 175 
in July and 199 in June. 


New-car sales by makes in 
August were: Ford 229; Chevro- 
let, 198; Plymouth, 143; Buick, 
116; Pontiac, 109; Dodge, 93; Olds- 
mobile, 74; Studebaker, 46; Mer- 
cury, 38; Cadillac, 30; Chrysler, 
25; Nash, 24; Kaiser, 23; Hudson, 


21; Packard, 21; DeSoto, 19; 
Willys, 8; Crosley, 6, and Lin- 
coln, 5. 


Ford, 78; Chevro- 
30; Dodge, 
GMC, 20; 


Truck sales: 
let, 48; International, 
Studebaker, 21; 


23; 


in August, accord- | 


Willys, 7; Diamond T, 3; Mack, 3; 
Crosley, 2, and White, 2.—(Gordon 
Hebert). 


* * * 


Columbus, O. 


A 1949 record in new-car sales 
was chalked up by Franklin county 
(Columbus, O.) dealers during Au- 
gust with the registration of 1,922 
new automobiles. 


New-truck sales, although not at 
record levels, were still strong. A 
total of 205 new trucks exceeded 
last month’s mark of 143 and was 
no far behind the 1949 highpoint 
of 231 established in May. 


Used-car transactions also _ re- 
bounded with 8,877 recorded in Au- 
gust, against 8,500 in the preceding 
month. Used-truck sales numbered 
508, compared with 456 in June. 

New-car sales by makes in 
Franklin county during August 
were: Austin, 2; Buick, 151; Cadil- 





lac, 16; Chevrolet, 436; Chrysler, 


40; Crosley, 4; DeSoto, 43; Dodge, 
123; Ford, 321; Frazer, 5; Hudson, 
63; Kaiser, 34; Lincoln, 13; MG, 1; 
Mercury, 62; Nash, 73; Oldsmobile, 
129; Packard, 25; Plymouth, 210; 
Pontiac, 131; Renault, 2; Stude- 
baker, 26, and Willys, 12. 
New-truck sales were: Chevrolet, 
70; Diveco, 2; Dodge, 31; Ford, 53; 
GMC, 16; International, 19; Mack, 
1; Studebaker, 3; White, 3; Willys, 


6, and miscellaneous, 1. — (Bert 
Strang). 

* + * 

Houston 


New-car sales in Harris county 
(Houston) zoomed to 2,565 units in 
August. The total was the highest 
for any month this year, handily 
topping the previous record of 
2,242 new cars sold in May. 

New-truck sales during the 
month numbered 185, compared 
with 127 in the previous month 
and 181 in May. Commercial- 





For uniform performance, such vital automotive assemblies as 


clutch and radiator require rigid controls in production. Plant 


capacity is important. . . 


manufacturing experience, too. 


Long has produced radiators since 1903, clutches since 1922— 


supplying leading automotive manufacturers. Millions of Long- 


equipped cars, trucks, buses and tractors are performing effi- 


ciently—on the road and in the field —today. 


LONG MANUFACTURING DIVISION 


BORG-WARNER CORPORATION 


DETROIT 12, and WINDSOR, ONTARIO 


| vehicle sales in August were 364, 
in contrast to 235 in July and 
295 in June. 

New-car sales by makes during 
| August were: Buick, 179; Cadillac, 
|39; Chevrolet, 629; Chrysler, 39; 
DeSoto, 33; Dodge, 119; Ford, 545; 
| Anglia-Prefect, 6; Frazer, 5; Hud- 
|}son, 93; Kaiser, 26; Lincoln, 15; 
| Mercury, 98; Nash, 51; Oldsmobile, 
108; Packard, 60; Plymouth, 362; 
Pontiac, 81; Studebaker, 50; Willys, 
21, and miscellaneous, 6. 

Combined new-truck and com- 
mercial vehicle sales were: Chevro- 
let; 164; Diamond T, 2; Dodge, 51; 
Ford, 177; GMC, 52; International, 
63; Mack, 4; Studebaker, 9; 
Thames, 12; White, 3; Willys, 10, 
and miscellaneous, 2.— (Ruby Fe- 


| noglio). 


Cleveland 


New-car sales in Cleveland 
spurted to 1,538 in the week ended 
Sept. 2, according to the Federal 
Reserve Bank of Cleveland. This 
number was exceeded in only one 


| postwar week and was 31 percent | 


greater than the July average. 
Used-car sales also recovered 










































































4 percent to a total of 2,159 al- 


STARLIGHT AT NIGHT — This 
| display, crowned with a 1950 Champion Star- 
| light coupe, was one of the attractions at 


Studebaker 


| the Canadian National Exhibition held in 
Toronto. The auto was shown on a slowly 
| tevolving turntable. 


though this was 9 percent under 
the July weekly average. 

New and used trucks were both 
|}up sharply. The sale of 122 new 
trucks was the greatest recorded 
isince mid-March and 30 percent 
over the previous week, 

A total of 131 used _ trucks 
changed hands, more than in any 
week since May and 22 percent 
mone than the week before.—(Geof- 


frey Fisher). 
+ + . 


Detroit 


A postwar record in new-car 





| 


| 
| 
| 


| 
| 


sales was established for the third 
consecutive month in August by 
Wayne county (Detroit) dealers 
with the sale of 14,845 new auto- 
mobiles. 

The August effort also drove 
total new-car sales for the first 
eight months of this year to 101,- 
558. For the same period last 
year the total was 82,637. 
New-truck sales also hit a 1949 
high point during August as 1,402 
were sold. The total for the first 
eight months reached 8,198, against 
9,700 for the similar 1948 period. 
Used-car and used-truck sales 
also reached 1949 peaks during the 
month, Total used-car sales were 
11,913 while used-truck sales num- 
bered 686. 

In the first eight months of 
this year, 74,753 used cars have 
been sold against 64,352 in the 
first eight months of 1948. Used- 
truck sales were 3,774 this year, 
compared with 3,348 last year for 
the same period. 

New-car sales by makes during 
August were: Austin, 1; Buick, 
1,000; Cadillac, 219; Chevrolet, 3,- 
275; Chrysler, 342; Crosley, 15; De- 
Soto, 324; Dodge, 758; Ford, 3,714; 
Frazer, 18; Hudson, 275; Kaiser, 
114; Lincoln, 98; Mercury, 734; 
Nash, 190; Oldsmobile, 753; Pack- 
ard, 303; Plymouth, 1,440; Pontiac, 
1,059; Studebaker, 189; Willys, 13, 
and miscellaneous, 11.—(Bob Gor- 


don). 
* * * 


Berne, Ind. 


New-car sales in Berne, Ind., 
totaled 14 units during August. 
Three new trucks were sold during 
the same period while seven used 
cars changed hands. 

New-car sales by makes were: 


|Chrysler, 2; Plymouth, 2; Ford, 2; 


Chevrolet, 3; Buick, 1; Pontiac, 2, 
and Studebaker, 2. Ford, Chevrolet 
and Studebaker each had one truck 
sale.—(Simon Schwartz). 


Chevrolet Sales 
Hit Alltime High 
During August 


DETROIT.—Retail sales of Chev- 
rolets in August kept pace with 
record-breaking production, W. E. 
Fish, general sales manager, an- 
nounced last week. 

Total sales in the U. S. hit 148,- 
676 passenger cars and trucks, top- 
ping the previous alltime high of 
145,244 set in April, 1941. 

Passenger car sales, Fish said, 
crossed the 100,000 mark for the 
fourth consecutive month. The fig- 
ure was 116,188. 


Taylor Motor Co. 













CLUTCHES + RADIATORS + OIL COOLERS 


Taylor Motor Co., New Bern, 
N.C., has been organized with cap- 
ital stock of $100,000 to engage in 
business as automobile dealers. 
Principals are B. H. Taylor, George 
Riddle jr. and R. E. Whitehurst. 
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Merchandising 


Memos to Dealers 





bape OF the auto makers will 
have a new merchandising 
gadget in its new-model package 
which is expected to catch on. It’s 
called Adver-Disc, and takes the 
place of the hub cap and wheel 
disk. 

The stopper feature is that it 
is so attached to the axle that 
it does not turn with the wheel. 
Riding stationary within the 

spinning tire, it is said to have 
caused much comment in tests. It 
is made of laminated wood, 15 
inches in diameter and flashes a 
day-glow message. 

In the new-model promotion, 
dealers will use it on demonstra- 
tors. Also, it may be used by deal- 
ers to advertise service specials, 


used cars, etc. 
oe a + 


CARY, sales manager of Here- | 


* ford Motor Sales (Chevrolet), 
Emporia, Kans., sends in this want 
ad: 

FOR SALE—1947 Hudson Ambassador 8, 
hydromatic drive, overdrive, radio, heater, 
new tires, one owner, under 40,000 miles. 
1318 Highland. 12-c9-5 
“If this,’ comments Cary, “is an 

Ambassador, it would have to be 

a Nash. And if it has Hydra-Matic 

and overdrive, some mechanic did 

a fancy job of altering it.” 


We like Cary’s comment, but we | 
wonder if the joke is all on the 
guy who lives at 1318 Highland. | 
Maybe it indicates an opportunity | 
for more dealers and makers to do 
a better advertising job in nailing | 
down the features of the cars they | 
make and sell. | 

oo ~ * 


N SAN FRANCISCO, Oakland | 


and Berkeley, Henry J. Kaiser | 
Motors has introduced a money-| 
back guarantee on new cars. Under | 
the plan, buyers may drive any 
Kaiser or Frazer car for 30 days 
or 1,000 miles. If they are not satis- | 


U. C. Prices Seen 
Holding Steady 
In Springfield 


SPRINGFIELD, Mass. — Dealers | 
here now expect used-car prices to | 
hold to current levels until at least | 
the first of the year. Earlier pre- | 
dictions had been that tags would | 
have to be cut drastically after | 
Labor Day. 

Last week, however, one ine! 
dealer said he thought prices were 
down to a proper level and that | 
they would hold firm until Jan. 1. | 

“Prices are fairer now,” he de- 
clared, “than they have been at 
any time since the close of the| 
war.” 

Most dealers expect fine weather 
through September and October to | 
help keep sales alive. But they will 
go no farther than the first of the | 
year on any predictions. Too many | 
uncertain factors may cloud the} 
picture at that time, they say. 


N.C. Registry Due 
For 6.4 Pet. Rise 


RALEIGH, N. C. (UTPS)—Reg- | 
istration of private automobiles in | 
North Carolina will reach 702,000 | 
in 1949, according to estimates re- | 
leased by the Bureau of Public | 
Roads. If this number is reached, | 
it will represent an increase of 6.4 
percent over 1948. 

Trucks and commercial vehicles 
are expected to reach 183,000, a/| 
similar percentage increase. 

ED | 














Wisconsin Charters 


The following new automotive | 
corporations have been formed in| 
Wisconsin: | 

Sullivan-Pontiac, Inc., at Wau-| 
kesha. Incorporators are James A. | 
jr. Louise B. Sullivan and Ger-| 
trude Daehling. Klemz Auto Sales | 
& Service, Inc., Milwaukee. Incor- 
porators: Jack and Donald Klemz | 
and Delores K. Gregg. 


By Bob Finlay 


| fied, only a small charge for in- 


| surance and financing is made. 
* * * 


| FEROME MARCUS, of Grego} 


Buick, Vicksburg, Miss., writes 
to tell about Grego-Town. That’s 
the community consisting of the 
employes of Grego Buick, and of 
which A. V. Grego is mayor. 

A weekly column, Grego-Town 
Notes, appears in the local paper, 
telling about what’s doing at 
Grego Buick, and the folks who 
drop in for service or cars. 

| It is said to have attracted a 
| good deal of favorable attention. 


* - * 
Shock 


{= Auto-Mart, used-car dealer 
in Altoona, Pa., staged a pro- 








e Increased Parts 


MODERNIZATION PAYS OFF! 





motion with an unusual newspaper 
ad built around the theme that it 
has to keep Russian big-shots 
away from its place of business. 

Read the ad copy: 

“We are sorry to have to bar 
Vishinsky, Molotov, Gromyko and 
|his buddies from our lot. If they 
| were to see how easy we make it 
|for the free-slaves of Democracy 
|to own a beautiful car they would 
|drop dead from shock. Our insur- 


and Accessory Sales 


e Faster Order Filling 
e Better Inventory Control 
@ Improved Customer-Employe Relations 
e Better Working Conditions 


e Better Appearance — —">' 












THIS DISPLAY IS CHANGED WEEKLY—A feature of the new Don Lee Cadillac dealership 
in the San Fernando Valley is the permanent window display of parts and accessories, 
located adjacent to the main service entrance. Seen at an angle by motorists making 
stops, it serves as a ‘'silent salesman'’ of parts and accessories. 


ance company does not cover that 
kind of an accident.” 
* * * 
OUTH PARK CHEVROLET, 
Buffalo, is getting more paint 
job customers through an adver- 
tising program which tells pros- 
pects exactly, step by step, what 
they get for their money. 
The firm features a quality 
paint job for $49.50. It promotes 
the service with newspaper ads 


13 


and other display material which 
are built Around the theme: 
“What we do when you order a 
$49.50 paint job.” Ad copy reads: 

First—Thoroughly wash your car 
with water and then with solvent 
cleaner (to remove wax). 
Then—Vacuum clean inside of 
car. 

Then—Clean tires and wheels, 
including spare wheel. 

Then—Remove all rust spots with 
electric sander, knock out any 
small fender dents. 

Then—Air-clean to remove all 
dust and metal grit. 

Then—Mask all windows and 
chrome work. 

Then—Put on heavy coat of 
primer. 

Then—Hand-sand any small 
rough spots and prime them again. 

Then—Dry thoroughly. 

Then—Mix colors and spray on 
at least two coats of high grade 
enamel in dust-proof spray booth. 
(Note: One coat of enamel equals 
several coats of lacquer in thick- 
ness.) Touch up decor jams by 
hand. 

Then—Dry thoroughly. 

Then—Remove masking tape, 
“doll up” entire car, final inspec- 
tion. 

Then—It’s yours, a quality paint 
job for $49.50. 
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tive Bin Service Company Modernization 
ased efficiency and greater profit from 
partment. Not just a change for appear- 
but a complete, time-proven parts mer- 
g system designed and installed by experts, 

‘of experience. It increases efficiency of 
ent employee by simplifying the: job— 
le and arranged in proper sequence for 
g and speedy inventory—displays are 
designed fof maximum show, leaving sufficient coun- 
ter free to transact business. 

Best of all-Automotive Bin Service Company 
does the entire job—from the first plans to the 
installed job imcluding your small parts, bulky parts 
and modern plays. It enables you to tool-up to 
obtain the mamimum amount of profit from your 
business with@pt taking any of your men from their 


fast order 








AUTOMOTIVE BIN SERVICE COMPANY, INC. 


9900 FREELAND - DETROIT 27, MICHIGAN - Telephone—WEbster 3-6445 
BRANCHES—BUFFALO + CINCINNATI + CLEVELAND + INDIANAPOLIS + LOUISVILLE + PITTSBURGH 





''Distributor—Lyon Car Dealer Systems and Accessories’ 





Many installations simi- 
lar to this illustration 


have been made by us. 
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There’s no doubt about the nation’s preference 
when it comes to trucks. It’s Chevrolet by far! 
It’s Chevrolet trucks, selling in numbers exceeding 
the total sales of the next two makes combined! 
It’s Chevrolet trucks because more and more people 
are discovering their unsurpassed value in every 
phase of ownership. Yes, it’s Chevrolet with 
another first, and with another reason why the 
Chevrolet franchise is the most desired and desir- 


able franchise in the entire industry. 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 
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Excise Levy Relief 
Unlikely This Year 


By William Ullman 


Washington Correspondent 


6 rer ADMINISTRATION is firmly against reduction or 
elimination of wartime excise taxes at this session of 
Congress, but that doesn’t mean that no changes in the tax 
picture are in the cards for next year. 

Consensus here is that, unless there is a pronounced 
change in economic condi-®— ae ee 
tions at home and in the for- 
eign situation, tax reduction 
proponents will have a substantial 
chance for victory in the next ses- 
sion. Upcoming Congressional elec- 
tions in the fall of 1950 will be a 
factor, it is pointed out; but the 
dominating forces will be expen- 
ditures as a result of pressures on 
the home front and for long-range 
defense purposes. As of now, there 
is considerable opinion on Capitol 
Hill that some income tax read- 
justment, plus a broad-scale attack 


i 


INCREASES SPACE BY 33 PERCENT—Davis Motor Co. (Pontiac-Cadillac), Montgomery, 
Ala., increased its floor space when if constructed this addition to the two-story building 
shown in righthand corner of picture. The company had 55,000 square feet of floor space on 
the two floor levels of the older structure. The addition takes in about 21,000 square feet. 
"We feel that we now have a fair amount of operating space,"’ said Sales Manager E. W. 
Pritchett. 


Sa 





emergency excise taxes now, was| grave economic consequences af- 
not unexpected in view of the leg-| fecting all groups. . 
islative situation as a whole. Nev- Of special importance in this 
ertheless, majority leaders in both| latter conneetion was the recent 
houses are keenly aware of the suggestion by Thomas B. Mc- 
: y : Cabe, chairman of the Federal 
strong demand for relief from! Reserve System, that prompt con- 
those wartime levies. An attempt] sideration be given to lower cor- 
at a new approach to the problem] poration and upper bracket lev- 
is a definite probability in coming| ies as a means of stimulating 
months. production and warding off a 
There is also considerable feel-| Possible depression. Extremely 
ing in Congress that the problem| high taxes, McCabe said, are a 
of a further cutting of the burden| Serious deterrent to investment. 
upon taxpayers in the lower and 


Congress has put off the tax 
middle brackets must be tackled| problem at this session. It has not 
soon. But there is realization, too,| solved it. In the opinion of leaders 
that a heavier load upon business 


on both sides of the aisle, taxes 
and industry could very well bring! must be a first order of business 


on excise levies, 
may be _ antici- 
pated with a fair 
degree of confi- 
dence during the 
session which will 
open next Jan- 
uary. 

The administra- 
tion’s position on 
the proposal by 
Senator Walter 
George, chairman 
of the powerful 
finance committee, to remove the 





William Uliman 


Aewry UM. Rowell, Jue. 
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425-431 NORTH MAIN STREET 
DAYTON 5, OHIO FU 4121 


FORMERLY THE BARLOW MOTOR CAR COMPANY 






The National Cash Register Company 
Dayton, Ohio 
Gentlemen: 


"With the purchase of our new NCR '3000' Accounting Machine a 

year ago, we entered a new era our office functions more 
smoothly, and—more important—more accurately . All our 
bookkeeping jobs, plus the printing of Statements, and Payroll 

and Accounts Payable checks, are easily handled on it Our 
office manager estimates that the mechanization of our accounting 
saves the time of at least two or three additional office people." 
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Some Reasons For Mechanizing Your Accounting 


All duplication of record-keeping is eliminated. Summaries are processed 
and balanced with speed, accuracy, and control . . . each line of posting 
is mechanically proved. Customer statements are always posted to date 
and ready for mailing on the first day of each month. Sales journals 

are up to date and in balance. Figures on sales and cost of sales are 
always available. Daily operating figures are always ready for manage- 
ment. Month-end closings and resulting financial statements are accom- 
plished with speed and accuracy. 


YOUR KEY TO GREATER PROFITS. The National Cash Register Company offers 

an interesting booklet, National Complete Accounting Machine System for Auto Dealers. 
Ask your local National representative for your copy, FREE, and without obligation. 
Or, write to the Company, Dayton 9, Ohio. 


THE NATIONAL CASH REGISTER COMPANY 









| 

next time, and the whole question 
will have to be met in a statesman- 
like way if basic difficulties of far- 
reaching significance are to be 
avoided. 

The President’s comment tha 
there is no prospect of repeal o° 
wartime excise taxes at least be 
fore the next session of Congres 
is interpreted as holding the door 
open for such action at that time. 
However, it is not likely that man: 
members of Congress will be satis- 
fied with limiting tax relief to ex 
cise levies. That vigorous efforts 
will be made to extend it to the 
income tax structure is increas 
ingly clear, and whether the Ad- 
| ministration will be able to hold 
ithe line on the excise levies alone 
|is regarded as problematical. 

* + * 





| Teamsters’ Home 


T-. executive board of the pow- 
erful (1,000,000 member) Team- 
sters International Union has ap- 
proved purchase of a site in down- 
town Washington on which it soon 
will build a headquarters building 
AFL, CIO and independent union 
property holdings in the Capital 
already are huge, and getting big- 
ger from year to year. 
Incidentally, virtual control of 
the teamsters organization has 
passed from Daniel J. Tobin, gen- 
eral president, to Dave Beck, who 
now holds the post of executive 
vice-president, with the emphasis 
very much on “executive.” 
Indicative of Beck’s growing im- 
portance in the AFL hierarchy as 
a whole was his election to repre- 
| Sent that organization at the Brit- 
ish Trade Union Congress. Beck’s 
associate delegate is Harry Bates, 
president of the Bricklayers In- 


ternational. 
a 


* 
Office Parking 
ORR CAFRITZ is erecting a 
unique new office building on 


* 


|the site of a parking lot in down- 


town Washington. There will be 


|}auto parking facilities on each 


fioor. In other words, tenants will 


| actually be able to drive upstairs 


to their offices. 

The garage section of the 
building, with a 500-car capacity, 
will be sealed off from the re- 
mainder of the building by fire 
doors. Ramps will provide the 
driveways. 

If there is any other building 
just like it anywhere, with a more 
modern approach to the parking 
problem, the builder hasn’t heard 
of it. 

Foundations for the structure al- 
| ready are in; occupancy is expect- 
|ed late next year. 
* i 
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Business Share 


N OFFICIAL survey shows that 

of 240,881 U. S. manufacturing 
plants, the 4,664 establishments 
employing 500 or more persons— 
less than 2 percent of the total— 
did almost half of the business. 
The 1,936 plants employing more 
than 1,000 workers—less than 1 
percent of the total—accounted for 
about one-third of total employ- 
ment and volume added by manu- 
facture. 

The 70,384 factories employing 
|less than five persons represented 
29 percent of the total number of 
plants, but accounted for just a 
little more than 1 percent of ag- 
gregate business and employment 
volume. 

Consumer credit is climbing up 
again, now is just a shade under 
the alltime high of last year. 
The aggregate is more than $16,- 
000,000,000. 

Requests for specialized travel 
information at many Washington 
embassies and legations indicate 
that overseas travel this fall and 
winter is going to hit postwar rec- 
ord levels. 

It appears that many Americans 
who were unable to get transport 
|}accommodations this summer, be- 
cause they failed to make reserva- 
tions in time, are planning fall and 
early winter trips. Most of this 
summer’s bookings were arranged 
nearly a year in advance. Holy 
Year pilgrimages in 1950, plus nor 
mal anticipated increase, is ex 
pected to bring another new high 
in overseas travel next year. 


Hoffman Handles Hudson 


Hoffman’s Garage has been ap- 
pointed a Hudson dealership for 
Lemoyne, Pa., and vicinity, it is 
announced by M. A. Hoffman, 
head of the new firm. 
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Meeting Place for Decision-Makers 


ee may do a lot of looking around for a car, a 
set of tires, or auto accessories. But you can be plenty 
sure that the decision to buy was first made in the home. 


That’s why national advertising gains power in America’s 
First Point of Sale—Better Homes & Gardens. That’s 
the 100% service magazine that reaches over 3,000,000 
select homes where it’s read with keen interest by both 
husbands and wives. 


Americas £* hint of Sale, 77 


A SCREENED MARKET OF MORE THAN 3,000,000 BETTER HOMES 


Advertising here goes to the top decision-makers among 
families that are ideal for automobiles, tires and acces- 
sories. They earn more money and live better than their 
neighbors—and they buy new cars twice as fast as the 
national average. 


So it’s only natural that anything which is sold to the 
motoring public—including gas and oil—sells better 
when it’s advertised in Better Homes & Gardens. 
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Hig hways & Safety... 


Labor Day Deaths Hit 
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1 Per 80,000 Cars 


By Tom Hewitt 

Staff Writer 
TOTAL of 374 persons were 
killed in traffic accidents during 
Labor Day week-end, according to 
Associated Press figures, and an 
estimated 30,000,000 cars swarmed 
the highway— 
which means that 
there was one fa- 
tality per 80,000 

cars. 

Still, this toll 
far outnumbers 
the Labor Day 
weekend fatality 





oi 
record set in 1937, when 302 traffic 
deaths occurred. It also punched 


Caste 


holes in the National Safety 
Council’s prediction of 280 fatali- 
ties. 

The AP count was completed at 
11:59 p.m. Monday night, the 
official ending of the three-day 
holiday. More mishaps occurred 


THE UPHOLSTERY LEATHER GROUP + 


TANNERS’ COUNCIL OF AMERICA - 
The Ashtabula Hide & Leather Company, Ashtobula, Ohio . Blanchard Bro. & Lane, Newark, WN. J. . 
The lackewonna Leather Company, Hackettstown, N. J. ° 


Eagle-Ottawa Leather Company, Grand Haven, Michigan . 


jlater, but they were not tabulated 
in the score. 
“This week-end is well on its | 


way toward becoming a national | 
catastrophe,” said Ned H. Dear- 
born, president of the NSC. 

* * * 


SS. and a craving 
to showoff drew sharp rebukes 
from other safety experts. They 
are sure many deaths could have 
been prevented if care and cau- 
tion had been used by motorists. 

The great number of vehicles 
crowding the roads was cited as 
another cause in boosting the toll. 
“Drivers were tired and anxious 
to get home,” another said, “These 
conditions are always conducive 
to accidents.” 

An editorial in a Detroit paper 
traced one accident-cause back 
to poor highways, which were 
said to be incapable of handling 
the great flood of traffic. 


Highest death rates were re- 





corded in Michigan, with 33, and 
California with 31, according to 
AP. Delaware proved the safest 
state, having no fatalities. 

* + + 
OLLOWING is the Labor Day 
week-end toll by states: Ala- 

bama, 8; Arizona, 7; Arkansas, 9; 


California, 31; Colorado, 4; Con- 
necticut, 3; Delaware, 0; Florida, 
7; Georgia, 7; Idaho, 3; Illinois, 
14; Indiana, 14; Iowa, 13; Kansas, 
9; Kentucky, 4; Louisiana, 4; 
Maine, 1, and Maryland, 6. 
Massachusetts, 5; Michigan, 


33; Minnesota, 7; Mississippi, 5; 





Street Scene 
Tombstone of a Motorist: 
This is the grave of Mike O’Day, 
Who died maintaining his right 
of way. 





His right was clear, his will was 
strong, 

But he’s just as dead as if he’d 
been wrong. 

Missouri, 9; Montana, 3; Ne- 

braska, 7; Nevada, 3; New 

Hampshire, 1; New Jersey, 7; 


New Mexico, 3; New York, 15; 
North Carolina, 12; North Da- 
kota, 2; Ohio, 18; Oklahoma, 8; 
Oregon, 6, and Pennsylvania, 11. 
Rhode Island, 2; South Carolina, 


| 


school, for use in a driver-training course. At 





DEALER WHITE PRESENTS CAR TO SCHOOL—Hugh White, Chevrolet dealer of Zanes- 
ville, O., presents the title of a 1949 Chevrolet to Father Mulvey, pastor of St. Thomas 


the right is E. E. Myers, secretary of the loca! 


auto club. At the left is Richard Mattingly, course instructor, and J. W. Norwine, manacer 


| of White Chevrolet Co. 


| 11; South Dakota, 1; Tennessee, 


12; Texas, 9; Utah, 3; Vermont, 
|2; Virginia, 26; Washington, 5; 
West Virginia, 2; Wisconsin, 5, 


|and Wyoming, 1. 


| * * s 
| Job for Emily? 
Pedestrians’ Bad Manners 
Cited by Road Official 
Pedestrian manners are as much 


in need of improvement as are mo- 
toring manners, according to Jeff 


LEATHER 






for DURABILITY amc DISTINCTION 


durability and distinction . . 





The feel of leather . . . the beauty of leather . . . the endur- 
ing quality of leather . . . yields to no other material for 


. in the upholstering 


of a fine automobile. + For leather responds to the touch 
. .. pleases the eye . . . satisfies the desire to possess the genuine. 
In addition to its appeal of texture, color and quality . . . leather is 
practical and economical, for it is fire and stain resistant 


. .. washable, sanitary and moth-proof . . . asks no upkeep and needs 
no seat covers. + We suggest you look to leather to 

give your cars the complete look of quality and to give your 
customers greater pride and satisfaction in owning and using them. 


100 GOLD STREET > 
Delaware Tanning, Inc., New York, W. Y. 
Rade! Leather Manufacturing Company, Newark, N. J. 


NEW YORK 7, N. Y. 


B. Wilson, director of highway 
safety in North Carolina. 

Wilson says that if people had 
been equipped with barbs on their 
elbows, they would have eliminated 
the human race long ago. 

Pedestrian discourtesy is not lim- 
ited to relations with other pedes- 
trians, he said, but extends to such 
actions as walking against traffic 
lights, walking on the wrong side 
of the highway, and beating the 
green light at corners, etc. 

Such actions are not only danger- 
ous, but exasperating to the driver 
striving to observe the rules of 
safety, Wilson claims. 


* * + 


W. Va. Road Group Plans 


Child-Safety Program 

West Virginia’s Highway Users 
Conference has planned to under- 
take a campaign to safeguard 
children on the state’s streets and 
highways, according to Chairman 
M. S. Aldrich. 

* ¢ ®& 


N. Y. School Pamphlets 


More than 25,000 pamphlets urg- 
ing that the safest route to school 
be taught by parents to pupils of 
New York’s schools have been dis- 
tributed by the Automobile Club 
of New York as part of its year 
|'round traffic-safety program for 
| school children. 


Mie de Official Hits 
Careless Drivers 


Of Trucks, Buses 


TRENTON, N. J.— New Jersey 
Attorney General Theodore D. Par- 
sons has ordered State Motor Ve- 
hicle Commissioner Arthur W. Ma- 





|gee and State Police Director 
Charles H. Schoeffel to “crack 
| down” immediately on careless bus 
|}and truck drivers. 

Need for such action, Parsons 
said, is supported by statistics 
| Showing that 5,323 trucks and 866 
| buses were involved in accidents 
|in New Jersey during the first five 
| months of this year. 

Explaining that he issued the 
| order because of numerous com- 
plaints against careless operation 
of trucks and buses, the attorney 
| general added: 

“This is not to be one of those 
so-called drives. It is to be a con- 
certed and permanent program 
| from which there will be no devia- 
tion until conditions have im- 
proved.” 
| The directive issued by Parsons 
| called specifically for stopping the 
following violations: Following too 
closely; speeding; traveling two 
abreast except when passing; im- 
| Proper passing, and overloading. 

Parsons said following too close- 
ly on the highway is the leading 
| cause of New Jersey traffic acci- 
|dents. He pointed out that New 
| Jersey law clearly states that a 
;commercial vehicle must not get 
|within 100 feet of the vehicle 
ahead except when passing. 

He further noted that 40 miles 
an hour is the speed limit for com- 
mercial vehicles in New Jersey. A 
45-mile limit is for passenger cars 
only. 

Enforcement of the truck over- 
loading law was particularly urged 
by the attorney general. He said 
| that offense, committed largely by 
out-of-state trucks; not only causes 
serious damage to highway pave- 
ment but also creates traffic tie- 
ups when overloaded vehicles be- 
come involved in accidents. 


| 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expens:ve 
method of reaching the men who want 
what you have or have what you wart! 
See the back pages of this issue, 
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on his wife won’t have to stay home—or send her husband to the butcher 

n- or the baker. At the end of the day, they’re both ready for play, for 

rs it’s a two-car family now! With some strategic planning by active moderns, 

lots more two-car garages will be housing shiny new automobiles. When automobile 
by manufacturers want women to get ideas about their make, they sell more cars 


by selling ideas . . . in the magazine more women buy and believe in. . . 


lads heme JOURNAL 








2 Bianca mie 


QUEEN ACCEPTS CAR FROM GARRISON—Barbara Greene, 
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Romeo (Mich.) peach festival (at wheel), surrounded by the members of her court, accepts ; 
the keys of a Chevrolet convertible from Ralph Garrison, Romeo Chevrolet dealer, for|wrong side of a highway and 
use in official activities of the festival, Sept. 3-5. 


Improved Machine Tests 


Textile Wearability 

WASHINGTON. — An improved 
wear-testing machine is expected to 
provide more accurate predictions 
concerning the durability of tex- 
tiles, according to a report available 
from the office of technical services 
of the U. S. Department of Com- 
merce. 

The machine, developed for the 
Army’s quartermaster corps by a 
German technologist brought to the 
U. S. for this purpose, reportedly 


1415 12th Street 


MACHINE TOOLS AND MOTOR 
REBUILDING MACHINERY 


is a multipurpose abrasion tester, 
designed to simulate the various 
conditions causing wear on textiles 
during normal service life. The ma- 
chine described in the report has 
been under test for a year, and is 
said to have demonstrated remark- 
able usefulness. 


Andress—Shreveport 


Andress Motor Co., Inc., Shreve- 
port, La., has amended its charter 
of incorporation, increasing its 
capital stock to $100,000. 


"queen" of the famous 





Lawsuits Affecting Dealers... 


Court Decisions 


By Leo T. Parker 
Attorney at Law 
CCORDING to a recent, higher 
court, circumstances may arise 
under which a higher court will 
hold an automobile owner liable for 
all damages caused by his negli- 
gence. 
For example, in Southeastern 
Greyhound Lines v. McCafferty, 169 
Fed. (2d) 1, it was shown that a 


| driver named Masters drove on the 


negligently caused the wreck of 
another automobile whose injured 
occupant sued for damages. 

When the jury returned the 
verdict it rendered a report hold- 
ing the negligent driver liable, 
as follows: “We, the jury, find 
for the plaintiff: doctor bill $195; 
hospital bill $210; loss of work 
$600.50; loss of car $1,000; suffer- 
ing $2,000 and permanent physi- 
cal injuries, $8,000. The total 
$12,005.50.” 

The higher court approved the 
verdict, saying: “There was sub- 
stantial evidence that the negli- 


| 








gence of Masters in failing to use 
due care to prevent the collision, 
was the proximate cause thereof.” 
* + « 
Repair Price 
' THE owner of garage promises 
that a repair job will not exceed 
a specified amount, he cannot re- 
cover more unless he proves that 
the owner of the automobile agreed 
to remove the limitation and pay 
more money. 

For example, in Baer v. Chatel- 
lier, 34 So. (2d) 798, it was shown 
that a garage owner agreed to do 
certain repair work for one Baer 
“not to exceed $250.” 

In subsequent suit over the high 
bill presented by the garage owner, 
the higher court decided the garage 
owner could receive only $250, un- 
less he proved that after the first 
agreement was made Baer agreed 
to pay more than $250 for the work. 


+ + * 
Employe’s Negligence 
i AN injured person who filed 
suit fails to prove that negli- 


By Order of The Board of Directors! 
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$250,000 


Nowhere Else Are Motor- 
Rebuilding and Precision 
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Available! 


NUTT MOTORS, Inc. 


‘“‘World’s Largest Motor Rebuilders” 
Detroit, Michigan 
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gence of a firm’s employes caused 
the injury, the employer is not 
liable. 

For example, in Williams v. 
Merchants, 214 S. W. (2d) 307, 
it was shown that the employes 
on a truck permitted a crate to 
fall from the truck onto the 
highway. An automobile travel- 
ing behind the truck hit the 
crate and wrecked the automo- 
bile, seriously injuring its driver 
who sued the owner of the truck 
for damages. 

Since the injured person failed to 
prove that the crate fell from the 
truck through negligence of the 
truck owner’s employes, the higher 
court refused to hold the truck 
owner liable in damages. 

7 om * 


Sedan-Buses 


ONSIDERABLE discussion has 

arisen from time to time over 
the legal question: Can an automo- 
bile dealer disregard a state law 
which prohibits use of automobile 
sedans for transportation of pas- 
sengers? 

The answer is yes. 

For example, in Lakewood Exp. 
Service, Inc. v. Board of Public 
Utility Commissioners, 61 Atl. (2d) 
730, a state law or regulation was 
litigated which prohibits the use 
of “sedans” as automobile buses 
for transportation of passengers. 

The operators of seven pas- 
senger sedans contested the va- 
lidity of the state law on the 
contention that the law is 
unreasonable and arbitrary, ille- 
gal and unconstitutional. 

The state defended the suit on 
the grounds that the regulation is 
necessary because the sedan-type 
of bus is dangerous, and consti- 
tutes a threat to the safety of the 
traveling public. 

The higher court refused to 
agree with this argument, and held 
the law invalid. The higher court 
said: “A regulation which ostens- 
ibly seeks the protection of the 
public safety, but which factually 
runs counter to the common ex- 
perience of mankind, is unreason- 
able. We have, therefore, concluded 
that the regulation is unreasonabie 
and arbitrary and bears no sub- 
stantial relation to its object which 
was to protect the safety of the 
traveling and general public.” 

+ * ae 


Overtime Ruling 


HEN President Truman last 

month signed H. R. 858, he at 
the same time brought to an end 
the fight to correct one of the out- 
standing injustices under the 
Wage-Hour Act—the requirement 
that employers pay overtime on 
top of overtime to their employes 
under certain circumstances. 

Under a Supreme Court ruling 
of last year, employers were re- 
quired to include extra payments 
for Saturday, Sunday or holiday 
work, or work done outside nor- 
mal working hours at premium 
rates, into an employe’s straight- 
time rate and compute overtime 
payments on the basis of this 
artificially-inflated figure. This 
was true although the extra pay- 
ments themselves amounted to 
time and a half the “regular 
rate” of pay. 

Even though this method con- 
formed to the overtime pay re- 
quirements of the Wage-Hour Act, 
the effect of the Supreme Court 
decision was to require the pay- 
ment of additional overtime by em- 
ployers in such cases. 

The decision threatened to upset 
many long-established overtime 
|pay practices in industry—even 
| those established by collective bar- 
gaining agreement. 

The new act permits employers 
to exclude from the “regular rate” 
| of pay, on the basis of which over- 
time is computed, the following 
types of premium payments, pro- 
vided they are 1% times the em- 
| ploye’s regular straight-time rate 
| Premiums for Saturday, Sunday 
holiday work; premiums for work 
| done on the sixth or seventh da) 
| of the work week; premiums paid 
|for work done outside the basic 
|normal or regular work day of no 
|more than eight hours, or outside 
|@ normal work week of not more 
than 40 hours. 


Lake Buick Forms 


A new dealership has beer 
formed in Belle Glade, Fla., t 
be known as Lake Buick Co., ir 
which Harold Rabin, Tracy Par- 
rish and Robert Davis will b« 
partners. A 60-by-100-foot sales 
room will be constructed. 
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Dealer 


Colonial Buick Co., New Orleans, 
owned by Vernon Gaiennie, has 
leased a building at North Carroll- 
ton and Bienville Aves., where the 
company’s body and paint shop will 
be established. In making the an- 
nouncement, Gaiennie also an- 
nounced the appointment of Ed 
Horton as assistant sales manager 
to Jimmie Gill. 

* * * 


Young Ups Herbst 
Ed Herbst has been placed in 
charge of the new truck depart- 
ment of the R. J. Young Motor Co., 
Inc. (Dodge-Plymouth), New Or- 
leans. 


; 








Rabin Names Garner 


Harold Rabin, president of Lake 
Buick Company, Belle Glade, Fla., 
announces that “Doc” Garner has 
been named sales manager of his 
firm. 

Tommy Parker has been named 
manager of the service station, and 
Bob Davis and Racy Parrish will 
be in charge of garage work when 
a new plant is ready for operation. 


- * . 
Marshall—Baltimore 
Marshall Motors, Ine. (Ford), 


Baltimore, has appointed Bernard 


Millstein as a sales representative. 
* * * 


Poe—El Paso 


An a oo department has 
been opened by A. B. Poe Motor 
Co., El Paso, oe 


Kaul Puls cM Truck 


The new General Motors truck 
dealer in Wamego, Kans., 
Motor Co., 
there. The firm is owned and oper- 
ated by Dowey Kewl. 


35th Birthday 


Ad Expresses Pia 


Of Geffen Motors 


Geffen Motors (DeSoto), 437 Co- 
lumbia St., Utica, N. Y., marked 
its 35th anniversary with a full- 
page newspaper ad which spot- 
lighted a personal message from 
David Geffen, president. 

The message read: “Time passes 
so quickly . . . it honestly doesn’t 
seem that it was 35 years ago when 
Geffen Motors first laid the foun- 
dation for its business success. 

“As we look back it is most sig- 
nificant that it is you, our cus- 
tomers, who have built our busi- 
ness. Your confidence in us has 
spurred us on to do a better job 
tomorrow than we are doing today. 

“All of us here at Geffen Motors 
feel that whatever the future holds 
in store for you and us, we shall 
sincerely cherish the part that we 
shall play. As an organization and 
as individuals we extend our thanks 
to you.” 

The ad carried photos of the 
firm’s entire staff and a portion 
was devoted to an introduction of 
Russell Strough, newly appointed 
general manager of the firm. 

* * * 


Hill—S parta 
Larry Hill Pontiac Co., Sparta, 
Ga., owned by Larry Hill, has 
been opened. The owner plans to 
erect a new building to house 
the firm. 
* + * 


Borger Nash, Inc. 


Borger Nash, Inc., has been in- 
corporated at Borger, Tex. Incor- 
porators: Hazel and W. L. Boyles 
and H. W. Hogan. 


* * x 


Ranger Pontiac Co. 


Ranger Pontiac Co., San Antonio 
Tex., has been incorporated. In- 
corporators: H. M. Parker, Frank 
K. Houston and W. R. Smith jr. 

om Y 


* 


Grant Buys Short 
Artie Short has sold his inter- 
est in Short-Grant (Ford), Glen- 
wood, Ark., to Coy Grant, now 
full owner of the business. 
* * 
Akron Franchises Awarded 


By Packard and Hudson 


New-car franchises in Akron 
have been granted to two dealers. 
The Hudson Motor Car Co. has 
appointed Roy Kessick of Kenmore 
Sales and Service, 910 Kenmore 
Bivd., and the Packard Motor Car 


is Kaul 
Kaiser-Frazer dealer 
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Doings 


Co. named Thomas Carroll of Car- 
roll Motors, 660 N. Main St. 

Both Carroll and Kessick are 
former Hudson dealers, the former 
having operated a Hudson outlet 
in Akron from 1941 to 1945 while 
the latter was once co-owner of 
Burns Motor Co. (Hudson), Wil- 
mington, Del. 

++ * 7 


Rice Takes Ford Deal 


J. Sid Rice, former manager of 
the truck and fleet sales depart- 
ment for Ford Motor Co, has 
taken over the Lee’s Summit 
(Mo.) Ford dealership. 

The company will be called Sid 
Rice Motors. Rice had _ been 
Kansas City district manager for 
Ford for the last five years, 


* * * 


Burnett Ups Lasselle 


Appointment of Jerome T. Las- 
selle as general sales manager of 
Roy Burnett Motors, Inc. (DeSoto), 
Portland, Ore., has been announced 
by Roy O. Burnett, president. Las- 
selle fills a position left vacant by 
the recent advancement of Roy O. 
Burnett jr. to general manager. 

* * - | 


Ranieri Buys Deal 


Louis P. Ranieri, Boston adver- 
tising executive, announces he has 
purchased Trowt & Bennett (Cadil- 
lac), Beverly Farms, Mass. 

* + + 


Neenah-Menasha Formed 


Neenah-Menasha Motors, Inc., 
has been formed at Neenah, Wis., 
with a capital stock of 800 shares 
of common at a par value of $100 
per share. Incorporators are Robert 
Vande Hay, Otto and Thorwald J. 
Sherry. 





* * * 


Weiss Gives Premiums 


Weiss Motor Co. (Ford), Balti- 
more, gave away free custom-tail- 
ored seat covers with every new 
car delivered before Labor day, the 
firm announced. 

* 2 *¢ 


Hoffmans Open Lynn Deal 


Bernard and Marvin Hoffman, 
formerly associated with Hoffman 
Motors (Oldsmobile), East Hart- 
ford, Conn., have opened a new 
dealership under the name of 
Marvin Oldsmobile Co., Lynn, 
Mass, 


* * * 


GM Reappoints Wildermuth 

For the third straight year, D. G. 
Wildermuth, Chevrolet - Buick 
dealer, has been appointed as Gen- 
eral Motors community relations 
chairman for Logansport, Ind., and 
the second district. 

* + * 


Munson Names Whatley 


Glendy Munson, vice-president 
and general manager of Stephens 
Buick Co., Inc., New Orleans, an- 
nounces the appointment of George 
Whatley as used-car manager. 

x * * 


Swalwell-Larson Fete 


Swalwell-Larson Motor Co. (Stu- 
debaker), Spokane, has feted 122 
employes with a dinner party. 

* + * 


Kauffman Names Parsons 


A. E. Parsons has been appoint- 
ed retail sales manager of Kauff- 
man Buick Co., Spokane. 


* * * 


Freeland Gains Control 


B. E. Freeland has bought the 
interest of Louis Crosson in Free- 
land-Crosson Corp. (Studebaker), 
Fowler, Ind., to become sole owner 
of the dealership. 


* * * 


Swanson to Hendrychs 


Clarence (Bud) Hendrychs has 
purchased Swanson Motors 
(Ford), 237 Throop St., Wood- 
stock, IlL., from Art Swanson. 


* * * 


Strickland—Cordele 


Strickland Motor Co., Cordele, 
Ga., has spent approximately 
$200,000 during the past two years 
on new construction and mod- 
ernization of a building already 
owned by J. L. Strickland, presi- 
dent; and Harry P. Williams, 
executive vice-president and sec- 
retary-treasurer. 

Williams said that the largest 
addition to the firm’s structure is 


21 








Pontiac 
Dealer Award was made this Houston (Tex.) dealership by R. E. Thompson, tone manager. 


SIMPSON-GILLMAN PONTIAC CO. WINS AWARD—Presentation of the 


Simpson (center), former Pontiac general sales manager, is shown with his co-owner, 
Gillman, and T' ompson. The firm is the first in the Houston district to earn the 
Thompson states. 


Curran to Zweifel 


Tom Zweifel, president of the 
Chicago Ford Dealers Assn., has 
purchased Holmes Motor Co. 
(Ford), 5006 W. Lisbon Ave., Mil- 
waukee, from Robert A. Curran. 

The firm will be renamed Tom 
Zweifel, Inc., and it will take over 
a used-car lot at 5000 W. North 
Ave. 

+ * * 


Ryan—Milwaukee 


John J. Ryan has joined his 
brother in Pat Ryan, Inc. (Ford), 
1857 W. Forest Home Ave., Mil- 
waukee, as vice-president. He was 
formerly truck sales manager of 
Edwards Motor Co., also of Mil- 
waukee. 

* + * 


La Voy Joins Grace 
Wally La Voy has joined Grace 
Motor Sales (Lincoln - Mercury), 
11180 Gratiot, Detroit, as service 


Frank | manager. 
award, * * * 


Better 





a modern service building erected 
at a cost of $150,000. It provides 
13,000 square feet of floor space. 
This building is connected with 
the main building which houses 
the display room, 


this structure, Williams said 


buildings to be used by the 


offices and will amount to 35,000 square 


parts department. Approximately 
$25,000 was spent in modernizing 


the entire floor space of three 


John Mouse Sells 


S. (Tommie) Thompson and 
Dee Primrose have purchased 
John Mouse Motor Co. (Ford- 
Mercury), Clay Center, Kans. The 
new firm will be known as 
Thompson-Primrose Motor Co. 


that 
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STAZON 
SERVICE 
COVERS 


Eliminate Il Service 


IMPROVE 


nnecessary 


‘CUSTOMER 
es 
STAZON IS THE ANSWER! 


Permanent STAZON fender and seat 
service covers replace inefficient, 
costly cloth covers. Customer com- 






Sho Pp 


STAZON fender covers, with 20,000 tiny 
suction cups, CLING to the fender sur- 
face. No slip, slide or ruffle. Will not 
injure the fender, wet or dry. 



















Crack Down on 
Laundry-Rental Bills! 












Expense and... 


RELATIONS’’ 


SEND COUPON FOR SAMPLES = =< 


plaints are avoided. Mechanics’ effici- 
ency is increased. Shop costs are 
reduced. 







This product of modern research (a syn- 
thetic-rubber material) is TOUGH. Im- 
pervious to oils, greases, etc. STAZON 
covers are easily cleaned. Built for 





MAGNIFIED SECTION 
OF STAZON FENDER 























FENDER SERVICE COVER 


The DeLuxe, 
cover 
fender cover) 


holstery. Wins 


ready for use. 


DON’T 


We will gladly send you, without cost or 
obligation, samples of materials with a four- 
page illustrated circular giving complete 
information on the STAZON System. 


SEAT SERVICE COVER 


Simply CLIP THIS COUPON and 
mail today on your letterhead. 
DISTRIBUTOR INQUIRIES INVITED 


SAVES 


Stazon Is Here to 
Over 30,000 in Use 


Stay 
Today 


17% 


constant use and long life. 


distinctive STAZON seat 
(of different material than the 
has a clinging, 
underside and smooth topside. 
stays in place, mechanic SLIDES into 
working position. 


Eliminates staining or spotting of up- 
many customer friends. 
Quickly cleaned. Folds compactly, always 


COVER. iT CLINGS! 


non-slip 
Cover 





NON-SLIP UNDER- 
SIDE OF SEAT COVER. 


MISS 


THIS Ry 
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SBSEBa BBE SEeREHE ERE ERB REE Ba 
. WALCO PRODUCTS 

8 $168 Main St., Stratford, Conn. 

& Without obligation send us sample ma- 
gm terial-swatches and circular on The 
s STAZON System of Service Covers. 
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Fact-Finders’ Text... 





AUTOMOTIVE NEWS, SEPTEMBER 


Steel Recommendations 


N THE belief that the issues re- 
= ported below are of vital interest 
to all businessmen, AUTOMOTIVE 
News is reprinting the text of the 
portion of the steel fact-finders’ 
report to President Truman headed, 
“Findings and Recommendations; 
General Summary”: 

The following is a summary of 
the board’s findings on the chief 
matters in issue between the par- 
ties and a_e statement of the 
board’s recommendations for a fair 
and equitable settlement of the 
dispute. i: 


‘* 
A. The Issues Between 
The Parties 


HE issues arise out of union de- 
mands based on reopening 
clauses executed in 1948, amending 
the 1947 collective-bargaining con- 
tracts between the companies in the 
basic steel industry and the union. 

The main issues are: 

1. Wage - Rate Increases. The 
union requests a general wage-rate 
increase of 12% cents per hour. 
This the companies refuse, 

2. Social Insurance Program.— 
This is defined as insurance 
against death or total and per- 
manent disability, benefit pay- 
ments during temporary disabil- 
ity caused by sickness or accident 
occurring off the job, and hospital 
and surgical benefits, 

The union’s estimate of the cost 
of providing the benefits which it 
requests is 6.27 cents per hour on 
the basis of a 2,000-hour work year. 
It requests that the companies pay 
the full cost, As to the request for 
this program, some of the compan- 
ies reject it entirely and some have 
indicated a willingness to bargain 
with respect to it. 

3. Pensions.—The union requests 
a program paid for entirely by the 
companies providing a uniform 
pension of $125 per month for each 
worker retiring voluntarily at age 
65 or later, and also a pension of 
$150 per month for a worker retired 
for permanent disability after 10 
years’ of service, to be reduced to 
$125 per month at age 65. The 
union’s estimate of the cost of this 
program is 11.23 cents per hour per 
worker on a basis of a 2,000-hour 
work year. 

This demand the companies re- 
ject on the ground that the subject 
of pension is not now bargainable 


under the reopening clauses. 
+ a * 


B. The Issue of Wage Rate 
Increases; Economic 
Analysis 
Ljxoee this heading the board 

has considered the economic 
arguments of both sides, not only 
as they relate to the steel industry 
but also as they relate to the econ- 

omy as a whole. While these eco- 
nomic considerations have a more 
direct bearing on wage rates than 
on the other two issues of social 
insurance and pensions, they serve 
also in part as the economic justifi- 
eation for the recommendations 
made hereafter on such other issues. 

1. Criteria for conclusions on 
raising wage rates or labor costs: 
There are no mathematical 
formulae by which to settle the 
question of whether wage rates or 
labor costs should be increased at 
any particular time in a particular 
industry or particular plant. The 
board seeks to form its best judg- 
ment based upon two major in- 
quiries: 

A. The First Major Inquiry.—Is 
the present position of the steel- 
workers inequitable in earnings as 
compared with those of other 
groups in the economy? This in- 
volves the following three subsidi- 
ary considerations: 

(1) Are the steelworkers in an 
inequitable position as compared 
with other industrial workers? 

(2) Are they suffering any in- 
equity as compared with certain 
other groups whose economic 
welfare depends substantially 
upon the steel industry, namely, 
the corporations themselves, their 
stockholders, and the consumers 
of steel? 

(3) Are they suffering any in- 
equity as compared with all other 
income-receiving groups in the gen- 
eral economy outside the steel 
industry? 

* * * 
(THE subsidiary criterion listed 
above as (2) includes a consid- 








eration of employers’ “ability to 
pay” increased wage rates; and 
among the important factors to be 


considered in such determination 
are: 
(A) The increased productivity 


(output per man-hour) of the in- 
dustry; 

(B) The level of profits earned 
over a period of years and cur- 
rently; 

(C) The percentage of plant ca- 
pacity that must be utilized in order 
to “break even”; 

(D) The probable movement of 


raw materials, prices, and other 
costs. 
B. The Second Major In- 


quiry— What would be the prob- 
able effects of granting the 
union’s demands on the general 
level of economic activity in the 
country as a whole? 


The argument advanced by the 
companies that, on a reopening dis- 
pute such as this, the only cri- 
terion to be considered is the 
change that has occurred since the 
contract was originally made is not 
tenable here. 

The parties themselves did not 
ascribe this meaning to the reopen- 
ing provision, as was evidenced by 
the facts and arguments they pre- 
sented; they treated the merits of 
the dispute as though it was the 
negotiation of a new wage rate. 
Furthermore, the argument cannot 
apply to items like social insurance 
and pensions where neither was 
originally included in the contract. 


2. Findings and _ conclusions 
relative to the above criteria: 

A. Steelworkers in Relation to 
Workers in Other Industries— 


(1) The steelworkers’ present av- | 


erage hourly earnings of about $1.65 
compare favorably with all other 
manufacturing workers. Their aver- 
age hourly earnings have risen 
more in cents per hour since 1939 
and 1941 than those of manufac- 
turing workers as a whole, and 
more than those of the durable- 
goods workers; in very few indus- 
tries, manufacturing or non-manu- 
facturing, have hourly earnings 
risen more in cents. 

(2) On balance the steelworkers 
are not suffering from a wage- 
rate inequity in terms of their 
relations to the workers of other 
industries. 

B. Steelworkers in Relation to 
Other Groups Whose Economic 


|Welfare Depends on the Steel In- 


dustry—Of such groups those to be 
compared with the steelworkers are 
the corporations themselves, the 
stockholders, and consumers of 
steel. 
” * * 

ae involves the subject of abil- 

ity to pay increased wage rates 
as related to profits, dividends, and 
prices. Taking up the factors to be 
considered, as listed above, and 
other relevant considerations, the 
board finds: 

(1) Productivity: the union has 
not satisfied the board that steel- 
workers do not share equitably in 
the increased productivity of the 
industry. 

(A) It has not succeeded in 
proving its contention that pro- 








A Londoner used to tie a cheetah 
to his car when he parked it. This 
watchcat eliminated the need for 
auto insurance. 





ductivity has risen by 49.5 per- 
cent since 1939. 

(B) It is the belief of the Board 
that, as hereinafter explained, wage 
rates in a particular industry 
should not be tied directly to pro- 
ductivity in that industry but rather 
should be related to the general 
industrial rise in productivity, and 
that any excesses of productivity 
in any one industry over the gen- 
eral average should provide pri- 
marily the means of reducing the 
prices of the products of that in- 
dustry. 

Therefore, even if the union had 
succeeded in showing that the 1939- 
49 rise in labor productivity was 
49.5 percent, it still would not 
establish an equity by showing that 
the real average hourly earnings of 
steel workers (present average 
hourly money earnings deflated by 
the general rise in the cost of living 
since 1939) had risen only 14 per- 
cent since 1939. 

+ 

HE evidence before us reveals 

that for our whole national 
economy output per man-hour in- 
creased from 1899 to 1939 at an 
annual rate of about 2 percent, but 
that, in the decade which followed, 
the general rise in productivity was 
at a lesser rate. Therefore,the steel- 
workers’ rise of 14 percent in real 
average hourly earnings during this 
decade is fairly consonant with the 
apparent rise in labor productivity 
in the whole economy during the 
same period and reflects no in- 
equity in that regard. 

(C) The union compared the 
productivity of 1939, a year of 
low volume, with 1948, a year of 
practically maximum _ volume, 
which is an unsound comparison. 

(D) In computing an 

productivity for the steel industry, 
the union used the assumption that 
the production mix of the industry 
after 1945 was substantially the 
same as during the war years. 
This assumption is open to serious 
question. 

(E) Trustworthy productivity 
studies can be made only if the 
companies provide full and accur- 
ate data upon which such studies 
can be made. Such data were not 
offered in evidence. 

(F) The companies also made in- 
valid comparison in their own pro- 
ductivity claims by insisting that an 
index of money rather than real 
average hourly earnings was the 
proper comparison with the pro- 
ductivity index. 

(2) The Level of Profits of the 
Steel Industry, and Labor’s Share 
Therein: 

(A) The board has decided to 
accept as a basis for comparison 
the “reported” rather than the “ad- 
justed” profit figures. Each party 


* * 


claimed these figures should be ad- | 


justed—upward by the union, down- 
ward by the companies—but the 
board finds that it is impossible 
accurately to compute the amount 
of adjustments which each side 
urged should be made. 

(B) The reported profits after 
taxes of the steel industry in 1948 
were substantial, and in the first 
half of 1949 they rose even higher. 
In 1948 profits after taxes were 
511.9 million dollars as compared 
with an average of 271.3 million dol- 
lars in the period 1940-41, a rise of 
89 percent; and in the first half of 
1949, the annual rate of profit was 
606.6 million dollars, or 124 percent 
above the 1940-41 average. 

(C) The rates of profit—the 
dollar amounts of these profits 

figured as percentages of net 
worth—must be substantially dis- 
counted, however, for we are now 
considering 1948 and 1949 dollars 
which are considerably less valu- 
able than those of 1939 or 1940 or 
1941, whereas a large part of the 
capital assets in the net worth is 
in terms of dollars of higher 
value, 

(D) The profits of the industry 
stated as a percentage of sales are 
also substantial for the year 1948 
and the first quarter of 1949 (6.3 
percent and 6.8 percent respec- 
tively); but are not out of line with 
comparable pre-war years like 1940 
and 1941, when the percentages 
were 8.2 and 6.1. 

(E) In evaluating the amount of 
profits in any given year, like 1948 
or 1949, to determine whether the 
workers have received a fair share 
thereof, it is necessary also to con- 
sider the low level of profits or lack 


index of | 














MARKING 60 YEARS WITH STUDEBAKER—Studebaker officials, Harold S. Vance (left), 


chairman and president, and P. O. 


Peterson (right), vice-president-manufacturing, chat with 


William P. Schwartz (center), of Niles, Mich., after he was honored at a luncheon marking 
the completion of his 60th year as a Studebaker employe. Schwartz was presented with a 
diamond-studded service pin and a combination radio-phonograph. 


of profits in other years of the busi- 
ness cycle. The prosperity of a vola- 
tile industry like steel and _ its 
ability to pay should be judged over 
a longer range. 

* 


* * 


—Break-Even Point: In consider- 
ing the break-even point, which 
is the next factor in appraising the 
companies’ ability to pay, the board 
finds that it is unable to accept the 
union’s estimate of the break-even 
point for the industry of 32 percent 
under present wage and cost levels. 
At the same time the board doubts 
that the estimates made by some 
of the companies running as high 
as 65 or 70 percent reflect the 
actual break-even points for the 
larger tonnage producers. 


The board’s conclusion is that the 
present break-even point, for most 
of the large tonnage producers, is 
somewhere above the union’s figure 
of 32 percent and below the com- 
panies’ estimates of 55 to 70 per- 
cent. These conclusions are reached 
for the following reasons: 

(A) Reliable supporting data are 
lacking for all the estimates made, 
and the union made certain as- 
sumptions which are unacceptable. 

(B) Most of the companies 
failed to inform the Board of 
their break-even points; none of 
them provided the data needed to 
make a reliable estimate; and the 

Board believes each of the major 
companies could have indicated 
its own break-even point and the 
basis thereof. 

(C) The union’s testimony that 
the break-even point before the war 


was at 45 percent of capacity was | 


not controverted. 


(D) The favorable course of 
profits in 1949 as compared with 
1948 indicates that the break-even 
point has become lower since 1948, 
because in the second quarter of 
1949, when operations were at the 
average rate of 91 percent, profits 
before taxes were about $230,000,- 
000 as compared with the same 
quarter of 1948, when operations 
were at 90 percent and the profit 
figure $170,000,000, a rise of $60,- 
000,000, or about 35 percent, at ap- 


proximately the same rate of opera- | 


tions. A comparison of the first half 


in 1948 with the second quarter of | 


1949 leads to similar conclusions. 
* * * 


—With respect to the factor of 


probable movement of raw ma- | 


terials prices and other costs, the 
Board has taken into consideration 


|the large decline since 1948 in the 


prices of certain materials, notably 
scrap; but it has also noted the 
recent recovery in some of these 
prices. It has also noted rises since 


1948 in the prices of certain other | 


important materials, such as iron 
ore and coal. 
that scrap prices quickly respond 
to increased demand, and that if 
rates of operation rise substantially, 
the price of scrap moves upward 
rapidly. : 

(5) When years of similar oper- 
ation rates are compared, there 
is no substantiation of the union’s 
claim that labor has been receiv- 


| ing a continually smaller share, 


or that ownership equity has been 
receiving an increasingly larger 
share of the industry’s sales dol- 
lar. If the share of ownership be 
defined in terms of dividends, its 
rate of return becomes very low, 
for the total dollar amounts of 
dividends, when paid, have con- 


Experience shows | 


sistently been only minor frac- 
tions of profits after taxes. 

| (6) The industry’s recent policy 
of modernizing and expanding 
physical plant and facilities has 
absorbed most of its recent sub- 
stantial profits. Given the country’s 
peacetime and possible wartime 
needs for larger’ steel-making 
capacity, the program seems en- 
| tirely desirable. But there is a ques- 
tion as to whether a larger part 
of the financing of such long-term 
assets should not have been through 
long-term debt instead of recent 
profits, thus leaving more of the 
current profits for dividends to 
stockholders and for social insur- 
ance and for setting up reserves 
| for pensions, 

* 


* * 


4 plant modernization and 
expansion program should re- 
sult in efficiencies which, other 
|things being equal, will better en- 
able the companies to meet the cost 
of the insurance and pension plans 
recommended, and also a_ look 
toward a lower level of prices for 
their products. 

(8) There are no inequities of 
steel workers at present which re- 
quire redress through a _ general 
wage-rate increase; and the recom- 
mendation is that the union with- 
draw its request for a _ general 
wage-rate increase. 

(9) However, with increased 
efficiency and lowered costs result- 
ing from the plant-modernization 
program, and with no great de- 
|crease in the demand for steel, 
there should be continued and 
higher profits. 

If these profits do not result in 

| benefit to the consumer in the 
form of lower prices, there would 
be justification for the union to 
renew its demand for increases of 
wage rates in order better to 
participate in the industry’s 
prosperity. 

C. Steelworkers in Relation to 
Other Income-Receiving Groups— 
The cost of living has remained 
stable within the last year; in fact, 
it has slowly declined. The post-war 
race between rising wage rates and 
rising costs of living has been 
called off by the operation of econ- 
omic forces. Therefore, there is no 
inequity in respect to other income- 
in the general 


|receiving groups 
economy. 

D. Finding and Conclusions on 
|Increased Wage Rates in Relation 
;to Economy as a Whole—With re- 
| spect to the second major criterion 
mentioned above—weighing the 
effect of granting the union’s de- 
mands on the general levels of 
economic activity in the country as 
a whole—the board finds: 

(1) While the board’s findings 
and recommendations are based on 
the facts and figures of the steel 
|industry alone, there is a probabil 
ity that a wage-rate increase in 
steel would be urged as a pattern 
to be followed in other industries: 
this in turn might well cause price 
dislocations, with adverse effects on 
| the general economy and on the 
| Steel industry itself. 
| (2) The course of the “recession’ 
|'which started late in 1948 and 
manifested itself in increased un 
jemployment and in a decline in 
|gross national product seems to 
|have flattened out or turned up 
ward. In three of the four main 
components of the gross national 
| product, slight increases were ex- 
perienced in the second quarter of 

(Continued on Page 38, Col. 1) 











PLACES ACCENT ON SERVICE—Morgan-Mack Motor Co. (Ford), is in Lawrence, Kan: 
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To Give You the Helm 
in New Orleans 



















ae Yes, you’re geared to cut an efficient straight course 


king ... direct to ocean-size sales .. . with The Times-Picayune 

ues- and New Orleans States! 

part 

erm 

ugh 

cent 

h ‘ 

7 And what a market today’s New Orleans is! 

nl First, a billion and a quarter dollars annual 
port business .. . next, spectacular industrial 
expansion ... and now new, booming oil .. . 


in producers off the coast! 





and 
re- 
th . . 
“+d It’s here you find media uncommonly well- 


cost geared to the market... It’s here you scoop 
lans . 
look sales and move hands . . . with the geared, 


for one-cost Times-Picayune and States! 


re- 
eral 


=| GEARED! 





TO SCOOP SALES TO MOVE HANDS 


SCOOPING SALES is routine with The Times-Picayune and States! YOU MOVE HANDS—hands by the thousands to your product! 
as Witness their constant, profit-minded endorsement by retail display with New Orleans geared newspapers. With good reason .. . Two 
advertisers . . . close to the market, close to the media . . , keen solid, big-circulation influences work for you, , , at one cost, morn- 
to advertising results! In the first six months of 1949, they placed ing and evening .. . with the special advantage that—like gears! 
ec! 7,271,378 lines in The Times-Picayune , . . only one other UV. S. they move in different directions! Duplication is at a rare minimum 
bil morning newspaper carried more, And the evening States’ story in (15.2% by carrier record). You reach the most different prospects, 
an retail advertising—runaway growth of more than 2 million lines and you reach the most prospects .. , Better look into New Orleans 
oe since 1940! Both are available to you at one, low cost. today ... the geared way! 





"i City Zone Families .......+++++05: 187,900 
Sales Management Survey of Buying Power, May, '49 
Total Circulation 


in M & E .nccccccces 270,636 Sunday ......... 281,710 

nal 3 Months Ending Mar. 31, ‘49 

ee Ci Milline rates as low os 1.88M&E... 1.95 Sunday 
TIMES-PICAYUNE and STATES 


4 GEARED TO SELL THE NEW ORLEANS MARKET 
. Moving in different directions | 









Ask Jann & Kelly, Inc., today. 
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700 PRIZES, including: 


25 
New Fords 


4-door Custom V-8 FORD Sedans, com- 
plete with Radios, “Magic Air” Heaters, 
Overdrive. and white side wall tires. 


5 
New Ford Trucks 


(OPTIONAL) 


Heavy Duty Model F-5, V-8 engine, stake 
body. 158-inch wheelbase FORD Ronus- 
Built Trucks, with radios and “Magic Air” 
Heaters. Optional as prizes to the top 5 of 
the 25 car winners who note preference for 
@ truck on Contest Entry Blink, 


25 
$1,000 U. S. Savings Bonds 


100 
$100 U.S. Savings Bonds 


200 
$50 U. S. Savings Bonds 


350 
$25 U. S. Savings Bonds 


Here's @ wonderful opportunity te co-operate 
with the National Sefety Council, the Inter 
Industry Highwey Sefety Committee and other 
safety organizations in a vital program te preo- 
mote safer driving. And, ot the same time you 
can win one of the 700 valvable prizes. 


Regardless of your car or truck's make, go to 
any Ford Dealer dixplaying the poster below for 
a safety check at absolutely no cost or obligation 
to you. He will put an attractive reflector insig- 
nia on your car or truck and he'll also give you 
an entry blank qualifying you to win the prizes 
listed at the left. Then, using no more than 50 
additional words, finish the statement, “All car’ 
and trucks should be safety-checked periodically 
because - 

You'll think of dozens of good endings. Take, 
for instance, this example: “All cars and trucks 
should be safety-checked periodically because it 
takes more than guesswork to keep you safe. It 
takes the periodic inspection of trained mechan- 
fes It can save lives—maybe yours.” 


Ned H Deartern, Presdent. National Safety Comncd, 
ave “Certainly every motorint should check and 
double check the mechanial condi mon if hes cnr for 
anfety's sake and you at Ford are making such a 
chek easily evaitable for all drivers (nroughnut (he 
country Lam sure that thie free check-up and mifety 
contest with tts at imctive prizes will make Amammans 
more safety conmcwus 4 will eove lives 


Beat the rush. Get your free check-up and 
entry blank now Then, maybe you'll be one of 
the lucky winners. Stop in at your Ford Dealer's 
whether you want to enter the contest or not. Get a 
free safety check and free safety insignia 


FORD DIVISION 
FORD MOTOR COMPANY 
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reflector 
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100,000 Car- 
ets New Records 
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Creates Good Will! 
Promotes Safer Driving! 


is sivas aaadet 


EVERYONE KNOWS that regularly-serviced, timely repaired 
cars and trucks offer the utmost in safety assurance. Yet traffic 
accidents continue to soar—due in far too many cases to the 
neglected maintenance of vehicles! 


With over 17 million ten-year-old or older vehicles in use 
today, the need for a full-scale safety campaign is obvious. 


Ne saanes—vooes anarie orem 

2. sTEERING—Steering linkage, eprings and 

shock absorbers are c weed oral inprenet 

oe 2 armen green That’s why Ford is sponsoring the greatest car-safety con- 
lower beams wc 


af Ne 44, stan Awo $10” LIGHTS — Operating om test the industry has ever seen—with $100,000 worth of 
| on dition is checked 


a. *! 

































emi October 31 to the 5. ries —Aitiesincading snare caches prizes . . . backed by intensive national and local advertising. 
cad ‘mark no later thee tueaee 77, ima’ rat Satety trae eae Rladi napect- 
fo midnigh * Your ent 1 WINDSHIELD WIPERS — Fades am " ; 
aay an teen cht October 31, 149°, ‘—— Every contestant must get a FREE safety check to enter— 
own ing ¢ ined a ee for exhaust leaks. . . . . . . . 
tina yc the Pot poe tet. AW extra = 7. mere Cot coda right there is a great public service in uncovering cars in 
ontest ig ent subject to ptr Compane me ~ GLAS! a dhecured vision, Glass . < . 
nied Stim gM sontinenegy bigs *d to sonny ate ted fea wane, dwar unsafe operating condition. And every contestant must write 
. as Bo @ Wie entry stickers that might ©! ae is . 
sinatra? Fe Beat ete oy @» wonn--Momendnars benenere chest some fifty words on the value of periodic safety checks— 
XY. Judge wards con. . than December 1. _ checked 
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Rn VIEW MIRROR 
Prizes in c 10. aun unsafe vision 







a which means that the thinking of thousands of drivers will 
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ctuting Nat wed 5 be definitely turned toward safety. 
ry ir ase | 
ny h fnte, for | And every Ford Dealer in the country—large or small— 
eee } « $1000 OS benefits directly from this big $100,000 prize contest that’s 
. Naat sa y: Car Saf | setting new records in community good will—increased 
a 3 sil A ntest store trafiic—potential new customers! One more indication 
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that—It’s great to be a Ford Dealer! 
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700 PRIZES! 


% 25 NEW 1949 FORD FORDOR V-8 SEDANS 
---each with Radio, “Magic Air” Heater, 
Overdrive, White Sidewall Tires. 


* 5 NEW 1949 FORD TRUCKS, MODEL F-5 
(Optional to top five winners) 
% 25—$1,000 U.S. SAVINGS BONDS 
% 100 — $100 U.S. SAVINGS BONDS 
te 200 — $50 U.S. SAVINGS BONDS 
4 % 350 — $25 U.S. SAVINGS BONDS 
————_ a FREE Safety Check to Every Entrant! 


















FORB MOTOR COMPANY 
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U.S. Deals Out Shares 


ae NEWS, SEPTEMBER 19, 1949 


For 1951 Road Fund | 


WASHINGTON. Sums appor- 


tioned to states from the $450,000,- | 


000 fund authorized by the federal- 
aid highway act of 1948 for the fis- 
cal year 1951, for improvements on 
primary, secondary and_ urban 
routes, were announced last week 
by Secretary of Commerce Charles 
Sawyer. Normally the apportion- 
ment would not be made until De- 
cember, but was made early at the 
request of several states desiring 
to initiate urgently-needed improve- 
ments, it was explained. 

The act authorizes an appro- 
priation of $450,000,000 for each 
of the fiscal years 1950 and 1951 
to assist states in continuing the 
postwar highway program for 
which initial appropriations were 
made under authorization of the 
federal-aid highway act of 1944, 





must be expended for projects on 
primary roads (including urban 
extensions), 30 percent for improve- 
ment of routes in the secondary 


| System and 25 percent for work on 
| highways in urban areas having a 
| population of 5,000 or more. 


States 
are required to match federal funds. 

The funds are to be administered 
by the U. S. Bureau of Public Roads 
in cooperation with state highway 
departments according to the usual 
federal-aid procedure. Under pro- 
vision of the law all projects are 
initiated by state highway depart- 
ments, which also prepare plans, let 
contracts and supervise construc- 
tion, all subject to federal approval. 


The apportionment for the fiscal | 


year 1951 becomes available on Oct. 


Under provisions of the act, 45!|states until June 30, 1953. 
The formal _apportionment states ‘Cartwright Act of 1934. The purpose | 


percent of the total authorization | 






You don’t 
run cars 


like this today... 





Why run accountin g 


this slow way ? 


Take your accounting out of the “horseless carriage” stage 
with the fast, up-to-the-minute Underwood Sundstrand System. 


This most modern system gives you all the figure facts you 
.no delay. You complete 
all your accounting records each day ... balance all accounts 
. complete financial statements the first of each month, 


need... at all times. 


daily .. 


SPEED UP 


No waiting .. 


’ 
> 


FEDERAL HONORS AUSTRALIAN—Dealer H. W. Crouch (left), of Australia 
eae ~ from George H. Hammond (right), 
Federal export manager. 

the. company in New South Wales, with headquarters at Syd 


Co., and Marvin Hudson, 


Federal while touring the firm's main plant at D 





receives a 
president of Federal Motor Truck 
Crouch, Australian distributor for 
ney, rounded out 30 years with 


etroit, his Krst visit to the U. 5. in 15 years. 


that the sum allotted to any state|of this provision was to prevent 
shall be subject to any reduction |#"Y increase above the 1934 rate of 


the Secretary of Commerce may 
find required by reason of diversion 
of road-user revenues (gasoline 





'1 and will remain available to the | taxes, registration fees, etc.) in vio- 


lation of Section 12 of the Hayden- 


1. Daily Operating or 

Management Controls in 

minutes ... not hours. 

2. Completed Financial 

Statements the FIRST of 

the month . . . in hours 
. not days. 


Dealers everywhere are enthusiastic about this new Account- 


ing Machine and System. Let us show you how it can save you 


time ... pay for itself . 


coupon brings you full information. Fill it in and mail today. 


Underwood Corporation 


Accounting Machines... 
Typewriters .. 


. and save you money thereafter. The poe c-o-c--ceee 


Adding Machines... 


. Carbon Paper... Ribbons 


One Park Avenue, New York 16, N. Y. 


Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 


© 1949 


Underwood Corporation 


Send me your illustrated fol 
ing the Underwood Sunds 


Name and Title.......... 


assignment of road-user revenues 
to non-highway purposes. 


Amounts apportioned to the 
states, the District of Columbia, 
Hawaii and Puerto Rico are as 


follows: 


Alabama, $8,788,403; Arizona, $5, 







SUNDSTRAND 


UNDERWOOD SUNDSTRAND now 
speeding accounting for many dealers for: 


Buick John Deere Oldsmobile 
Cadillac Tractor Plymouth 
Caterpillar DeSoto Pontiac 
Tractor Dodge Reo Trucks 
Chevrolet Packard Studebaker 
Chrysler Ford Willys Jeeps 
Hudson 


4 Reasons why you should 
SIMPLIFY WITH UNDERWOOD SUNDSTRAND 


3. Lowest operating 
cost for today’s “Com- 
petitive Market.” 

4. A Tried and Proved 
method . . . developed in 
a dealership . . . devel- 
oped for dealers. 


“SIMPLIFY and SAVE with SUNDSTRAND” 





One Park Avenue, New York 16, N. Y. 


der, Form S-1326, describ- 
trand Automobile Dealers 


Accounting Machine System. 


RinGR Ee ORM es a adcceckGasseseavae ava nas 


112,870; Arkansas, $6,704,794; Cali- 
fornia, $19,856,358; Colorado, 
$6,811,410: Connecticut, $4,241,687; 
Delaware, $1,805,516; Florida, $6,- 
271,291; Georgia, $10,287,632; Idaho, 
$4,388,888; Illinois, $20,438,612; In- 
diana, $10,644,610. 

Iowa, $9,841,917; Kansas, $9,422,- 
140; Kentucky, $7,977,481; Louisi- 
ana, $6,694,456; Maine, $3,453,877; 
Maryland, $4,272,072; Massachu- 
setts, $9,196,422; Michigan, $14,769,- 
773; Minnesota, $10,988,109; Missis- 
sippi, $7,223,090; Missouri, $12,759,- 
917; Montana, $7,092,619. 

Nebraska, $7,425,866; Nevada, 
$4,334,187; New Hampshire, $2,- 
046,238; New Jersey, $8,386,890; 
New Mexico, $5,696,422; New 
York, $30,096,167; North Carolina, 
$10,193,778; North Dakota, $5,264,- 
617; Ohio, $17,721,899; Oklahoma, 
$8,986,984; Oregon, $6,315,193; 
Pennsylvania, $22,172,594. 

Rhode Island, $2,622,005; South 
Carolina, $5,545,911; South Dakota, 
$5,521,097; Tennessee, $8,968,706; 
Texas, $25,583,720; Utah, $4,158,972; 
Vermont, $1,812,470; Virginia, $7,- 
842,405; Washington, $6,573,315; 
West Virginia, $4,787,649; Wiscon- 
sin, $10,397,135; Wyoming, $4,265,- 
947. 


Hawaii, $1,973,754; Dist. of Co- 
lumbia, $2,642,820; Puerto Rico, 
$2,744,365. 


Chevrolet Opens 
Dealer School 
For 25th Session 


DETROIT. — Chevrolet’s Post- 
Graduate School of Modern Mer- 
chandising and Management—said 
to be the first institution of its 
kind in the automobile industry 
and a pioneer in the specialized 
training of young men slated to 
head automobile dealerships- 
opened its 25th session here last 
week. 

Among the 43 students enrolled 
in the “silver anniversary” class 
are Borge Clemmensen of Copen- 
hagen, Norway, and Alfred R. Dai- 
gle of Berlin, N. H., whose father, 
George Daigle, graduated from the 
school in 1940. 

Since its founding in 1938 the 
school, under the direction of Dean 
T. O. McLaughlin, has presented 
diplomas to 844 men, many of 
whom now direct Chevrolet dealer- 
ships not only in the U. S. but in 
|} many foreign countries as well. 

Every aspect of conducting an 
efficient and modern Chevrolet 
dealership is covered in the six- 
week course of instruction by a 
90-man faculty, comprising promi- 
nent automobile dealers and lead- 
ing figures in the automobile in- 
dustry. 

W. E. Fish, general sales man- 
ager of Chevrolet, addressed the 
opening session. Field trips to Gen- 
eral Motors installations in the 
| Detroit area are features of the 
| course. 





Oil Su periority 
Booklet a Pa. Grades 


Meet Best Standards 


OIL CITY, Pa.— The Pennsyl- 
|vania Grade Crude Oil Assn. has 
| published a 41-page booklet titled 
“Facts and Figures That Prove the 
| Superiority of Pennsylvania Oils.” 
| Data offered is by the associa- 
|tion’s technical advisory commit- 
|tee, which includes some of the 
| petroleum industry’s foremost au- 
| thorities on refining, according to 
| Ww. C. Wenzel, association execu 
| tive manager. 

Subjects discussed embracc oi! 
|consumption characteristics; pour 
|point stability; the: association's 
additive approval program; results 
| of engine tests and field tests, and 
|the Conradson carbon residue test 
| The chapter devoted to the Con- 
radson test aims at dispelling the 
|idea that there is any direct rela- 
| tionship between combustion cham- 
| ber, piston, and ring groove de- 
| posits and the Conradson carbon 
residue value of an oil. 


| wecaenhinasoee 





| Spartan Automotive 


Spartan Automotive, Inc., Spart- 
janburg, S. C., has been granted a 
|charter by the secretary of state to 
{deal in automobile parts, accesscr- 
lies; repair automobiles and other 
machinery. Authorized capital stock 
is $100,000. T. R. Garrison is presi- 
| dent. 


|< | 
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Wage-Hour Exemptions Sought... 





‘White Collar’ Proposals 


WASHINGTON, Thirty days’ 
notice of revisions he proposes to 
adopt in exempting certain “white 
collar” employes from the minimum 
wage and overtime-pay provisions 
of the Wage and Hour Law has 
been announced by William R. 
McComb, administrator of the U.S 
Department of Labor’s wage and 
hour and public contracts divisions. 


Last substantially revised’ in 
1940, the regulations affect some 2,- 
500,000 employes. They’ contain 
“tests” of duties, responsibilities, 


salary levels, and other basic re- 
quirements for employers to apply 
in determining which of their em- 
ployes may be exempt from wage 
and hour provisions as an “execu- 
tive,” “administrative,” ‘“profes- 
sional,” “local retailing,” or “out- 
side salesman.” 

The proposed revisions clarify 
duty requirements for the five 
types involved, and change the 
salary necessary for exemption of 
“executive” employes from $30 to 
$55 a week, and for “administra- 
tive” and “professional” employes 
from $200 a month to $75 a week. 
A new provision would shorten 
the exemption test for salaried 
personnel of these three types 
who receive at least $100 a week. 


McComb said the proposed re- 
visions would not materially change 
the number of “white collar” work- 
ers affected, but would clarify ap- 
plication of the regulations to such 
employes, thus reducing the risk 
of unwitting violations through 
improper classification of exempt 
and nonexempt employes. 


Among the basic requirements 
for exemption under the proposed 
regulations are: “executives” must 
perform managerial duties: “ad- 
ministrative” employes must per- 
form office or nonmanual field work 
of substantial importance in the 
management or operation of the 
business; “professional” workers 
must perform work requiring ad- | 
vanced knowledge in a field of | 
science or learning or perform | 
creative work in an artistic field; 
“local retailing” employes must 
make retail sales mostly intrastate | 
in nature, and “outside salesmen” | 
must be engaged to sell, away from | 
their employer’s place of business. | 

McComb’s proposed revisions are | 
based on a detailed report and re- 
commendation submitted by Henry 
Weiss, branch director of the divi- 
sions, who served as presiding offi- 
cer during a 22-day public hearing | 
in January 1948, on proposals to} 
amend the regulations, | 

More than 100 witnesses, prin- 
cipally representatives of man- | 
agement and labor, appeared at 
the hearing, and approximately 
200 briefs and exhibits were filed. 

Following are the major changes 
in the proposed revisions. 

For “executive” type of exemp- | 
tion: 
1. Employe must receive salary of | 
at least $55 a week. (Present salary | 
requirement is $30 a week.) 


2. Employe’s nonexempt work- 





| 


Fruehauf Names 
New Fargo Outlet 


FARGO, N. D.—Fruehauf Trailer | 
Co. has announced that Smith, | 
Inc., of Fargo will take over the | 


° | 
business formerly conducted here | 


through the Fruehauf Fargo! 
branch at 1700 W. Front St. 
The announcement was made 


jointly by Glen W. Buse, Fruehauf 
regional manager, and Donald A. 
Smith, president and general man- 
ager of Smith, Inc. Smith, Inc. 
will represent Fruehauf in a terri- 
tory including all of North Dakota, 
northwestern Minnesota, northern 
South Dakota and three counties 
in northeastern Montana. Richard | 
Scribner, former Fruehauf branch 
manager, will join the staff of | 
Smith, Inc. 


Canada Eases Exporting 


OTTAWA.—The Canadian gov-| 
ernment has relaxed export con- 
trols on 27 non-strategic commodi- 
ties, including automobiles, and the 
new regulations specify that these 
items, which previously required 
individual export approval, may be 
shipped out of Canada under gen- 
eral permit. 


activities not “directly and closely 
related” to his executive functions 

must not exceed 20 percent of 
his own weekly hours worked. (At 


present, the regulations describe 
non-exempt work as_ work per- 
formed by nonexempt employes 
generally and limit non-exempt 


work of “executive” personnel to 20 | 


percent of weekly hours worked by 
non-exempt employes under his 
supervision.) 


3. Employe who receives salary | 


of at least $100 a week could be 
exempt on the basis of a shortened 
test. (At present, the regulations do 
not provide a shortened test for 
exemption of higher-salaried em- 
ployes.) 

For “administrative” type of ex- 
emption: 

1. Employe must receive salary. 
or fees of at least $75 a week. 
(Present requirement is $200 a 
month.) 

2. Employe's primary duty must 





GABRIEL LEADS IN 


consist of the performance of office 


‘or nonmanual field work directly 


related to management policies or 
general business operations of his 
employer or his employer’s cus- 
tomers, and his nonexempt work— 


activities not “directly and closely | 
| related” to his administrative duties 


is limited to 20 percent of his 
weekly hours worked. (At present, 
the regulations do not clearly spe- 
cify a primary duty test for “ad- 
ministrative” employes and contain 
no provision permitting perform- 
ance of nonexempt work.) 

3. Employe who receives salary, 
or fees of $100 or more a week 
could be exempt on basis of a 
shortened test. 

For “professional” 
emption: 

1. Employe must receive salary, 
or fees, at rate of at least $75 a 
week. (Present requirement is $200 
a month.) 

2. Employe must have as his pri- 
mary duty (a) work requiring ad- 


type of ex- 


RIDE CONTROL BY 


ako hied 
Aer la 
a 


1937 


SEALED-IN-STEEL 


Tamper-proof con- 
struction retains uni- 
form factory-cali- 
brated action. 


a 


\ 
1937 


53% OVERSIZE 
RECOIL AREA 


Lower pressure, longer 
life—smoother con- 


trol without harsh 


action, Gabriel 
exclusive. 


1523 EAST 45TH ST. -« 


|}vanced knowledge in a field of 
|science or learning, (b) must per- 
|form original and creative work in 
jan artistic field, and his non- 
exempt work—activities not “an 
essential part of and necessarily 
incident” to his professional duties 
is limited to 20 percent of his 
;own weekly hours worked. (Now, 
|the regulations do not clearly 
| specify a primary duty test for 
| “professional” employes and limit 
|their nonexempt work to 20 per- 
i‘eent of weekly hours worked by 
|/nonexempt employes.) 
| 3. Employe who receives salary, 
;or fees, at rate of $100 or more a 








LEWIS GIVES PARTY TO OPEN FORD CONTEST—Lewis Motor Co. (Ford), Marshall, Tex., 
| threw @ perty to launch the Ford dealers’ $100,000 car-safety contest 


week could be exempt on basis of 
shortened test. 

For “local retailing” and “out- 
side salesman” type of exemptions: 

1, As at present, there would 
be no salary requirement for 
these types of workers. 

2. “Outside salesman” employe’s 
duties would be expanded to in- 
clude obtaining orders or contracts 
for services, as well as for the use 
of facilities. 

3. For both types of workers, 
nonexempt work would continue to 
be limited to 20 percent of weekly 
hours worked by nonexempt em- 
ployes. 





TEL 


sHock ABSO al 


1937 


MULTI-LIPPED 
WIPING EDGE SEAL 
Spring compensated for 
wear. Positive seal re- 
tains oil, eliminates 


1937 


refilling and 
servicing. 


POSITIVE PISTON 


SEAL 


No leakage past piston. All 
oil passes through control 
valve. Maintains uniform 

recoil control through 


varying temperature 
ranges. Gabriel 
exclusive. 


THE Gibltdt conrany 


CLEVELAND 3, OHIC 
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Used-Car Auction Prices 


Market Trend 


The downward trend in used-car prices slowed up somewhat this week 
with the overall average price of $951 just $2 under last week’s. 





The pattern was spotty with 1949 models declining $3 while ’46s rose 
$3 and 1941 and 1942 units each increased $11. All other models dropped: 
488 were off $16; ’47s fell $9, and ’40s dipped $14. 


CONCORD, MASS. 


(Concord Auto Auction, Inc, Sales every 
Monday and Friday. Prices are for sales of 
Sept. 2-6.) 

(Sold 113 units out of 203 offerings.) 


BUICK—'47 Super sedan, $1,415, $1,400. 


"39 sedan, $300. 

FORD—'49 sedan, $1,305. °48 2-ton dump 
truck, $1,250; SD sedan, $985; $1,150. 
‘47 SD club coupe, $1,070, $1,090, $1,115. 
‘46 SD sedan, $850. '41 sedan, $470. '40 
sedan, $550. '39 sedan, $365; conv., $355; 
club coupe, $375. '37 1%-ton truck, tose, 

. '36 sedan, $100. '35 \%-ton pickup, L 
: sedan, $730; RM conv., $690; ’ 
Special sedanette, $410. "40 conv., $425; | HUDSON—'46 sedan, $790. '39 sedan, $90. 
Special sedan, $650. '37 sedan, $155. '36 | KAISER—’47 sedan, $850. 
sedan, $170. LINCOLN—'47 sedan, $1,035. 
ADILLAC—'41 (62) sedan, $1,050. ‘40 $150. 
' (62) club coupe, $840. MERCURY—'49 sedan, $1,850. °46 conv., 
CHEVROLET—'48 FM sedan, $1,100, $1,- $1,000. 
235, $1,155; SM club coupe, $1,235; NASH—’41 sedan, $350. 
sedan $1,200; FL aerosedan, $1,305, '47 OLDSMOBILE—’48 (66) sedanette, $1,400. 
SM sedan, $1,100, $1,035, $1,140; FM| ‘42 (76) sedanette, $275. '40 sedan, $290, 
club coupe, $1,200, $1,165; sedan, $1,145, ease $410. '39 club coupe, $270; sedan, 
1,140, $1,035; FL aerosedan, 350. ; 
$1150. ie FM seaen, $1,050; half-ton |PACKARD—'40 sedan, $100. °39 (120) 
pickup, $600, '41 SD sedan, $685, $600;| sedan, $125, $100. '38 conv., $275. 
conv., $600; MD sedan, $375. '40 business | PLYMOUTH—'41 business coupe, $350. '40 
coupe, $425; sedan, $450. '39 sedan, $465; business coupe, $155; sedan, $350. ’38 
half-ton panel, $140. '37 sedan, $75. '33 sedan, $260. '36 sport coupe, $180. ‘34 
sedan, $25, $60. 


PONTIAC—'46 Torpedo (6) sedanette, $1,- ! 


'39 sedan, 


sedan, $45. 
pépam-"4 Meadowbrook sedan, $1,975. 





115; sedan, $835. ‘42 (6) sedanette, $675. 
'38 sedan, $210. 

STUDEBAKER—'48 Land Cruiser sedan, 
$1,360. ‘37 sedan, $90. 

WILLYS—'48 Jeepster, $1,110. ‘46 station 
wagon, $750. 

MISCELLANEOUS—'30 Pierce-Arrow low 
car, $110. 


DETROIT 


(Aptco Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 7.) 


(Sold 30 units out of 122 offerings.) 


BUICK—'49 Super 2-dr., $2,070. '48 Super 
conv., $1,580; 2-dr., $1,580. ‘41 2-dr., 
$500; 4-dr., $435. 

CADILLAC—'49 (62) 4-dr., $3,200. 

CHEVROLET—’'49 conv., $1,685. '47 4-dr., 
$1,010. 

DODGE—'46 Custom club coupe, $935, 
$905; 2-dr., $935. °40 2-dr., $360. 

FORD—'48 SD club coupe, $1,165. '46 SD 
club coupe, $900; 2-dr., $805. '40 2-dr., 
$290. 

MERCURY—'49 4-dr., $1,650. ‘47 club 
coupe, $1,115, $1,030. 

OLDSMOBILE—'41 4-dr., $475. 

PLYMOUTH—'46 2-dr., $855. ‘42 club 


coupe, $500. 
PONTIAC—'48 Streamliner sedanette, $1,- 
650, $1,535; conv., $1,310. ‘47 4-dr., 


$1,250, $925; sedanette, $1,200, $1,160. 
'46 4-dr., $1,050. 


LOUISVILLE 


(Auto Auction Sales. Sale every Tues- 
day. Prices are for sale of Sept. 6.) 
(Volume and prices are still good here. 
Sold 73 units out of 107 offerings.) 
BUICK—'42 Super 4-dr., $500. ‘41 Super 
4-dr., $260. '40 Super club coupe, $530. 

'37 Special 2-dr., $740. 
CHEVROLET—'49 FL Deluxe 2-dr., $1,- 
805, $1,735, $1,725, $1,680, $1,660; half- 


How to go home in Philadelphia 


You’re in in The Bulletin, as the saying goes. 


As for instance: in a typical block of Friendship Street in Northeast 


Philadelphia, The Bulletin is an essential part of family life in 46 


of the 53 homes. And for the city as a whole, it’s solid 
out of 5 families. 


with over 4 


@eeeecceseseeee 


We’re speaking now of coverage in the nation’s third market, a trading 
area inhabited by four million; and more than most cities, a city of 


homes. We’re speaking of a medium of vast influence over 
of family funds. We emphasize— The Bulletin goes home, 


the spending 
stays home, 


is read by the entire family . . . both evening and Sunday. 








In Philadelphia 
nearly everybody reads 
The Bulletin 





Average Used-Car Prices 


(Compiled by Automotive News) 











Model Sept. 1949 Aug. July 
(to date) 1949 1949 
Be beevers $1,807 $1,883 $1,952 
APE 1,340 1,393 1,422 
Be s< stews 1,106 1,147 1,175 
Se 969 986 1,035 
MS dcectee 552 576 569 
D6 i¥eser 490 506 516 
BOEO 6 basses 394 433 433 
Sept. (todate) Aug. July aus. Ful so sie 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





ton pickup, $1,225. '48 conv., $1,300. '47 $325. '39 4-dr., $500. 
FL aerosedan, $1,150. '46 FM 4-dr., $1,- | STUDEBAKER—'48 Commander 4-dr., $1,- 
050. '42 2-dr., $580, $460. ‘41 2-dr., 370. '47 Champion club coupe, $1,100. 
$755, $695, $670, $635, $600. ‘40 2-dr., 

DENVER 


$640, $610, $535, $450, $375. 
(Denver Auto Auction, Inc. Sale every 


CROSLEY—'47 sedan, $140. 
DeSOTO — '47 4-dr., $1,305. Tuesday at Englewood, Colo. Prices are 
for sale of Sept, 6.) 


$1,050. 
FORD—'49 Custom (8) 2-dr., $1,490; 4-dr., (Demand remains very good although 
prices continued their downward trend.) 


$1,485. '42 4-dr., $590. '41 2-dr., $700, 
$540. 40 2-dr., $400. '39 2-dr., $285. ‘37 
wagon, $285. ‘40 conv., $550. '39 2-dr., | BUICK—’49 Super 4-dr., $2,130, $2,225; 
2-dr., $280. '30 2-dr., $330, $165. = — oO oth tes a ae: 
’ 7 Super 2-dr., $1,485; Estate Wagon, $1.- 
BAISER—'47 4-dr., $625. 355. '42 Super 2-dr., $600. '41 Special 
2-dr., $565; 4-dr., $510. 


PLYMOUTH—'42 2-dr., $685. '41 station 
wagon, $285. 40 conv., $550. '39 2-dr., | CADILLAC—'49 (62) 4-dr., $3,300, $3,310. 
"47 (62) 4-dr., 


$440. '37 4-dr., $380. "48 ( -dr. 600. 
PONTIAC—'47 (8) 2-dr., $1,030. '40 2-dr., see. sone: meee 

‘ CHEVROLET—'49 SL Deluxe 4-dr., $1,910; 

2-dr., $1,765; FL Deluxe 2-dr., $1,900, 

$1,775; half-ton pickup, $1,350. '48 FL 

aerosedan, $1,370, $1,440. '47 FL aero- 

sedan, $1,245. '46 FM 2-dr., $1,080; SM 
4-dr., $810. '41 club coupe, $750. 

oo New Yorker club coupe, 
ly \ 

DeSOTO—'46 Deluxe 2-dr., $965. 

DODGE—’49 Coronet club coupe, $2,020; 
Wayfarer roadster, $1,560; 1-ton pickup, 
$1,105. '39 2-dr., $230. 

FORD—’49 Custom (8) conv., $1,600; 4-dr., 
$1,365, $1,410; 2-dr., 2 at $1.420; (6) 
half-ton pickup, $1,200. °47 SD (8) 2- 
dr., $1,010. °41 (8) 4-dr., $445; club 
coupe, $325. 

HUDSON—’47 Super (6) 4-dr., $750. '40 
Super (6) 2-dr., $300. 

MERCURY—'49 4-dr., $1,860. 

KAISER—'47 4-dr., $780. 

NASH—'46 (600) 4-dr., $775. 
$145. 

OLDSMOBILE—'46 (78) 4-dr., $1,160. 

PLYMOUTH—'49 Deluxe 2-dr.. $1,795. °48 
SD 4-dr., $1,350; conv., $1,150. ’47 De- 
luxe 2-dr., $1,030. '41 SD 4-dr., $365. 

PONTIAC—'48 (8) 2-dr., $1,565. 

STUDEBAKER — '47 Commander 2-dr., 
$1,300, 

WILLYS—'47 Jeep, $645. 

MISCELLANEOUS—’'47 International half- 
ton pickup, $645. 


AKRON 


(Akron Auto Auction. Sale every Thurs- 
day. Prices are for sale of Sept. 8.) 
(Sold 53 units out of 99 offerings.) 


BUICK — '49 Special sedan, $1,600. °47 
Super conv., $1,225. ‘46 Super sedan, 
$1,215. '42 RM sedan, $175. 


CHEVROLET—'49 SL Deluxe sedan, $1.- 
605. '48 FL aerosedan, $1,300, $1,270: 
station wagon, $1,250; FM sedan, $1,150. 
$1,110, $1,120; SM club coupe, $1,200. °47 
FL aerosedan, $1,200; SM club coupe, 
$1,050, $1,045, $1,030. '46 FL aerosedan, 
$1,070; SM sedan, $885. 


CHRYSLER—’46 Windsor sedan, $1,040. 


DODGE—'48 Custom sedan, $1,370. °47 
Custom sedan, $1,075. '46 Deluxe sedan, 
2 at $1,050, '41 sedan, $410. 


FORD—’49 Custom (8) sedan, $1.500, $1.- 
325. °48 SD sedan, $1,150, $1,060. °'47 
SD sedan, $1,110; conv., $1,030. 


HUDSON—'49 Super (6) sedan, $1,650, '48 
Commodore (8) sedan, $1,400. 

KAISER—'49 sedan, $1,495. 

NASH—’49 (600) sedan, $1.570. '47 (600) 
sedan, $900. '46 (600) sedan, $800, $750. 

OLDSMOBILE—’48 (98) sedan, $1,650. '47 
(76) sedan, $1.200. 

PLYMOUTH—'49 SD club coupe, $1,630. 
’47 SD club coupe, $1,085: sedan, $1,065, 
$970. '46 SD conv., $1,000. °40 sedan, 
$350. 

PONTIAC—'47 Streamliner (8) sedan, $1.- 
190, '41 Streamliner (6) sedanette, $395. 
‘40 Streamliner (6) sedanette, $395; 
sedanette, $315. 


LUBBOCK, TEX. 


(Lubbock Auto Auction. Sale every 
Thursday, Prices are for sale of Sept. 8.) 
(Sold 75 units out of 115 offerings.) 
BUICK—’48 RM 4-dr., $1,605. °46 Super 
4-dr., $1,075. ‘41 Super 2-dr., $465. 
CADILLAC—'42 (60) Special 4-dr., $810. 
CHEVROLET—'49 SL Deluxe 2-dr., $1,- 
835; $1,830, $1,855, $1,765; FL Deluxe 
4-dr., $1,875, $1,785, $1,775, $1,855; 
2-dr., $1,720, $1,785; SL Deluxe conv., 
$1,845; club coupe, $1,775; 4-dr., $1,730. 
"48 %-ton pickup, $920. '47 4-dr., $1,010. 

DeSOTO—'49 club coupe, $2,150. 

DODGE—'47 4-dr., $750. 

FORD—’'49 Custom (8) 2-dr., $1,295, $1,- 
505; club coupe, $1,380, $1,500; 4-dr., 


"46 4-dr., 


"39 4-dr., 


$1,535; (6) %-ton, $1,255. '47 SD 2-dr., 
$1,030, $775; 4-dr., $1,030; club coupe, 
$825. '46 4-dr., $805; 2-dr., $705. ‘42 


2-dr., $640, $230, $550. '40 club coupe 
$405. '39 2-dr., $275. 

HUDSON—'46 4-dr., $605. 

KAISER—'47 4-dr., $705. 

LINCOLN—'49 Cosmopolitan 4-dr., $1,900 

MERCURY—’'47 club coupe, $1,055. 

OLDSMOBILE—’47 (78) 4-dr., $1,090. 

PLYMOUTH—’'47 SD 4-dr., $710. '46 4-dr 
$765. '41 business coupe, $190, $360. 

PONTIAC — '49 Chieftain 4-dr., $2,300 
4-dr., $2,165. '46 4-dr., $1,015, 

STUDEBAKER — ‘48 Commander clut 
coupe, $1,315. ‘47 Commander 2-dr 
$1,300; Champion 4-dr., $1,005. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction, Sale ever 

| Wednesday. Prices are for sale of Sept. 7 
(Clean, late models in demand, Sold 
93 units out of 133 offerings.) 

BUICK—’'49 Super 4-dr., $2,215. '48 Super 
4-dr., $1,565. °47 RM 4-dr., $1,460, '45 
RM conv., $1,155. 

CHEVROLET—'49 FL Deluxe 2-dr., $1 


(Continued on Page 29, Col. 1) 
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(Continued from Page 28) 


800, $1,765, $1,700; SD Deluxe 4-dr., 
$1,730, $1,690, $1,610; club coupe, $1,755. 
'48 FL aerosedan, $1,450, $1,365. '47 FM 
4-dr., $1,110, $1,080, ‘46 FM 2-dr., $1,- 
065, $1,000. "42 Deluxe 4-dr., $465. 

CHRYSLER—'49 Windsor 4-dr., $2,310. '48 
Windsor 4-dr., $1,755. 


DeSOTO—'49 Custom 4-dr., 
$2,195, 

DODGE—'49 Coronet club coupe, $2,005. 
’48 Custom 4-dr., $1,685. ‘47 Custom 
club coupe, $1,205. 


FORD—'49 Custom (8) 2-dr., $1,700, $1,- 


$2,260; 2-dr., 


665, $1,610; (6) 2-dr., $1,350; half-ton 
pickup, $1,080. '48 SD 4-dr., $1,285. '47 
SD club coupe, $1,030, $810. °46 SD 


2-dr., $850. '42 (85) 2-dr., $650, '41 De- 
luxe 2-dr., $505. 


HUDSON—'46 Super (6) 4-dr., $610. 
LINCOLN—’49 Cosmopolitan 2-dr., $2,135. 


MERCURY—'49 4-dr., $2,165, $1,855, $1,- 
800. '48 2-dr., $1,155, '47 2-dr., $1,125. 


NASH—'47 (600) club coupe, $1,090. 

OLDSMOBILE—'49 (98) 4-dr., $2,350, $2,- 
285; (76) 2-dr., $2,130; club coupe, §2,- 
200. 

PACKARD—'49 Super conv., $1,980. 

PLYMOUTH—’49 Deluxe 2-dr., $1,640; SD 


4-dr., $1,720, $1,695. ‘48 SD 2-dr., $1,- 
230, $1,210, ’47 SD 2-dr., $1,055; '47 
4-dr., $895. 

PONTIAC—'49 Streamliner (8) 4-dr., $2,- 


195, $2,110, $2,050. '48 Streamliner (8) 
2-dr., $1,765, $1,625. '47 Streamliner (8) 
2-dr., $1,475, $1,305. 
STUDEBAKER—’42 Champion club coupe, 
$245. 
WILLLYS—’'46 Jeep, $400. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co, Sale every 
Thursday. Prices are for sale of Sept, 8.) 
(Prices seem to have leveled off al- 
though °49 models continued a down- 
ward course. Buyers are getting more 
particular, Sold 59 out of 97 offerings.) 


BUICK—’50 Special sedanette, $2,050. ‘49 
RM sedan, $2,050; Super conv., $2,005. 
'46 Super sedan, $1,015. ‘41 Special 
sedan, $640, $480. '39 RM sedan, $405. 

CHEVROLET—'49 SL Deluxe conv., $1,- 
800; FL Special 4-dr., $1,655, $1,590, 
$1,610. ‘48 FL aerosedan, $1,300, $1,- 
340. '47 FL aerosedan, $1,140; SM 2-dr., 
$850. '46 FM 4-dr., $780, $820, $905. '41 
MD club coupe, $360, $380. ‘40 MD 
sedan, $455. '37 Standard 2-dr., $265. 

DESOTO—’47 Custom 4-dr., $1,105. 

DODGE—’'49 Coronet 4-dr., $1,830; Mea- 
dowbrook 4-dr., $1,700. '47 Custom club 
coupe, $1,115. ‘46 Deluxe 4-dr., $940, 
2-dr., $810. 

FORD—'49 Custom (8) 2-dr., $1,420, $1,- 
340. °48 SD (8) club coupe, $1,120, '46 
SD (8) club coupe, $805, $785. '41 De- 
luxe (8) 2-dr., $400, $380. 

HUDSON—'48 Commodore (6) club coupe, 
$1,340. 

MERCURY—’49 4-dr., $1,600. 

OLDSMOBILE—’'47 (78) 4-dr., $1,055; (98) 
4-dr., $1,060. 

PLYMOUTH—'48 SD club coupe, $1,590, 
$1,630. '48 SD 2-dr., $1,195, $1,225. '47 
SD club coupe, $1,055. ‘42 SD 4-dr., 
$495. ‘41 Deluxe club coupe, $425, $310. 

PONTIAC—'49 (8) 2-dr., $1,645, $1,630. 
'39 Deluxe (6) coupe, $205. 

STUDEBAKER—'47 Champion 4-dr., $1,- 
040. '42 Commander club coupe, $400. 


TOLEDO 


(Doc Greiner Auction, Sale every Thurs- 
day. Prices are for sale of Sept. 8.) 
(Prices are about $100 under those of 
a month ago. Top price for a 1948 
Chevrolet FL aerosedan is $1,350 for 

@ new one.) 

BUICK—'49 Super 4-dr., $2,085. '47 Super | 
sedanette, $1,335. 

CADILLAC—’'41 (61) sedanette, $850. | 

CHEVROLET—'49 SL Deluxe 4-dr., $1,- | 
625. °'48 FL aerosedan, $1,350, $1,340; 
SM club coupe, $1,280; FM station 
wagon, $1,165. ‘46 FL aerosedan, §$1,- | 
015, '38 MD 2-dr., $315. 

DeSOTO—’'36 2-dr., $60. 


DODGE—'46 Custom 4-dr., $1,025. ‘41 
2-dr., $425. 
FORD—'49 Custom (8) 4-dr., $1,075; (6) 


club coupe, $1,400, '48 Deluxe (8) 4-dr., 
$1,150. '41 SD (8) business coupe, $405; 
Deluxe (8) business coupe, $380; 2-dr., 
$400. 

FRAZER—'47 4-dr., $955. 

HUDSON—’46 Commodore (8) conv., $850. 

MERCURY—'49 club coupe, $1,635, ‘46 


4-dr., $905. 
oe (600) 2-dr., $1,600; 4-dr., $1,- | 
575. 


OLDSMOBILE—'48 (78) sedanette, $1,420. 
'47 (76) 4-dr., $1,185; conv., $1,190; 
(66) sedanette, $1,135. 

PLYMOUTH—'49 Deluxe 2-dr., $1,545; SD 
4-dr., $1,640, $1,625. ‘48 Deluxe 4-dr., 
$1,110. 

PONTIAC—'49 (8) 
Streamliner (8) 4-dr., 
sedanette, $520; 2-dr., 
ette, $400. 

STUDEBAKER—'49 Commander Regal De- 
luxe 4-dr., $1,670. '48 Champion conv., 
$1,180. 


conv., $2,225, °48/ 
$1,565. ‘41 (8) 
$345; (6) sedan- 


ALBANY, N. Y. 


(Tim Anspach’s Dealer Auto Auction. | 
Sale every Monday. Prices are for sale 
of Sept. 7.) 

(Olean units sold higher than last | 

month while average merchandise was | 

steady and new cars declined, No | 

model commands a premium, Sold 41 

units out of 64 offerings.) 
BUICK—’50 Special 2-dr., $1,980; 

$1,980. '46 RM 2-dr., $1,000, ’40 

4-dr., $500. 
CHEVROLET—'49 SL Special 4-dr., $1,- | 

600; FL Deluxe 2-dr., $1,800, $1,735, '47 | 

SM 2-dr., $1,075; 4-dr., $800; FM 2-dr., | 


4-dr., | 
Super 


$1,095. ‘46 FL aerosedan, $980. 
CHRYSLER—'46 Royal 2-dr., $850. °34 
conv., $275. 
FORD—'49 Custom (8) 4-dr., $1,410, °47 
SD (8) 2-dr., $1,050. '46 SD (8) 2-dr., 
$950; Deluxe (8) 2-dr., $870. °42 SD 


(8) 4-dr., $500, 
FRAZER—’'49 Manhattan 4-dr., $1,510. 
HUDSON—'40 4-dr., $100. 
LINCOLN—’46 Standard 2-dr., $980. 
NASH—’'47 (600) 4-dr., $910. 
OLDSMOBILE—'49 (76) 2-dr., $1,945. ’47 
(98) 4-dr., $1,410. '46 (76) 2-dr., $1,100; 
4-dr., $1,100. '41 (76) 2-dr., $710. 
*LYMOUTH—'49 SD 2-dr., $1,740. '48 SD 





4-dr., $1,140. ‘47 Deluxe 4-dr., $910, 


$980. '37 Deluxe, 2-dr., $400. 
PONTIAC—'49 Chieftain Deluxe 2-dr., $2,- 

175. '46 Torpedo conv., $990. 
STUDEBAKER—'48 Landcruiser 4-dr., $1,- 

395, $1,310. '47 Champion 4-dr., $1,060. 


WILLYS—’'49 Jeepster, $1,220. ‘48 station 
wagon, $1,050. '47 Jeep, $660. 


RICHMOND, VA. 


(Automobile Auction of Virginia, Inc. 
Sale every Friday. Prices are for sale ot 
Sept. 9.) 

(Sold 53 units out of 91 offerings.) 


BUICK—’49 Super conv., $2,250. '47 Super 
2-dr., $1,445. '46 Super 4-dr., $1,050; RM 
2-dr., $1,190. °41 Special 2-dr., $560. 


CHEVROLET—'49 SL Special 2-dr., $1,- 
570; FL Deluxe 2-dr., $1,690. "48 FM 
2-dr., $1,270. 
'46 FM 4-dr., $1,005. '39 SD 2-dr., $560. 


CHRYSLER—’48 Windsor club coupe, $1,- 
375; New Yorker 4-dr., $1,410. ‘46 
Windsor 4-dr., $1,180, 

FORD—'49 Custom conv., $1,440. '48 SD 
club coupe, $1,160. 47 SD 2-dr., $1,140. 
"46 SD 2-dr., $920. ‘41 Deluxe 2-dr., 
$500. '40 Standard 2-dr., $520. 

FRAZER—’'48 Manhattan 4-dr., $1,005, 

LINCOLN—’49 Cosmopolitan 4-dr., $2,020; 


4-dr., $1,719. 

MERCURY—'49 4-dr., $1,890. ‘48 conv., 
$1,225. 

OLDSMOBILE—’'48 (98) 2-dr., $,1890. '47 


(98) 2-dr., $1,580. '46 (78) 4-dr., $835. 
$1,470. 
$1,645. ‘48 


PACKARD—’'49 (120) 4-dr., 
PLYMOUTH—'49 Deluxe 2-dr., 









tie your good will to 
a name you can trust 


Protect your most valuable possession— 
your good name! Feature Motorola CUSTOM 
BUILT auto radios and insure lasting 
customer good will. Precision engineering 
—exacting design—and unequalled 
excellence in quality makes your Motorola 
line a secure accessory investment. 


SUGGEST... FEATURE... RECOMMEND the 
international standard of comparison 
in auto radios. Write now! 








'47 FL aerosedan, $1,235. | 
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DISPLAY—Five-Point Motors in 
Pittsburgh, headed by P. D. Winston, has a display on different levels so that all the cars 
| can be seen from the street. Each tier has its own separate driveway, and each of the 
driveways enters its particular section lot (in which there is room to turn around) from a 
different street, eliminating congestion. The terraces are hard surfaced with four inches of 
stone embedded by a 10-inch roller, covered by four inches of ‘broken top."' Walls are 
12-inch concrete blocks, their holes filled with cement. 


THREE TERRACES GIVE WINSTON OUTSTANDING JU. C. 





club coupe, | CHEVROLET—'49 FL aerosedan, $1,435, 

| $1,390; FM club coupe, $1,305, $1,265; 
half-ton pickup, $940. '47 SM _ sedan, 
| $960, $785, $1,035; FM sedan, $950, $1,- 
| 125, $1,070. '46 SM sedan, $890, $975; 
FM sedan, $885, $930, $1,005, '42 sedan, 
| 


SD 4-dr., $1,210. ‘47 SD 
$1,110. "41 SD 2-dr., $520. 
PONTIAC — ‘48 station wagon, $1,300; 
Streamliner 2-dr., $1,720. ‘46 Stream- 

liner 2-dr., $1,080. 
STUDEBAKER—'50 Champion 4-dr., 


$1,-| $540, $680, $710. '41 sedan, $755, $500, 


820. $480, $300, $485, $600. '41 club coupe, 
MISCELLANEOUS — ‘49 Renault 2-dr., $535, $430; sedan, $525, $460, $435. '39 
$410. sedan, $520, $310, $340, $280, $325. °38 


sedan, $200, $305, $265. '35 sedan, $57. 
CROSLEY—'48 station wagon, $305. 
| DeSOTO—'49 sedan, $2,000. '47 club coupe, 


QUINCY, ILL. 


(Charlie Thale’s Quincy Auto Auction. 
Sale every Friday. Prices are for sale of 
Sept. 9.) 

BUICK—'46 Super sedan, $1,190, $1,050, 
$1,110, ‘42 Special sedan, $445, $525. 


$1,150. 


| DODGE—’49 Wayfarer roadster, $1,400. 
‘41 club coupe, $465. '35 sedan, $35, 


FORD—'49 sedan, $1,400, $1,345, $1,230. 





AUTO RADIOS 


@ BUICK 
@ NASH 


@ CHEVROLET 


@ HUDSON 


NU eR Te 


@ OLDSMOBILE 


@ PONTIAC 
@ KAISER-FRAZER 
@ GMC TRUCK 
@ CHEVROLET TRUCK 


*48 sedan, $1,080, $1,130. '47 sedan, $945, 
$895, $1,025. ‘46 sedan, $650, $835, $740. 


‘42 sedan, $590. '41 sedan, $465, $365, 
$440. °40 sedan, $210, $360. '39 sedan, 
$555, $305, $275. '37 sedan, $155. ‘36 


sedan, $7], '28 coupe, $47. 
KAISER—'47 sedan, $915. 
MERCURY—'42 (hot rod) conv., $530. 
OLDSMOBILE—'40 sedan, $300, $455. 


PLYMOUTH—’49 sedan, $1,665. '48 sedan, 
$1,285. '47 sedan, $800, $780, $980. ‘46 
sedan, $800, $680, $920. '42 sedan, $540, 


$320. '40 sedan, $140, $360, $305. '39 
sedan, $335. '37 sedan, $300. 

PONTIAC—'42 sedan, $485. ‘41 sedan, 
$300, $450. ‘40 sedan, $260, $275. ‘39 
sedan, $300. '38 sedan, $200. 


STUDEBAKER—'46 Champion sedan, $855. 
"42 sedan, $485. 


WILLYS—'47 Jeep, $525; panel, $535, 


MISCELLANEOUS—’'47 Reo 1%-ton truck, 
$320. '46 International van, $500. 


Krueger—vNiagara Falls 


Krueger Motor Sales Corp., 
Willow Ave. and Main St., Niag- 
ara Falls, N. Y., has joined Pon- 
tiac Motor division’s “Better 
Dealers” group. Headed by Gus- 
tave Krueger, the firm has been 
a Pontiac dealer since 1925. 


Krueger has been active in 
community affairs for more than 
25 years. He is a director of the 
Niagara Falls Auto Dealers 
Assn. and served on the General 
Motors dealer council in 1938. 
A son, Donald Krueger, is vice- 
president of the firm. 






















Motorola custom suit 


AVAILABLE 


FOR THE FOLLOWING “49” 
CARS AND TRUCKS 


@ STUDEBAKER 
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Motorola Ine. 4545 AUGUSTA BLVD., CHICAGO 51, ILL. 
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New Passenger Car Registrations, All States for July, 1949-1948 


Car registrations by states are released 

here weekly, as completed by R. L. 

Polk representatives in state capitals. | 
| 
| 


Chevrolet 
Oldsmobile 
Studebaker 
Wiillys-Overland 
Miscellaneous 





















































46 States Previously ‘49, 10317) 8057) 24717| 41685| 84776) 65624! 2401| 14894) 82919) 29170| 6155] 97386) 23119| 28334) 184164) 1118) 6115) 7233, 402| 258/698) 11496) 12682) 8631, 18402, 2672/ 371) 414704 
Reported for July _'48|  8938| 6562| 17481| 28685| 61666| 36053| 3677 12037| 51767| 16754! 4744) 46757) 12460) 14615| 95330/ 5102| 9860) 14962| 335| 997/231! 9692/9044) 6860| 12346, 699| 580266669 
Ohio ‘49; 674) —«547| 1676, 2600/ 5497/ 3736, 140 910| 4786) i757, 373, 6947, 1453, 1670 12200, 58 378; 436 9 2) 42 558 718 533, 888 16! 4 25834 
ae 48| 6B6| 546, 1382, 2244, 4858/2158) 258) 795) 3211) 1544) 357, 3406) 101 1187, 7595 249,632, 8BI| 2,14) 228) 60H 4G 425) 6931 30) 90% 
Tennessee ‘49, 148) 85! «380/704, «1317) «1375! = 43,212) 1630) 422) = 80) «1877; 320) 412, SH), 13) 2) 5, 8] M75 273) 65 5 6893 

48; 128) | _—«53|—b42|_—*1119| 806, 44) 204) 1054212) 59} 1004) 156) 283,74) 37) 137) 74) tH P7879, 4893 
Wyoming ‘49; 36} 4) OBZ) s192|— 1S 5) 44, 201; 83) st3| 239) 3972 44Bj_ 2) 20) ; i 4 4) 28 S43 1046 

a ‘48; 33, S20), S47, 78) 178, 7 BT) 9| 154) 17, 42|_—s277|_—s19)—S 38} SS 2) mt} 7 748 
All States ‘49, 11175) 8703) 26833) 45071| 91782) 70887; 2589 16060| 89536) 31432, 6621 |106449| 24931| 30488) 199921| 1191| 6595, 7786) 414) 262/757, 12293) 13551/ 9267/ 19617, 2911| 380) 448477 
For July '48\ _9785| _7224| 19163) 31649| 67821, 39104) 3987, 13068) 56159, 18565| 5169| 51321| 13734, 16127\ 104916) 5407| 10665) 16072| 337) 1012/2680 10497, 9735) 7380, 13231|  754| 612, 291206 
Year ‘49 69704) 55624| 133346 | 278698 |537372/418804| 22723! 93720/535247|212578) 47266 540542 |147088|171293|1118767| 12527| 37847| 50374) 4095! 1815! 6917) 89479) 78361 57717|109876) 16746) 3327 2610093 
to Date _ 48 60263) 46313| |23330| 189204 |419110|215502\ 16007 64173| 295682) 145192) 32556| 408934) 105238|133651| 82557) 41699| 66584 108283/  637| 5513) 1616) 69505 71354) 45539/ 86166) 14475! 2738| 1960734 


| 


New Passenger Car Registrations, 3 States for August, 1949-1948 
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Polk representatives in state capitals. o 8 z< = : E 2 : 2 ° 

= rh 2 e 3 o 5 = = 

6 = | G2] 2 ie eS § 15/4 
Delaware *49) 4) 35; 154) 16t| 391) 314 17 62 393; 137 26 412 15 109 799 4 25 29 ! 5 17 44 20 102 4 1805 
| aaa = ‘48,2 18 106 107 252 164 4 66 234) 55 18 170 57 §8'_—_s358; Si} 0 OEE 18 37\__—s*St} 36 1068 
Nerth Carolina ‘49 125} 96| 376 722| 1319) 1633 40 312| 1985 515 92, «1798 430 580 3415 12 76 88 6 7 5 150 122 136 179 55 6! 7473 
es 48} 126} _'117|__:390|_— 50! 1283) 889) 35) 269) 1193) 338) 91] 1176, 187,414) 2206) 1,178) 239 22) _thi_152)_ 166) —94}_—97]_—st | 95583 
Utah ‘49 64 94 % 225, 479 304 it 86 401 143 29 444 109 167 892 4 28 32 3 7 93 71 32 93 " | 2114 
—— ‘48 _7i\__-38}_—s*t02|_— 193 404 247 i 55} 313 90 27 290 68 93 568) 30,67 97 | 24 64 24 a 
Three States Reported ‘49 230 225 626, 1108; 2189) 2251 68 460 2779 795 147 2654 654 856 5106 20 129 149 10 7 17 260 237 188 374 70! 6| 11392 
to Date for August 48} 218 173, ~—«598|_—-950|_:1939| 1300, 50390, 1740) 483,136) 1636) 312; 565) 3132) 99) 285) 3843) 2H 234) 269,169,310) 9|__ 8289 
Year '49| 69934! 55849| 133972279806 |53956! |421055| 22791 94180/538026|213373| 47413) 543196) 147742' 172149 1123873! 12547) 37976 50523. 4105 1822, 6934 89739) 78598) 57905 110250) 16816 3333/2621485 
_to Date ‘48 60481 | 46486| 123928/ 190154 421049| 216802) 14057 64563 |297422| 145675! 32692/ 410570 105550 134216 828703) 41798) 66869 108667 668553916196 69739) 71523. 45708) 86476 14486) 2747| 1969023 





New Commercial Car Registrations, All States for July, 1949-1948 






























7. 
Cc 
Truck registrations by states are oe = " 2 ? Truck registrations by states are 
released here weekly, as com- > + 2 6 z Ss § ¢ released here weekly, as com- 
pleted by R. L. Polk representa- ; ° 5 s $ 2 2 b = pleted by R. L. Polk representa- 
tives in state capitals. % 3 £ 5 2 > 3 = 8 tives in state capitals. 
x - - Se _— 
oe | © a =| a | & 2 | 
46 States Previously ‘49 78) 56| 26328) 39; 278; 235) 8396) 48! 13973 15, 6531! 6797 34; 368} 33 199) 19| 4577| 515) 2210! 202! 70931 ''49 46 States Previously 
_ Reported for July os oo 184 105} 23563) 187) 933 343| 7692| 307| 21262 165; 5558, 1097! 38| —-649| | 918 347 4890 825| 7258 246; 86128\'48 a Reported for July 
New York 49 30 57, 1113 ! 58 42 571 13 581 4 378 435 150 a 25 3 164 99 109 8 3845 ‘49 New York 
thevee __*48 43 96; 1206 " 103 76| 634 20| 106!' ~—'10 436 620) 192 68 4 261 77 464 29 5411 |'48 : ‘ 
Tennessee ‘49 652 4 2 2 184 350 170 120 6 2 104 i 37 1644 ‘49 Tennessee 
ares Bae ‘48 650 4 7 204 5| 524 162 185 # 23) | __ 104 6| 160 kt ___—— 
Wyoming ‘49 163 9 38 64 1 48 33 2 40 ! 46 | 446 ‘49 Wyoming 
; i) 7 ‘48 _ 121 | 15 i 2B 2 88) 25 54 | : 3 3 2) 85 __-456|'48 — Aint = 
All States ‘49 108 113) 28256 44 347, 279; —-9189 61. 14968 20; 7127; 7385 34 524) 37 228 22| 4885 626 2402 211\ 76866 |'49 All States 
_ For July , _'48! 227) ~— 201) 25540) = 203) —1058) = 420! 8558 334 22935 175| 6181! 11830 38 848 1012} 38) 5286 910| 7967 275| 94036|'48 =) ee 
Year ‘49-1052 888 200766! 628, 3296 2182) 67200' 805) 97072! 214) 46655! 52670 243' 3568 253) 2397 145° 33117; 4822 22443 1876! 542292 |'49 Year 
_ 48) 1684) 1881179826) 1621) 6631! 3663) 66744) 2940) 141787 606' 40703) 82096, 243) 6374 |_7297 284| 28820) 7299) 46133) 192!) 628553! '48 to Date 


_to Date 





New Commercial Car Registrations, 5 States for August, 1949-1948 
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c 
Truck registrations by states are ns 2 A z 3 Truck registrations by states are 
released here weekly, as com- - + 2 5 2 $s 3 2 released here weekly, as com- 
pleted by R. L. Polk representa- ; ° 5 3 $ > a 3 = pleted by R. L. Polk representa- 
tives in state capitals. % : E 5s 3 : 2 = 8 tives in state capitals. 
= x oo a. > ce —_ 
5 | 5 | a =| £ | & | & aE. 
Delaware 49. \ 90 1! _—a 75 21 30 \ rT Ta 272 |'49 Soa 
oa “ait a fea i ae 2”; 4 | 2 oe. ul 10 2) -290|"48 — 
District of Columbia 49 3 86 2 4 82 42 18 20 1 3 5 2 27849 istrict of : 
i Peers 48) 69 fa 3; 2} sl | 3 10 6 15 6 283/48 Soest ee See 
IHlinois 49 3 1 1870 4 44 «(25495 1036 307. 454 25 14 268 930'  ««51)—s13)—s: 4640/'49 Anois 
_ ‘48 * | 1333) 6 © 7 464 9 1098 __282\__ 694 27 73 2 2 37, «-209)—=Ss«i3)—Ss« 4571 | '48 
axth Coroline 49 3 794 2 3 27 539 192, 154 20 30 1 10 16 45 wt 2192 "49 North Carolina 
: er a 775|_ 2} 1G} 82} | 135) 187 SI Wt 144) 16) 2 2516 | '48 
Utah 49 134 5 56 97 63, 48 2 30 1 2B 1 451 )'49 ~ Th 
aes ‘48 | 187 2 8 oi; Si tee, |S! 5 8 47 om 4, 726|'48 
Five States Reported 49 ? 4 2974 6 53 33 934 1789 601, 706 47 1 4% 1 422) «53)s«131,Ss25|—7833/'49 Five States R 
_to Date for August 48) 5) | 241 t2122)StB|2092) 539; 1024 =| 85 95 2) +423, ~—«59, «51925 8386 48 4 Sate tor hans 
Year ‘49, 1059 892203740 634) «3349, 2215) 68134) 805! 98861; 214) 47256! 53376. 243) 3615 254) 2443) 146! 33539) 4875) 22574, 1901, 550125/'49 Year 
_to Date '48\ 1699 1881/182257| 1633, 6753/3673 67659, 2958|143879| 606, 41242) 83120 243 6459 7392| 286) 29243 7358 46652) 1946 636939 |'48 io Date 








The following advertised delivered prices 385.75; Deluxe P18 — 4-dr. sed., $1,566; 
are based on factory retail prices at the ;club cpe., $1,534.25; Special Deluxe P18. - ; 


> > | e 
Siriaas ena: | ~=©$Current Prices on New Automobiles |. Sitti EP ait 


They do NOT include _ transportation i 
PONTIAC—Streamliner Six—4-dr. sed., 





charges, state sales taxes, or optional a i f 
equipment. | $2,387.50; conv., $2,761; Saratoga (eight); HUDSON — Super Six — 4-dr. sed., $2,- | cpe., $2,239; Ambassador Custom — 4-dr. beh a Rie lly oe 
BUICK—Special Series 40—4-dr. sed., | —~‘Presto-Matic standard)-—4-dr, sed., $2,- | 206.50; 2-dr. sed., $2,156; club cpe., | sed., $2,363; 2-dr. sed., $2,338; club cpe., | ae oat ee: meee 5» ’ Gee 
$1,925: 2-dr’ sed., $1,872; bus. epe., $1,.|635; club cpe., $2,608.75; New Yorker | $2,203.25; bus, epe., $2,053.25; conv., $2,- | $2,359. a yy ge a ph gata 
$19; Super Series 50—4-dr. sed., $2,157; | (elsht) (Presto-Matic standard) — 4-dr. | 798.75; Super Eight—4-dr. sed., $2,295.50; OLDSMOBILE — Series 76 4-dr. sed., | (deluxe, $1,853); stat py i, we 


2-dr. sed., $2,059; conv., $2,583; stat, | 8¢4., $2,750.75; club cpe., $2,724.50; conv., | 2-dr. sed., $2,245; club cpe., $2,292.25; | ¢1 e390 (del 974): 4- : . aang” : 
wag., eines Roadmaster aa og 10 - $3,230.75; Town & Country conv., $3,994.75. Commodore Six-—4-dr. sed., $2,382.75; club oP ant —, fices):: oa gun nel aes tas oe foo — +4, sec ; 
(Dynafiow standard)—4-dr. sed., $2,735; | | CROSLEY—2-dr. sed., $959; conv. sed., | ¢Pe., $2,358.50; conv., $2,951.50; Commo- | (deluxe, $1,906); club cpe., $1,732 (deluxe, | «deluxe, $1,805): club cpe., $1,710 (deluxe 
2-dr, sed., $2,618; conv., $3,150; stat. | $959; stat. wag., $991; roadster, $908. dore Eight—4-dr. sed., $2,472; club cpe., | $1,873); conv., $2,148; stat. wag. deluxe. $1,805): bus eae $1 4 ee a 
wag., $3,734; Riviera, $3,203. DeSOTO—Deluxe—4-dr, sed., $2,006.25; | $2,447.75; conv., $3,040.75. $2,895; Series 88—-(Hydra-Matic standard) $9138, Chaettane i eae Lee, one. 


CADILLAC—Series 61—-4-dr. sed., $2,-|club cpe., $1,995.75; Carry-All sed., §$2,- KAISER Special 4-dr. sed., $1,995; 4-dr. sed., $2,244 (deluxe, $2,375); 4-dr » 9. 7 : 
£93; sed. cpe., $2,738; Series 62—4-dr. sed., | 210.50; stat. wag., $2,979.25; Custom— | Traveler, $2,088; Deluxe—4-dr, sed., $2,-|town sed., $2,233 (deluxe, $2,364); 2-dr. $1874); Geb coe. SLST0 lector $1878); 
$3,050; sed. cpe., $2,966; conv., $3,497; | (Tip-Toe Shift standard)—4-dr. sed., $2.-| 195; Vagabond, $2,288; conv., $3,195; Vir-|sed., $2,170 (deluxe, $2,301); club cpe.,| bus. cpe., $1,656; conv. deluxe, $2206. 
Coupe de Ville, $3,497; Series 60 Special— | 193.75; club cpe., $2,175.75; conv., $2,598. | ginian, $2,995. $2,143 (deluxe, $2,274); conv., $2,559; stat. : ee ; ayaa ition 
4-dr. sed., $3,828; Series 75—5-pass. sed.,| DODGE—Wayfarer—2-dr. sed., | $1,755; | yinconN —— 4-ar. sed. $2,574.50: club | W88: deluxe, §3,296; Series 98 — (Hydra- | _STUDEBAKER—Champion Deluxe—4-cr. 

‘ ~ + BSG.) Se ee Matic standard)—4-dr. sed., $2,500 (deluxe, | 5¢4-, $1,688.50; 2-dr. sed., $1,656.75; club 


$4,750; 7-pass. sed., $4,970; 7-pass. Im- | roadster, $1,744.50; bus. cpe., $1,628.75; 
perial, $5,170; 9-pass. sed., $4,650; 9-pass. | Meadowbrook—4-dr. sed., $1,865.75; Cor- 
Imperial, $4,839. onet —4-dr. sed., $1,944.75; 4-dr. town 


cpe., $2,527; Cosmopolitan—4-dr. town sed., 


$3,238: sport sed., $3,238; club cpe., $3.. | 52:94); 2-dr. sed.. $2,426 (deluxe, $2,- | CP@., $1,683; bus. cpe., $1,588.25; Cham- 


| 520); conv, deluxe, $2,973; Holiday, $2,973. pion Regal Deluxe—4-dr. sed., $1,762; 2-cr. 





$2,919; 2-dr. sed., $2,894; conv., $3,350; | $2,467.50; Land Cruiser 4-dr. sed., £2,- | 


HEV ae line Special — 4-dr. | sed., $2,029; club’ cpe., $1,931; conv., $2,- | 185-50; conv., $3,948. : sed., $1,730.50; club cpe., $1,756.75; bus. 
oe ae - a oe $1 21d, Fiectiine 346; stat. wag., $2,882.50. MERCURY—4-dr. sed., $2,031; club cpe., i PACKARD — Eight 4-dr. sed., $2,249; | cpe., $1,662; conv., etuek; Gamal 
Deluxe—4-dr. sed., $1,539; sed. cpe., $1,- FORD — Six — 4-dr,. sed., $1,472; 2-dr, | $1,978.50; conv., $2,409.50; stat. wag., $2,- | 2-dr. sed., $2,224; stat. wag., $3,449; De- | Deluxe—4-dr. sed., $2,019.25; 2-dr. sed., 
492; Styleline Special—4-dr, sed., $1,460; | sed., $1,425; bus. cpe., $1,333; Custom Six | 715.50. | luxe Eight—4-dr. sed., $2,383; 2-dr. sed., | $1,987.75; club cpe., $2,014; Commander | 
2-dr. sed., $1,413; club ¢pe., $1,418; bus. |—4-dr. sed., $1,558.50; 2-dr. sed., $1,511; | NASH — 600 Super — 4-dr. sed., $1,811; | $2.39 ;, Super — 4-dr. sed., $2,633; 2-dr. | Regal Deluxe—4-dr. 'sed., $2,140.50; 2-dr. 
cpe., $1,339; Styleline Deluxe—4-dr. sed., | club cpe., $1,511; Elght—4-dr. sed., $1,546; | 2-dr. sed., $1,786; club cpe., $1,808; 600 | 29%: $2,608; Super Deluxe 4-dr. sed., |sed., $2,108.75; club cpe., $2,135; corv., 
| 


$1,539; 2-dr. sed., $1,492; club cpe., $1,508; | 2-dr. sed., $1,498.50; bus, cpe., $1,419.50; | Super Special — 4-dr. sed., $1,849; 2-dr. | 2 - 7 
conv., $1,857; stat. wag., $2,267. Custom Eight—4-dr. sed., $1,637.50; 2-dr. | sed., $1,824; club cpe., $1,846; 600 Custom | ‘~P4S5S. Sed., $3,950; lim., $4,100; Custom | 327.75. 
CHRYSLER — Royal (six) — 4-dr, sed., | sed., $1,590; club cpe., '$1,595.50; ‘conv., | —4-dr. sed., $2,000; Ambassador Super— | >-(Uitramatic standard)—4-dr. sed., $3,-| wHFeLys-OVERLAND — Jeepster cozv. 


$2,153.75; club cpe., $2,133.75; stat. wag., | $1,948.50; stat. wag., $2,263.50. 4-dr, sed., $2,195; 2-dr, sed., $2,170; club | 975; conv., $4,520. $1,602.22; 4-cyl, stat. wag., $1,708.39: 
$3,151; Windsor (six) -—— (Presto-Matic | FRAZER—4-dr. sed., $2,395; Manhattan | cpe., $2,191; Ambassador Super Special— PLYMOUTH — Deluxe P17 — 2-dr. sed., | 6-cyl. stat. wag. $1 814.14; | 6-cyl stat, 
standard)—4-dr. sed., $2,348.50; club cpe., | —4-dr, sed., $2,595; conv., $3,295, 4-dr. sed., $2,243; 2-dr. sed., $2,218; club | $1,507; Suburban, $1,855; bus. cpe., $1,-|sed., $1,866.92. , ; bana 














046 
__748 
448477 
291204 








2610093 
1960734 


TOTAL 


1805 
1068 
7473 
5583 


2114 
1638 


11392 
8289 











621485 
969023 











__ AUTOMOTIVE NEWS, SEPTEMBER 19, 1949 


































CCURATE and comprehensive, this recent 

Journal-American study for the first 6 
months of 1949 points up rank and distribution 
of new cars in New York ... pins down buyers 
in each of 115 sales districts. Here’s what the 
survey reveals: 


Sales rank of new private and 
business-owned cars, listed sepa- 
in a borough-by borough 


i —ee Total number ef new cars sold 
lita Ss. Districts. 

Percent of borough,sales)of indi- 

- vidual make-within each district. 


Percent of total sales of all cars 
each individual make enjoys 
within each district. 


OM “aso interesting from the culvertines’ s point of 
view, the study shows that in Brooklyn and 
Queens where new car buyers are thickest, 
Journal-American circulation is. heaviest. The 
fact is, the Journal-American has more coverage 
than the next two evening papers combined. 


Ci Cire aa Ask for your complimentary copy today and 
ask to see it in conjunction with the Journal- 
American’s exhaustive Sales Operating Manual. 
Just.call a Hearst Advertising Service Man. 


Pee 
TLL. 
penne ft 


a Bot Bg ea 


SPIN ea 


A HEARST NEWSPAPER 


foie 


HEARST ADVERTISING SERVICE 

















Auto Personnel 





Appointment of R. C. Sanders as 
assistant chief engineer in charge 
of production engineering at the 
Chrysler Corp.’s Evansville (Ind.) 
plant, is announced by N. F. Had- 
ley, chief engineer of Plymouth. 

A veteran of 25 years in the auto- 
mobile industry, Sanders was grad- 
uated from the University of Texas 
as a mechanical engineer in 1924. 
Following four years’ experience as 
an engineer with other automobile 
manufacturers, he joined Chrysler 
Corp.’s central engineering division 
in June, 1928. 


Federal Truck Appoints 


Douglas to Sales Post 

John Douglas has been appointed 
factory sales representative for the 
Pennsylvania and eastern Ohio 
region, Carl Loud, general sales 
manager of Federal Motor Truck 
Co., announces. 

Douglas, who will direct factory 
sales and dealer programs from 
his Pittsburgh headquarters, has 


been actively identified with the 
trucking industry for more than 30 
|years. He has served as president 
lof the Allegheny County Truck 
Owners Assn., Pennsylvania Team 
and Truck Owners Assn. and the 


Assn. 
* * a 


Interstate Mfg. Names 


Cooper to Head Sales 

Milton B. Cooper, formerly of 
Clawson & Beals, Inc., has been 
named sales manager of Inter- 
state Mfg. Corp., Chicago. 


* * * 


Goodrich Names Managers 





For Albany, Cincinnati 

B. F. Goodrich Co. has an- 
nounced the appointments of Wil- 
liam H. Campbell as replacement 
tire sales division manager in Al- 
bany, and of Lewis B. McRae to a 
similar post in Cincinnati. 


Campbell replaces Frank G. Har- 
rison, who resigned. The new Al- 


National Team and Truck Owners | 


SELL SAFETY... 


F af 
ee | 








AT KICKOFF OF FORD CONTEST—Ford officials review the plan book for the $100,000 
nationwide car check and safety contest which is being conducted during September and 
October tnrough Ford dealerships. Left to right: J. R. Davis, Ford sales vice-president; 
Walker A. Williams, Ford division sales manager; L. D. Crusoe, vice-president and general 
manager, Ford division, and L. W. Smead, assistant sales manager, Ford division. 


bany manager joined the organiza-| pany in 1936 as budget manager in 
tion in 1937 as a general line sales- | New Orleans. 
man in the Philadelphia district. oe Oe . 
McRae succeeds Mark O. Ward, Kunkel, Mopps, Garab Get 

who died Apr. 22. He had been| Studebaker Field Posts 

acting district manager for the last R. V. Kunkel, Herbert H. Mopps 
several months, during Mr. Ward’s|and Richard J. Garab have been 
illness. McRae entered the com-| appointed district managers in the 


INDEPENDENT REPAIRMEN COUNT ON... 








GET THIS NEW PONTIAC 
WHOLESALE PARTS CATALOG! 


Get your copy of 


this 


today. It’s a com- 


plete catalog of 
Pontiac Factory- 
Engineered Parts 
— produced espe- 
cially forthe whole- 
sale trade. Ask for 


it at 


It will 


handy book 


your Pontiac 


Dealer’s parts de- 
partment. 





PONTIAC’S 


The heart of either great Pontiac engine is now 
available to you at a new low price. 

You profit two ways— greater profit margin—and 
a great saving in time and work. 


about this profitable item which helps free your 
shop for additional business and insures owner 
satisfaction, 


JUST CALL YOUR LOCAL PONTIAC DEALER! 














‘POWER PACKAGE’ 


pay you to see your Pontiac Dealer today 








field sales force of Studebaker, ac- 
cording to K. B. Elliott, sales vice- 
president. 

Kunkel will be headquartered in 
Kansas City, Mopps in Buffalo, and 
Garab in South Bend. The ap- 
pointees previously served as busi- 
ness management representatives. 

+ * +. 


St. Paul Div. Promotes 


Hasselman to Manager 


Frank J. Hasselman has been ap- 
pointed manager for St. Paul divi- 
sion of Gar Wood Industries, Inc., 
it was announced at Minneapolis. 

Hasselman succeeds W. L. Lar- 
son, who becomes division man- 
ager for the Gar Wood Wayne 
division. 

+ + * 


Heads V-M Service 


Leo DeLano has been named 
service manager of the V-M Mo- 
tors, 2100 N. 18th ave., South Bro- 
ward, Fla., Kaiser-Frazer dealers. 
DeLano has been in the automo- 
tive business for the last 25 years 
|and has served as service manager 
of several dealers in the county. 
For the past 15 years he had been 
owner and operator of the Stand- 
ard Garage, Dania. 

* * * 


| Walsh Named Vice-President 


At Service Station Equipment 


Ralph Walsh has been appointed 
vice-president of Service Station 
Equipment Co., it 
is announced by 
Arch Jordan, the 
company’s sales 
vice-president. 

Walsh, since 
1938, has been 
California divi- 
sion manager for 
the company and, 
before that, was 
executive vice- 
president of 
Richfield Oil Co. 
He will contact all major oil com- 
panies in his new capacity. 

* * + 








i 


Ralph Walsh 


New Texas Charters 


The following automobile com- 
panies and allied firms have been 
incorporated in Texas: 

Borger Nash, Borger, incorpora- 
tors, W. L. Boyles, Hazel Boyles 
|} and H. W. Hogan; Dunn Motor Co., 
Marshall, incorporators, A. W. 
Dunn, G. E. Byrne and C. T. Din- 
widdie; Guaranty Motors, Houston, 
incorporators, O. J. Smith, Mar- 
garet A. Smith and Bennett N. An- 
derson; Herring Motor Parts, 
Velasco, incorporators, O. W. Her- 
ring, C. W. Davidson and Clara 
Herring; Pup Thomas, Lubbock, 
incorporators, L D. Thomas, 
Bertha Thomas and Barney B. 
Stagner, and Ranger Pontiac Co., 
San Antonio, incorporators, Frank 
K. Houston, H. M. Parker and 
W. R. Smith jr. 

oe + oo 


Ford Appoints Cl 


U.C. Head at K. C. 


Edward P. Clay has been ap- 
pointed manager of the used-car 
and truck department of the 
Kansas City sales district of 
Ford division, Paul O. Larson, 
district sales manager, an- 
nounces, 

Clay joined Ford division as a 
district sales representative last 
June 1, after long experience in 
automobile selling. 

a * 


Reynolds Names Pennington 


Petroleum Representative 


Reynolds Metals Co. has ap- 
pointed L. E. Pennington its repre- 
sentative to the petroleum industry, 
it is announced by David P. Rey- 
nolds, vice-president of the general 
sales division of the company at 
Louisville. 

Pennington’s headquarters will be 
310 Thompson Bldg., Tulsa, Okla. 
He has done metallurgical and 
engineering work for Henry Vogt 
Machine Co., Louisville Drying Ma- 
chine Co., and Reynolds Metals Co 
After serving as plant metallurgist 
at a Reynolds extrusion plant and 
later at a Reynolds rod mill, h¢ 
was transferred to the technica 
service department where he has 
served as technical advisor for a 
number of years. 

* 


* e 
Camcar Names Holland 


Jim Holland, for 12 years sale 
manager of the Phillips division o 
American Screw Co. has taken ove 
the sales manager’s post with Can 
car Screw & Mfg. Corp. (former! 
Sameene Products Co.) at Rockford 

ll. 
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HARRISBURG, Pa.—Issuance of 
$75,000,000 to $78,000,000 in revenue 
bonds, to be amortized by tolls, will 
be required to finance construction 
of the 67-mile western extension of 
the famed Pennsylvania Turnpike, 
according to Thomas J. Evans, 
chairman of the Turnpike Commis- 


Pa. Turnpike Extension 


Estimate New 67-Mile Strip Will Require 
$75,000,000 Revenue Bond Issue 





that construction of the 67-mile 
| western extension from Irwin to 
the Ohio State line would be 
started in October. 

Shortly before announcement of 
plans for financing the western 
| extension of the toll superhighway, 
managers of the group of invest- 
| ment bankers issued a summary of 
| various reports reflecting the status 
| of Pennsylvania Turnpike Commis- 
| Sion activities as of July 31, 1949. 
| An earlier summary covered activ- 
|ities through Feb. 28, 1949. 





|section from Irwin, Westmoreland 
county, to Middlesex, Cumberland 
county, was completed in 1940 at a 
‘cost of $70,000,000, and since has 
attracted interest as a _ possible 
|}model for toll superhighways in 
|} other parts of the nation. 








sion. | The 100-mile eastern extension of 
He said arrangements for the | the Turnpike from Middlesex to 

financing were near completion | King of Prussia, near Philadelphia, 

by Drexel & Co., B. J. Van Ingen | js under contract. 

& Co. and First Boston Corp., all Plans under which the present 


investment bankers, ltusnetke ond teen - east 
The Turnpike’s original 160-mile | ees a ee 





| into one system for financing pur- 
| poses were developed by the same 
group of investment bankers. They 





Transport Group 


—j|extension were combined in 1948 was $41,351,160, or $185,977 in ex-| 


J. E. Greiner Co., consulting 
engineers, in connection with the 
Philadelphia extension submitted a 
progress report revealing that ap- 
proximately 71 percent of the major | 








: | SOUTH BEND FIRMS SHOW NEW STUDEBAKER—Hometown pride in the 1950 Studebaker 
construction contracts had been Passenger car models was evidenced on all sides immediately following the public an- 


awarded up to July 31. Total cost | nouncement of the company's new line. Shown here are window displays used by the 
Frances Shop and Sears, Roebuck and Co. New autos were parked on the sidewalk at the 
| main entrance to other leading business places and attracted widespread attention among 
shoppers. Still other stores set up large lithograph reproductions of natural color photos 


of the cars. 


| 


cess of original estimates. 


Of C. of C. to Meet 
September 22 | 


WASHINGTON.—The first meet- 
ing of the U. S. Chamber of Com- 


show that since an embargo on for- 
eign automobiles, including Brit- 
ish, was lifted in March, 1948, more 


also supervised the initial phase , 
of the program which was market- Austin Steps Up 
ing of $134,000,000 in bonds to re- 

fund the original turnpike bonds Export to Canada than 17,000 Austin vehicles, with 
and provide $75,000,000 for con-| MONTREAL.—Great Britain’s|a value of approximately $20,000,- 
struction of the 100-mile Philadel-| bid for increased export trade is| 000, have been sold in Canada. 
These figures are said to indi- 


nadians for British-made cars, ‘de- 
spite the fact that production of 
domestic cars is fast catching up, 
enabling immediate delivery on 
many models. Austin officials are 
expressing confidence of a continu- 
ing strong market for their cars 


merce’s newly-enlarged transporta- | phia extension. | strongly reflected in figures re- 
The commission expressed hope | leased by Austin Motor Co., which| cate growing demand among Ca-| and trucks in this country. 


tion committee has been called for | 
Sept. 22 in Washington, it was an- | 
nounced here last week, Evans 
Nash, of Oklahoma City, is chair- 
man. 

Composed of representatives of 
the general public, shippers, and all 
forms of carriers, the committee 
will discuss problems facing the 
transportation and communications 
industries, it was stated. 

Chairman Nash said that one of 
the main duties of the committee 
is to acquaint businessmen with 
pertinent facts. “It is of vital im- 
portance to the welfare of all busi- 
nessmen that we maintain a 
healthy privately owned and oper- 
ated transport system,” he added. 

Among other things, it is ex- 
pected that recommendations of the 
Hoover Commission and plans for | 
carrying out the recommendations | 
affecting transportation and com- 
munications will be discussed. The | 
committee also will study the sig- 
nificance to the transportation and | 
communication industry of several] 
investigations authorized by Con- 
gress. 

Activities scheduled for the com- 
ing year will include the develop- 
ment of a new USCC policy on 
highways and airports. These poli- 
cies will then reflect chamber at- 
titude for three years, unless | 
modified in the interim. 


Clean Tube Air 


Device for Conn. Tunnel 


Eliminates Fumes 


NEW HAVEN, Conn.—A me-| 
chanical “watchdog” will guard 
motorists against dangerous con- 
centrations of carbon monoxide 
from exhaust fumes in the 2000- 
foot long West Rock Tunnel here, | 
according to Mine Safety Appli- 
ances Co., Pittsburgh producers of 
the device. | 

The mechanism can detect as| 
little as one part of the deadly gas | 
in a million parts of air, and has 
been shipped from Pittsburgh for 
installation in the tunnel which is 
now nearing completion, the firm 
said. 

Primary purpose of the instru- 
ment, according to the manufac- 
turer, is to control the tunnel’s 
electrical ventilating equipment. It 
will continuously sample air and 
check it for carbon monoxide gas, 
which is odorless and colorless. 

When concentrations exceed a} 
predetermined limit, the instru- 
ment will activate ventilating fans | 
that deliver fresh air into the tun- | 
nel, the company stated. 








desire of many motor c 





Casualty Assn. Revises 


Driver-Training Text 

NEW YORK.—A _ revision of | 
“Man and the Motor Car,” pioneer 
textbook for high school driver- | 
education courses, has been an- | 
nounced by the accident preven-| 
tion department of the Assn. of | 
Casualty and Surety Companies, 60 
John St. 

Practical, concise and easy to 
follow, the textbook is profusely | 
illustrated and written in clear, 
non-technical language, the com- 
pany said. It contains 318 text| 
pages, 130 illustrations and a com-| 
prehensive index. | PLAN 


EXECU 





To own a convertible automobile has been a repressed 


the appeal of an open model has had to compete with 
the inherent love of comfort and convenience. Today— 


Products Divisions—the convertible emerges completely 
unfettered by the negatives of yesterday! 


Detroit Harvester engineers have been responsible for 
design innovations which have reduced unsightly link- 
age, eliminated blind spots common in early models, 


lt Changed a Nation’s Attitude! 


made the convertible a snug, all weather car. And 
Detroit Harvester Hydro-lectric operating mechanisms 
have transformed the “one man” top into the “one 


ar purchasers. But in the past, 


finger” top. 


thanks to Detroit Harvester’s Dura and Motor State ‘ o ‘ 


Hydro-Lectric Top, Window, and Seat Control Systems 
Convertible Tops ¢ Automobile Body Hardware 
Manual Window Regulators « Window Glass Channels 
Power Take-Offs © Contract Production Parts 
Farm Mowers ¢ Power Sweepers 


DETROIT HARVESTER COMPANY 


TIVE OFFICES: 2550 GUARDIAN BUILDING, DETROIT, MICHIGAN 


TS: © DETROIT e YPSILANTI © TOLEDO © ZANESVILLE 
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UNIVERSAL 
Rod & Molding Rack 


r efficient parts departments! 








I* fo 


| 


















for hanging brake tubes, 
choke rods, etc. 


Continuous strip label holders 
individual parts tagging. 


All openings quickly and easily 
adjustable-on one inch centers. 


Low Priced 


© Minimum floor space is required! CU 


@ Sturdy, all-steel construction! 
@ Stores average dealer's molding stock! 


@ Openings quickly, easily adjusted! 
@ Fast, easy parts identification! 


Satisfaction Guaranteed 
or Money Refunded 


Tas revolutionary unit was designed by an 
organization with many years of experience 
in setting up parts storage systems! It meets 
the demand for adequate storage of long rods 
and moldings. It permits prompt identification, 
— change of space allocations and maximum 
utilization of minimum floor space. Rack 
measures 24” wide, 24” deep, 24” high in front 
and 48” high in rear. Shipped knocked-down, 
in individual carton, for easy assembly. 
Weighs 37 lbs.; baked on, green enamel finish. 
Immediate shipment. 


UNIVERSAL EQUIPMENT, inc. 
2420 Oakville Street, 
Alexandria, Va. 





sp 


UNIVERSAL EQUIPMENT, inc. 


2420 Oakville Street, Alexandria, Va. 
LEASE send us Universal Rod and 
Molding Racks at $24.90 ea. (F.O.B. Alex. Va.) 


If we are not entirely satisfied, we will return rack 
within 2 weeks for refund, less shipping charges. 


lire 
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ote ee ee RR cee 
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Plate with properly spaced holes 


for easy identification eliminates 
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Affecting Factories and Dealers... 





Auto Advertising 


By George Deery 
Associate Editor 
| Dodge newspaper advertising for 
| September is at a postwar high, 
Ps E. Horne, advertising manager 


nounced 
week. 


buyer’s market 
with a copy 
theme stressing 
value for the 
money paid, the 
newspaper cam- 
paign is using 
both dailies and 
weeklies. 

The ads, now running in 3,000 
papers, are backed up with radio 
|spots on more than 600 stations, 
major national monthly and week- 
ly magazines, women’s magazines 
and Sunday supplements. 

* * + 





A. E. Horne 


Coronet Plan 


An unconditional guarantee that 
Coronet will refund the entire cost 
of a full page of four-color adver- 
tising in the magazine if it does 
not produce more inquiries or di- 
rect sales per dollar of cost than 
|the same page in Life, Look, Sat- 
|urday Evening Post or Collier’s, 
was announced last week by David 
A. Smart, publisher of the maga- 
zine and chairman of Esquire, Inc. 

“This unusual guarantee,” Smart 
continued, “is bonafide in every 
respect. We realize that this is a 
challenging offer. But the confi- 
| dence which lies behind it is even 


| more impressive.” 
~ * 


* 
Biggest Share 

Among the advertising agen- 
cies cited in the Bureau of Ad- 
vertising’s 11th Blue Book, Foote, 
Cone & Belding, with three cam- 
paigns placing, had the highest 
number of campaigns selected 
from the field of 40 agencies, the 
bureau states, 

Agencies having two campaigns 
selected included: N. W. Ayer & 
Son, Inc.; Batten, Barton, Durs- 

tine & Osborn, Inc.; Cline Ad- 

vertising Service, Inc.; J. J. Gib- 
| bons, Ltd.; The Joseph Katz Co.; 
| Ketchum, MacLeod & Grove, 
Inc.; J. Walter Thompson Co. 
and Walter Weir, Inc. 


* ” 7” 

SO-TV-NU 

All Northwestern university 
| home football games and the con- 
test with the University of Illinois 
at Urbana, IIl., will be televised 
this fall under Standard Oil Co. 
(Ind.) sponsorship, Wesley I. Nunn, 
advertising manager of the firm, 
announced. 

Dates, opponents and outlets for 
the home games in Evanston, IIL. 





Oct. 1, Pittsburgh, WGN-TV; Oct. 
15, Michigan, WBKB; Nov. 5, Wis- 
consin, WGN-TV; Nov. 12, Colgate, 
WBKB. For the Illinois game, 


Nov. 19. 





* +. * 
| Pathfinder Announces 


Appointment of Donald F. Mac- 
|Clemmy as promotion manager of 
| Pathfinder Magazine has been an- 
|}nounced by Graham Patterson, 
| publisher. MacClemmy formerly 
| was on the Philadelphia sales staff 
| of the Wall Street Journal, 
|tising and promotion manager of 
ithe Saturday Evening Post. He 


of the passenger | 
car division, an- | 
last} 


Slanted to the} 


are: Sept. 24, Purdue, WGN-TV; | 


WGN-TV will move to Urbana on | 


Book Bldg. to 1626 Guardian Bldg. 


| Harold Van Horn will continue as 





and | 
prior to that was assistant adver- | 


| 
| 


| will be in charge of all promotion | 
activities of Pathfinder with head- | 


| quarters in Philadelphia. 


| - * * 
Winchell Again 
| Walter Winchell, ABC’s Sunday 
| evening commentator, has returned 
to the air for his 18th consecutive 
season—a radio record. Kaiser- 
Frazer, through William Wein- 
traub & Co., New York, advertis- 
ing agency, will continue to spon- 
the program. 
7 


* a 

New One for JWT 
Champion Spark Plug Co., To- 
ledo, has appointed J. Walter 
Thompson Co., New York, to han- 
dle its international advertising, 


effective immediately. 
| * * © 


| New Office 








| Sor 


|Graduate School 


Detroit advertising manager. 
* * * 


Names 


Brooke, Smith, French & Dor- 
rance, Inc., Detroit and New York 
advertising agency, announces ap- 
pointment of Blount Slade, BSF&D 
vice-president, as director of cre- 
ative services in Detroit. Slade en- 
tered the advertising field directly 
from Princeton university in 1925 
and came to BSF&D during the 
middle thirties. He has been asso- 
ciated with Maxon, Benton & 
Bowles, and Batten, Barton, Durs- 
tine & Osborne in New York. 

His creative experience includes 
work on varied accounts, among 
them Vacuum Oil, Exide Batteries, 
Firestone Tires. His work on the 
B. & O. Railroad campaign re- 
ceived the Bok Award for maga- 
zine advertising from the Harvard 
of Business in 
1930. 

R. F. G. Copeland, advertising 
and sales promotion manager for 


Lincoln-Mercury, will be principal | 
|space will be allotted accordingly 


speaker at the Oct. 10 meeting of 
the Peoria (Ill.) Advertising and 
Selling Club. 

George C. Biggers jr. has been 
appointed assistant manager of the 
general advertising department of 
the Atlanta Journal, it was an- 


nounced last week by Floyd W.| 


Hurt, general advertising manager. 
Biggers has been a member of the 
staff of the Journal since 1935, with 
the exception of two years as 
Southeastern manager of News- 
paper Enterprise Assn. For the last 
six months he has handled auto- 
mobile accounts. 
Thoburn H. (Tobey) 
Young & Rubicam’s public rela- 
tions counsel on the Packard ac- 
count, is in Cottage hospital, 


Grosse Pointe, Mich. He is report- | 





MEWA Reveals — 
Invitation Plans 


At Booth Parley 


CHICAGO.—Just how its “nomi- 
nating for invitation” plan will 
operate in connection with its con- 
ference booth convention of Dec. 
5-7 was told last week by the Motor 
and Equipment Wholesalers Assn. 

The procedure, it was explained 
at MEWA headquarters, consists of 


|furnishing each member a list of 


1948 Automotive Service Industries 
show exhibitors. This part of the 
operation has been completed, with 
members asked to check the names 
of those manufacturers recom- 
mended for invitation. 

Reporting on the reaction of 
MEWA members, the association 
said: 


“The response (from members), 


;}even in the short time since mail- 


ing, has been unusually large, thus 
indicating members’ exceptional in- 
terest and cooperation in this 
method of determining invitations 
to be extended by the association 
on their behalf. Of special interest 
also are names of other ASI show 
exhibitors ‘written in’ for nomina- 


| tion. 


“Invitations to manufacturers will 
soon be extended in keeping with 
the nomination by members, and 


as far as facilities permit.” 

The Motor and Equipment Man- 
ufacturers Assn. and the National 
Standard Parts Assn., the latter 
representing both manufacturers 
and wholesalers, previously an- 
nounced opposition to the confer- 
ence booth idea, based upon a poll 
of their members. 


Birthday at Palmerton 
Its 23rd anniversary as a Chev- 


| rolet dealer will be observed Sept. 


26 by the Palmerton Motor Corp., 


| Palmerton, Pa., at which time C. D. 
Wiant, 


Reinhard, treasurer, said the firm 
will be operating in a_ building 
double the present size. The ex- 
panded facilities provide a 12-car 
shop with 5,600 square feet of 


ed to be showing slight improve-| space. The structure is of concrete 
;}ment from a heart attack. 


block, steel and brick. 









Retail Drug 

advertisers 
give 
- preference 


to the UNION 
and TRIBUNE-SUN 









1% 






HERE is an excellent guide for national adver- 
tisers in any field! Media Records of retail drug 
advertising prove that it is both safe and wise to 
concentrate your San Diego newspaper campaign 
in the San Diego Union and Tribune-Sun. Get 
greater impact for your sales message by making 


just one “‘buy”’... follow 
the lead of retailers who 
are analyzing results of 
store sales daily! 


The UNION and TRIBUNE-SUN 


carried 213,980 lines of retail 
drug advertising the first 6 
months of 1949...91%! That's 
leadership. 


Ask the West-Holliday Man! 
“All the News with Partiality to None”’ 


ee 





Union Tribune Publishing Co., San Diego 12, California 





REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. 





Effective Oct. 1, Sports Afield is! New York + Chicago + Denver « Seattle + Portland + San Francisco + Los Angeles 


moving its Detroit office from 2311 


Wea 
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Idle Rate Lower 
For Hired-Back 
Workers in Ala. 



















: o 
mi- MONTGOMERY, Ala. — Alabama 
= | Kor Roads Aired canployers who’ ro-embiey, former 
‘on- employes before the latter draw all 
ec. WASHINGTON. — Confusion sur.;cance of highway transportation. the benefits se which they are 
— rounding publication by a joint |“It would be a mistake,” he said| , entitled will receive lower unem- 
; congressional committee of figures |“to assume that roads are built ployment compensation tax rates 
ned showing what states think they | only for tourist traffic. As a matter under one of a number of 
, = could “reasonably” spend to rem-/of fact, that is a minor aspect of | BETTER'N SLOGGING ALONG—Through the cooperation of Philadelphia area Ford| unemployment compensation law 
sin edy highway deficiencies is ex- | highway transportation. and he pe ngs aged donters ond Ford wet Co., ve Fords, Unesies saa Sereaye were changes enacted by the Alabama 
ries j > : vi r annu nati : . 
the ag eee ae ieee uae — is a — = Becker City. When President troman ortved to. address Legionnaires, .. meres legislature and now in effect. 
3 2 - > fe en rise in whic f Lincol d 26 : i ts, im from the station to Legion 
vith meet with Bureau of Public Roads| the federal povadamiens and the headquarters, ond then to Convention hall, The President rode in a Lincoln, which was driven To take advantage of the new 
nes personnel to draft a final report,| governments of the states provide | to Philadelphia especially for the convention. au tax provision, under the “experi- 
— according to the National Highway | the roadbed, while private cor- | : ence rating” system, an employer 
ef Users Conference. | porations and individuals furnish August Shipments Hit reached a postwar record total of |must re-employ former workers 
ion A preliminary report issued by the rolling stock and all the in- ¥ 650,551, with a new daily peak of| before the latter have used as 
Sen. Joseph C. O'Mahoney, chair- | cidental equipment and fuel Record, Soss Reports 36,222 being established on Aug. 11,”| much as three-fourths of the bene- 
=) man of the joint committee, which makes highway traffic pos- DETROIT.—Shipments of auto- | Soss said. fits to which they are entitled, it 
ail. showed that 34 states felt they | sible. as mobile hinges by Soss Mfg. Co. in| ——_-——____—— was explained by Fleetwood Carn- 
hee — — aaa “— | ae en is Egg Seige Bom ge reached — a and | Orange, Tex., Election ley, director of the state depart- 
in- | otanoney committee, which were | inlcie ‘and "tars" which tee ‘the | pang, “Charice Fe'Sose” prealdent,| ,OFange Tex.) ‘dealers have | ment of industria relations 
im widely publicized, varied greatly in roads pay for the construction | said today. | elected Ed J. Halfacre, president; Carnley further pointed out that 
ion many instances from those pro- through gasoline taxes and motor-| “Reflecting the high rate of out-| Cecil Osborne, vice-president; M. | under the new changes in the law, 
rent duced by earlier studies of “high-| vehicle taxes, so that road building | put during the month of August| Dell, treasurer, and Graham | some workers who formerly were 
10W way needs’ in several states. TWO/and road repair produces govern- put by car manufacturers, our| Bruce, attorney and secretary. | not eligible for unemployment 
wid states replied with the same figure | ment revenue and business income, shipments of automobile hinges| Adrian Cahn replaced O. N. Mac- | compensation will be entitled to 
ee ee by wea coun alae and profit to the individual.” during the month of August’ Lamore on the board of directors. | benefits. 
others gave es esr _— - oe $$$ - . — ——_—_—_—— 
will about 1,000 percent less to about 
rith 100 percent more. 
and The survey was undertaken by / 
ely | the committee as part of a general | ATTENTION AUTOMOTIVE ADVERTISERS: 
inventory of potential markets for | 
an- business and fields for increased | 
nal employment. | 
‘ter In issuing his figures, O’Mahoney 
ers took note of the economic signifi- 
an- _ 
‘er- e 
ol! ~| Florida Group 
Would Install 
ev | 3% Sales Tax uw 
>. TALLAHASSEE, Fla.—Enact- 
D. ment of a sales tax of not more 
irm than 3 percent with the necessi- | 
ing ties of life specifically exempt was | 
ex- recommended by a special joint 
car Florida legislative tax committee | N 
of to prevent a $55,000,000 state treas- | : ’ i 
se ury deficit. LOOK — at Baltimore's 343,654 City Zone families* with — 
In making its report public prior | : . “Zh ¢ 
: to the convening of a special ses- | Q@ passenger car registration over 175,000 and 23,193 new ‘ 
sion of the state legislature to con- . 4 
sider the state’s fiscal problems, automobiles bought in 1948 alone?t. 
the committee pointed out that | 
present Florida sales taxes include | . . 
those on — whiskey, wine, LOOK — at the 1,011 gasoline outlets, the 1,300 tire out- 
c 3 
nothing new in Florida taxation if | letst these families support year after year. 
our present sales tax system is} 
broadened,” the committee said. | 
en eee Sie Sen mae hel. | LOOK — how the News-Post reaches 58.3% or 200,520 of 
e - 
: “ | ° ge 
eee cman 8 these City Zone families every day...more than any other 
a ent be sub- 
mitted to the people which if | 5° : 
paneed would repeal the prohibi-| daily newspaper. (Total Net Paid 230,250.) 
tion against a state income tax.” 
stat eee -— gill, LOOK — at Baltimore's proven potential...at the News- 
af ae ae eae e Post's top coverage — then to sell automobiles or accessories 
percent gross receipts tax.” in Baltimore... 
The committee said it found the 
State needs $55,000,000 more than 
it has in sight to cover the legis- 
lature’s appropriations for the cur- | 
rent biennium. It was estimated 
that the tax plan proposed by the | 
committee would net a little less | 
than that for the state. | 
Sturdy Stanley 
Another Steamer Climbs 
Mt. Washington 
MT. WASHINGTON, N. H. 
(UTPS)—In celebration of the 50th 
anniversary of the first climb up 
6,284-foot Mt. Washington in a 
Stanley Steamer by F. O. Stanley, 
one of the inventors. of the car, 
Edwin A. Battison, 33, Springfield, 
Vt., motorist, duplicated the feat 
Aug. 31. 
Driving a six-horsepower Stanley 
of about 1900 vintage, Battison 
drove the eight-mile winding course 
in four hours and 40 minutes. The LOOK TO THE 
world’s record for the climb was 
chalked up in 1904, when another gs 
Stanley made the trip in 22 min- 
utes. 
It was on Aug. 31, 1899, that F. cd 
O. Stanley, accompanied by his 
| wife, steamed up in two hours and 
} 10 i : : ° ° ° ° ° ° 
ee sii SF First in Circulation... First in Coverage in the 6th Largest City 
ae ove reine cones : A HEARST NEWSPAPER—REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
Allen Dye has joine e used-car 
¢. department of Capitol Motors Offices in principal cities: Albany © Baltimore © Boston © Chicago © Detroit © Los Angeles © New York © Pittsburgh © San Francisco © Seattle 


(Ford), Springfield, Il. 


*ABC City Zone based upon Bureau of Census 1947 surveys for Metropolitan Districts. 


Research and Marketing Dept. Baltimore News-Post 
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On the Financial Front... . 


Tipoff on Trend Seen | 
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Ina Few Weeks 


By George Deery 
Associate Editor 

HE NEXT few weeks should 

give clews on the prospects “for 
maintaining activity in the auto- 
mobile industry at its current ab- 
normally high rate,” according to 
Harold B. Dorsey, president of Ar- 
gus Research Corp. 

He points out that “during the 
period immediately ahead of us, 
we will obtain concrete evidence 
on the extent of the seasonal re- 
covery in business. 

“For example, the improved sen- 
timent in the textile industry may 
be sustained, or may fade, in cor- 
relation with the movement of 
goods at the retail level in the 
next six weeks. 

“We should also be able to ob- 
tain more information on the ac- 
tual level of steel consumption in 
relation to recent levels of produc- 
tion. We will be able to see wheth- 
er activity in the industries that 
use structural steel is actually fol- 
lowing the downward trend of new 
orders for structural steel.” 

* * * 

HE HEAD of the investment 

analysis firm is somewhat puz- 
zled on the role of the prices of 
finished products in the current 
and near-term business picture. 

In most cycles, he declares, “the 
decline in the price of finished 
goods lags behind the decline in 
raw materials prices and produc- 
tion. According to our calculations 
the normal lag period is just about 
exhausted. 

“Consequently, the next six 


| YOU Can DRY Car Enamels : 
DUST-FREE in LESS Than P 
RT cee 
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retail stores who use them pvi- Pre 
marily for carting bulky merchan. | 
dise, and, second, as a family sedén, 
K-F said. 
> Next largest of the occupational 
= | groups was composed of contrac- 
ws ltors and building trades workers, Ww 
|largely carpenters, painters and thro 
electricians, who account for 20 mar 
percent of the total ownership, the Aug 
weeks will be interesting to us survey showed. rose 
= ee oe Farmers, representing 9 percent, oes} 
ce y n form the third largest category, pose 
justment cycle if finished prod- followed b f : l ke A 
uct prices did not come down : , ee 
mere than they have te date. particularly architects and engi- poe 
“The economic function of the a vid cape rggs , aie 
decline in finished product prices rhe remaining 14 percent is clas- ear 
is to increase the purchasing power sified as non-occupational and in- ren 
of fixed incomes and savings and cludes housewives, retired persons eline 
thus aid in turning the cycle for and sportsmen whose use is limited last 
the better after a lapse of a few to personal transportation. T 
months. ee ee aie 
: non 
ae NEW ROLE FOR DODGE WAYFARER—The sedan, in the role of the “world's smaiiet | RUbber Consumption the 
PBRHAPS the large crops that | airport,"' will be seen at air shows in Miami, Philadelphia and Washington, D. C., this fall. Drops in Canada dex 
will be coming to market in | Stunt pilot A. K. Rozawick, left, shows Dodge Sales Chief E. C. Quinn, how he brings Au 
the immediate future will aid the now Seb ene tte Tenens on platform on top of the car. Rozawick took delivery of The Canadian government said hi ; 
downward trend in the finished | secre Y: ' - - aw —— ko a of a rubber in Can- a 
goods price index.” them by lower reserve require- ° ada for the manufacture of tires, ’ 
As for money and credit, Dor-| ments, except to buy government K-F Classifies pte = cuaon's materials de- oe 
sey’s current discussion of business| securities. fa Oo 5, " pounds during — 
trends states that “the recent mea- “Thus, there is an increase in Purchasers of a or | with 8,877, 194 hand 
ger rise in business loans has been|the supply of capital available to ene a ee preceming month. ment 
less than seasonal in amplitude. |the security markets, unless the Utility Models The June total included 5,067,154 — 
“Consequently, there is not | Federal Reserve should decide to pounds of natural rubber, 2,418,079 econ 
much else the banks can do with | sell bonds as fast as the commer-| WILLOW RUN.—Salesmen and|POunds of synthetic and 1,208,613 
the funds made available to | cial banks buy them, which seems | operators of small businesses head | POUNds of reclaim, as against 4,963,- The 
: ” : : on 835 pounds of natural, 2,687,061 “Pp 
unlikely. the list of owners of Kaiser utility : poe ' 
a Te : s pounds of synthetic and 1,226,298 that 
Auto Stocks . |models who use the combination | pounds of reclaim during the pre- J] gust 
Sept. 12 Sept. 2 Foreign Dealers | Cargo-passenger sedans in their oc- | yious month. drop 
Obrysler ......... 52% 51% ‘ peo sees = well > for personal i ve in pa 
awe 3 8% | transportation, according to a sur- 
ee, an «6 cn [am Weexico Worry vey of the frst 1000 purchasers| Roundtree Names Two | 22 
Hudson Te 11% |o raveler and agabond Gordo i 
Kaiser-Frazer ... 38% 3% ‘About Status | models by the Kaiser-Frazer mar- smtnamaias "Gees a tes ann 
Nash-Kelvinator . 13% 1334 MEXICO CITY.— Foreign auto- ket research and analysis depart-| nounced that’ Calvin Ewing has 169 i 
POGMEGE ......... 4 4% |motive distributors and salesmen, | ™€™*- been named manager of the firm's man 
Studebaker ...... 22% 22%% |besides worrying about poor car More than half”’—52 percent—of|new used-car lot at Eleventh St. pares 
Tucker ..... aa 35 |sales, must now wonder whether or | the dual-purpose car buyers were/and Franklin Ave., and that Cam in J 
Willys-Overland 4% 4% |not they will be allowed to stay in| traveling salesmen or proprietors of |Ewing has become parts depart- 
Average for Mexico to ply their trade. | grocery, drug, flower and other! ment manager. The 
10 Stocks ...... 17.87 17.71 | That wonder was wakened with | a a en ee 
reliable information that the “pro- oe , 
oa | fessionalist law” will again be pre- - 
an jsented to the legislature, which “Th 
se Ss began its 1949-50 session on Sept. 1. trucks 
|The bill demands that only native- 1929,” 
born Mexicans can practice any it was 
| profession in Mexico, Dealers now Oth 
wonder if they will be classed as cludec 
professionalists. This measure is Th 
expected to reach debate status | conti 
| soon. was 
Foreign and naturalized medicos, = l 
dentists, nurses, engineers, teachers Neti 
| chemists and all who practice what f 5 
; is generally regarded as a profes- | F 
sion are agog at the news. Spon- — 
sors of the measure contend that oo 
Mexico has abundant native per- o 
jsonnel for all her professional ventor 
|needs, so can well afford to do eo 
without foreign practitioners. . 
| This law descends from one en- She ds 
acted some 30 years ago, and which "inn 
is strictly reinforced, that every . 
enterprise in Mexico rating the 
designation “company” must have Md 
90 percent of its employes Mexicans. b 
Kindred to the proposed law is 
the immigration measure that for- 2 Send for new, illustrated Up 


| bids all foreigners to come to Mex- 
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|ico to take jobs—or even work for _BAL 
| pay -Other than those working for The Frick- Gallagher Mfg. Co. line ta 
| governments; technicians who come | ‘ percen' 
|to teach Mexicans—after which Sales: 415 Shubert Bidg., month 
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vest, preferably in agriculture or The 
pursuits based on farming. That compa! 
|law was recently modified to allow month 
of Brake Shoe oe foreigners to become residents if FRICK am GALLAGHER 
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‘ _.. help you trolled by Mexicans and which are 
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midity. Overnight drying 1s “Tes \\ tion and a survey |states which show the greatest in- Opere 
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in August... 





Economic Trends Brighter 


WASHINGTON. — Employment 
throughout the nation showed 
marked improvement from July to 
August and industrial production 
rose for the first time since Octo- 
ber, 1948, government agencies re- 
ported. 

A Department of Commerce re- 
port showed employment reached 
a total of 59,947,000 in the week 
ended Aug. 13, a high point for the 
year. Meanwhile, unemployment 
dropped 404,000, the first major de- 
cline in people out of work since 
last January. 


peak in the third quarter of 1948 | strong position,” Sawyer said, “for 


and have declined steadily since | 
then. Changes in replacement | 


costs of inventories were equiva- |nomic advisory board, Edwin G.| 


lent to two-thirds of the drop. 

Noting that inventories through- | 
out the nation showed a $12 billion | 
drop since last year, Sawyer said 
his talks with businessmen around 
the country had convinced him 
“there isn’t a thing wrong with the | 
American economy.” 


continuing our economic advance.” 


The chairman of Truman's eco-| 








| tenant Suen 


HERE'S WHERE BASS LANDS 'EM—Bass Bros. Inc., (Chevrolet), Bedford, Ind., has opened 


Nourse, expressed about the same | this new building containing 17,360 square feet of space. Hundreds attended the opening 


type opinion. 

Nourse said he did not think 
disinflation had completely run 
its course, but that he had been 
“reassured about the business 
outlook for this fall.” 

He warned, however, that a steel 


“We are in a fundamentally !strike could upset the pattern for 








The President’s council of eco- 
nomic advisers informed him that 
the Federal Reserve Board’s in- 
dex of industrial production in 
August rose to 169, seven points 
higher than an estimate for July 
and about level with that of June. 


Commerce Secretary Sawyer was 
heartened enough to say that “the 
end of the recession may be at 
hand.” He said the latest employ- 
ment figures confirmed other evi- 
dence of a _ leveling-off in our 
economy. 

The President’s council said: 


“Preliminary estimates indicate 
that industrial production in Au-| 
gust fully recovered the 4 percent | 
drop in July, which had been due} 
in part to the spreading practice | 
of plantwide vacations, especially in | 
non-durables.” 

While the estimated index for | 
total industrial production reached | 
169 in August, the index for total | 
manufacture went to 176, com- 
pared with 169 in July and 175 
in June. 

The council said that steel pro- 
duction in August recovered a July 
drop and by early September was 
back to the mid-June rate. 

“The August output of cars and 
trucks was the highest since April, 
1929,” the council noted. Actually, 
it was the highest in history. 

Other notes from the council in- | 
cluded: 

The value of new construction, 
continuing to increase in August, 
was about 2% percent above July 
and less than 2 percent below the 
August, 1948, peak. 

National income showed a drop 
of 5 percent from the peak in the 
second quarter of 1948 to the second 
quarter of 1949. 

Corporate profits, including in-| 
ventory valuation adjustment, ac- 
counted for one-half the decline. 

Compensation of employes ac- 
counted for about 25 percent of 
the drop. 

Corporate profits reached a 


Md. Gas Receipts 
Up 15% in Aug. 


BALTIMORE. — Maryland gaso- 
line tax receipts jumped about 15 
percent in July over the same 
month last year, reports State 
Comptroller James J. Lacy. 

The July total was $1,951,055, 
compared to $1,695,172 in the same 
month of 1948. 








Visor Firm Seeks Space 


To Expand Operations 

CHICAGO.—Vision Visor Corp., 
now turning out 7,500 transparent 
automobile visors monthly, finds its 
plant facilities here at 6859 S. An- 
thony Ave. inadequate, and is dick- 
ering for additional space, R. H. 
Williams, president, said last week. 

Operations of the company, 
which average $100,000 in sales a} 
month, consist largely of assem- | 
bling plastic sheets produced by 
E. I. duPont de Nemours & Co., 
and hardware made by Bell &| 
Thorn, Inc., Chicago, into its green, 
blue and red transparent visors. 
Williams disclosed that at least 
15,000 to 20,000 more square feet 
are being sought for a combina- 
tion office and factory. 


Rowland Opens Building 











Ted Rowland, Inc. (Ford), Lyn- 
brook, N. Y., has opened a new 
‘location at Merrick and Peninsula. 
The 10,400-square-foot building has 
a radiant heating system through- 
out. Outside approaches to the 
building are also underlaid with 
jradiant heating pipes as an aid to 
isnow and ice removal. 


Snap a Visilite visor into place inside your customer’s 

windshield, and hemeeiianiae you increase your 
rofits. Fully 75% of new car customers who see 
LEXIGLAS Visilite visors—buy them! 


Banishes 88% of Sun and Headlight Glare 


Sun-glare, sun-heat, reflected glare—Visilite cuts 
them all, increases driving safety and reduces driver 
fatigue. Because Visilite is a pleasant green in color, 
it filters out blinding light rays and lets the motorist 
see without eyestrain. And because it’s the only 
optically true windshield filter, there’s no trouble 
with traffic lights; PLexicLas Visilite will not distort 
vision and permits ready recognition of traffic signals. 


Installs in Only 60 Seconds 


There’s a ne snap-in Visilite for new 1949 cars 


with curved windshields. You can install it in from 
30 to 60 seconds. Standard Visilite visors are also 
available for all cars with flat windshields from 
1942 through 1949. 


Available to All Servicemen and Manufacturers 
Visilite visors are easy to obtain. Chevrolet and 
Packard dealers may order from zone accessory 
warehouses on their own order forms. Or if you 
wish, you may order for any make of car from 1942 
to 1949—direct from the manufacturer. 

For quick, profitable sales, write fabricator today for 
full information on Visilite visors. 


VISILITE CORPORATION 


1905 MICHIGAN AVENUE 
SAGINAW, MICHIGAN 


festivities. 


| fall recovery. But, he said, the gen- 
| eral business psychology is encour- 
aging. 

| The Commerce department, re- 
| porting on part-time employment, 
| said there had been no change in 


this category since last May due 
to layoffs or other economic con- 
ditions. 

There were about 1,125,000 such 
workers during August, the de- 
partment said. 





Visilite is only one of the many applications of 
shatter-resistant PLEXIGLAS to automotive and in- 
dustrial uses. Whatever your product, if it utilizes 
transparent or translucent plastics, light, strong 
PLEXIGLAS may be the means of making it better. 
For full details, plus samples of PLExIGLAs, write 
our Detroit representative: W. E. Biggers, 728 Fisher 


Building, Trinity 3-3200. 


P.Lexictas is a trademark, Reg. U. S. Pat. 
Off. and in principal foreign countries. 


CHEMICALS 


COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 
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Steel Recommendations 


(Continued from Page 22) 


1949. Since the low point of July, 
1949, there have been upward move- 
ments in production and employ- 
ment, with declines in unem- 
ployment; this has been established 
by official Government publications. 


As late as the day before yes- 
terday, Sept, 8, 1949, these im- 
provements were again reported 
by the Bureau of the Census and 
the Federal Reserve Board. Steel 
operations, which were at slightly 
over 70 percent of capacity in 
July, 1949, have moved up steadily 
te a point more than 86 percent 
of capacity as of last week, 








surance and pensions—especially 
pensions—involve long-range con- 
siderations because, once _ in- 
stalled, they cannot well be dis- 
continued. 

(D) For that reason, although im- 


ability to pay is very important in 
wage-rate determinations, it is not 
as important in the questions of 
social insurance and pensions. Here 
the more important consideration 
is the social obligation which the 
board finds rests upon industry to 
provide insurance against the eco- 
nomic hazards of modern industrial 
life, in an adequate amount as 


mediate and generally foreseeable | 





(3) While there may be condi- 
tions in particular industries which 
require correction through wage 
rate adjustments, in general it 
seems desirable at this time to 
stabilize the level of wage rates. 


In the steel industry we have not 
found such conditions or inequities 
and, for all the reasons stated, do 
not believe there should be a wage 
rate readjustment now. General 
stability is desirable now in order 
that consumers and dealers may 
have confidence in the price struc- 
ture and resume less _ restricted 
buying habits. 

2 > « 
9—Economic justification for so- 
cial insurance and pensions: 

(A) The estimated net cost of 
these two programs, based upon the 
liberal assumption that labor costs 
average 50 percent of total produc- 
tion cost, would provide an increase 
of only 2% percent of total costs 

on operations of 2,000 work hours 
per worker per year. 

(B) The substantial profits of the 
steel industry in the past two years 
and the current reversal of the 
downward trend in production sat- 
isfy the board that the net cost of 
the insurance and pension plans 
herein recommended can be ab- 
sorbed without unduly narrowing 
the profit margins of the industry 
or its ability to hold or even lower 
its prices, 

(C) Whereas increase in wage 
rates depend upon profits of com- 
panies under relatively current 
conditions and over relatively 
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supplementary to the amount of 
the security furnished by Govern- 
ment. 

(E) The inauguration and oper- 
ation of insurance and pension pro- 
grams will make a _ considerable 
contribution to the attainment of 
the economic stability so necessary 
at this time. With the knowledge 
that the economic hazards of life 
will be at least partially met, work- 
ers will be more apt to help sustain 
consumption spending at a high 
stable level. 

(F) For these reasons and those 
elsewhere herein indicated, the 
Board believes that insurance and 
pension programs should have 
priority at this time. 

o . 


C. Social Insurance and 


Pensions 


—Findings and conclusions as to 

both: 

(A) Social insurance and pen- 
sions should be considered a part 
of normal business costs to take 
care of temporary and permanent 
depreciation in the human “ma- 
chine,” in much the same way as 
provision is made for depreciation 
and insurance of plant and machin- 
ery. This obligation should be 
among the first charges on rev- 
enues. 

(B) As indicated in the foregoing 
economic discussion, the net cost 
of the social insurance and pension 
plans herein recommended can be 
absorbed by the companies without 
unduly narrowing the profit margin 
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hold or even lower its prices. 


(C) Although the steel industry 
has keep pace with other indus- 
tries in wages and other indus- 
trial relations matters, it has 
lagged behind other leading basic 
industries in social insurance and 
pensions, 

(D) The fully integrated com- 
panies before us now have social 
insurance and retirement plans for 
isuch of their employes as are in 


|tions, and this further supports the 


workers are now entitled to these 
types of protection. 
(E) Social insurance and pension 


age requested by the union in this 


American industry and have been 
inaugurated either by the unilateral 
action of employers or, to an in- 
creasing extent, through collective 
bargaining, 

(F) The concept of providing 
social insurance and pensions for 
workers in industry has become an 
accepted part of modern American 
thinking. Unless government pro- 
vides such insurance in adequate 
amount, industry should step in to 
fill the gap. 

(G) Government (except in four 
states) has failed to provide social 
insurance (as defined herein) for 
industrial workers generally, and 
has supplied old-age retirement 
benefits in amounts which are not 
adequate to provide an American 
minimum standard of living. 

(H). The recent trend in pro- 
grams resulting from collective bar- 
gaining is toward complete financ- 
ing of the plans by the employer, 
or toward lowering the employes’ 
cost in existing contributory plans. 

* * o 


Findings and conclusions on 
social insurance: 

(A) Social insurance plans are 
now included in some 380 existing 
collective - bargaining agreements 
between the United Steelworkers of 
America and firms both within and 
without the basic steel industry. Of 


some 300 plans, of which over 80 
percent were noncontributory. 
These plans, in which the cost 
| is paid solely by the employer, 
almost invariably provide for a 
| lower level of benefits than those 
| requested by the union in the 
| 





present case; and the costs of 

such plans are definitely lower 

on the basis of a 2,000-hour work 
| year, than the cost of 6.27 cents 
| per hour which the union is re- 
| questing here. 

(B) It is recommended as fair 
and equitable under all the cir- 
cumstances that a _ social insur- 
ance plan be incorporated into the 
collective-bargaining agreements of 
|the industry. The details and spe- 
cific benefits of the plans should 
be determined through collective 
bargaining between each company 
jand the union. The plans should 
|be paid for by the employers with- 
;out contribution by the employes; 
but should be limited in net cost} 
to a maximum of about $80 per| 
year per employe, or 4 cents per | 
hour, on a basis of a 2,000-hour 
work year. 
| (C) The recommended net cost 
is meant to be the total cost, not 
}a cost in addition to what any 
company is now incurring under | 
its existing insurance plan for em-| 
ployes within the bargaining unit; | 
therefore, any plan which may be} 
agreed upon between a company 
| and the union shall not be in addi- 
tion to any existing plan which the 
company may have but in substi- 
tution therefor; nor should any | 
company be expected to provide | 
|duplicating sickness benefits where 
| provision therefor is made by state 
|law, except to the extent that the 
jamount agreed on exceeds. the 
amount payable under such laws. 
This will result in a diminution of 
the cost of the new social insur- 
jance plan for all companies which 
|are now paying all or any part of 
|the cost of existing plans, to the 
extent of the amounts of such 
| Present costs. 











* * * 


pensions: 
(A) The subject of pensions is 
not bargainable at this time under 


| 
3 Findings and conclusions . 
the terms of the reopening clause 


Board’s conclusion that the steel | 


programs with the types of cover- | 


dispute have become prevalent in| 


these the board had information on | 
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short periods of time, social in- |of the industry of its ability to | 
| 


their railroad or coal-mining opera- | 





TEXACO WINS PRIZE AT FAIR—The Texas Co.'s Beacon (N. Y.) laboratories were awarded 
first prize last week in the manufacturers’ exhibit at the Dutchess county fair at Rhinebeck, 
N. Y. Each year the Texaco exhibit presents various phases of its laboratory research for 
the 50,000 who attend from surrounding Dutchess county communities. This year the presen- 
tation featured a wall-size map of petroleum product manufacture, oval gear testing, syn- 





thetic gasoline test techniques and a new kind of grease manufacturing kettle. 


providing for the right of either 
party in 1949 to negotiate for a 
general and uniform change in 
rates of pay and/or for described 
social insurance. 

(B) However, the subject of pen- 
sions is bargainable under the law 


as interpreted by the National La- | 


bor Relations Board as to all the 
companies, Pensions are not 
cluded in the written agreement 
and “with 


and other terms and conditions of 
employment,’ the obligation remains 
on both parties to bargain con- 
tinuously.” 

(C) Such pension plans as are 
now in effect in the basic steel 
industry were the result of uni- 
lateral action by employers and 
are generally inadequate even as 
a minimum supplement to the 
amounts payable as old-age pen- 
sions under the Social Security 
Act, when compared with recog- 
nized minimum requirements of 
elderly individuals or couples. 

(D) The level of pensions re- 


|quested by the union in this case, 


however, is higher than that pre- 
vailing or agreed on where such 
plans are in effect. 

(E) It is recommended as fair 
and equitable under all the cir- 
cumstances that pension plans be 
established in this industry, with 


the cost to be borne by the em-| 


ployers without contribution from 
the employes. The details of such 
plans should be determined through 
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KWIK-EZEE completely outmodes ordinary methods of checking wheel 


alignment! There’s nothing like it on the market 


approaches it for fast, economical and accurate alignment service! 


..-@nd any mechanic 


You needn't be an engineering 
expert to do proper aligning 
work... with KWIK-EZEE 
equipment you're a specialist 
overnight! It's simple . . . sure 
. completely foolproof! An 
exclusive, patented magnetic 
principle gives almost instanta- 
neous camber, caster, toe-in and 
turn-radius readings. 





Complete Range of Shims assure perfect alignment 


Kk 


in- | 


respect to unwritten | 
terms dealing with ‘wages, hours | 








You'll welcome alignment jobs 
with KWIK-EZEE... you can 
charge less and make more! 
KWIK-EZEE puts you ahead of 
all competition... paves the way 
for more wheel alignment jobs 
and profits! 


Write for FREE booklet 
and complete information 


with or without KWIK-EZEE equipment. 


Bee INC. 17 W. 60th St., New York 23, N. Y. 


collective bargaining between each 
company and the union. 

(1) Pensions should be limited in 
net cost to a maximum of about 
$120 per employe per year, or 6 
cents per hour on a basis of a 
2,000-hour work year. Based on the 
union’s cost estimates, this will pro- 
vide, when added to average social 
security old-age benefits, about $100 
per month on retirement at age 65 
of the average employe. 


(2) The recommended net cost is 
meant to be the total cost, not a 
cost in addition to what any com- 
pany is now incurring under its 
}own pension plan for employes 
| within the bargaining unit. There- 
fore any plan agreed upon between 
|}a company and the union should 
|not be in addition to any existing 
plan which the company may al- 
ready have, but in substitution 
therefor. 
| (3) Since the problems involved 
jin a pension program are more 
complicated than those faced in 
social insurance programs, and be- 
| cause the costs are greater and the 
program less susceptible to change 
from year to year, it is recom- 
mended that a joint study in the 
industry should be made on pen- 
| sions. 

Such a study is necessary be- 
fore intelligent bargaining over a 
pension program can be con- 
cluded. 

(4) Among the matters which 
| will have to be resolved in collec- 
|tive bargaining are these: Should 
the plan be handled through an 

(Continued on Page 39, Col, 1) 





unbelievable, but true... 


Complete Wheel 
ae aA S17) 


KWIK-EZEE takes care of anything on 
wheels—passenger cars, trucks or buses. 
Direct alignment, working off the hub 
flange itself, (never touches tire or rim). 
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Fact-Finders’ Report 
To President Truman 


(Continued from Page 38) 


insurance ccmpany or through a 
trust fund and how may the par- 
ties participate in the supervision; 
how shall the accrued liability 
for past service be treated; shall 
there be provision for employes 
retired through permanent disa- 
bility below the age of 65; what 
shall be the minimum length of 
service to be eligible for pensions; 
shall the payments be proportioned 
to length of service or amounts of 
income, or shall the pensions be at 
a flat amount; shall withdrawing 
employes have any rights if they 
leave the company’s employ before 
they are 65; shall retirement at 65 
be compulsory or shall there be 
some means provided for making 
exceptions, whether by mutual 
agreement of the employer and 
employe, or otherwise; and, having 
agreed on other principles and de- 
tails, how large should the benefits 
be in light of the maximum cost 
stipulated ? 

. + * 
D. Scope of Board Findings 
And Recommendations 


The findings and recommenda- 
tions herein contained are based 





AN AUTO THAT TALKS—It's featured in the 
new sales training film ready for distribution 
by Purolator Products, Newark, N. J. 


Purolator Film 
Depicts Firm’s 


Sales Methods 


NEWARK, N. J.—“Pay Dirt,” a 
new Purolator Products, Inc., sales 
training film, described as an 
amusing and highly effective sales 
tool, is being released for use in 
the field, Carlos D. Kelly, Purola- 
tor vice-president, announced last 
week. 

The name of the sound slide film 
is derived from the fact that dirty 
filter elements, properly checked 
when cars add or change oil, can 
be an important source of con- 
tinuing profit to car dealers, service 
stations, repair garages and other 
outlets for automotive products, 
the company states. 

Designed to show dealers and 
station attendants the need for pe- 
riodic filter-checks whenever they 
“get under the hood” or change 
oil in a car, the film features, 
among other amusing “star play- 
ers,” the talking automobile. 

This device 
explain interestingly the need for 
regular replacement of filter ele- 
ments, and to show dramatically 
how easy it is for dealers to make 


additional sales and profits if they | 
will remember to check such un-| 


der-hood items as filters, plugs, 
battery and oil, Kelly said. 

Purolator field men will shortly 
have copies of the film for use lo- 
cally, and distributors, jobbers and 
others interested in using the film 
in their own organizations or 
among their dealers may arrange 
to obtain copies by writing film 
department, Purolator Products, 
Inc., Newark 2, N. J. 


W estern—Garden City 


Formal opening of a new home 
for the Western Motor Co., Fifth 
and Fulton St., Garden City, Kans., 
has been held. This firm handles 
GMC trucks, Buick and Pontiac. 
A large crowd attended the open- 
ing. There were novelties for 
souvenirs for ladies, re- 
freshments for all, and door prizes. 
Orville Nanninga is owner and 
manager. 


enables the film to} 


largely on evidence relating to 19 
leading steel-producing companies 
as a group and do not necessarily 





reflect the circumstances of any in- | 
dividual company. 
ommendations on wage rates and 
on bargainability, the recommenda- 
tions on social insurance and pen- 


sions are not intended to apply 
automatically to individual com- 
panies. 

2. With respect to those com- 


panies which are among the group 
of 19 leading steel-producing com- 
panies, however, there is a pre- 
sumption that the above-mentioned | 
recommendations of this board | 
should apply. 
In spite of this presumption, | 
there should be a return to col- | 
lective bargaining in order to | 
provide an opportunity to each | 
company to prove that the con- | 
siderations, conclusions and rec- 
ommendations herein discussed 
are in fact not applicable to it. 
3. With respect to companies | 
which are not included in the 
group of 19 leading steel-producing 
companies, there should be bar- 
gaining between the union and 
2ach company to ascertain what 
deviations, if any, should be made 
from the general recommendations. 
+ + + 
E. Collective Bargaining 

l In collective bargaining in the 
basic steel industry, the prac- 
tice has developed by which almost | 
the entire industry generally fol- 
‘ows the pattern set by United | 
States Steel Corp. and perhaps a) 
few of the other large companies 
in their contracts with the union. 


2. As a result, there is frequently 
little or no serious bargaining or | 
discussion between most of the in- | 
dividual employers and the union. 

8. This practice is clearly a 
variation from the accepted con- 
cept of collective bargaining as 
defined in the status and inter- 
pretations; it tends to promote a 

feeling of dissatisfaction and dis- 
harmony between the parties 
which makes cooperation difficult. 


4. Now that the organizational 
phase of union activities has been 
passed, the field ought to be re-| 
examined to see whether the pub- | 
lic interest requires any modifica- | 
tion in the definition and theories | 
of collective bargaining in accord- | 
ance with the new situation faced, | 
|not only in the steel industry but | 
in other industries where vary-| 
ing kinds of industrywide rather | 
than individual collective bargain- | 
ing have grown up. 


ITool Firms Back 
11950 Pacific 


‘Automotive Show | 


| SAN FRANCISCO. — Official ap- | 
|proval of the 1950 Pacific Automo- 
tive Show, to be held Feb. 16-19 at 
ithe Civic auditorium in San Fran- 
cisco, is announced by L, F. Wool- | 
man, executive manager of the| 
| Equipment & Tool Institute. This 
|trade group is composed of manu- 
facturers of equipment and tools | 
in the automotive industry. 

Recognition of the 1950 show- 
sponsored by wholesalers in the 11} 
western states—assures the far 
west an event of outstanding ex- 
hibits from the equipment and tool 
branch of the automotive replace- 
ment industry, Woolman said. 

Commenting on the effect of the 
ETI approval of the show, Irv S. 
McCulloch, president, stated: 

“This approval of the 1950 show 
from a strong national trade group 
such as the ETI provides recog- 
nition that the automotive replace- 
ment industry in the 11 western | 
states has worked for for a long | 
time. For years we have tried to 
impress manufacturers of the im-| 
portance of these states as a trad- 
ing area. 

“Now, through the medium of the | 
| 1950 Pacific Automotive Show, we | 
| will have the cooperation that is so | 
important to successful merchan- | 
dising in our industry.” 


| 
| 
| 
| 
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10,000 VISITORS IN TWO DAYS—Nodeli Motors, Inc. (DeSoto), Oak Park, Ill., staged a 


two-day opening celebration in its new buildin 
long dealership includes a 181 by 135-foot building and a 135 by 86-foot used-car lot. 
display room has a built-in turntable for new-car showing. 


Sharp Gains Reported ‘a 
In Vehicle Financing 


CHICAGO. —Comparions with a 
month and a year earlier, compiled 
by the American Finance Confer- 
ence, showed motor vehicle sales 
on credit dominant on June 30, and 
turning in sharp gains. 

The total for motor vehicles 
hit $2.507 billion, an increase of 
$161 million over May 31 and $905 
million over June 30 last year. 
The total for all other forms of 
sales credit amounted to $2.371 
billion. 

Strictly loan credits were $4.255 
billion. Non-installment credit, in- 
cluding charge accounts, single- 
payment loans and service credit, 
totaled $7.0008 billion, bringing the 
grand total of consumer credits on 
June 30 to $16.141 billion, 


An analysis of finance company 





Banker Joins Dealer 


F. W.lliam Michaels has resigned 
as secretary and assistant treasurer 
of the Union Federal Savings & 
Loan Assn., Pittsfield, Mass., to be- 
come comptroller of Brookshire 
Motors, Pittsfield. Howard Seyffer, 
company president, said Michaels 
will be office manager, in charge of 
credit, collections and records. 


_— te 











he block- 


The 


and attracted 10,000 persons. 


operating statements for the first 
six months of this year “indicates 
that an increased amount of busi- 


ness was done during that period,” 
the AFC disclosed in another 
survey. 


“There was a larger volume of 
paper purchased, which resulted in 
higher net incomes and profits from 
insurance than during a compar- 
able period in 1948. 

“Industry spokesmen felt that 
with the unprecedented produc- 
tion of automobiles and the in- 
creasing tendency to use a time 
payment method of purchasing 
them, the volume of business 
would continue to be favorable. 

“After a slight seasonal slump, 

business has continued to improve. 
New areas of demand are con- 
stantly being taken care of. The 
elimination of Regulation W has 
seemed to broaden this field of 
demand ... Prior to the war, 13 
cents of every dollar of sales were 
on an installment basis. In 1948 
the figures had climbed back to 9 
cents from a wartime low of 4 
cents. This trend should help to 
hold up the volume of automobiles 
sold.” 


NEW 


Newly designed 


you can drive right on... 
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Auto Sales Rise 
In Canada With 
Quebec Leading 


OTTAWA.—Sales of new passen- 
ger cars so far this year are show- 
ing the greatest gains in Quebec, 
the Canadian government reports. 
Sales in that area are running 47.6 
percent higher than a year ago, 
with the retail value of such sales 
rising 61 percent over last year. 

The report shows that 17,084 cars 
were sold in Quebec at a retail 
value of $36,091,156 in the January- 
June period compared with 11,575 
cars at $22,423,251 a year ago. 

Sales of new passenger cars else- 
where in Canada were as follows 
in the first seven months, with fig- 
ures for last year being given in 
parentheses: Alberta, 6,999. (4,950), 
|up 41.4 percent, $14,625,880 ($9,385,- 
049), up 55.8 percent; Manitoba, 
5,303 (3,784), up 40.1 percent, $10,- 
932,953 ($7,210,517), up 51.6 percent; 
British Columbia, 8,356 (6,136), up 
36.2 percent, $16,920,978 ($11,674,- 
899), up 44.9 percent. 

Others are Saskatchewan, 6,211 
(4,582), up 35.6 percent, $12,750,526 
($8,660,663), up 47.2 percent; Mari- 
times, 6,548 (5,063), up 29.3 percent, 
$13,354,412 ($9,532,908), up 40.1 per- 
cent; Ontario, 37,968 (30,412), up 
24.8 percent, $79,787,046 ($58,947,- 
572), up 35.4 percent. 





Clark Equipment 
Opens New Plant 


JACKSON, Mich.—Clark Equip- 
ment Co. will open its new $7 mil- 
lion plant here Sept. 24 with an 
open house for employes, their 
families and _ representatives of 
civic organizations. 

Jean W. Arnold, general super- 
intendent, said the plant would 
employ 1,300 when full production 
gets under way. Chief product will 
be automobile gears. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
| See the back pages of this issue. 


JUST DRIVE ON! 


continuous wheel-platform 


Now you can 


change cars easily, as often as you want. 


Can be financed if desired. 





LOW-PRICED 


PORTABLE 
AUTO-TURNTABLE 


Turns Cars Indoors or Out 





Write to 


BRUNNER, INC. 


358 EAST CENTER STREET 
MANCHESTER, CONN, 
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- Auto News From Britain 


International Motor Show, Sept. 28-Oct. 8, 
Expected to Draw 500 Exhibitors 


By Arthur E. Jones 
Staff Correspondent 


ONDON.—The 34th International 

Motor Exhibition to be held 
here from Sept. 28 to Oct. 8 will 
have well over 500 exhibitors. 


Last year over half a _ million 
people saw the exhibits, It was the 
first postwar opportunity many of 


WIT HARDER 


at Buffalo’s Men and Women 
Who Buy...Use the 
: Courier-Express 


-® In 1948 the Courier-Express 

carried 63% of all men’s wear lin- 
age in Buffalo. It has led in this 
classification every year since 
1933. And it leads in the women’s 
wear field, too. That is why it’s 
safe to select Buffalo’s morning 
and Sunday newspaper as your 
first choice. 

Your dollar in the Courier- 
Express buys greater impact on 
the families with more money to 
BUY your product. 


Or 


Only Morning and Sunday Newspaper 


WANTED 
Experienced 


USED CAR MAN 


who has had extensive, practical 
pre-war experience in large scale 
operation to head up factory used 
car sales department for leading 
car in its field. Must have execu- 
tive ability and be able to show 
good record of past accomplish- 
ments. Write for appointment giv- 
ing full details in first letter. Box 
AN70, c/o Automotive News, De- 
troit 26, Mich. 


the manufacturers had to show | 


their products to the world. 

This year there will be few 
new models, most firms being 
content to meet orders taken last 
year for present models. Many 
have made minor alterations, but 
it is expected that not many new 
developments will be seen, though 
a couple of firms have kept back 
new productions for the show. 

There will be a good showing of 
American, Canadian, French and 
Italian vehicles. From America and 
Canada the following makes will be 
on view: Buick, Chrysler, Cadillac, 
Chevrolet, Dodge, DeSoto, Ford, 
Hudson, Kaiser, Lincoln, Mercury, 
Oldsmobile, Packard, Plymouth, 
Pontiac and Studebaker. 


As might be expected, the Exhi- | 
bition has been designed mainly for | 


the export market, particularly to 
encourage sales in hard-currency 
countries. 

+ + * 


Price Cuts Needed 


1 greatest hindrance to in- 
creasing exports of British cars 
is undoubtedly their price. The need 
for a cut has been pressed to many 
producers by their overseas agents, 
many of whom complain that some 
British vehicles are not in a suffici- 
ently low price bracket to tempt 
buyers who have a choice of models 
from many countries. 

This warning is brought home 
all the more by announcements 
of increased prices for several 
makes. Austin’s A40 Devon Sa- 
loon has gone up $120, and the 
A70 Hampshire Saloon is $160 
dearer. These increases will also 
apply in the U. S. 

Jaguar Cars announced that the 
price of its 2%-litre Mark V model 
has risen $180 in the U, S. market. 


‘Several improvements have been 
introduced into the Mark V series 
of saloons and dropheads. They 
include: changed seating position 
for driver and front passenger; a 
new method of operating bonnet 
catches by means of rods, which 
replace the earlier cable system; 
improved propeller shaft mounting, 
which affords a completely vibra- 
tionless drive; rear wheel spats 
with improved locking device, and a 
stop to prevent involuntary engage- 
ment of reverse gear. 

+ * 7 


Producers Report 


UITE a stir was caused in 

United Kingdom auto circles by 
return of several hundred unsold 
Austin vehicles which had been 
sent for sale to the U. S. 

L, P. Lord, chairman of Austin, 
said the cars had deteriorated in 
American warehouses, and slight 
alterations had to be made to con- 
form to new regulations. He esti- 
mated cost of the changes by the 
time the cars had been sent back 
to the U. S. would be about §$2,- 
000,000. 

A report on a year’s work by 
Austin showed a record produc- 
tion of 128,685 vehicles, an 
increase of 48 percent over last 
year’s figure. Export sales also 
set a record. 

The firm has resumed shipments 
of its A40 models to Boston and 
California. This is their first move 
in the American market since the 
earlier trade recession. Exports of 
Austin vehicles so far this year 


have exceeded 76,000 vehicles, val- 


ued at over $105,000,000, 
The Rootes group reports it has 
made arrangements to form a sub- 


|sidiary company in India for the 


AUTOMOBILE FREIGHT CAR UNLOAD- 
ING made easy. Special pulley and shaft 
used with your own one-half inch heavy- 
duty power drill lifts racks to ceiling of 
freight car in five minutes. Pulley and 
shaft, $15.65 postpaid, Send check or 
money order, 


Brunette Tool Company, Inc. 
112 Stanley Street New Britain, Conn. 


manufacture and distribution of 
cars and trucks. 

Sir William Rootes said: “We 
are going ahead right away. We 
are establishing a plant in India 
with the objective of getting ve- 
hicles into production in the 
shortest possible time, and the 
government of India is giving 
every assistance with the neces- 
sary formalities. 

“We are confident that this step 
will not only increase trade be- 
tween the U. K. and India, but will 

assist in furthering the establish- 
ment of industry in India and, in 
consequence, bring about price re- 
ductions in our products.” 

Several British manufacturers 
to beat the South African ban on 
auto imports by exporting CKD’s 
(completely knocked down). This 
has been squashed by the Union of 


of CKD vehicles. The Rootes group 
has abandoned plans for this type 
|of shipment until the problem has 
|been reconsidered by the African 
| government in October. 

| Austin, Nuffield, Ford, Vauxhall 
|and Standard also reportedly had 
|plans to send cars to South Africa 
CKD. 


All Sorts 
1» SPITE of growing difficulties 
abroad for the sale of British 
'ears, exports during the first half 
| of this year of cars and trucks were 
|higher than in the same period of 
\last year, though the number of 
|cars exported—119,000—was an in- 
|crease of only 3,000. 

Exports of autos during July 
were over 17,000, which was slightly 
above the monthly average for the 
earlier part of the year. Producers 
are now hoping to cultivate the 
South American market. 

There are more cars on the 
road in Britain than ever before. 
According to registrations, over 
2,000,000 cars are licensed. 


* * * 





Standard Motor Co. has had to| 


discharge 600 workers because ar- 


|rangements to export motors and | 
to South America and} 


| tractors 
| France have fallen through. 

| Lodge Plugs are doing well over- 
|seas, and in the first six months 
their exports were seven- times 
those in prewar days. A bigger vol- 
ume of business has been done with 
the South American countries since 
Britain’s new meat agreement with 
the Argentine. 

An English firm has produced a 
metallichrome car finish which 
gives a two-tone translucent effect. 
Among the U. K. auto producers 
using this finish for their 1950 ve- 
hicles are Vauxhall, Austin, M. G., 
Riley and Bristol. 

Guy Motors, Ltd., has established 
a new coach-building department at 
Wolverhampton for the production 
of doubledeck coaches. 

Leyland Motors, Ltd., reports its 
exports are rising rapidly, and so 
far this year show an increase of 
52 percent over last year, which 
was in itself a record year for the 
company. 


Motorists in Wis. 
Skeptical About 
New Turn Laws 


MADISON, Wis.—A new Wiscon- 
sin law requiring motorists to use 
hand signals for turns and stops 
is being received skeptically by 
many automobile drivers, accord- 
ing to first reports reaching state 
enforcement administrators. 

Public opinion is reflecting a 
similar division on the part of pro- 
fessional safety experts, it was said. 

Some local police have withheld 
enforcement of the new statute 
pending dissemination of the facts 
about it throughout the state. Mil- 
waukee city police recently an- 
nounced that they would begin 
apprehending violators, because 
motorists have had several months 
since the passage of the act to 
acquaint themselves with its pro- 
visions and penalties. 

Wisconsin adopted the signal sys- 
tem prescribed by the national uni- 
form traffic code. Some states have 
conflicting signals, which it is 
feared may result in some confu- 
sion of tourists entering Wisconsin. 


All About Oil 
1918-48 Record Offered 


By Institute 
NEW YORK.—Statistics of the 
|oil industry through the world’s 
two greatest wars and the interim 
period embracing prosperity and 





dustry information committee of 
the American Petroleum Institute. 

Just off the press, “Petroleum 
Industry Record—1918-1948,” is il- 
lustrated with graphs and charts. 
It is reportedly a valuable publi- 
cation not only for the oil man 
but also for the teacher and the 
student, the researcher and others 
in need of a reference book on oil 
statistics. 

Copies of the compendium may 
be obtained from J. A. McNally, 
American Petroleum Institute, 50 
W. 50th St.. New York 20. They 
are priced at 50 cents each. 





South Africa, which has decided | 
not to grant licenses for the import | 





depression are contained in a com- | 
pendium published by the oil in- | 





MANLEY'S PLACE IN ONTARIO, CALIF.—B. G. Manley, former manager of car distribu- 
tion for Pontiac, has made extensive improvements to his property which covers 20,000 square 
| feet. Service quarters occupy 7,896 square feet; service overflow, 4,183; used-car lot, 8,900. 





Chamber States 


Parley on Labor 


Nov. 16 in Chicago 


WASHINGTON. — The Chamber 


|of Commerce of the United States | 
announces that it will hold an in-| 


dustrial relations conference in 
Chicago Nov. 16. The meeting will 
be co-sponsored by the Chicago 
Assn. of Commerce, and in co- 
operation with the labor relations 
council of Chambers of Commerce. 


Collective bargaining, personnel 
relationships and the political and 
economic implications of labor in 
politics will constitute the topics 
of discussion. Prominent speakers 
are expected to outline current is- 
sues and future trends in these 
fields during the one-day meeting. 

The morning session will be 
opened by an address from Her- 
man W. Steinkraus, chamber pres- 
ident, which will emphasize the 
human relations aspects of the col- 
lective bargaining relationships. 
Almon E. Roth, president of the 
San Francisco Employers Council, 
will talk on “New Elements in 
Collective Bargaining and How to 
Handle Them,” while another 
speaker will discuss collective bar- 
gaining demands over management 
functions. The luncheon session 
speaker will talk on “Humanizing 
the Personnel Relationship.” 

Merlyn S. Pitzele, labor editor of 
Business Week, will give the key- 
note speech for the afternoon ses- 
sion on “Political and Economic 
Implications of Labor in Politics.” 
He will be followed by a panel of 
five commentators with discussion 
open to the audience. 

Speaker at the labor relations 
council dinner that evening will be 
Kermit Eby, former CIO education 
and research director, and pres- 
ently at the University of Chicago. 
His topic is to be the relation of 
labor to the local community. 


Ohio Gov. Names 
Turnpike Group 


COLUMBUS, O. — Gov. F. J. 
Lausche has appointed as members 
of the Ohio Turnpike Commission: 
J. W. Shocknessy, Columbus; O. L. 
Teagarden, Oak Harbor; Murray 
Seasongood, Cincinnati; Dr. J. Gor- 
don Kay, Cleveland, and State 
Highway Commissioner T. J. Kauer. 

Ohio turnpikes will be financed 
out of private investment capital. 
In making the appointments, Gov. 
Lausche said: “It has been prac- 
tically impossible for Ohio to keep 
up with road-building out of pres- 
ent revenues.” He advised the com- 


|mission to “proceed with dispatch | 


but with caution and care, and to 


| keep free of political influence.” 


Chevrolet Dealers Form 


Denver Zone Association 


DENVER.—A group of all Chev- 
rolet dealers in the Denver area 
has been organized, according to 
M. B. Mahoney, Murphy-Mahoney 
Motor Co., this city, who was se- 
lected first president of the Denver 


| Zone Chevrolet Dealers Assn. 
As yet no regular meeting of | 
the association, which includes 150 | 


dealers from seven districts of the 
Denver zone, has been scheduled, 
Mahoney said. Plans for the organ- 
ization of the association had been 
under consideration since early in 
August, he added. The Denver zone 
comprises all of Colorado, southern 
Wyoming, southwestern South Da- 
kota, western Nebraska, western 
Kansas and a portion of northern 
New Mexico. 


Bliss Moves Offices 


E. W. Bliss Co.’s Detroit district 


Fisher 


| Sales office is now in the 
| building, Room 2214, 


| TIME SAVER 


For Sales and Service 
Departments 


| 
| 


TST CHET 


Dealer License Plate Holder 


| 


Legs protrude thru bracket, prevents 
loss. Attach to any plate without 
alteration. Guaranteed to fit all slotted 
brackets or bumper. 


$1.00 per set of four 
Postpaid on orders of five sets 


C. HOWARD 


1498 Overlook Dr. Akron 7, Ohio 


MY 
DAILY 
WORK 


AUTOMOBILE DEALERS' 


POCKET-SIZE 


PROSPECT and OWNER 
FOLLOW-UP SYSTEM 


12 in’s corns $1.95 
MODERN SELLING 
METHODS, Inc. 


P. O. Box 666, Louisville 1, Ky. 








(NAME PLATES 
New: PRECISION CAST... 

ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 
job! Proof of design submitted for 


approval. Heavily chrome plated. 
Write for details. 





Phila. 6, Penna. 
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if Enthusiasm Continues . 


Stronger NUCDA Seen 


By Used-Car Men 


(Continued from Page 2) 


improvement of conditions within 
the industry. Directors were 
structed to redouble efforts to at- 
tain this objective, in cooperation 


with other existing agencies which | 


ire striving toward the same goal. 
* * * 


, constitutional concepts of free en- 


in-|terprise which has been synon-| ™ 


| ymous with the growth of our great 
country. 

2. To improve conditions within 
|the used-car industry by initiating 
and promoting beneficial legislation. 


| 


| 
| 
| 





| 
| 
| 
| 
| 
| 
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|Collyer Urges 


Clarification of 


|Point-Four Plan 


MILWAUKEE.—John L. Collyer, 
president of B. F. Goodrich Co., has 
called for action to clarify the mis- 
understanding which he said seems 
to exist abroad over the meaning 
of President Truman’s Point Four 
program for extending aid to unde- 
veloped areas in foreign lands. 

“This seems to many nations to 
mean only one thing—more billions 
of our citizens’ dollars will be given 
for this purpose,” Collyer told mem- 
bers of the Society of Automotive 


distribu- REGIONAL vice-presidents| 3. To provide legal representation 
0 square named were Cyrus S. Gorson,|and assistance with reference to Engineers, meeting here. 
oe Philadelphia; Elmer Norris, Knox- | industrywide problems. “It is not, I believe, intended to 
ville; E. H. Greiner, Toledo; Ray | 4. To promulgate a model uni- be a big-money program, Its pur- 
ezward, Conshe; Welles Wyiiees, |cnactment in cach atute or’ the | ADMD Sis anh «it Sehin elie i = eee ee 
. i - es oO ° etal Products division of Koppers | oe : 
jistrict Dallas, and Charles A. Miller, ios Satan Binion, cach te the Baltimore, are shown in front of the sirplene in which they are making a cross-country flight |tion of American methods and 
Fisher Angeles. ea | for meetings with field men in San Francisco, Atlanta, Kansas City and New York. Object of | Know-how in the development of 
5. To provide adequate repre- the tour is to make jobbers and dealers more "'Koetherizing conscious." The Koetherizer is | economic potentials in backward 





R 


ce 





The regime of Marker came in| 


for criticism by some dealers. How- 
ever, others pointed out that 
Marker guided NUCDA through its 
crucial year of readjustment. 

The latter contend that, consid- 
ering that Marker obtained little 
cooperation from the majority of 
used-car dealers who were devot- 
ing all their time to trying to 
save their own businesses, he did 
a splendid job. 

The new planning and policy 
committee is composed of Addison, 





sentation at all hearings relevant 
| to the used-car industry. 

| 6. To create a sound public-rela- 
jtions program beneficial 
}used-car industry and the public. 
7. To create an _ inter-industry 
committee whose function it will be 


to meet with similar committees | 
representing all other phases of the | 
automotive industry, such as the | 
American Finance Conference, Na- | 


tional Automobile Dealers Assn., 
Inter-Industry Highway committee, 


described b 


the firm as an “industrial shotgun"’ which expands collapsed pistons by firing 


a blast of thousands of small steel pellets against the inner surface of the piston. Standing 


| around a small Koetherizing machine are 
| manager; T. 





development of local dealer trade 
associations, and to maintain a 
cooperative relationship with such 
groups at all times. 

10. To encourage and precipitate 
the active participation by local 
|trade associations and individual 





left to right): J. 
Latimer Ford, assistant sales manager; T 

to the | Sant, Dugdale & Co., the division's advertising agency; Richar 
ing manager, and C. B. Riddick, division promotional manager. 


L. Tunstead, division sales 
uinn, vice-president of Van 
C. Carr, Koppers advertis- 


Pontiac Sets Mark 
For Employment 
And Production 


PONTIAC.—Production and em- 


regions.” 

Collyer said that Point Four is 
really an extension of the work 
that the United States has already 
done in many parts of the world. 

“It is quite true,” he added, “that 
as such a program takes hold under 
healthier political and economic 
climates the way may be cleared 
for larger investment abroad of 
American private capital. “To this 
extent other countries would bene- 
fit greatly without new burdens 


Illinois, chairman; Max Bloom, |National Safety Council, Assn. of |member dealers in civic and com- : os ' 
New York; Hayward, Nebraska; Motor Vehicle Administrators, etc., | munity projects and activities. a an wo ee — upon American tax- 
Gorson : Pennsylvania; Dic k jto a a toners a more 11. To stimulate local trade as- Klingler, general manager said last “The real job before u is to focus 
Stephes, Florida; Downing, a. oa ble understanding of com- | .ociations in fostering and conduct- Wednesday : ssitentiho a one aan’ ae naan 
Georgia; James and Walter Wilson, n pro ems. ‘4 ing cooperative advertising and| speaking before the Pontiac ee ee ee ee 
Texas; William Fitzpatrick, Con- ie | public-relations programs by pro- ace Lions Club, he oa af izendhens alin cteal b Snel 
necticut; Francis Obey, Massachu- 8 To promote the spirit of good | viding material and other informa- said the division | sdoptin siiaien “aaa saunenie 
setts, and William Zimmerman, business relationship through tion necessary to effectively carry hoped to produce |an canthenmnaad which seule a 
Illinois. practices indicated in the code of | out such programs. 361,000 units dur-|courage the private investment of 


a a * 
HERE is the program they form- 
ulated for 1950: 
1. To promote and preserve the 


ethics heretofore adopted by the 
|membership of this association. 

9. To render assistance and 
| guidance in the formation and 


12. To assemble and distribute 

| trade data and statistics of value 

to the member in the operation 
of his business. 


ing the 1949 cal- 
endar year, 80,- 
000 more than 
Pontiac ever has 
produced in a 





American capital, and by use of the 
methods and know-how which have 
been such important factors in our 
economic progress. To export know- 
how will not impoverish our coun- 





eee 13. To expend every possible ef- ; 
ithout fort toward the constant improve- similar period. try. It will help in the raising of 
lotted ment and development of a better Every car we | standards-of-living abroad and help 
trade magazine. b: manufacture 1S | create markets.” 
ir 14. To create and distribute to H. J. Klingler sold before we ee ee 
. ae , build it, and we 





Qua 


aan a! 


PRODUCTION 
of 


our membership a _ sales-training 
program which will produce a more 
efficient, courteous and profitable 
used-car operation. 

| 15. To oppose any legislation, 
whether local, state or national, and 
discourage any trade _ practices 
detrimental to the best interest of 
the motor vehicle owning public. 

+ + . 

1 EW directors seated at the con- 
vention were William Fitzpat- 





plan on maintaining production at 
a 35,000 monthly level for some 
months to come,” Klingler said. 

“Our employment at Pontiac now 
is the highest in history with 14,000 
persons on the payroll. Our produc- 
tion breaks records month after 
month and still we cannot meet the 
demand.” 


Motor Products 


End of Daylight Saving 
Adds to Night Driving 


With daylight saving time ending 
in most areas in October, more 
driving, including some rush-hour 
traffic, will be taking place after 
dark. 

Since the National Safety Council 
has reported that a check on 26 
states in 1948 showed that improper 
lights were responsible for 2 per- 
cent of all fatal accidents, dealers 


rick, Waterbury, Conn.; Boe Huck- e 
ok |man, Wilmington, Del.; Samuel Holds Opening have been urged to encourage cus- 
C' R i. y ] te N erNs T | N G i. |Stone, Washington, D. C.; Max tomers to have a free light check 
“ |Hargrove, Tampa, Fla.; Charles DETROIT.—Two nights of enter-| (head, tail, parking and_ stop 
|Mabry, Atlanta; William Zimmer-|tainment at the Grosse Pointe | lights). 
2a man and Joe Rosengarden, Chi-| Yacht Club featured the opening — 
. |cago; D. V. Webster, Fort Wayne, |last week of the new offices of Kliff—Dallas 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


al 
a 


s 
_ 


ESTABLISHED’ 1866 


THE WHELAND COMPANY 


FOUNDRY 


MAIN 


OFFICE AND MANUFACTURING 


DIVISION 


aoe Re 


CHATTANOOGA 2, TENNESSEE 


Ind. 

F. A. Obey, Boston; Gordon 
Hope, Grand Rapids, Mich.; Herb 
Calfin and Jack Geller, Detroit; 
Allan Bergman, Newark; Max 
Bloom, New York; O, H. Jacob- 
son, Fargo, N. D.; Louis Geller, 
Akron; Al Hetrick, Fremont, O.; 
Charles Lazarro, Cleveland; 
Harry Ablon, Dayton. 

| John Rabbe, Portland, Ore.; Myer 
Marcus, Pittsburgh; Richard Ce- 
sare and Jake Kaplan, Providence; 





Motor Products Corp. 

After a tour of the company’s 
expanded and remodeled offices at 
the main plant here, visitors and 
executives of the company, headed 
by President A. L. Lott, dined at 
the yacht club and were entertained 
by the singing of Peggy Lee, radio | 
star. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want | 
what you have or have what you want! | 


Cliff Pettit, Knoxville; D. B. Wiley | See the back pages of this issue. 


and Lee Filgo, Dallas; and N. R.| 


| Miles of Norfolk, Va. 


Gas Revenue U 4 








EXTRA PROFITS WITH 


Plans for construction of a new 
building to house Kliff Motor 
Truck Co. (GMC), Dallas, have 
been announced by John J. Ge- 
bauer and L. W. Hillier, owners. 

A 50 by 125 foot brick and tile 
building will house the firm’s 
offices, shops and parts depart- 
ment. It will be air-conditioned 
and will be constructed at a cost 
of $55,000. New machines and 
other service equipment will add 
$10,000 to total cost. 


DISTINCTIVE LUGGAGE 





Over 4,300 dealers have proven it both 
easy and profitable to sell nationally 


27% in Minnesota | 


advertised Maximillian Bonded Luggage 
ST. PAUL. — Gross collections | 


to "travel-minded" car purchasers. 

Distinctively fashioned in selected hides 
of TOP-GRAIN ANILINE COWHIDE, the 
“Lady Voyager" is stylishly bound the 
long way in the same durable COWHIDE. 
Hand-polished solid brass hardware in- 
sures weather and tamper-proof closing. 
Luxuriously lined in Burgundy satin, each 
case has many full shirred pockets to 
keep numerous small items in place and 
tie tapes to keep clothes from shifting. 
Top-stitched cowhide handles make for 
comfort in carrying. 

Representing an ideal basic luggage 
set, this three piece set consists of a 2/1" 
Dress Wardrobe (shown open), a 21" 
Weekender and a 26"' Pullman. No. 3V 
YOUR DEALER'S COST $106.00; advertised 
consumer price incl. Fed. Tax, $211.68...) 

Ideal for the overnight visit, and as a 
companion case, the 1!4"' Victoria Train 
Case (shown on right) matches perfectly 
with the above set. No. 4V YOUR DEAL- 
ER'S COST $28.50. Consumer price incl. 
a, Cait Br aie canto senscemncinoncqunsionpinisnscian oO 

CHECK COLOR DESIRED 
Cherrywood (Cherry-Brown) 
Singer (Briiteh. Van) saccccsescccrcrsssecccosersssesmesald 
Rawtone (Washable Eggshell White}....0) 








|its new 5-cent-per-gallon rate, to- | 
jtaled $4,141,190 in August, an in- | 
|crease of 27 percent over the same | 
jmonth a year ago at the former | 
}4-cent rate. Refunds to non-high- 
way users amounted to $303,482 for 
the month. 

Minnesota’s net collections from 
the gasoline tax in the last 12| 
months were $27,615,843, an increase 
of 10.5 percent, it was reported by | 
State Tax Commissioner G. Howard | 
Spaeth. 






LADY 
VOYAGER 


@ 

ORDER DIRECT FROM THE 
MANUFACTURER 
Simply check the box opposite the lug- 
gage and color desired. Then clip and 
affix this ad to your letterhead. Enclose 

check or credit references and mail to: 


Firman Leather Goods Corp. 


137 E. 25th STREET, NEW YORK 10, N. Y. 
Inquiries and Sample Orders Invited 





THE CAR GARTER 


Morgan Mack Opens 


Formal opening of the new 
building occupied by Morgan 
Mack Ford Co., Lawrence, Kans., 
has been held. The building, 
which has a frontage of 250 feet, 
has a 70-by-110-foot service area. 
The showroom boasts a plastic 
floor. Lee Morgan is manager of 

| the firm. 


MACFEE MFG. CO. 
ELGIN, ILL. 


Because it is made to the highest quality standards, all Maximillian Luggage is bonded by 
@ recognized National Bonding and Indemnity Company against all defects in workmanship 
and materials. This bond is your customer's inde sawent Haurant policy for complete and 
ull confidence. 


Sprig - Car Garter - Sponge Cleaner 


lasting satisfaction. It allows you to order with 
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ture here last week when lawmak- 
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J 
Trustees ‘Extremely Doubtful’ . Un 
(Continued from Page 1) set today (Sept. 19) as the date; Tucker as the week opened, when 
it is extremely doubtful that such | for making his ruling. John T. Jarecki, collector of inter- ‘ 
a reorganization can be effected,”| Unless the motions for dismissal | nal revenue, filed a lien in the the 
stated the report of trustees. |and separate trials are granted, | county recorder’s office against him gen 
* * # | Tucker, Floyd D. Cerf, Fred Rock-|for non-payment of 1947 income abic 
lications cited in|elman, Mitchell Dulian, Harold A. | taxes. dice 
eo aaieee alee items of $225,-| Karsten, Otis Radford, Robert The lien charged that Tucker wor 
000 needed to place the plant in| Pierce and Cliff Knoble will stand| owes the government $85,150. A 1.) ceavice MANAGERS DO BENCH-TIME—Nath zone service managers and field trut 
maintenance condition for winter, | trial, beginning Oct. 5, on criminal; similar lien was filed at the same representatives did not have to "wait their turn’’ for a chance to demonstrate what they 
ayments overdue on plant rental charges covering mail fraud, Se-| time in Washtenaw county, Mich., had \earned in the Nash service school for the 1950 model. Each man had his own bench 
pay ; ‘lcurities and Exchange violations; due to the fact that Tucker has (tools and the part being studied. The result, according to W. A. Cook, service manager H 
and a sharp rental re gy oa |and conspiracy at times resided in Ypsilanti, in was concentrated individual usage of the school's 80 hours of instruction. 
terly, s ° . , 
os. . eee tee " —s Attorneys for the defendants had| that county. . e ped 
In. behalf of the National |Feviously been refused permission] Actions are also pending assist "OQ Vash Service School = 
Tucker Distributors and Dealers | f°™ Judge LaBuy to examine the/ Tucker, the corporation and for-| shee 
io of once organized so-called secret SEC report result- mer officers for non-payment of | . PTC 
—_ a > "he trustees’ |'" from months of investigation. | employes’ withholding taxes, social) ( ,Q7g¢@ ost ntensi ve ; 
engincoring and audit firms were | ,, JUd8e ae —— einai security and other levies. ae 
challenged as too high. oat i wae “val one oheut Several days before arguments| w11WAUKEE — Nash Motors’ | sis on Hydra-Matic drive transmis- tell 
A company employed by the as-|the report. He shen ordered the| Were scheduled to begin in Judge | service school for 100 field instruc- | sion, as well as instruction on Nash ch: 
sociation placed $40,500,000 instead | povernment to produce it for him LaBuy’s court, the government for-/|torgs which covered all require- | Motors’ “Diagnosis and Prescribed ter 
of $71,000,000 as the sum needed oe study and a vellek as to wheth- mally opposed the motions of de-| ments for 1950 models, provided the | Service Program” during the 80- cor 
to start mass production; estimated | er attorneys for the defendants fendants to have charges against | most intensive individual instruc- | hour course. “y 
that the redesigned car could be/}may peruse it after all them dismissed. tion and more hours of actual! The school was planned by Cook tive 
sold for $2,542 instead of $3,289, and J LaB . od deci Assistant U. S. Attorney Robert | bench experience than any previous |and his assistant, D. L. McLellan. bool 
defended the transmission devel-| .; udge uy promisea & deCi-| 5 Downing filed a rebuttal brief | school in Nash history, according to|F. H. Brodek, technical service tor 
oped by the company with hi oan — ae oe in which he attacked the defen-|W. A. Cook, service manager. manager, Milwaukee parts plant, pot 
' . pa oo 0 a'S- | dants’ requests for dismissal as a| Zone service managers and field |W@S in charge of the school. In- ‘ 
Sat. cai emanee eee “— = pel Jaen es “dragnet of preliminary motions”! service representatives, after a ee ae ne Al. 
. a ree ,| and contended that they furnished | completing the course, received . J. Goes, A. E. Young, L. F. 1 
eae ae rer ee ape ee eee 7 — D ‘ae a no adequate reasons for throwing| diplomas and returned to their | Roberts, R. H. Balzer, Gus Stanf- a 
SrenCantsS 7 : ichae : goe to orman *| the case out of court. zones to conduct schools for theil, R. L. Tobias and E. A. Peter- h 
with the Tucker Corp., along with| Nachman, attorney for the Tucker g - ; , : son, all of the Milwaukee parts and shot 
arguments for separate trials for | Corp. trustees, for filing a proposed| Downing’s action was in line| dealer service cela 2 service plant staff. ern! 
four of them, Federal District | reorganization plan. with procedure requiring a reply| completed prior to retail selling ae , of ¢ 
Judge Walter J. LaBuy last week Re dati 3 d from the government to motions| of the 1950 models. will; 
—  — ] ,; commendations were accore |of Tucker and the other defen-| The service school was in many will: 
© . a = pol ag oe dants. | respects unlike previous courses at- cont 
Wisconsin Senate 2 = oo =. |tended by zone service representa- | in ¢c 
oe foe aoe SD suey . tives. Designed to thoroughly | that 
Upholds Veto of ee ee ee ge Milwaukee Men Called ‘acquaint the field service instruc- | 
° holders creditors, Seulaen and For Tucker Testimony tors with Ba Gre- waa 1980 Nash | “WY 
Inspection Law distributors, (MILWAUKEE, — Three Milwau- Satssn & denbenel Saeietbens Give. | pit 
MADISON, Wis.—A compulsory| No advance information was we will ee ot poy — tion by factory instructors and | be I 
: available as to whether the trus- | 2¢Y will be called to testify when | i,gividual work experience by | deal 
motor vehicle inspection program, |+... and other groups would pro-| the federal government opens its | students il 
which would have affected more eorganization, or bankruptcy | ©@8¢ #gainst the Tucker Motor Car | : . : wi 
i yi ae Soren eee ee ° The school was divided into two} in 
than a million Wisconsin car and |¢,. ¢, the event that|Co- in Chicago Oct. 3. They are: g 
truck owners, died in the legisla- OF ne company in the sven e cl ET f d lsections of two weeks each, and| rule 
a plan of reorganization is deemed em E. Trzecinski, of Cudahy, with 50 zone men in each school. | view 


ers refused to over-ride Gov. Ren- 
nebohm’s veto of the measure. It 
had been sponsored by the Wis- 
consin Automotive Trades Assn. 

The bill was killed in the state 
senate by a 15-15 vote. A two-thirds 
vote was necessary to defy the 
governor’s objections. 

The association had sponsored 
the measure in previous sessions 
and had the endorsement of sev- 
eral interim safety study groups 
for it. 


Okla. Hopes Rise 
For Turnpike 


Gov. Roy J. Turner, of Oklahoma, 
has voiced confidence that recent 
negotiations with the Reconstruc- 
tion Finance Corp. will result in 
an announcement in the near fu- 
ture that the Oklahoma turnpike 


| gust, 





unfeasible. 
Personal 


Hudson Sales 
Break 2 Marks 
During August 


woes beset Preston 





DETROIT.—Two new Hudson re- | 


tail delivery records were set in 
August as Hudson continued to 
accelerate its sales drive, reports 
N. K. VanDerzee, sales vice-presi- 
dent. 

“Deliveries to retail customers for 
August this year totaled 11,271 cars, 
an increase of 52 percent over Au- 
1948, deliveries,” VanDerzee | 
stated. 

In addition August sales brought 
Hudson's retail sales for the first 


eight months of 1949 to a new post- | 


war high, VanDerzee said. 





|}a Milwaukee suburb, who claims 
|to have contributed $2,000 for a 
Tucker sales franchise; Abraham 
Malofsky, president of Wisconsin 
Auto Sales Co. here, who says he 
paid $6,500 for a franchise and a 
}note for a similar amount to re- 
new it, and Anton Kovacs, local 
Nash-Kelvinator employe, who 


| amount for shares of Tucker stock. 


Gas-War Prices 
Expected to Hold 


In Milwaukee 


MILWAUKEE. According to | 
Louis Faber, executive secretary of 
|the Milwaukee Retail Gas Dealers’ | 
Assn., it is unlikely that the price | 
of gasoline here will rise again in | 
the near future, 





| claims to have spent a considerable | 


“We no longer have a seller's | 


Each man was provided with his 
own bench and equipment. 


This improved arrangement made 
it possible for each man to actually 
tear down and rebuild the particu- 
|lar part being studied, and pack in 
a great number of hours of bench 
know-how during’ the 
course. 

Similar equipment was pro- 
vided the schools which were set 
up for dealer instruction in each 
of the zones. 

The school placed special empha- 





GM's Coyle to Address 
| Engineers in Detroit 


DETROIT.—M. E. Coyle, execu- | 
tive vice-president of General Mo- | 


| tors Corp., is scheduled to deliver 
|}an address to a regular meeting of | 
the Engineering Society of Detroit | 
here Wednesday (Sept. 21) at 
Rackham Memorial Building. 


80 - hour | 


Do you know that... now 
.. every day ... over 3000 
cars come off the assembly 
line standard equipped with 
the Scully Gas Tank Whistle. 
That means thousands of 
dollars saved through pre- 
vention of gas spillage. 
That means smooth filling 
for us and plenty of goodwill 
for those car manufacturers 
who make our job easier. 
Incidentally, a million sta- 
tion attendants can be help- 





CHROME 
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will be built. “To date this year Hudson deal- | 90" Iraber Seid “The dave of ie | Coyle will talk on “Maintaining | eS} 
The RFC reportedly has ap-|¢rs have sold 106,328 new Hudsons, | margins and scarce gasoline aan | | Our Industrial Leadership Through NAM 3 PLATES oo 
pointed an engineering firm to|4Nn increase of 32 percent over the| 12." Gasoline dealers, like other | Engineering.” et 
make a study of the proposed | 84#me period last year,” he reported. |merchants, will have to operate on ae — ae grb 
Tulsa-Oklahoma City route in con-| “Hudson's record sales volume in- | smaller markups. An 
nection with a requested RFC loan | dicates that car replacement needs “You will have to start merchan = 
: : ” - club’ 

for the project. continue to be heavy. dising your products and sell your so fa 
services,” he told gas dealers. “The chai! 

|present low retail prices will not Ro 

|end until some big operator decides chus 

C Oo M PARATIVE FACTS |to post a fair and honest price.” will 
| Asked how long he thought the DEALERS: Busi: 


ON ALL NEW CARS... 








price cutting would last, Faber de- 
|clined to make a guess, but he 
|thought when some _ adjustment 
| does come, it may mean a new level 


The Modern Advertising Plate 
With Customer Eye Appeal 
Write TODAY for beautiful full- 

















i somewhat below the old price level. size FREE SAMPLE - Yours to 
. . . @ MUST for every salesman! ae as eles wee ee SF ee Ne 
= 5 é most brands of gasoline were sell- e 
Successful competitive selling requires an up-to-date ing for 27.6 cents a gallon for Fo 
knowledge of Comparative Facts. Sales managers regular and two cents more for LO 
from coast to coast supply their salesmen with ethyl. Regular gasoline is now 
being sold for 20.4 cents to 24 cents ot 
a gallon. DISTRIBUTORS WANTED has | 
THE AUTOMOTIVE INDEX saat 
Wis. Changes Desi es 
ee NEW AND USED CAR * 
ne neg helps _— eee Dfsas Pocket size, 86 pages, épebte loose-leaf Of License Plates in tk 
inder (no rings nswers questions customers may ask about prices, ; 
specifications, dimensions, standard and extra equipment, etc. Unbiased; covers MILWAUKEE. After many SALES AID! Lite 
all new cars. Up-to-date when you get it; kept up-to-date as models and prices years of dissatisfaction with the start 
change by our fine replacement-sheet service. SPECIAL OFFER to new subscribers: car license plates being furnished PLASTIRON SIGN-MAKER KIT fo make Whe; 
One to four subscriptions $3.75 each; five or more $3.25 each. Covers all the rest h > your own displays quickly for windshields taine 
of 1949 and ENTIRE 1950 car year. Saves as much as $2.25 on regular two-year by the state, a new design has been and showroom windows. BRILLIANT 
subscription. ORDER NOW! adopted, according to Melvin O. FLUORESCENT-GLOWING. twee: 
Larson, chief of the licensing di- | Es' 
FILL OUT AND MAIL ORDER TODAY — Please Print por ag & "| AC's STUNT—A sales promotion idea is ne ton dane wien tens we 
0 ee ome ee ee ae me ee me ee eee eee M | being introduced by Jack Hines, general | and al habets—ranging in size from 1” m 
To: The Automotive Index Company, Box 204 Vernon Branch, Los Angeles I!, Calif. any of the complaints centered | | sales manager of AC Spark Plug. He is send- to 6”. Reuseable. forni 
Please rush subscriptions to The Automotive Index, including service for around the small prefix numbers | ing every one of his field salesmen a good: | chair 
rest of 1949 and entire 1950 car year. which are hard to read on a fleeing | | Soe but enpaasivn | Gages, “—e. 2 Send for bulletin No. 20 for more Cana 
Check FIRM NAME ......- ce cereee cece cece cree eeeenen es eesenennes car or truck. Larger prefix num-| The rlag’s setting is mode of Coralox the eeerenenene pany 
a ae POSITION. bers will be incorporated in the} new material from which AC spark plug | ° ° . ized, 
Bilt ADDRESS Spa new plates, due Oct. 1, to show the | insulators ~~, mote, Here Pe een ex Plastikon Display Signs cont 
: cored +f or | 
Firm city. wid 39 ’ STATE. 7 month in which the ‘license must cals nomenon’ aeaaiae aaa. a. | 45 North Division St., Buffalo 3, N. Y. on-th 
(SRL PN RNR ‘be renewed. Ray, advertising manager (center). said. 
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Understanding of Law Called Goal... . 





FTC Finance Hearing On 


(Continued from Page 1) 


the rules of fair business conduct 
generally observed so that no law- 
abiding merchant suffers the han- 
dicap of too many competitors who 
won't tell their customers’ the 
truth.” 
a ~ a 
H= WAS perfectly frank, he said, 
about “the weakness as well as 
the strength in the Trade Practice 
conference we are holding today” 
and said it was an agreement by 
the automobile business and the 
FTC that was sought. 


“A Trade Practice conference 
does not enact law but it should 
tell the citizens how those in 
charge of enforcing the law in- 
terpret the rules of fair business 
conduct,” he said, adding: 

“I do not believe an administra- 
tive agency should prosecute a 
businessman for a practice in in- 
terstate commerce, if it is unwill- 
ing to first answer an inquiry as 
to its legality in terms of specific 
facts. A suit based on doubt or 
lack of precedent or upon the un- 
certainty or obscurity of a statute 
should never be the basis for gov- 
ernment prosecution. We are guilty 
of equivocation when we are un- 
willing to interpret what we are 
willing to sue on. A Trade Practice 
conference gives us these answers 


in clear and concise form. At least, | 


that is its aim. 
+ a * 

at beara you have helped us draft 

rules in this conference, if 
your competitors do not choose to 
be honest and above board in their 
dealings with their customers, they 
will not be prosecuted for violat- 
ing the Trade Practice conference 
rules. They will be prosecuted for 
violating Section 5 of the FTC act 


Detroit Club Dates 
Paul Hoffman 
And Timken Head 


DETROIT. — Paul Hoffman, ad- 
ministrator of the European relief 
program who relinquished his post 
as president of Studebaker for the 
government appointment, will ad- 





W. F. Rockwell 


Paul Hoffman 


dress the Economic C 
Nov. 14, Allen Crow, 
ported last week. 


Another automotive 


president, re- 


| 


| 
| 
| 
| 


| back, he said, and this 
|more towards wiping out the snide 





acts in commerce than all the 
|rules, laws and penalties ever 
passed.” 


| additional proposals as they may 


against unfair and deceptive prac- | 
tices. A cease and desist order will 
render them susceptible to a $5,000 
penalty for each offense if they 
ignore its command.” 


Mason declared the FTC does 
not intend to sit idly by and see 
law-abiding dealers suffer at the 
hands of those who violate the | 
law, adding: “Give us the facts | 
and we will back you up...” 
Free competition is on its way | 
“will do 


practices, the unfair and deceptive 


* * > 


wo than 200 representatives 
from all branches of finance 
and automobile distribution at- 
tended the opening sessions. Among 
them were State Senator Harold 
M. Bryan, Detroit, representing 
the state of Michigan; H. F. Perlet, 
United States Chamber of Com- 
merce, Washington; E. W. North- 
rop, Studebaker Corp.; Charles M. 
Fritz, department of banking, 
Pennsylvania; William B. Cudlip 





Proposals 


(Continued from Page 1) 


wish to have considered. 
+ * * 





ERE is the list of tentative 
proposals: 
Proposal No. 1—Furnishing the | 


Buyer With Itemization of His Cost 
in the Installment Purchase of a 


|Motor Vehicle: 


That in the installment sale of | 
a motor vehicle the seller shall fur- | 
nish to the purchaser an itemiza- | 
tion in writing at the time of or 
before the execution of the sales 
contract disclosing fully and non- | 
deceptively— 

(a) The cash delivered price, 
including specified extras. 

(b) The amount allowed 
trade-in or down payment, 
both. 

(c) The cost of insurance, the 
coverage provided, and the party 
or parties to whom the insurance 
is payable. | 

(d) The amount of official fees 
charged. 

(e) The finance charge. 


(f) The time balance owed by 
the buyer to the seller, the | 
amount and number of install- 
ments to be paid and time cov- 
ered. 


Proposal No. 2—Delivery to Buyer 
|of Copy of Installment Sales Con- 


in 
or 





tract: 


That the seller shall deliver to 
the buyer at the time of its execu- 


lub of Detroit | tion an exact copy of the install- 


;}ment sales agreement, which copy 


who will precede Hoffman on the | 


club’s schedule of speakers listed | 
so far, will be Willard F. Rockwell, 


| 
| 


shall evidence the entire agreement 


. |of the parties thereto. 
executive, | 


+ * 


ROPOSAL No. 3 Installment 
Sales Contract Containing Blank 





chairman of Timken-Detroit Axle.|Space to Be Filled in After Its | 
| Execution: 


Rockwell, a graduate of Massa- 
chusetts Institute of Technology, 
will discuss “What’s Ahead of 
Business and Unemployment.” 


Auto-Lite Opens 


New Coast Plant 
For Production 


| 


|tion as to Insurance 
| Coverage, 


That deception of purchasers | 


shall not be practiced through the | 


|device of having a purchaser sign | 


‘contracts or receipts in blank to be! 


| filled in subsequently by the seller. | 
Proposal No. 4— Misrepresenta- | 
Rates and 


Finance Charges, En- 


| dorsements, or Transfers on Install- 


LOS ANGELES.—Construction of | 


a modern automobile 


has been completed by the Electric 


battery plant | 


Auto-Lite Co. at Paramount, an in- | 


dustrial district southeast of here. 

The new plant, one of the largest 
in the west and the second Auto- 
Lite factory on the Pacific Coast, 
starts manufacturing this month. 


When maximum production is at- | 
tained, the plant will employ be- | 


tween 150 and 200 persons. 
Establishment of the new factory 
in ever-growing Southern 
fornia—one of 26 in the Auto-Lite 
chain throughout the U. S. and 


Cali- | 


ment Sales Contracts, Etc.: 


That no false, misleading, or 
deceptive statements or represen- 
tations be made through adver- 
tising or otherwise concerning 
insurance rates and coverage, 
rates of finance charges, or plans 
respecting methods of financing, 
finance charges, endorsements, 
repurchase agreements, or trans- 
fers of installment sales contracts 
or any other matter concerning 
the foregoing in connection with 


the purchase, sale or distribution | * 


of motor vehicles. 


Proposal No. 5—The Use of Mul- 
tiple Charts in Connection With | 


|“Packing” Finance Charges: 


Canada—is in line with the com- | 


pany’s aim to serve heavily motor- 
ized, densely populated areas more 
sconomically and efficiently through 
on-the-spot manufacturing, officials 
said. 


That no multiple rate charts shall | 


be supplied or used containing dif- | 


|ferent rates for the same amount | 


to be financed with the purpose or 


|effect of thereby causing purchas- 
lers to be mislead or deceived. 


| sioner of insurance; Frederic Solo- | 


| products at the Michigan State Fair Grounds in Detroit. 
| Plymouth cars, 
| exhibited. The building is attractively painted, awnings extend along its sides, and electric 
| and neon signs advertise the exhibit. 





and Marshall S. Woods, pape 
Bankers Assn., Detroit. 

Also Russell Fairles, Michigan 
National Bank, Lansing; F. L. 
Armstrong, Packard; W. L. Cour- 
age, Hudson; H. I. McEldowney, 
Better Business Bureau, Detroit; 
Theodore M. Gray, Ohio Assn. of 
Insurance Agents; George M. 
Just and W. W. Watts, Interna- 
tional Harvester Co.; J. C. Down- 
ing and Joseph B. Danzansky, 
National Used Car Dealers Assn.; 
Walter Wilson and Frank Cain, 
Texas UCDA, Ft. Worth; Paul D. 
Connor, Texas board of insur- 
ance commissioner; W. F. Kelly, | 
Louis J. Asterita, C. J. Gunder- | 
son and J. H. Donoghue, Ameri- | 
can Bankers Assn, | 

Also H. H. Clarke, New York 
State Bankers Assn.; George R. 
Fearon, N. Y. State Sales Finance 
Corp.; Gurney P. Hood, state bank- 
ing commission, Raleigh, N. C.; 
William E. Torkelson, Wisconsin 
banking department; H. L. Wal- 
ters, Nash-Kelvinator; Charles Fel- 
rath, E. C. Simmons, D. J. Crim- 
mins, Ford; J. E. O’Connor, Henry | 
M. Hogan, P. J. Crowley and Spen- | 
cer D. Hopkins, General Motors; 
J. Paul Smith and Charles W. 
Bishop, Chrysler Corp. 

Also H. V. Hadley, AMA; Charles | 
C. Collum, AAA; Charles F. J. Har- | 
rington, Massachusetts commis- 


Pa., 
honeymooners, 


| sedan from Carl H. Beasley (left), principal 





PEORIA, Ill.-— The six regional 
sales clinics held by the Illinois 
Automotive Trade Assn, for the 
benefit of dealer members and 
their sales forces were “most suc- 
cessful,” it is reported by C. W. 
Coons, association manager. 


He said all who attended com- 
mended William K. Braasch and 
William E. Smith, president and 
| vice-president, respectively, of the 
| American Institute of Applied 
Salesmanship, 332 S. Michigan Ave., 
Chicago, clinic conductors. 

“I think they did a lot of good 
in jarring loose the latent sales 
abilities | and techniques of all 





mon, Federal Reserve Board, and | 
W. L. Mallon, NADA. 


Auto Promotions 





CHRYSLER AT THE FAIR—The corporation constructed this new permanent exhibit for its | 
DeSoto, Dodge and | 


Chrysler, 


Mopar parts, marine engines and other products of the corporation were 


wy 


“5 al wave: Penne 4 


STEPHENS’ FLOAT ENTERS PARADES—A float built by the W. R. Stephens Co., Minne- 
apolis, was an outstanding hit during four summer affairs in the Land o' Lakes area. The 
float, measuring 45 feet in length and featuring the Buick hood ornament, the Buick crest | 
and simulated ventiports, participated in two Aquatennial parades, the Hopkins (Minn.) | 





rnd 


Raspberry Festival and the North Side Commercial Club parade. 





DEALER'S PARADE DEPICTS THEN AND NOW —Cushman-Burke Motors, 
New London, Conn., staged a parade, part of which is shown. 
manager of the dealership, 


Inc. 
Gilbert ©. Burke, general 
is shown on the box of a brougham. Burke is a fancier of 
antique horse-drawn vehicles and has an interesting collection of them. A Chrysler con- 


(Chrysler), 


vertible and a Plymouth Suburban added the modern touch to the exhibition, whic 
in a large amount of publicity. 


didn't have a 1949 Ford, but when Mahion N. Haines, 
built the shoe- shaped home shown in background as a retreat for elderly couples and 
he decided to remedy this oversight. 


Illinois Sales Refreshers 


Series of Six Regional Clinics Hailed 
By State Association Manager 


- 


resulted | 


43 





BEASLEY DELIVERS TO ‘SHOE WIZARD'—The fabled ‘'old woman who lived in a shoe” 


self-styled ‘'shoe wizard'' of York, 


He is shown taking delivery on a 


in the Carl Beasley Co. (Ford), York. 


who heard them,” Coons com- 
mented, 


He said attendance at the clin- 
ics numbered about 1,000 dalers and 
salesmen. 


Braasch spoke in detail on the 
“nine daily steps in selling automo- 
biles,” covering the following: 

1. Organizing the day’s work in 
the field or on the floor by the 
salesman. 


2. Organizing the information at 
hand on the prospects in the file. 


3. Organizing himself as to per- 
sonal health, appearance, prod- 
uct information, sales procedure, 
etc. 


4. Getting in to see the prospect 
and how to do it. 


5. The approach of the prospect 
with examples of proper methods. 


6. The demonstration to inter- 
;ested prospects to prove claims 
made. 


7. Closing the sale, presenting 
the appraisal, and offers of colors, 
equipment or terms. 


8. Paving the way to owner fol- 
low-up to secure names of pros- 
pects and sell the firm’s service 
department. 

9. Analyzing the day’s work to 
determine why the sale was made 
or lost, so that success principles 
| may be recognized and used. Con- 
| versely, to drop others and avoid 
future mistakes. 

Smith covered automotive “suc- 
|cess fundamentals” as applied to 
| making sales, as follows: 

1. Pleasing personality because 
where price, product and service 
are on an equal, or strictly com- 
petitive basis, personality is the 
| principal factor in making the 
| sale, 

2. Confidence by the salesman in 
|the firm, in the product, in his 
| method of sales and, most import- 
|ant of all, confidence in himself. 
| All of which create enthusiasm. 
| 3. Knowledge complete of the 
talking points of the product, par- 
| ticularly on what it will do for the 
buyer. Also to know points of com- 
petitive cars, so that the features 
not in them may be stressed, but 
without knocking. 

4. Personal efficiency, well or- 
ganized, so that the maximum of 
time may be spent with the logi- 
cal prospects. 

5. Intelligence in the application 
of knowledge expressed. 

6. Positive mental attitude which 
creates assurance that the sale can 
| be made. 

7. Courage to overcome fear on 
we part of the salesman himself 
and fear on the part of the pros- 
pect. Dispelling ignorance removes 
fear. 

8. Creative imagination to visual- 
| ize the product and to make the 
| prospect see it with the salesman’s 
;}eyes through enthusiasm or des- 
|cription, and imparting colorfully 
the things it will do and what 
ownership will mean to the buyer. 





‘Gas Tax Receipts 


Up Sharply in Ky. 

FRANKFORT, Ky. — Kentucky’s 
|gasoline tax yielded $13,162,828 in 
the first five months of the state 
highway fund’s current fiscal year, 
| which started Apr. 1, as compared 
|with $11,237,542 in the correspond- 
|ing period a year ago, it is re- 
ported by the state finance depart- 
| ment. 
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in Air Again... 





Steel Findings Fail 
To Set Auto Pattern 


(Continued from Page 2) 


his demands drastically, the steel 
report could provide no pattern 
for an immediate settlement. 


In addition, Ford, like the steel 
producers, is believed opposed to 
any “non-contributory” pension 
plan. In 1947, Ford advocated a 
plan toward which its employes 
would have contributed less than 
half the cost. 


At that time, Ford workers 
voted against a pension, accept- 
ing a wage raise instead. 
Lauding the Presidential fact- 

finding board’s report, Phillip Mur- 
ray, CIO president, who also heads 
the steelworkers, made it plain last 
week that he would call strikes 
against all steel companies that 
failed to signify acceptance of the 
report before Sept. 25. 

s * ? 


'TMHE FIRST company to take is- 

sue with the board’s recommen- 
dation that employers pav the full 
cost of pension and social insur- 
ance programs for workers was 
Republic Steel. 

Later in the week, U. S. Steel, 
Inland Steel, Allegheny-Ludlum, 
Bethlehem Steel, American Roll- 
ing Mills and Youngstown Wheel 
& Tube joined the dissenting 
parade. 


All spoke out principally against 
exemption of workers from anv 
financial responsibility in industrial 
social security svstems. The com- 
bined output of firm’s takine that 
stand represents more than 70 per- 


Industry Cool 
To Show at ‘Fair’ 
In Chicago 


DETROIT. — Some industrv 
spokesmen Thursday expressed 
doubt on success for the proposal 
by two Chicago newspapers that 
the auto industry take over the 
Railroad Fair facilities in that city 
for a summer exhibit. 

The sales managers’ committee 
of the Automobile Manufacturers 
.Assn. was to have considered the 
matter at its regular monthly meet- 
ing last Friday. Further considera- 
tion was scheduled for the monthly 
session of the board of AMA today 
(Sept. 19). 

Obiections that might be raised 
included the fact that introduction 
of new models does not coincide 
with the season in which the fair 
is feasible and that Chicago dealers 
have practically completed plans 
for a 1950 show. 

When first approached about the 
matter several weeks ago, most 
auto manufacturers are renorted to 
have told sponsors of the idea that 
thev wanted more details. They are 
said not to have been very en- 
thusiastic. 

Discussions of the matter over 
the weekend were promnted bv the 
fact that a civic authority will be 





cent of the nation’s total steel 
output. 

Observers saw the likelihood that 
Cyrus S. Ching, 
Federal Mediation and Conciliation 
Service, would enter the steel situa- 
tion soon. 





* * * 


TEEL firm heads, however, 

voiced ‘determination to hold 
out against any “coercion” from 
Capitol Hill in attempting to bring 
about a settlement. 

Benjamin F. Fairless, U. S. Steel 
president, called the concept of 
non-contributory pensions and wel- 
fare funds a “revolutionary doc- 
trine of far-reaching and serious 
consequences to the whole nation.” 

He brushed off a demand by 
Murray that U. S. Steel commit 
itself to accepting such a con- 
cept, as embodied in the steel 
panel’s report, before collective 
bargaining began. 

Fairless noted that President 
Truman had given his earlier as- 
surance to the company that neith- 
er side would be bound to go along 
with the fact-finding proposals. 

* * + 


‘THe fact-finders’ welfare propos- 
als proved unpalatable to the 
head of the nation’s largest steel 
firm on a cost basis as well as 
principle. He said setting aside 10 
cents an hour for each worker for 
pensions and social security insur- 
ance would involve an outlay of 
$200,000,000 by the steel industry. 
He declared it was an outlay 
the companies could ill afford 
without adding at least $3 to the 
cost of making a ton of steel. 
‘This, he stated, would have the 
same inflationary effect on the na- 
tion’s economy that the board it- 
self warned against when it turned 
down the steel workers request for 
a fourth-round wage increase. 
Fairless called on Murray to re- 
sume collective bargaining “with 
no strings attached.” He offered 
to increase his company’s best pre- 
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director of the} 





OCTOBER -WOVEMBER 
REDSKIN 





GRIDIRON MOTIF—Pontiac accessories sales manager, J. Hawley Otis (standing), whipped 
up enthusiasm recently at Los Angeles for a new fall sales program. Called the Redskin | 
All-America Parade, the program aims at increasin | 


parts, accessories and service volume | 
and improvement in business management. Seated, left to right, are Paul Richardson, | 


district manager; Paul Stone, business management manager; George McCormick, district | 
manager; Howard Robinson, assistant zone manager, and Clem Barnes, service manager. 
At right, reading from rear, are D. M. House, Los Angeles zone manager; Glen Pace, parts | 
and accessories manager; John Johnson, service adjuster; H. L. Anderson, district manager; | 
Bob Gross, service instructor, and Gael Gaer, district manager. National winners will be 
decided from similar contests being waged in all Pontiac zones. 


70 in Glidden Tour | 


"49 Revival of Tour by Antique Models | 


Starts in Gettysburg, Pa., Sept. 25 


WASHINGTON. — Roadsiders in| E. Swigart sr. of Huntington, Pa. 
| five states will have front row seats| This snappy six-cylinder automo- 
at one of the strangest parades in| bile was all the rage in this coun- 
|history during the week of Sept. 25,| try a little more than a decade 
when about 70 antique automobile| after the turn of the century. 
enthusiasts drive their old “bug-| With a 48-horsepower engine and 
gies” over the 650-mile route of the! attractive wooden-spoke wheels, 
1949 revival of the early Glidden| the Winton ran the horse-and- 
Automobile Tours. buggy a close race in popularity. 


Passing through sections of In 1911, the manufacturer offered 
Pennsylvania, West Virginia, Vir- |the Winton purchaser a choice of 
ginia, Maryland and Delaware, | colors—brown, blue, green, gray, 
the Glidden tourists will ride in | maroon, or red. 
every imaginable type of old car, | An advertisement of the day 
including a 1901 Oldsmobile, the | read: “One feature of the Winton 
oldest in the tour; a 1914 Stutz | six equipment that appeals to many 
Bearcat and a 1915 Stanley | motorists is an attachment to the 
Mountain Wagon. self-cranking system, by means of 
The 1949 tour pays homage to|which tires are mechanically in- 
the automobile _ reliability runs | flated.” 
staged by the American Automobile} Other cars participating in the 
Assn. during the years between /1949 Glidden Tour include: A 1912 
1905 and 1914, when the horseless | Yaxwell, 1906 Mercedes, 1912 Sim- 
carriage was generally regarded | plex, 1919 Mercer, 1909 Mitchell, 

with suspicion. 1916 Pathfinder, 1916 Buick, 1909 

The first Glidden Tour was run| Jackson, 1910 American Under- 
between New York City and Bret-|slung, 1912 Hupmobile, 1914 Over- 
ton Woods, N. H., in 1905. Of the | jand, 1911 Chalmers, 1911 White and 








vious offer on social insurance. 
* * + 
q™ EARLY negotiations, U. 

Steel offered to pay 2% cents 
per hour for health, hospitaliza- 
tion and other forms of social in- 
surance. Fairless, last week, agreed 
to up this outlay to 4 cents an 
hour. 

He said U. S. Steel advocated 
pension plans for its workers, pro- 
vided the workers shared in the 
cost. He did not comment on an 
earlier stand that pensions were 
precluded from bargaining in this 
year’s steel negotiations. 

Only one major steel company 
appeared to take a_ different 
stand. A Jones & McLaughlin 
spokesman reported: 

“We have wired Mr. Murray that 
we are willing to resume negotia- 
tions and use the fact-finding 
board’s recommendations as a ba- 
sis for discussions.” 

* * & | 

LSEWHERE last week on the 

nation’s industrial front, things 


-jeling over muddy, 


original 33, only 28 motorists com- | 1907 Rolls Royce. 


pleted the round trip, which re- oe “ ‘ 

quired four days of hazardous trav- “ie y deliane a oe 
deeply-rutted | of America and the Veteran Mo- 
tor Car Club of America in co- 
operation with the American 
Automobile Assn, 


Participants (68 have entered so 
far) will leave Gettysburg, Pa., at 
11 a.m., Sept. 25, proceeding south 
to Luray, Va., for an overnight 
stop. The drive will take them 
through Hagerstown, Md.; Martins- 
burg, W. Va.; Winchester and 
Front Royal, Va. On Sept. 26, the 
tourists will drive to Richmond, 
Va., through Shenandoah, Elkton, 
Charlottesville, Ferncliff and Gum | 
Spring. 

After an overnight stop at Rich- 
mond, the participants will leave on 
the morning of Sept. 27 for Wil- 
liamsburg, Va., where they will 
|spend two nights, Sept. 27-28. 

On Sept. 29, the entourage will | 
drive to Annapolis, Md., 180 miles 


roads. 

On this year’s tour, participants 
will find much improved roads, but 
their primitive automobiles will be 
representative of those used by the 
first Glidden tourists. Eight con- 
testants will drive Fords—the most 
widely-used automobile on the tour. 
Two tourists will drive 1915 Fords, 
and others will drive models made 
in 1910, 1911, 1912, 1914, 1916 and 
1930. 

Ranking second in popularity will 
be the Pierce Arrow with its char- 
acteristic fender headlights. Eight 
of these, ranging in years from 1909 
to 1922, will join the run. 

One of the most interesting and 
well-known cars on the tour will 
be the 1911 Winton, driven by W. 








Obituaries 


John T, Eversole 
ST. LOUIS.—John T. Eversole, 45, vice- 


Lyon, Inc., Owner 
Cleared in Suit 
On Tire Rings 


DETROIT.—The $3,000,000 white- 
wall tire-ring suit against George 
A. Lyon, his firm, Lyon, Inc., and 
Charles B. Aske jr., a former pur- 
chasing agent, has been changed tc 
a $328,400 verdict against Aske. 

The suit was originally filed last 
| July when a jury decided that the 
$328,400 should be paid by Lyon; 
Lyon, Inc., and Aske. 

Judge Thomas F. Maher entered 
a judgment in favor of Lyon and 
the company last week, saying 
there was no evidence shown that 


|the plaintiff, Robert S. Grimshaw, 


was deprived of any idea or prop- 
erty. The court, however, sustained 
the jury’s verdict against Aske. 


Grimshaw claimed that he in- 
vented the ring device and had 
been deprived of certain contract 
rights under a contract between 
himself and Aske. 

An attorney for Lyon said that 
Aske will probably ask for a new 
trial on the stand that the amount 
is too high. He also said that Lyon 
cannot become involved in any fur- 
ther suits on the case. 


Willys to Fete 


1,000 Dealers 


TOLEDO. — There will be more 


|than 1,000 “guests of honor” at a 


dealer-day gathering of Willys- 
Overland Motors Oct. 7, the com- 
pany announced last week. 


Willys dealers and distributors 
from 48 states will be the guests 
of the company in its biggest deal- 
er meeting in two decades. The 
meeting’s emphasis on the sales or- 
ganization is in contrast to the 
company’s annual get-together of 
the past three years, when bankers, 
financiers, and industrialists form- 
ed the major portion of the guest 
list. 


Protection 


(Continued from Page 1) 


which have heretofore been consid- 
ered legal and proper as well as 
desirable to the public and the 
dealers.” 


“The revisions and moditica- 
tions in the General Motors sell- 
ing agreements are not being dic- 
tated by any applicable court 
decisions, but are designed to an- 
ticipate any future legal attacks 
on the affected provisions of the 
contracts regardless of any final 
decisions as to their legality,” the 
GM statement said. 

Revision of GM’s selling agree- 
ments with its passenger car, 
truck, household appliance and 
Diesel engine distributors and deal- 
ers will be made when new con- 
tracts are written during the next 
few months, GM officials said. 


Lake Shipments of Cars 
Hit 120,000 for 1949 


BUFFALO. — Steamship com- 
panies carrying new automobiles 


|from Detroit to Buffalo have un- 


away, passing through West Point, | loaded about 120,000 _new cars at 
A. P. Hill Military Reservation and |!0cal docks so far this season. 





avnointed shortlv in Chicago to di- 
rect disposal of the fair facilities. 


Manske Elected to Head 


New Brownsville Grouv 


BROWNSVILLE. Tex. — Dealers 
here have formed the Brownsville 
Automobile Dealers Assn., with 
O. A. Manske, of Manske Auto 
Service, as president. 

C. D. Johnson, Johnson Nash Co., 
was named vice-president, and O. S. 
Woods, Woods Motor Co., secre- 


were comparatively quiet, although 
car production at Packard had to 
be suspended Wednesday night 
due to a shortage of bodies from 
Briggs Mfg. Co. 

Briggs, burdened with its 152nd 
wildcat strike of 1949, was forced 
to send workers home from its 
Detroit Outer Drive plant. 

Both Packard and Briggs were 
expected to resume operations to- 
day (Sept. 19). 

A strike at B. F. Goodrich, 
where 7,000 workers were out, con- 


tary-treasurer. The group plans to| tinued but had not spread yet to| 


install a driver-training program in| other large rubber companies. 
local high schools. —Bernit THOMAS 





A LONG STREAK OF WHITE—The expanded and modernized plant of Murphy Chevrolet 


| president and general manager of Capital 
City Motors at Springfield, Ill., and former 
general manager of Andy Burger Motors, 
3654 S, Grand Blvd., St. Louis, died of a 
heart attack Sept. 4 at Pana, Ill. At one 
|time Mr. Eversole operated his own Buick 
| franchise in Richmond Heights here. 
io * 


William M. Cox 
| HOPE, Ark.—William M, Cox, 53, owner 
}and operator of Hempstead Motor Co. 
(Pontiac) here for the past 15 years, died 
| Sept. 5 in a local hospital, 
| * * * 
Leon C. Gerow 
KNOVEILLE, N. Y. 
who had operated an automobile business 
| here for 16 years, died Sept. 5 at his home. 
The firm was opened in 1932 as Carson & 
|Gerow. Clare Gerow, a son, 
his father in the business. 


* * * 
W. H. Walters 

| PHILADELPHIA, — W. Harry Walters, 
58, regional manager for Perfect Circle 
Piston Ring Co., died Sept. 13 in Bryn 
Mawr hospital following a heart attack. 











Ryan Names Brother 


Pat Ryan, Inc. (Ford), Milwau- 
kee, announces the appointment of 
J. J. Ryan, a brother of Pat, as 
vice-president of the firm. Pat 
Ryan, Inc., recently moved to new 
quarters, taking over the _ sales- 
rooms and garage formerly oper- 





Co. in Petaluma, Calif., provides the dealership with excellent facilities for serving the public. 





ated by Germanson Motor Co. 


| 
| 


| 
| 
| 


-Leon C. Gerow, 73, | 


later joined | 








Morgantown, all in Virginia, and That’s several thousand more 
La Plata, Marlboro and Edgewater, | than last year, partly because they 
in Maryland. After an overnight | got an earlier start and partly be- 
stay in Annapolis, the motorists |cause overall carrying capacity is 
will ferry across Chesapeake Bay, |a little greater this year. 

drive through Grasonville and Cen- - 
terville, Md., into Delaware and AUTOMOTIVE NEWS, the Newspaper of 


rs . . +1, | the Industry, read by everyone who counts 
then on to Wilmington. This will |in America’s No, 1 Industry . . . an esti- 
conclude the tour, mated more than 100,000 readers weekly! 














STARR-DILGER MOTOR SALES AT TOLEDO—Pre-opening ceremonies for this Lincoln-Mer- 
cury dealership were attended by 20 L-M dealers from the Detroit metropolitan area, driving 
to the new showroom behind a police escort in Lincolns, Lincoln Cosmopolitans or Mercurys. 
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Letterbox 


(Continued from Page 4) 


been souped up. After the Mercury 


was inspected, they found it was | 


just an ordinary Mercury stock car 
in every way. 

Labor Day, 
this Mercury in the 100-mile stock 
car race at Cedar Rapids and 
again won first place. 

We gave this car a good tuneup 
and ground the valves and, on 
Sept. 9, Anderson drove the Mer- 
cury to Lincoln, Neb., entered it 
in the 100-mile stock car race at 
the Nebraska State Fair. Again he 
won first place. 

Anderson has driven hot rods for 
several years and he is a very ca- 
pable driver.—J. C. Pu.is, manager, 
Pulis-Johnson Motor Co., Inc. 
(Ford), Grinnell, Ia. 

Eprror’s Note: Dealer Pulis is 
correct. AUTOMOTIVE News erred 
by locating the 100-mile race, 
won by the 1949 Lincoln, in Des 
Moines instead of Davenport. 


On NUCDA 


I enjoyed the article in the Aug. 
29 issue, “Used Car Association: 
What’s It Worth?” 

It was with much sorrow and 
disappointment for me that I was 
unable this year to attend the con- 
vention. 

There are perhaps several rea- 
sons why I didn’t feel that I could 
attend. Mainly, business has been 
“screwy” all year. I know, how- 
ever, that if it had not been for 
the fact that my good friend, Carl 
C. Westgard, who was associated 
with me for the past two years, 
left to join a new-car dealership, 
I couldn’t have turned down the 
eloquent plea made by some of the 
“fathers” of our very worthy asso- 
ciation. 

Elwood Edwards will represent 
Colorado at this convention. He is 
the fellow who made the headlines 
on his “One-Cent” sale. A very nice 
person and a good dealer. 

At the convention, please extend 
my sincere wishes to all of those 
excellent gentlemen. I hope that 
Lynn Wertz, Dick Cesare, Dick 
Wiley, Carl Marker, Ray Hayward 
and all of the rest of the boys will 
save the association for those who 
really need one. — Howarp Stark, 
Stark Motor Co., Denver. 


Be-Damned Aititude 


John O. Munn’s column Aug. 22 
was of genuine interest to me. As 
a relative newcomer into the auto- 
motive industry from the field of 
public education, I find myself fre- 
quently amazed at the various re- 
lationships existing between the 
manufacturer and his only dis- 
tribution source, the dealer. By 
that I mean that I had long ago 
come to the belief that our eco- 
nomic and industrial system had 
become so well organized and con- 
scious of the importance of the 
consumer that every effort was 
made to win his approval. 

Therefore, as I learn more about 
the methods used by both factory 
and dealer in their attempts to 
force the consumer to purchase 
what they think he should rather 
than what he really needs, I won- 
der if business has lost sight of 
the important principles of cater- 
ing to the customer’s wants. I have 
always believed that no company 
could continue to be_ successful 
which worked on this principle. 

It is then with a great deal of 
misgivings toward the ability of 
certain areas of private enter- 
prise to continue to flourish, if 
they continue to adopt the atti- 
tude that seems to be prevalent. 
The instances that Munn cites 


Anderson entered | 





in regard to the factory unload- 
ing on the dealer merchandise 
that he does not have a market 
for and may not be able to even 
realize from it a full return of 
his investment, are extremely 
shortsighted. 

Dealers, of course, will also try 
to unload since it is natural they 


do not want to lose their entire | 


investment in this merchandise. All 


of which leads to the vicious circle | 


in which we have factories and 
dealers competing against 
other to get rid of unwanted mer- 
chandise to the point where some- 
body must take a loss, while all 
the time there remain unsatisfied 
consumer needs which no one 


seems to be interested in possibly | 


because the margin of profit might 
be a little bit smaller. 

It seems to me it is time that 
the top executives of our 
corporations recognize this 
and again try to protect the con- 
sumer needs and demands rather 
than what they would like 
consumer to buy. This is a matter 
of significance far greater than 
profit to both the dealer and the 
factory, because in the end, people 
resent being forced to take some- 
thing they have no need for, and 
frequently will vent their resent- 
ment by taking something else 


rather than what they really want. | 


This resentment could easily, 
as the last few years seem to 
indicate, cause people to turn 
further away from private en- 
terprise toward socialization or 
greater governmental control. 

If we, in private enterprise, do 
not want that to happen, we must 


back up our industrial or human) 


relations program by more than 
advertising and talk. It must be 
backed up by actions that will 
slowly convince the public that 
business is anxious to satisfy the 
needs and wants of the consumer. 

Perhaps I am rambling and this 


seems a bit incoherent, but basic- | 


ally, I am rebelling as you have, 
and no doubt many others have, 
against the dealer-be-damned, and 


public-be-damned attitude so long | 


as we can get out from under, on 
the part of both factory and dealer. 
It seems to me that what we need 


is more honest cooperation and) 


interest in our business based upon 


long term rather than short or| 
immediate return basis.—Eastern | 


Manager. 


Woes of a Salesman 

This is in the interest of an 
automobile salesman who tries to 
work and build up a good clientele 
by being very patient with them 
in carrying the sale through to the 
delivery, including getting the car 
financed, begging the boss to give 
just a little more for the custom- 
er’s car, in most cases letting the 
customer chisel him out of a set 
of seat covers or something else 
that absorbs about two-thirds of 
his well-earned commission. 

Then this customer for the most 
part, instead of giving the sales- 
man a prospect, dickers with any 
other salesman that will give him 
a few cents more, or that will give 
him a little more commission split. 
But the dumb salesman is sup- 
posed to be right on the level with 
the customer. 

Yes, the customer is always 
right, even when the customer 
tells the salesman how he has 
just spent so much on his car, 
and what swell condition it is in. 
It uses no oil or gasoline either, 
says the customer; it is better 
than the one he is getting in 


BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
ic covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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each | 


large | 
fact | 


the | 


fact, but for reasons he wants to 
change body style, or design, or 
colors. He really has no other 
reason for trading, the salesman, 
as experienced as he is supposed 
to be, drinks all that nonsense 
in and carries it in an inflated 
way to the boss for an allow- 
ance. Then the car turns up to 
need everything done to it, but 
the salesman is not supposed to 
boost his price or do anything 
to honorable Mr. Customer. 

He is supposed to be the 100 
percent goat. In most cases his 
company presses him into being 
the goat. Competition or the fear 
of competition causes his boss to 
humble right in and let the cus- 
tomer walk off with a key to the 
door. The customer tells all his 
friends what a good allowance he 
got and what suckers the company 
is; he inflates that allowance also, 
then his neighbor or relative comes 
in for his $2 dessert with a 10-cent 
hamburger, FREE, Yessir, the des- 
sert must be free. 

Then, there is the salesman that 

takes full advantage of the un- 
scrupulous customer (this covers 
most of them) that never asks 
for the salesman that has spent 
|lots of time with him and was 
conscientious in trying to get a 
| good deal for the house or trying 
to at least bring them out on their 
|}used car the customer is trying 
|to “take.” 
This good house salesman just 
trades with the customer for a 
little less, which makes the cus- 
tomer think the first salesman 
could have done the same thing 
but was trying to hold him up. 
But, this “second house man” al- 
ways shows the boss or persuades 
him to accept the customer’s 
offer and knock the first sales- 
man out of a sale, plus knocking 
him out of a future customer as 
the customer that has just “got 
his bargain” will be mad at the 
salesman interested in making a 
deal in the houses favor. 

And, of course, the customer will 
|not mention that he had talked 
|to the other salesman, what the 
|other salesman offered to trade 
with him for or offered him the 
ear for straight sale. He is too 
glad to meet up with the well 
known “house leach” that is glad 
to make a poor house deal to get 





| arranges with the mechanics and 
| service department to “throw busi- 
ness his way” for a little cut, and 
in any case they are glad to do 
|that. Yes, sir, Pontius Pilate said, 
“How you get it, or from whom 
you get it” makes no difference; 
all that matters is “have you got 
it.” 

I think I will get myself another 


|pin ball machine route and get | 
into something decently competi- | 


| 
| tively—SoutH CaroLtiIna SALESMAN. 


| They’re Buyers, Too 


| I think a fellow dealer friend of 


|mine for several years, and pos-| 


|sibly many other dealers that I’ll 
never know, are stressing the too- 
| conservative angles that are usu- 
|ally associated with the fat gents 
looking out of the Union League 
| windows. 

| trequent in some types of publi- 
| cations, it is nevertheless true that 
a large segment of a stable part 


| 


| 
| 
| 


| PLAN DODGE EMPLOYE DINNERS—The 1,800 supervisor 
et-togethers last Saturday in eac 
Kokomo, and Newcastle, Ind. 


| of Dodge at dinners and 
Detroit, San Leandro, Calif.; 


manager; Otto Franke, operating manager, 
Dodge trucks. 





his little drag. He is the guy that | 


While such cartoons are quite | 





A BIG DAY FOR OLDS AT COAST PLANT—Early in September the South Gate (Calif.) 


plant of the Buick-Oldsmobile-Pontiac assembly division produced the 500,000th 
since its start in 1936. Here is the half-millionth 


new auto 
car—a 1949 Oldsmobile Series 98 four-door 


| sedan powered by the high-compression Rocket engine and equipped with Hydra-Matic 
Drive as standard equipment—being greeted by firm officials (left to right): V. H. Sutherlen, 
Los Angeles zone manager; at the wheel, Henry Clark, manager of the South Gate plant; 
W. S. "Crane" Roberts, former general manager of BOP and manager of the plant at South 
Gate in 1936, and George H. Natzel, Oldsmobile's regional manager on the Pacific Coast. 


of the population has more prog- 
ressive ideas than before. They 
| seem to vote how they think, not 
necessarily how the newspapers 
suggest, regardless of which side 
|is right. 

My point is that these people are 
|car buyers and probably don’t ap- 
preciate a political or economic 
| program which they associate dep- 
|recatingly with “Wall Street,” dog- 
|matically parroted by a dealer.— 
| SALESMINDED DEALER, Chicago. 


|Who’s Ahead 
| Will you kindly advise me if 
Oldsmobile outregistered Pontiac at 
jany time during 1949, as shown in 
|your Top Cars on page 1?—PENN- 
| SYLVANIA READER. 
|  Eprror’s Notre: In January, Olds- 
mobile had 13,896 new vehicles 
| registered in the United States 
| compared with Pontiac’s 12,719. 
| February totals were 15,924 for 
Oldsmobile and 14,480 for Pontiac. 


| Standard Drops 


Base Point Price 


CHICAGO.—Abandonment of its 

basing point price system whereby 
prices were based on Tulsa (Okla.) 
|figures, plus rail freight, was an- 
|nounced last week by the Standard 
|Oil Co, (Ind.). The firm will now 
set its prices for each bulk plant 
and other supply point on the 
|basis of “local economic and com- 
| petitive factors,” the announcement 
| added. 
According to Standard, the basic 
| point price system, adopted in 1934, 
| has never been rigidly applied and 
is now outmoded. When established, 
| the company stated, the system was 
economically sound, because, start- 
ing in the 1930s, the flow of large 
| quantities of petroleum products in 
ithe vicinity of Tulsa determined 
to a large extent the competition 
met in the company’s marketing 
areas. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue, 





employes of Dodge were guests 
of the plant cities which include 
L. L. Colbert (seated), president 
of Dodge, discusses plans for the events with Fred J. Lamborn, vice-president and general 


and L. J. Purdy, vice-president in charge of 


Pontiac Dealers, 
Zone Heads 
‘At Plant Parley 


PONTIAC.—Managers from all of 
Pontiac Motor division’s 25 sales 
zones meet here today (Sept. 19) 
for a three-day conference with 
factory and sales executives, 

On the final two days, Pontiac 
dealers from 30 cities throughout 
the country will join in the confer- 
ence to discuss future plans and 
policies. 


Wall Mfg. Cuts Prices 


On Gas Blow Torches 

GROVE CITY, Pa.—P. Wall Mfg. 
Co., 243 Erie St., announces that 
prices on its quart and pint-size 
gasoline blow torches have been 
reduced, effective immediately. A 
revised price schedule is available 
on request. 


AUTO BOOKS 


That Should Be in Every 
Dealer’s Library 


These books should be in the Ubrary 
vallable 


salesmen—the 
knowledge they contain will be valu- 
the “‘chips are down’’ and 
real competition arrives. 
AUTOMOTIVE FUNDAMENTALS. By 
Irving Frazee and Earl L. Bedell, Cover- 
ing the entire field of automotive main- 
tenance and operation. $4.90 postpaid. 
THE LAST BILLIONAIRE — HENRY 
FORD. By William C. Richards. ‘‘An in- 
formal portrait of an industrial genius who 
was also a most unpredictable human be- 
ing.’’ $3.75 postpaid. 
KNUDSEN, A BIOGRAPHY. By Norman 
Beasley. 397 pages, cloth bound. $3.75 
postpaid. 
AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid. 
DEALER BUSINESS COUNSEL, Business 
guidance for automobile dealers. By J. B. 
| Van Tassel, Dealer Business Consultant. 
| Three books—Book No, 1, $2.00. Books 
2 and 3, $3.00 each postpaid. 
DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit and 
sidelight history of the fabulous motor 
car business. $3.75 postpaid. 
FABULOUS HOOSIER, By Jane Fisher. 
|A story of Carl Fisher, early pioneer of 
the automotive industry. $3 postpaid. 
FASTEST ON EARTH, By Capt. George 
Eyston. Complete history of every land 
speed record from 1898 to the present. 
Paper-bound, $2; cloth-bound, $3. 
FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 in 
paper cover, $1.50 each. 
bound, $2.50. Steam-car edition, 
cloth-bound, $3 postpaid. 
HENRY FORD—HIS LIFE, HIS WORE, 
HIS GENIUS. By Wm, A. Simonds. Re- 
printed by Floyd Clymer, Deluxe edition, 
| $4 postpaid. 
| INDIANAPOLIS RACE HISTORY — 1909 
|TO 1946, 852 pages, 1,000 illustrations. 
Deluxe edition, $5 postpaid. Paper-bound, 
| $3.50, 
MOTOR MEMORIES, A saga of whirling 
gears by Kugene W. Lewis. $3.50 post- 
| paid, 
FLOYD CLYMER’S INDEPENDENT TEST 
| REPORT OF KAISER-FRAZER CARS. 
Deluxe edition, $2.50 each. Paper-bound, 
$1.50 postpaid. 
FLOYD CLYMER’S INDEPENDENT TEST 
| REPORT OF POST-WAR STUDEBAKER 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. 
FLOYD CLYMER’'S INDEPENDENT TEST 
REPORT OF POST-WAR MERCURY 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. 
| FLOYD CLYMER’S INDEPENDENT TEST 
| REPORT OF 1949 FORD OARS, $1.50 
postpaid. 
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N. Y. Dealers Urge Study... 
Cautioned on Overproduction 


(Continued from Page 1) 


| county showed 28 percent of the | 
vehicles inspected to be defective. | 


|than they do for cars from other 
states, he said. 

“In closing, I cannot urge upon 
you too greatly the need for dealer 


Fribley also spoke at length on| promotion of safety laws and more 
plans for Know Your Automobile |and better highways, for the future 
Dealer Week, Oct. 31-Nov. 5, de-|of your business depends on the 
signed, he said, to provide “a pub- | 8afe operation of motor vehicles on 


lic consciousness of the scope, im 


portance and size of the automo-} 


tive industry.” 


* * * 


DVOCATING a state title law | 
buyers | 


which would protect 
and sellers against fraud, Clifford 
J. Fletcher, 


vehicles, said: 


“A careful study has been made 


of various title laws and we feel 
that one can be drawn which will 


department. We, the dealers and 
the public, want a law that is sim- 
ple, yet perfect or nearly perfect.” 

Fletcher pointed out that many 
dealers today want a title law 
who were opposed to such a move 
| five years ago. He _ estimated 
+ Overall losses in the state this 
| year at $500,000 as a result of 
lack of a title law. 
| Claude S. Klugh, manager of the 
|Pennsylvania Automotive  Assn., 
| said Pennsylvania’s auto inspection 
|law keeps cars in tip-top operat- 
| ing condition and holds down acci- 
| dents. 

“The record speaks for itself,” 
he said. “In 1948, but 4 percent of 
the automobile accidents in Penn- 
sylvania were traced to faulty ve- 
hicles, while this percentage for 
the nation as a whole was 13 per- 
cent.” 





* 


ECAUSE Pennsylvania-re gis- 
tered cars are always in such 
good mechanical condition, dealers 
allow more for them in a tradein 


* + 








New York City 


Paving Streets 
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e 
Car, Truck Output Estimates 
. 
By Automotive News 
PASSENGER CARS 
(U. 8. PRODUCTION ONLY) | 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Sept., to to 
Sept. 17, Week, Sept.10, 1949 Sept. 18, Sept. 17, 
1949* 1948 1949* to Date 1948* 1949* 
CHRYSLER ........... 29,107 3,714 238,223 63,583 560,697 782,093 
Chrysler See. cacetas 3,604 9,585 81,647 102,301 
0 rere rs 2,763 1,113 2,221 6,144 63,183 76,319 
PE Wo sccedeeveuse 8,614 712 6,717 18,701 159,356 203,643 
ED 6-65.00 06004 13,521 1,889 10,681 29,203 256,511 399,830 
Co ds sued bs bewe 26,085 21,307 21,014 57,613 446,395 752,425 
ira v's duke ve. Vale 20,048 16,081 16,075 44,108 320,915 584,231 
hes gu 0ce pe. 06 836 1,227 674 1,884 22,859 26,661 
BEOUOUEY occ cccces .. 5,206 3,999 4,265 11,621 102,621 141,533 
GENERAL MOTORS . 53,228 31,000 41,709 114,217 1,120,687 1,620,678 
SE 9,550 5,360 7,092: 19,877 195,786 295,110 
Pn Geevedcue see 1,851 1,648 1,487 4,086 45,953 63,893 
Chevrolet ........... 27,064 15,085 21,736 58,668 557,260 805,637 
Oldsmobile ......... 6,755 4,064 5,195 14,486 141,959 211,920 
NS iii) wa bingo 60.00 8,008 4,893 6,199 17,100 179,729 244,118 
KAISER-FRAZER 1,551 3,706 1,257 2,808 131,868 51,995 
EE 0 6 s'6-s.9-0.0,6.00 6 0% 8 eee x 40,822 6,473 
As sic eubessccaes 1,543 3,619 1,257 2,800 91,046 45,522 
EE ocss es ve oes 109 770 71 226 24,388 7,269 
ST, vse 0006s eeee 2,527 1,638 2,205 5,857 86,070 111,863 
SPE ES EERE 2,994 204 1,508 4,502 86,956 102,649 
PEETENEED © pvc vc ssccce SPs keine 2,803 6,282 63,170 82,564 
STUDEBAKER ........ 5,632 2,776 5,401 138,257 118,021 158,878 
TY, 6 us ces c seas 1,009 526 929 1,938 18,159 24,338 
Total Cars, U. S. ....124,291 65,641 100,120 270,283 2,656,411 3,689,552 | 
Station wagons and Jeepsters. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 Jan. 1 
Ended Same Ended Sept., to to 
Sept. 17, Week, Sept. 10, 1949 Sept. 18, Sept. 17, 
1949* 1948 1949* to Date 1948* 1949* 
CHEVROLET ......... 7,336 8,481 5,128 14,812 281,156 296,736 
CROSLEY ............ 5 38 6 11 2,194 263 
ST 6 So Welndscle bes 98 156 66 181 5,090 2,687 
ER ats lad oib.cia's ew 2,593 3,503 2,026 5,865 116,763 113,500 
FEDERAL ........... 35 62 28 719 3,369 1,171 
Es 4d reulel +850 vines 6,062 4,443 4,850 13,336 237,066 174,264 
ES in Se coho 6 Ube s 1,424 2,091 1,185 3,159 64,672 65,958 
INTERNATIONAL 125 3,424 105 230 122,096 98,347 
CCS out o5:d0be ee 44 140 240 127 314 9,446 4,907 
Sh Fives ecc os se00s 80 228 90 217 8,531 2,714 
STUDEBAKER ........ 1,072 1,316 848 2,356 45,027 50,104 B 
CEE! vestvcsvdbcecs 174 249 127 366 9,122 5,985 
DEEMED vccceccsevces 904 2,373 886 1,790 81,333 38,205 
MISCELLANEOUS .... 360 375 298 802 15,558 15,348 
Total Trucks, U. S. 20,408 26,979 15,770 43,518 1,001,423 870,189 
Total Cars, Trucks 
ASE ea 144,699 92,620 115,890 313,801 3,657,834 4,559,741 
Total Cars, Trucks 
SE SS Gian Wao 6-5-6 6,591 5,571 5,220 14,411 175,389 212,633 
Grand Total, 


Cars and Trucks 
U. S. and Canada ...151,290 98, 


*Revised. Miscelianeous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel | started an experiment last week | 
jin the use of rubber to make} 


Drive, Sterling, Nash, Diamond T, etc. 


Output Pace 





Is Hot Again; 


191 121,110 328,212 3,833,223 4,772,374 


600,000 Due in Sept. 


(Continued 


ing to send U. S. vehicle production 


so far in 1949 over the 4,500,000 
mark, 
The estimated 4,559,741 units, 


which have rolled from U. S. as- 
sembly lines to date in 1949, is 
made up of 3,689,552 cars and 870,- 
189 trucks. 

Although truck production is 
off some 131,000 from last year, 
car output is outstripping 1948 
by more than a million units. 

On the basis of last week’s pro- 
duction schedules, and with no 
model changes in immediate pros- 
pect, it is likely that U. S. plants 
will wind up September as the 
second month of 1949 in which 
more than 600,000 cars and trucks 
were built. 

+ * + 

EPTEMBER’S potential looms as 

523,000 cars and 84,000 trucks for 
a total of 607,000 vehicles. A reali- 
zation of this would pave the way 
for the building of the 5,000,000th 
vehicle of 1949 during the first or 
second week of October. 

Total truck production this 
year is almost certain to total 
more than a million, but will 
probably fall far below the total 
of 1,364,957 that were built in 
1948 for an alltime record in that 
category. 

However, this year’s car produc- 
tion is more than making up for 
the deficiency in truck output, and 
1949 is virtually certain to be the 
industry’s best-of-alltime-pas- 


senger-car-output year. 

Only a long Ford or Chrysler 
strike, or failure to settle the steel 
dispute, loom as possible deterrents. 

Most current estimates now are 
that 1949 car production in U. S. 


from Page 1) 


plants will total slightly more than | 


| 5,000,000. 
| 


* * * 


August Output at DeSoto 
Sets New Monthly High 


DETROIT.—DeSoto, for the sec- 
ond consecutive month, exceeded 
all 
tion records, it was announced last 
week by J. B. Wagstaff, DeSoto’s 
sales vice-president. 

Production during July set a rec- 
ord for the 21-year-old division and 
this was broken during August de- 
spite a 4% day shutdown of the 


plant, he said. “While we are well 
pleased with our August produc- 
tion, we are quite sure it will be 
equalled or excelled regularly 
the future,” Wagstaff predicted. 


in 





| 


AT NEW YORK STATE DEALER CONVENTION—This is a typical view of the equipment | 


' show at the 26th annual affair held in Buffalo 


its previous monthly produc- | 


With Rubber 


NEW YORK.—New York City 


| Streets last longer and cut the city’s 
| street maintenance bill. 


Six stretches of street pavement | 


jare being laid containing a new 
|“meltable rubber” compound, in a 
|cooperative test by the Office of 
| Manhattan Borough president and 
'U. S. Rubber Co. 


The rubber compound, known as 
| Surfa-Sealz, is blended with the 


|black-top pavement. 
will protect the asphalt, according 
|to John P. Coe, vice-president and 
|general manager of the company’s 
Naugatuck chemical division, which 
|developed the rubber compound. 

He said the rubber-asphalt pave- 
ment will resist cracking in winter 
jand softening in summer. 


| Manhattan Borough President 
|Hugo E. Rogers, who is an engi- 
neer, declared that, “while labora- 
tory experiments proved that rub- 
ber can be used as an ingredient 





a practical test on one of the bor- 
ough’s heavily trafficked streets 
could determine the future use of 
the proposed new ingredient.” 





last week. 


commissioner of the 
New York state bureau of motor 


not disrupt the machinery of our 


asphalt commonly used in making | 
The rubber | 


|modern highways,” Klugh said. 
Frank W. Lovejoy of Socony 
Vacuum Oil Co., Inec., warned 
that car dealers and other inter- 
ests related to the automobile 
trade have “lost our balance.” 
He said: “We think that all that 


|}you think you are going to win 
your place by eliminating compe- 
tition you are mistaken, because 
you should encourage competition. 
“This country’s economy is based 
upon mass production. Mass mar- 
kets are possible if you have better 
| quality goods at a lower price. You 
can’t have better quality goods at 
a lower price without competition.” 
* * * 
| J OVEJOY warned “some of you 
dealers will not be here two or 
|three years from today,” because 
of a failure to apply common sense 
|to marketing operations. 


| “Be the finest car dealer in the 
|; community,” he urged. “Be an ex- 
pert. Don’t be led into the idea 
that you can manufacture this and 
| manufacture that, and sell this and 
sell that, when really your main 
| purpose is selling automobiles.” 
Gene Flack, director of adver- 
tising for Sunshine Biscuits, Inc., 
| said prospects are good for a 
| high rate of business if the na- 
tion’s selling force “gets back on 
the ball and keeps slugging.” 


“If we are to maintain our pres- 








le 
income and prevent a depression,” 
said Flack, “we must sell the en- 
tire output of American industry.” 

He said the country now has the 
highest per capita purchasing pow- 


| Structure never was so strong.” 


* * * 


\“ New York warned about “ex- 
| tremes” 


| policies. 


He declared that ‘“com- 
the nation’s present trend toward 
| totalitarianism would be “most 
fatal” and “mean an almost cer- 


FOR RATES, ETC., 





| 





Kindly Acknowledge 


| Advertisers availing themselves of this 

| Want Ad Section are requested to ad- 

| vise all respondents if and when their 
wants have been fulfilled. A post-card 

will do and your courtesy will help 

| us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


SALESMAN WANTED — 


in the city’s street pavements, only | Manufacturer of steel products wants a high- | 


| grade experienced salesman or sales executive, 
| intimately acquainted with buyers and engi- 
| neers in the Detroit territory, who can deliver 
business. Give full details in your letter. 
Enclose State 


photograph. salary desired. 


-| This is an unusual opportunity to connect 


| permanently and profitably with a leading 
| small company. Box 3406, c/o Automotive 
| News, Detroit 26. 





SERVICE MANAGER 


wanted for one of Chicago's largest 
Must 
be a good executive, capable of hand- 


| and oldest automobile dealers. 


ling personnel and customers in the 
Must have good back- 


opportunity 
right man. 


best manner. 


ground, Excellent for | 





Box 3415 


c/o Automotive News, Detroit 26 





AGER. GM experience, woman preferred. 
Permanent position. Write or wire. Buick- 


} 

WANTED: BOOKKEEPER-OFFICE ed 
Co., | 

' 


Cadillac dealer. Daytona + Motor 
| Daytona Beach, Florida. 





has come is going to continue. If | 


nt high level of employment and | 


er in its history and “the banking | 


ENATOR IRVING M. IVES of 
in the nation’s domestic | 


plete reaction” by the people to/| 


tain subsequent complete counter 
reaction.” 
H. H. Shuart, of Detroit, warned 
the time is coming when there will 
| be some mortality among dealers. 
Other speakers heard at the 
convention included Ray Cham- 
berlain, NADA convention man- 
ager; Dr. Alfred P. Haake, con- 
sultant to General Motors; M. 
R. Darlington jr., managing di- 
rector of the Inter - Industry 
Highway Safety Committee, and 
New York Assemblyman Orlo M. 
Brees. 


| McElvein presided at convention 
sessions. Sperry W. Miner of Buf- 
| falo was general chairman. An ex- 
tensive program of social events 
| was conducted and a separate pro- 
gram of events was arranged for 
|ladies attending the convention. 


The association also sponsored 
| an extensive automotive equipment 
exhibition which featured products 
of numerous automotive firms and 
suppliers. 


Maine Dealers 
Meet Sept. 30; 
Richards to Talk 


PORTLAND, Me.—Kar]! Richards, 
field service representative of the 
Automobile Manufacturers Assn., 
will be principal speaker when the 
|Maine Automobile Dealers Assn. 
holds its annual convention here 
| Sept. 30. 
| The one-day session will open 
|with a buffet luncheon at noon, 
followed by a business session pre- 
sided over by Olin Berry, retiring 
|association president. 

Richards will address an evening 
banquet on the outlook for the 
auto industry in 1950. 

Chairmen of arrangements for 
the parley are: William Hood, 
| MADA manager; Lewis K. Marshall 
and Harold F. Hutchinson. 


Pate to Build 


Pate Chevrolet Co., Eastman, 
Ga., announces that plans for a 
new building to cost about 
$25,000 have been made. The 
building will be 60 by 130 feet, 
| and will occupy a lot of 135 by 
| 130 feet, Curtis Jones, manager, 
disclosed. 





- - Classified Want Ads - - 


SEE NEXT PAGE 





HELP WANTED 
|SERVICE MANAGER. 





Live, aggressive, 
| young, married man with thorough know!- 
| edge of Chevrolet and Buick automobiles. 
| Agency employing six to eight mechanics. 
| Reply in own handwriting, enclosing pic- 
ture of self and last ten years’ record of 
|} employment, Replys strictly confidential. 

Salary open. Box 3418, 
| News, Detroit 26. 


c/o Automotive 





MIDWEST FORD PARTS DISTRIBUTOR 
wants parts and accessory sales manager. 
A real opportunity for one who has 
initiative and ability to expand both 
wholesale and retail market. Here's a 

| great opportunity for qualified man under 

|} 40. In replying, give education, personal 
details and experience and references 
Strictly confidential, Box 3405, c/o Auto- 
motive News, Detroit 26 





CHEVROLET SALES MANAGER, Metro- 

politan New York dealer has outstanding 
| Opportunity for exceptional man, experi- 
enced in auto sales management, Full 
responsibility for sales department of 
| twenty men. Write stating background, 

age, salary, education and personal de- 
tails. Box 3398, c/o Automotive News, 
Detroit 26. 


| 








| | TRUCK MANAGER 


Fast-moving experienced truck man to sel! 
200-300 Chevrolet trucks per year. Chi- 
cago, north of Madison Street. Salary, 
Car and Bonus. Not for deadheads! 
Box 3407, c/o Automotive News, 
Detroit 26. 








POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'/. cents per word for one 
insertion or two insertions of the same 
copy at 1!2'/, cents per word. Cash in 
advance. 







in 


PARTS MANAGER DESIRES JOB 
Chevrolet dealership in southwest. Young, 
capable and experienced. Graduate Gen- 


eral c/o 


Automotive News, 


Motors Institute. Box 3401, 
Detroit 26. 
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_POSITION WANTED 


SI RVICE M ANAGER: Twenty- five years’ 
,utomotive experience. Ten years’ ex- 
perience as service manager with a direct 


actory dealer handling passenger cars 


and trucks for one of the ‘‘big three’’ 


tncated in the Metropolitan Chicago area. | 
Willing to assume complete responsibility. | 


Service and volume-minded. Employed 
is wholesale truck manager and available 
n two weeks’ notice to my employer. 
Western Chicago area or relocate prefer- 
ibly Northern Illinois or Southern Wis- 
onsin. Married and can furnish excellent 
references, Box 3412, c/o Automotive 
News, Detroit 26. 

SALES-GENERAL MANAGER. Large 
dealer with expanding interests and now 
profitable business has need of depend- 





ible sales executive or manager with | 


prewar auto experience. Writer has 
profitably operated large Chevrolet deal- 
ership, has worked with factories to 
develop salesmen. He can hire, train and 
develop personnel to produce, Past two 
years has managed distributorship mak- 
ing good profit with new car, 49, can 
invest. Box 3386, c/o Automotive News, 
Detroit 26. 





SALES OR GENERAL MANAGER—Thor- | ———————————__-__ 
INVENTORY SPECIALISTS. Parts and 


oughly experienced in every phase of 
dealer operation. Extensive selling ex- 


perience in prewar buyer’s market, Well | 


qualified to hire, train and supervise 
salesmen. Very active in the wholesale 


market of used cars at present. Best of | 


finance, bank and dealer references. Now 
employed as sales manager for Ford deal- 
ership in town of approximately 30,000. 


Interested in location in Georgia or | 


Florida with dealer of greater volume. 
Box 3417, c/o Automotive News, De- 
troit 26, 


SERVICE MANAGER—Capabie of assum- 
ing full responsibility of service and col- 
lisien department. General Motors and 


Hydra-Matic experience. Would like to| 


make connection in San Francisco Bay 
area or Los Angeles. Box 3420, c/o 
Automotive News, Detroit 26. 


GENERAL “MANAGER— Distributorship. or 
large dealership. Business management, 
wholesale, retail and factory experience. 
Age 40, married. Price, class or location 
no object, Box 3392, c/o Automotive 
News, Detroit 26. 

GENERAL MANAGER. GM trained with 
twenty years’ successful experience in 
retail and wholesale in both passenger 
cars and trucks, Would consider cash 
investment in ‘‘Big 3’' dealership, Now 
employed in major executive position, All 
replies confidential, Box 3419, c/o Auto- 
motive News, Detroit 26. 

GENERAL OR SALES MANAGER. Young, 
40, aggressive, Irish, active Chevrolet and 
used car background since 1931—all 
phases from ringing door bells to desk. 
ldeas and know-how for sale. Refer- 
ences—naturally. Box 3399, c/o Automo- 
tive News, Detroit 26. 


CHEVROLET PARTS MANAGER Ten 
years’ experience. Managed parts depart- 
ment that did large volume in 1948, 
Record Club member. Available October 
15. Prefer St. Louis zone. Box 3414, 
c/o Automotive News, Detroit 26. 


"DEALERSHIP WANTED 


DEALERSHIP WANTED in Pacific Coast 
area, General Motors account, Will con- 
sider purchase of majority interest with 
dealer desiring retirement. Have out- 
standing record of successful manage- 
ment in prewar period. Box 3367, c/o 
Automotive News, Detroit 26. 








DEALERSHIP AV. AILABLE 





AVAILABLE IMMEDIATELY — New-car | 


dealership, no trucks. One of Big Three 
with 250-300 car franchise. Western 
Pennsylvania trade area, 75,000. Gross 
sales to date over $500,000. Beautiful | 
building with new fixtures and equip- 
ment. Adjacent used-car lot, Lease can 
be arranged. Parts and accessories at 
cost. Expect reasonable offer. Going | 
concern with experienced personnel, Must 
qualify with factory. Box 3411, c/o Au- 
tomotive News, Detroit 26. 


DEALERSHIP, now handling one of ‘Big | 
Three,’’ city of 30,000—midwestern loca- | 
tion. Approximately 300 car franchise, | 
gross 1948 over $600,000. Good lease can | 
be renewed, all equipment and inventor- | 

| 





ies included, Will take $75,000 to handle 
balance on contract. Purchaser must ar- 
range factory approval. Present owner | 
retiring. Box 3404, c/o Automotive News, 
Detroit 26. 


OLD ESTABLISHED DEALERSHIP, lead- 
ing independent line; cars, trucks avail- 
able to party satisfactory to manufac- 
turer at inventory price. New merchan- 
dise and equipment around $23,000. Best 
location in west Texas town of 10,000. 
Building available, lease or purchase. 
Reason for selling—have made plenty of 
money and want to rest a while and 
count it, Box 3408, c/o Automotive | 
News, Detroit 26. 

ESTABLISHED DUAL DEALERSHIP in 
Central New York community of 40,000. 
Net after income taxes $30,000 in 1948. | 
Splendid future, Individual owner retir- 
ing for personal reasons, Purchaser to | 
get factory approval and arrange for | 
lease, Box 3413, c/o Automotive News, 
Detroit 26. 


ILLINOIS DEALERSHIP (now handling 
Packard). Rich farming community. 
Modern building and equipment, 5-year | 
lease. 50-car contract, higher if desired. 
Did $225,000 gross in 1948, Buyer must 
qualify with factory. Price $15,000. Box 
3410, c/o Automotive News, Detroit 26. 


TEXAS FIFTY-CAR DEALERSHIP. Pop- 
ulation 10,000 city. Tile stucco building 
Used-car lot adjoining. Popular low-price 
car. Bargain. Address Box 3409, c/o 
Automotive News, Detroit 26, 


_ BU ‘SINE SS OPPORTU: NITIES 


DISTRIBUTORS 
JOBBERS AGENTS 


See WALCO PRODUCTS Display Ad 
In This Issue (page 21) on the 


Stazon System of Service Covers 


A REAL PROFIT-MAKER for 
both buyer and seller. 

















rs DEALER SERVICES 

INVENTORY SPECIALISTS: Parts and 
accessories inventories taken accurately, 
economically and quickly in Illinois, In- 
diana, Ohio, Pennsylvania and New York. 
Automobile Dealers Inventory Service, 
4690 Newport, Detroit 13, Mich. Phone | 
VAlley 2-9377. 





” Philadelphia's s 


fender parts for all models. Fast serv- 
4 | } ice, liberal discount. Walter H. Schultz 
| Pontiac, 16-20 Passaic St., Trenton 8, 





EMPLOYMENT epactaLisTs — — Automo- 


tive industry, sales, service, parts, ad- 
ministrative, office. Employers, employes: 
inquiries solicited and welcomed, Card- 
inal, 505 Fifth Avenue, New York City. 


_USED CARS FOR SALE 
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—AUTO— 





accessories inventories taken accurately, 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and 
New York, Talbot’s Automobile Dealers 
Inventory Service. 4690 Newport, Detroit 
13, Mich. Phone VAlley 2-9377. 


_NEW CARS WANTED 








—WANTED— 
NEW 1949 CARS 


Cadillacs, Chevrolets, Olds, Buicks 
Phone, Wire or Write 


NORTHWEST EXPORT CO. 


314 Lloyd Building Phone Main 4898 


Seattle, Washington 








1947 SEVEN-PASSENGER 
PACKARD SEDANS 


Must be clean, low-mileage cars. 
Write or Phone 
PUEBLO MOTOR COMPANY 
Pueblo, Colorado 





‘USED CARS FOR SALE 





DEALER AUCTION 
EVERY TUESDAY ... 11 A. M. 


Harry D. Gilbert 


Automobile Auctioneers 


6600 N. Broad St. Phila., Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 
. 


Tel. Livingstone 8-3000 











AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 


Y, Mile East of Illinois State Line 
On Route 30 


EVERY FRIDAY ... II A.M. 
175-CAR AVERAGE 


Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 


GEO. LAWSON—Owners—BUD FENNEMA 


DUTCH STUART, Auctioneer 


Dyer Auto Auction 
Phone 4111-405! DYER, IND. 


Res.: Lansing, Ill. 730 and 
Lansing, Ili. 107R 











Auto Auction Every Thursday | 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES “a 
& AUCTION, INC. 


Phone 202-W4 


CHICAGO'S LARGEST AND BEST 








enafijene 


EVERY FRIDAY 


DANVILLE, PENNA. 


EVERY WEDNESDAY 


beth these auctiens. 


R. D. WEST, Prop. 
Tex Rickard 


Jes. E. Johnson 


Auctioneers 


AUCTION 


| HORSEHEADS, NEW YORK 








You will always find real action at 





ATTENTION DEALERS 


WE WHOLESALE ALL 
MAKES AND MODELS 


CALL, WRITE OR WIRE 


Joe Szopinski 
Used Car Manager 


Connell Cadillac Co. 


Michigan's Laroet Independent 
Cadi 


Nac Dealer 


Dick Connell Chevrolet 


Wayne County's Oldest Chevrolet Dealer 
12330 Jos. Campa 


Detroit 12, 





Mich. 


Tel.: TWinbrook 10603 | 





KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 


In Continuous O; 





AUTO AUCTION. 


EVERY THURSDAY 


Dealers M the Cros: 
| Dealers TSIANAPOLIS. | 


ation Since 1943 


Roads of America 
INDIANA 


R. V. Martin, Auctioneer 


Col. 
915 N. Iilinois St. 


Phone Lincoln 5383 


P.M. D.8.T. Dealers only. 
Auto Auction, West 8th S8t., 


pool, Ohio. Phone 6396. Plenty of buyers | 


and sellers. Weekly prices mailed on | 


request. 


Every Wednesday, 1 | 
Ohio Valley 


East Liver- 





ATTENTION DEALERSIII 
1947 PACKARD CLIPPER 6-CYL. 


4-DOOR SEDANS, for only 


*400 


Also...AT GREATLY REDUCED PRICES 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 


Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


4038 CHESTNUT ST. 


THE R. A. COMPANY 


© PHILA., PENNA 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 


WANTED 


Kinney, 





12:00 NOON. — RAIN OR SHINE. 
In the Heart of Chicago 
Bring or Send Cars as Early as Monday 
PLENTY SPACE — INDOOR ARENA 
Plenty of Cars and Buyers 


Get Lucky — Bring Titles — Take Home Cash | 


Call Early and Reserve Numbers 


DEALER AUTO AUCTION 


|5353 SO. HALSTED ST., CHICAGO, ILL. | 
| Ph: Livingston 8-8400 Dealers Only | 


Auctioneer: John Corrigan 


| 








AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


(For Dealers Only) 


A HOLMES 


Texas. 


TRUCKS WANTED 


Roscoe, New York. 


WRECKER, 
ton, 6-cyl., 


winch, 


O. Krause, 


TRUCKS “FOR SALE 


1943 Ford Bomb service, 1%%- 
4-wheel drive, boom and front 








EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A 





heavy-duty wreck- | 
er. Bullock Motor Co., Box 284, Mc- 


WRECKER WANTED. Kirchner Chevrolet, 


Good mechanical condition, W. 


Ashland, Ohio. 


BUSES WANTED. 


NEW 54- and 60-passenger buses wanted. 


Reos or Dodges, 


3416, c/o Automotive News, 


BUSES FOR SALE 


price important. Box 
Detroit 26. 





NEW 1949 DODGE school bus. 


body, 36-passenger, 
& Moore, 


Indiana. 


Inc., 


Dodge Dealer, 


Carpenter 


price $2,800. Prime 


Seymour, 


PARTS FOR SALE 








WHOLESALE PONTIAC PARTS, large 
stocks of hard-to-get parts, body and 













































































fs New Jersey. 

GENUINE FORD RADIATORS. A-8005-B, 
AA-8005-B, 48-8005, 81T-8005, (At dealer 
net cost). Model Motors, Inc., 7 Blooms- 
bury Ave., Baltimore 28, Md. 


$100,000 STOCK, genuine Ford parts, Te- 
built motors. Call or write Timmerman 
Sales Co., W. Market Street, Lima, Ohio. 
Telephone 4-7131. 


SHOP EQUIPMENT FOR SALE 


CEDAR RAPID “Kwik Way,” tru-align 
kit for checking caster, camber, and 
toe-in. Cost new $197.50. Used ten 
times. Asking $115, including wall 

hy mounting board, Must sell out. Porta- 

OR SALE ble, fast and very accurate, Timmerman 

an eteheresaase Sales Co., Lima, Ohio, Telephone 4-7131. 


ATTENTION CHRYSLER DEALERS!! 

| Only 15 left—order now. Approved parts 

NEW 1949 DODGE | control card desks. Saves you $$—Im- 
| mediate delivery $57.50 each. Sperber 

Mfg. Co., 1815 Trombly, Detroit or your 


SCHOOL BUSES | -MoPar field ee Y if 


ANTIQUE CARS WANTED 


SUPERIOR BODIES 1926 PONTIAC “WANTED. Must “be in 
original condition, Cunningham Pontiac, 


Inc., 121-02 J: . 
37 passenger and 43 passenger Hill, N. Y. — ee, 























For Immediate Delivery MISC cLLANEOUS 

|FOR SALE. ~ Midget racer painted white 

with No, 12 on it. Norberg motor, ready 

MEMOLY MOTORS, INC. to go. Extra motor block and crank 
| shaft, new. Good tires on it with 9 

extras and 2 extra wheels. Very cheap. 


1893 Richmond Terrace — or write Jack Layton 3535 8. Santa 
| "fe, Englewood or A. M. Zipprodt, Ala- 
STATEN ISLAND 2, N. Y. | _mosa, Colo. a g 


| $50 “REWARD plus expenses for ‘recovery 

of 1948 Buick Roadmaster convertible 

he _| eae thef ee No. 14816129, motor No. 

| with Ohio or Pennsylvania Hi- 

PARTS FOR SALE | cense tags on car. Color, light blue. Call 

collect 2-4072, Motors Finance Co., 
Harrisburg, Pa. 


| DOUBL JESEAL your overhead door. DOU- 
| BLESEAL closes gaps under overhead 


doors, stops drafts. Edwards Industries, 

















“WORLD'S LARGEST DEALER | penn a Shenandoah Ave., St. 
ouis 10, Mo 

OF GENUINE BUICK PARTS” | HOF ROD. The only monthly magazine 

s | about building roadsters, streamliners, 

Wholesalers: We Are Quantity | ete. Sample copy 25c. $3 yearly. Hot 

Shippers of All General Motors’ Rod, 7164 Melrose, Hollywood, California, 
Parts. . . . Same Day Service fr 3 re 7 sep tireteniietinmnimmanaiiil 

: soe | REBUILDING — Crankshaft 

On Mail Orders and Inquiries. grinding and _ metalizing. John P. 

All Shipments on C.O.D. Basis | Hughes Motor Co., Inc., 300 Commerce 


St., Lynchburg, Virginia. 





ROBERTSON BUICK CO. 
“EDGE OF THE LOOP" | Tow Bar Sales Company 
“7 eee . || 1 so GuiNton St” IGHIGASO 4, ILL. 











AUTO AUCTION EVERY TUESDAY 


\| IN THE HEART OF THE NATION - - - FORT WAYNE, IND. 


| 11:30 A Bring your cars or send them Monday, Monday Nite 

| * e @ or Tuesday A.M. Our guarantee: You must be satisfied. 
Call us for Hotel Reservations: 

| EASTBROOK 1254 


| FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. HAROLD STRAIT, Auctioneers 


324 W. MAIN ST. FORT WAYNE, IND. 





Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 


Weekly Prices Mailed When Requested on Your Letterhead 
Every Thursday Every Friday 
MURFREESBORO, TENN. HUNTSVILLE, ALA 
Phone 111 Phone 3188XJ 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC 








NEW SUBSCRIPTION ORDER 


| 
| 
Send Automotive News to Address Below 
| 
| 
| 
| 
| 
| 


ia) Ul 
° 


for One Year $8 [_] or Two Years $14 [] 
for which check is attached [_] or send bill [] 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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TRADE CONNECTION: | 
Car Dealer [) Truck Dealer [) Manutacturer [) 


Jobber [] insurance [] Financial [ Supplier (] 
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THE PETROLEUM INDUSTRY IS A PROGRESSIVE INDUSTRY 
DEDICATED TO SERVE MANKIND FAITHFULLY AND WELL 
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The Worlds Most Famous Motor Oil 
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New York Tulsa San Francisco 
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